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WELCOME
HAPPY NEW YEAR!
 Now that all the holiday excitement is over, what is your plan for 2017? What do you want to learn? What 
do you want to do better with your business? Whom do you want to learn from? These were the questions that 
I asked on the CCSA Chatter board in early January. There were some great responses that I will refer to as we 
plan convention, webinars, blog posts, and articles for the CCSA magazine. If  you missed that post and have 
great ideas to share, please email or call me—I would love to hear from you. I have said many times before that 
the best ideas come from our members.
 The board has put tremendous thought into our strategic plan and we will share this with you in March, along with the CCSA annual report. 
We have also started the process of  developing a new website that will launch in March. We are working with Your Membership, the world’s 
strongest integrated member engagement platform. We have shared our and many of  your frustrations concerning our current site and they have 
assured us they have solutions for those issues. We can’t wait to start using this new website and membership software.
 2017 is going to be a great year for CCSA. We will continue creating resources; seasonal, camp, and afterschool guides; marketing calendars, 
Designing Dishes projects, and much more. Best of  all, we are going to have a CELEBRATION at the CCSA Convention in Phoenix, Arizona, to mark 
the 20th anniversary of  the CCSA. Start making plans now to attend, August 25–28, 2017.

Cheers to you and everything you want to achieve in 2017! We are here to support you every step of  the way.

Dena Pearlman
Executive Director

Happy New Year!
 Hope this finds you ready to make the most of  2017. Perfect time to make a plan, set some goals, and get 
started on making the best of  what lies ahead. Are you saying, “A plan? Goals? Say what?” Well, we all know what 
we should do, but do we actually do it?
      Having a plan with specific goals is crucial to accomplishing great things in your business. Sometimes we just 
happen upon a great idea that makes us money. But more often than not, most great ideas go by the wayside for 
lack of  planning. You just can’t count on running your business long term by the seat of  your pants. If  you’re like 
me, you have great ideas and plans in your head. But in the past, not even a smidge of  those ideas ever came to 
fruition. When I decided to get serious about the health and future of  my business, I started putting those ideas in writing in the form of  a plan. I 
become much more accountable to all my big ideas when I write them down.
      Over time, I’ve figured out that I need two plans. My “365 Plan” is what I want to do in a year and my “30 Plan” is a monthly plan to achieve 
the goals in my 365 Plan by the end of  the year. As a studio owner, I am sure you can relate to taking on too many tasks, spreading yourself  too 
thin, and the end result is that nothing gets accomplished. Developing goals and a plan has kept me on track when things could get so out of  
control at a moment’s notice.
      As Confucius states, “Life is really simple, but we insist on making it complicated.” Can you relate? So keep things simple. Develop a plan and 
goals based on what your business needs most. Concentrate on achieving the small monthly goals that will net the big outcome by year’s end. 
So when we all talk about what our plan includes for 2017, it’s not really about the talk but the walk. The magic of  achieving any goal is in the 
doing. Even the best-laid plans 
are useless unless we actually do 
something! So whatever you set 
out to do, do it! Make your plan, 
set your goals, and like Nike, “Just 
do it.”

Take care,

Wendy Pettys
President
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Making It Work for You
UP FRONT

We all tend to live and breathe our studios. But sometimes we get so 
comfortable in our daily routines that we forget about our customers’ 
perspective and how important it is to change it up. So CCSA Today 
is introducing a new feature to give you details about how 
to make certain ideas work for you. Each issue I’ll present 
specifics to implement one successful idea in your studio. To 
avoid reinventing the wheel, we’ll ask someone who is already success-
ful with a particular topic.
        Today’s topic is To-Go Kits. Who better to break this concept down 
then our very own CCSA member Troy Myers. Troy has been able to 
maintain a store front successfully while bringing in over $27,000 in 
to-go kits in 2016.
        The first step is to decide which type of  kit you’d like to carry. 
Troy has four categories: Acrylic & Glaze Project Boxes, Summer Fun 
Kits, To-Go Pottery Parties, and Class/Group Kits.
        Next, choose your bisque. Planning the kits in advance is a great 
opportunity to save money on bisque. Troy only buys bisque when it’s 
discounted. Great times to buy bisque are when there is a restocking 
sale or convention discount, and for acrylic kits, you can use browning 
bisque (30% off) and craft bisque (75% off). Keep in mind the season 
you’re shopping for, such as super bowl add-ons, Christmas orna-
ments, and Valentine’s Day magnets.
        Once you’ve bought your bisque, you 
need to think of  packaging. Troy’s Acrylic & 
Glaze Project Boxes are usually made up of  
seasonal items such as ornaments, eggs, 
add-ons, and the like. His packaging for the 
seasonal kits is very creative. For instance, 
for the Easter kit, he places six bisque eggs 
in a clear egg carton, with the eggs on 
one side, paint pots on the other side, and 
brushes down the middle, using filler such 
as Easter grass under these items. Then 
it’s all tied off with a ribbon for that extra 
seasonal touch. Other ideas for packaging 
are gift bags/boxes, and bakery/cupcake/
candy boxes with window.
        Each box should contain brushes, 
paint, small plastic cups, and a sheet of  
instructions.
        Once you have your To-Go Kits ready to go, you need to display 
them. Try showcasing them by the checkout for impulse purchases, or 
create a speed bump to catch attention as customers walk in the front 

T
By Adina Johnston, A Colorful Universe, San Diego California

There are so many good ideas out there—on the CCSA Chatter page, on Pinterest and Instagram and countless other websites—that 
we can easily become overwhelmed trying to implement them. Every time I see a new idea, I get excited about introducing it in my studio 
right away. Then the time comes to put it into action and I wonder, “Where do I start?” Then I freeze, my mind goes blank, and all that 
excitement comes to a screeching halt. The motivation for introducing something new gets put on the back burner and I tell myself, 
maybe next year. Meanwhile, less potential income flows in and the cycle of  being a struggling self-employed business owner continues.

door. Incorporate seasonal items. Make a display board to show what’s 
included. Mention Family Fun, Snow/Rainy Day project, and Holiday Fun 
in your signage.
        If  you take it one step at a time and follow through, you too can 
conquer that feeling of  being weighed down by too many ideas and can 
launch exciting new plans in your studio. e

Be sure to
check out the

digital edition fo
r

Troy’s PowerPoint

presentation.
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T
The two most important things about summer 
camps is to keep them uncomplicated and to 
charge enough money!
 First, decide how long you want them to be. 
Some studios have five-day camps, others do 
three days, while still others hold just one-day 
camps. I did not want to quite commit to the full 
five days, and it freed up families to also plan 
vacation travel within that week, so I did three 
days with some occasional one-day camps 
mixed in. Be sure to check your local laws. In 
some states, if  you exceed a certain number of  
hours for your classes, you become more of a 
daycare and have to be certified to do so. Some 
states can’t even call their classes “camps.”
 Then decide when you want them to be. Some 
studios run camps just 5–6 weeks in the summer. 
We ran 10 weeks because our Father’s Day camp 
and the camp the week right before school started 
were the most popular. Not many camps in your 
community will be held the week before school and 
parents need something for the kids to do!
 What hours will you run them? We found 
it difficult to separate the ages in camps so we 
“steered” the littles toward our morning ses-
sion (10 am–noon) and the older ones (who 
will sleep in anyway) to our afternoon session 
(2–4 pm). Some studios run them for part of  
the day or and some all day. Again, check your 
state laws. You’ll also need to determine how 
many kids in each session you feel you and your 
staff can accommodate. What’s your maximum?
 Next, decide what mediums you will offer. 
In the beginning I tried every art form in camp. 
We sewed, painted, paper machéd, mosaicked, 
painted pottery, beaded, did glass, clay, and 
even made soap. The amount of materials I had 
to have on hand and the work involved made 
the camps more cost prohibitive. So by about 
the fifth year, I decided to simplify: three days, 
three mediums, each week a different theme. 
Kids and moms loved it! We stuck with pottery 
painting, glass fusing, and canvas painting. 
Since each week was different, kids could sign 
up for multiples, and often did!

I also wanted to focus more on the func-

Summer Camps: The Importance of 
Planning Early and the Financial Rewards
By Michelle Booth, The Art of  Profit, Houston, Texas

The holidays are over, the kids are back in school, so now it’s time to plan your studio’s summer 
activities. You may be thinking, “Why so early? It’s only February!” Well, for one thing, half the 
moms who book camps with you plan this far out. Plus, it gives you tons of time to talk about it.

I’ve been thinking a lot about the identity 
of  what we do. This happened for a couple 
of  reasons.
 First, Facebook changed my category 
listing from arts and entertainment to “Lo-
cal Landmark.” (Actually, I couldn’t remem-
ber if  it was art or entertainment—the big 
debate since that’s always the big debate.)
 That struck me as sort of a big deal. Lo-
cal landmark! I mean, I’ve been around closer 
to 20 years than 10, and I’ve noticed that I 
have a lot less explaining to do about what it 
is that we do. Maybe we are now more part 
of the fabric. More a part of the community.
 I was recently talking to a “seasoned 
studio owner” (that means old) and she’s 
in the process of moving her studio. She’s 
being courted by several locations that see 
the added benefit of a paint-your-own pot-
tery shop to what they offer at their centers. 
So the place with the movie theater wants 
her, the place with the restaurants near her 
wants her to move there, and her local cur-
rent landlord desperately wants to keep her 
in place. We are a value-added entity.
 I’ve also noticed something interesting in 
the last year. I don’t know about your studio, 
but in mine for the first 10 years we were 
open, I spent as much time explaining exactly 
WHAT it is that we did, and justifying the price 
to people who had done “traditional ceram-
ics,” as I did helping customers. Now when 
I ask if they’ve done this before, the answer 
is almost always yes. They understand the 
concept, and I just need to explain what sets 
our studio apart from other places.
 I also think it’s pretty cool that I can 
ask people from out of  town where they 
painted and a lot of  times I can say, “Oh, 
yes, I know that owner! She’s great!” Or 
“I’ve been to that studio.” That, of  course, 
is the power of  the CCSA.
 So what does this all mean? The land-
mark status, the courting of  our industry 
into locations, the fact that people know 
what we are without explaining it all first?
 I think it means that as an industry, we 
are part of  people’s lives. We are not just 
a new novelty and we probably have been 
this way for a while. We are something 
people expect to find where they are—the 
movie theater, the coffee shop, the book-
store, the pottery place. We are what helps 
make the community. e

BUSINESS SENSE

tional pieces that kids could make so parents 
saw value when booking. We weren’t just going 
to make another animal for the shelf. Plus, 
when it came to ordering the supplies, I knew 
we’d do a project that would still sell in the stu-
dio even if  the camp didn’t fill up. We also made 
sure that the camp project could be done on a 
different piece of pottery than the one planned 
just in case that item was out of stock.
 Now for the best part. How much will you 
charge? I tried to keep each project to under 
a $5 wholesale cost. We researched the cost 
of similar camps in the area to see what they 
offered and how much they charged per hour. We 
charged $16 an hour for the camps we held. This 
came out to $100 for the three-day, two-hour-
a-day session and included three projects. Each 
project was designed to last a two-hour session.
 We made a nice profit with that price model. 
For longer camp days and hours, you’ll want to 
charge more. Because we were so affordable 
and had a lot of value in our camps, we were 
always full in each session. This equated to over 
$25,000 in summer revenue for in-house camps 
alone (not even including field trips). I know 
studios that exceed $30,000–$35,000 for their 
summer camps! So, it’s definitely worth looking 
into having them in your studio. 
 Who will be teaching your camps? Will you 
have one person doing everything, or everyone 
sharing in the teaching? I preferred that every-
one participated. Since schedules changed, I 
couldn’t guarantee one specific teacher would 
always be there, so all staff were trained on 
the projects and how to teach the camps. The 
staff preferred mixing it up too. They wanted a 
variety of things to do on the job.
 If  you decide to give camps a try for the 
very first time, or want to give them another 
run after a hiatus, keep them simple and offer 
what you’re comfortable doing. If  parents see 
the value and kids see the fun, they will fill up. 
Find the summer camp formula that works best 
for you. Whether it’s all week, all day, or a few 
sessions a week, kids will remember for years 
to come the fun they had at your studio. e



5CCSAtoday  •  Fuel Your Creative Fire  •  Spring 2017

www.totalmosaic.com


E
of  design, with lush foliage and island motifs as inspiration.
 Sherwin-Williams chose “Poised Taupe” as their Color of  the Year. 
It is an earthen brown combined with conservative gray, resulting in a 
weathered, woodsy, complex neutral that is both modern and classic. 
This color celebrates the imperfections and authenticity of  a well-lived 
life, with home as a sanctuary that holds the memories of  the inhabit-
ants in every mark, scratch, and crack. 
 Can you see how these colors and the stories behind them reflect 
the mood of  many consumers? Some are optimistic, ready to start 
fresh and embrace change. Others may be uncertain, choosing instead 
to seek comfort in the safety of  home and routine.

 As a studio owner you have the 
power to use color to set the tone of  
your studio. Here are some ways to 
make color work for you:
 e Feature a “Color of  the 
Month” (or Season, or Year) from 
your palette offerings and provide ex-
amples painted with that color, alone 
or in combinations with other colors, 
such as navy and pink. Encourage 
customers to use the “Color of  the 
Month” and post their finished project 
to your website or Instagram page.
 e  Feature one of  these 
“Colors of  the Year” in a display that 
includes home and fashion images 
as well as text about the particular 
color. Include painted pieces you’ve 
created based on this color for 
customer inspiration. Suggest bisque 
pieces that would work well with this 
color choice. e

 iLoveToCreate®, a Duncan Enterprises 
Company, conducted research to compile the 
information contained in this article. Trend 
research is used in the development of  all 
Duncan® Ceramic Arts products. 
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Color Stories for 2017
By Jennifer Blevins, Consumer Trends Specialist, Duncan Enterprises

Every year many paint and color companies announce their color palettes and often single out a key color to be their “Color of  the Year.” 
These single key colors are carefully chosen by trend, design, and industry experts as a means to tell a story inspired by current pop 
culture trends, global happenings, trends in fashion, social media, and technology, and as a reflection of  the mood of  the times. Color is 
an unspoken language that has the potential to dramatically and subliminally affect everything from our emotions to our desire to make 
a purchase. Color—and the way we incorporate it into our lives—is a powerful means of  self-expression. Let’s take a look at some of  
these colors and the stories behind them.

TREND FLASH

Benjamin Moore’s 2017 Color of  the Year is “Shadow.” Described as a 
deep, moody hue, this color is inspired by the playful cast of  shadows 
that move and change with the light of  day. Shadow has been described 
as a versatile color that seems to change from a vibrant deep purple 
to a neutral with brown or gray undertones, depending on the light. 
This color choice is a very different one from their pick for 2016’s Color 
of  the Year, White. Benjamin Moore chose this year’s color with the 
understanding that people are ready for a change, looking to bolder 
color palettes that stand as a backdrop for the layers of  textures and 
tactile materials that are trending.
 Independent paint manufacturer Dunn-Edwards chose “Honey 
Glow” as their 2017 Color of  the 
Year. Described as a global color, 
Honey Glow is a warm, golden yellow 
with brown undertones that radi-
ates cheerfulness and energy. On an 
environmental note and in a move of  
good will, the company has said it will 
donate 10% of  sales of  this tint of  
paint to a charity that promotes edu-
cating people on urban beekeeping 
and bee-friendly backyard gardens. 
This kind of  partnership is espe-
cially appealing to Gen-Z consumers; 
though young, they are extremely 
interested in brands that make the 
world a better place.
 Color experts at Pantone chose 
“Greenery” as the 2017 Color of  
the Year. The company describes it 
as “a fresh and zesty yellow-green 
shade that evokes the first days of  
spring when nature’s greens revive, 
restore and renew.” This shade also 
reflects the growing movement in 
protecting nature and the desire by 
consumers to nurture a more natural 
and organic lifestyle. The trend in all 
things tropical is also at the forefront 

New Duncan bisque styles: Double Handled Vase (37214); Long Neck 
Handled Vase (37125); Shouldered Small Vase (37216). Painted with 
Duncan® Artisan Glazes™ Marbled Celadon (AG 401); Duncan® 
Crackle Glazes™; Celadon Crackle (CR 823); Duncan® Bisque Stain® 
Opaque Acrylics Black (OS 476).



www.gare.com
https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
www.gare.com
https://twitter.com/Gareinc
https://www.pinterest.com/gareinc/
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Expanding Your Offerings
BRANCHING OUT

W
By Emily Sacharow, Made With Moxie, Austin, Texas

While we may be thought of  primarily as a PYOP industry, many studios offer a wide range of  other mediums, retail products, and classes. 
A successful offshoot can result in increased profits, a broader customer base, and a little more fun for you! In this new CCSA Today 
feature, we reach out to studio owners who are thinking outside of  pottery to present inspiring studio additions.

You’re So Crafty offers board art, beading, fiber arts, and scrapbooking. Talk about thinking outside of  the kiln!
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Owner: Dana Overstreet
Studio: You’re So Crafty, Sequin, Texas
How She’s Branched Out: Customers can explore many of  the 
similar offerings as other studios (such as pottery, mosaics, clay, and 
canvas), but You’re So Crafty also offers board art, beading, fiber arts, 
and scrapbooking. Talk about thinking outside of  the kiln! The journey 
to being a multimedia maven began in 2007 when Dana purchased 
an existing scrapbooking store and added pottery. “I had worked at 
a PYOP in another city and knew that I could not 
make a scrapbook store stand on its own. I also 
immediately added beads and jewelry supplies as 
well. I just really believed our small town (30,000 
people) and the outlying area needed a little bit of  
a cool factor, something for families to do. I added 
yarn probably about a year into it.” Her offerings 
expanded to their impressive state in 2015 when 
Dana moved her studio location and quadrupled 
her space and inventory. Soon, You’re So Crafty will 
also offer mixed media projects and fused glass. Dana says yarn and 
pottery are tied frontrunners for her most successful products, but she 
loves them all. She adds, “I get most of  my kicks out of  interacting with 
super- cool families and helping them find their own creative spark. And 
that exciting moment when they really like what they’ve created!”

Owner: Laura Mayer
Studio: ARTGARDEN Pottery, Moses Lake, Washington
How She’s Branched Out: When customers enter ARTGARDEN 
Pottery, they are greeted by a charming and inspiring gift shop where 
Laura’s own artwork is for sale as well as a handful of  other tradi-

tional retail items. In addition to her ceramic work, her shop includes a 
selection of  soaps, lotions, candles, scarves, aprons, paper lanterns, 
and more. Laura opened her shop eleven years ago, and at that time 
was selling her artwork in the front and offering art classes in the 
back. Struggling with an artist’s life, Laura moved to a new space six 
years ago and added PYOP to make her studio more profitable. Laura 
says, “Best thing I ever did is adding PYOP. It has made this adventure 
profitable and I am able to create artwork in the back and sell it in the 

front—living the dream!”
        To keep the gift shop exciting, Laura often 
browses in other shops for display ideas or gets 
inspiration online. Laura explains, “I love merchan-
dising the gift shop; it’s like a giant art project. I 
love making big pieces for the different seasons: 
tomato cage Christmas trees, a giant chicken wire 
heart, and cardboard boxes covered in Astroturf  
for spring.” Laura finds great merchandising ideas 
by checking out the Dollar Store. “Sometimes a trip 

there inspires me with multiples of  items done in fun ways. Doesn’t 
everyone need 20 pair of  flip flops and a dozen hula hoops?”
        Laura also shared a bit of wisdom that not every retail offering is 
going to work out, but it only paves the way for something better. She’s 
phasing out outside work from other artists as she’s found the sales 
weren’t high enough to be worth the hassle. She’s also eliminating pre-
made jewelry because it’s turned out to be a prime target for shoplifters.
        So what’s next? Laura says, “I just recently added a fridge with 
a dozen different types of  soda and I am looking to add a ‘candy bar’ 
with an assortment of  kids’ candy to fine packaged candies.” e

When customers enter ARTGARDEN Pottery, they are greeted by a charming and inspiring gift shop where Laura’s own artwork is for sale as well as a 
handful of  other traditional retail items.

HER OFFERINGS 
EXPANDED TO THEIR 

IMPRESSIVE STATE IN 2015 
WHEN DANA MOVED HER 
STUDIO LOCATION AND 

QUADRUPLED HER 
SPACE AND INVENTORY. 
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CREATE BUZZ WITH RECURRING EVENTS
At The Painted Pig Studio in Little Rock, we’ve found that some cus-
tomers love coming in for special events, or having someone walk them 
through a project, step by step. By offering opportunities like this, you 
are essentially becoming a destination—a place 
customers will drive a little farther than normal 
for, know they will have a great time while learning 
something, and feel like they don’t want to miss out 
on the next creative opportunity. (And maybe they 
will even bring their friends next time!)
       Events can recur monthly, yearly, season-
ally—whatever makes sense for you, your studio, 
and your customers. A good industry rule is to host one big event and 
two smaller events (like classes) monthly. This can seem daunting, but 
never fear: CCSA is here to help, and hopefully some ideas you see in 
this column in coming issues will inspire you to keep things fresh and 
add a new event or two to your studio lineup.

INTRODUCE PAINTING TO TODDLERS
A story-and-painting session for ages 1–4 is an easy recurring event 
to add to your class offerings. Tiles, mugs, small flower pots, small 
heart plates—all of  these are perfect for first-time painters and can 

easily be paired with themes and stories to make an entertaining, easy-
to-execute event.
       At The Painted Pig, we hold monthly toddler storytimes on one 
Wednesday and one Saturday a month. A fee of  $20 plus tax includes a 

small painting project, a story, a snack and juice box, 
and personalization with the child’s name and date 
by one of  our artists. We usually do a themed proj-
ect about a month before the appropriate season so 
that parents can give the finished project as a gift or 
enjoy it through the holiday.
       Since little ones have short attention spans, 
adding the storybook element is a great way to 

make the event a more interactive learning experience. We like to pick 
books that are short and fun to act out. If  there is a way to incorporate 
songs into the session, do it!
       Consider your painters when picking out project specifics. Small, simple 
bisque makes for easier painting: the flatter, the better. Tell the kids to find 
the biggest brush in the cup on their table and use that. We like to use a 
small family of colors that won’t mix to make brown (like a combination of  
yellow, green, and blue, or pink, red, and purple) and give out the lightest 
color first, telling them to cover as much “white space” as possible. We also 
let them use sponge dotters for extra fun toward the end of the session.

Introducing Storytime
STUDIO SUCCESS STORIES

By Allie Nottingham, The Painted Pig Studio, Little Rock, Arkansas

FFor creative studio owners, one constant struggle is figuring out how to keep customers coming back again and again. Do they want 
new paints and glazes? Different mediums, like door hangers or canvas projects? It’s good to keep your offerings fresh so customers 
feel like there is always a fun reason to return, but it can be expensive investing in a whole new medium. So what else can we do to 
catch a customer’s attention?

A GOOD INDUSTRY 
RULE IS TO HOST ONE 

BIG EVENT AND 
TWO SMALLER EVENTS 

(LIKE CLASSES) 
MONTHLY.
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PREPARE THE PARENTS
As soon as I had a toddler, I was so excited to have her 
paint me some wonderfully drippy, multicolor, one-of-a-
kind masterpieces, but not every parent is accustomed 
to letting their child do all the work. After introducing the 
book and project for the day, we like to give a short spiel 
to encourage parents to be as hands-off as possible.
       We remind them that their child might not paint 
the entire surface and that their child’s piece will likely 
look different than the example. And that’s okay! The 
most important aspect of  toddler storytime is exposing 
children to art at an early age. “You will look back on 
this artwork as one of  their first masterpieces,” we say. 
“You don’t want to have spoiled it and painted over their 
cute brushstrokes!”
       Over the couple of  years we have had toddler 
storytime, we have had so much interest that we often 
sell out our two monthly sessions and have families who 
never miss a class. Plus, we’ve fine-tuned the process so 
that it doesn’t take much planning at all—just pick out 
a book, project, colors, and snacks, and you’re ready to 
go for the next month. Voilà! Storytime success.  e

Past storytime favorites include the Llama Llama series, Five Little Pumpkins, and Pete the Cat.

HAVE A GREAT EVENT YOU WOULD LIKE 
TO SHARE FROM YOUR STUDIO? 

Email me at thepaintedpigstudio@yahoo.com. 

Check out our digital edition 
for a storytime chart 

with project and book ideas!
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Kelli and Stacey of uPaint Pottery in Indianapolis turned flowerpots into gumball 
machines. By creating versions for Christmas/winter, Valentine’s Day, birthdays, 
and more general themes like monsters, they can use these samples year-round.

In this issue, we’re featuring samples from Kelli Singleton and Stacey 
Heltsley of  uPaint Pottery in Indianapolis. Though the idea to turn flow-
erpots into gumball machines isn’t new, Kelli and Stacey have capitalized 
on the fact that their customers really love the concept and created 
many different versions. That way, they’re able to sell these year-round.
 To make their customized gumball machines, they start with a 
bisque flowerpot, which they paint with a seasonal or other theme. The 
flowerpot tray gets turned upside down to make a lid, with a topper, tot, 
or add-on fused on as the handle. A glass vase from the dollar store 
completes the project. Thanks, Kelli and Stacey, for the inspiration!
 Have a great idea to contribute to this column? We’re looking for 
out-of-the-box thinking that showcases the ways studios have turned 
bisque into unexpected creations. Email Lisa at hi@meltdowninmd.com 
with your ideas and you could see your name and creations in print in an 
upcoming issue! e

Samples that Sell
By Lisa Feltz, Meltdown DIY Art Studio, Eldersburg, Maryland

EEvery studio has experienced this phenomenon: A piece that typically isn’t a great seller suddenly turns into one of  the hottest items 
once there’s a sample that motivates customers to purchase the piece. In order to showcase innovative ideas that can help move pieces 
in your studio, CCSA Today is introducing a new feature called “Samples That Sell.” Each issue we’ll feature creative ways that various 
studios have dreamed up to move their slow-selling pieces.

www.colorobbia.it
www.facebook.com/ColorobbiaArt


www.paragonweb.com
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Sun Mon Tue Wed Thu Fri Sat 

      1 

2 3 4 5 6 7 8 

9 10 11 12 13 14 15 

16 17 18 19 20 21 22 

23 24 25 26 27 28 29 

30       

April 2017 
Schedule of Events 
Special days to celebrate & inspire events: 
April Fool’s Day: 4/1 
Passover: 4/10–18 
Earth Day: 4/22 
Administrative Professionals Day: 4/26 
Arbor Day: 4/28 
 
Things to Do: 
1. Review upcoming quarter to prepare & plan calendar of 
classes & offerings. 
· Review employees & schedule monthly staff meetings; 
hold monthly meeting. 
· Review merchant, payroll, insurance, and other financial 
services. 
· Perform kiln/backroom & general studio maintenance. 
· Review & update social media contacts. 
· Plan on attending a regional or local continuing educa-
tion event/workshop/mini convention. 
2. Continue saving for CCSA Convention. 
3. Follow up on summer field trip information sent out to 

local day cares & community centers. 
4. Finalize Mother’s Day event preparations. 
5. Consider hiring summer staff. 
6. Start/ continue taking sign ups for summer camp. 
7. Set out Father’s Day display toward the end of the 

month. 
  
Marketing & Event Suggestions: 
· Plan & promote summer events (July & August). Send 

out information on social media & pass out fliers to all 
customers, put up signs in studio. Look into participat-
ing in 4th of July parades or summer fairs or other 
out-of-the-studio activities that will bring awareness of 
what your studio offers out into the community.  

 
 

Sun Mon Tue Wed Thu Fri Sat 

 1 2 3 4 5 6 

7 8 9 10 11 12 13 

14 15 16 17 18 19 20 

21 22 23 24 25 26 27 

28 29 30 31    

Special days to celebrate & inspire events: 
Teacher Appreciation Week: 5/1–5/5 
Cinco de Mayo: 5/5 
Mother’s Day–:5/14 
Chocolate Chip Cookie Day: 5/15 
Armed Forces Day: 5/20 
Tiara Day: 5/24 
Memorial Day: 5/29 
 
Things to Order: 
In preparation for the next 3 month’s special days & events: 
mugs, platters, picture frames, summer-themed bisque 
 
Things to Do: 
1. Continue saving for CCSA Convention. 
2. Register for CCSA Convention. 
3. Hold monthly staff meeting & training. 
4. Hire and train seasonal staff. 
5. Send out monthly email campaign/blast/newsletter. 
6. Promote a “painting for Father’s Day” event. 
8. Continue to promote summer camps. 
9. Finish putting out/up summer displays. 
  
Marketing & Event Suggestions: 
· Host a Mother’s Day Tea on the Sunday after Mother’s 

Day so that Moms can be given an invitation to this 
event as a gift on Mother’s Day! 

· Serve fresh-baked chocolate chip cookies on National 
Chocolate Chip Cookie Day. Run a contest to guess 
how many chocolate chips fit in your hand-painted 
cookie jar! 

· Host a Princess Party or Queen for the Day Party in honor 
of Tiara Day. 

Plan & promote August events. Send out information on 
social media & pass out fliers to all customers, put up 
signs in studio. Many schools start in August so these 
events or information may include back-to-school or 
afterschool themes. 

May 2017 
Schedule of Events 

Sun Mon Tue Wed Thu Fri Sat 

    1 2 3 

4 5 6 7 8 9 10 

11 12 13 14 15 16 17 

18 19 20 21 22 23 24 

25 26 27 28 29 30  

June 2017 
Schedule of Events Special Days to celebrate & inspire events: 
Summer Fun Month 
National Donut Day: 6/5 
Best Friends Day: 6/8 
Flag Day: 6/14 
Father’s Day: 6/18 
First Day of Summer: 6/21 
Sunglasses Day: 6/27 
  
Things to Order: 
In preparation for next 3 month’s special days & events: 
· Ice cream bowls, mugs, platters 
· Red, Blue, and White color 
 
Things to Do: 
1. Continue saving for CCSA Convention. 
2. Register for CCSA Convention, & make travel plans. 
3. Hold monthly staff meeting and training. 
4. Secure backup/extra staff for heavier customer traffic 
5. Send out monthly email campaign/blast/newsletter. 
6. Start thinking about Convention auction piece. 
7. Continue promoting summer camps and field trips. 
8. Take advantage of heavier customer volume to mar-

ket all your studio offerings. 
9. Start painting fall samples. 
  
Marketing & Event Suggestions: 
Host a Father’s Day paint-with-Dad event. Offer a dis-

count to all dads who  come in and paint with their 
kids! 

Offer a pay-for-one-get-the-other-free or discounted 
special on Best Friend’s day! 

Plan & promote September events, including after 
school activities. Send out information on social 
media & pass out fliers to all customers, put up 
signs in studio.  

 

Th
ree

 M
on

thM
ark

eti
ng

C
AL
EN
DA
R
S



www.maycocolors.com
https://www.facebook.com/pages/Mayco-Colors/154028327951344
https://www.youtube.com/user/MaycoColors
https://www.pinterest.com/maycocolors/
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Luckily, it’s gotten easier and easier to create your own website over the 
years with dozens of  DIY website builders and more available for you to 
customize to your heart’s content. But where do you start?

Modern Business Tools 
for Your Studio

TECH TALK

By Maegan Supple, The Pottery Stop, Ellicott City, Maryland

AAh, the website. Your home on the internet. Your site is often the very first impression you’ll give customers. It sets the tone for what they 
should expect when they come to see you. Per a Stanford University study, 75% of your visitors will judge your business’s credibility based 
on your website design. A clean, modern, easy-to-use site will create a higher perceived value for your studio and your brand than one that 
is dated, overwrought, and difficult to navigate.

THE PRO BUILD: AIN’T NOBODY GOT TIME FOR THAT
There are huge benefits to hiring someone to create your site for you; 
namely, you don’t have to do it! If  you go this route, make sure you know 



free flavors. I use plug-ins for web security, eCommerce, calendars, email 
and social marketing, image optimization, contact forms, and SEO. Since 
Wordpress is so ubiquitous in web design, almost everything will inte-
grate with it in some way. If  you want to do it, chances are there is a 
plug-in for it.
 However, because Wordpress is so customizable, there is a learn-
ing curve. Having some basic knowledge of  HTML or CSS is a plus, but 
frankly I know very little and did just fine! There are wonderful resources 

and tutorials available for free, and any problems 
and questions I had were easily resolved with a quick 
Google search. For me, the benefit of  how much con-
trol I had over my site outweighed the time and learn-
ing commitment involved.

IN THE END: LOVE THE HOME YOU’RE WITH
Ultimately one of  the most important steps to get 
a website you’re happy with is to do your research. 

Spend some time looking at and bookmarking websites that appeal to 
you. Note what they have in common. What does their menu/navigation 
look like? What type of  images and features do they have? How easy was 
it to navigate the site and find the information you needed?
 To get ideas, certainly check out other PYOPs, but also visit web-
sites of  local retailers, canvas studios, restaurants, and so on. Be sure 
to check out the footers of  the website for hints on how the site was 
created. Often they will note “Powered by: xxx” or give you the name 
of  the designer. You can also use www.isitwp.com to see if  the site uses 
Wordpress. And whatever you decide, make sure to try out some demos 
before you commit. Remember, there is never a right or wrong, only a 
right for you. Best of  luck in your web-ventures! e
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your upfront costs for design AND what maintenance costs there will be, 
if  any. Websites are not “set it and forget it”—you need to keep content 
updated (preferably at least biweekly) and you should be sure you can 
make changes quickly and easily. Know who is responsible for hosting, 
any updates, service, or security needed, and who will be providing con-
tent and how.
 You can find countless designers online, and pricing and platforms 
will vary wildly. Fortunately, we also have two CCSA suppliers currently 
creating sites: Placefull and My Studio Engine. Be 
sure to check them out to see if  they’ll work for you!

THE CUSTOMIZED CONDO: I KINDA KNOW WHAT 
I’M DOING
Drag-and-drop web builders are a godsend for the 
small business owner. You can create truly beautiful 
sites without any coding knowledge using prede-
signed templates in their point-and-click interfaces. 
While there are many options, three big favorites are Wix, Weebly, and 
Squarespace. These are all bundled services that include your design 
software, hosting, a domain name, and often some sort of  support. De-
pending on your package level, each has an eCommerce option as well. 
Pricing will generally range $10–$50 per month, with most PYOPs prob-
ably being happy with the $15–25 range.
 When you sign up, you’ll have access to precreated templates that 
you can change to add your own logo, images, and copy. Wix has hun-
dreds of  beautiful designs to choose from. Weebly’s are simple and 
clean, but I think Squarespace has the most modern and slick templates 
of  the three. All have mobile optimization, but Squarespace and Weebly 
are more likely to be fully responsive design. With Wix, if  you want to 
change themes, you’ll have to start fresh, but Weebly and Squarespace 
do let you swap between templates.
 The trade off with these web builders is that you do not truly own 
the design or site. You are essentially renting the use of  the platform and 
designs while you use their service. Another thing to keep in mind is that 
your customization and integration options can be limited. Particularly 
with Wix, you cannot access or adjust any source code, so if  you want 
to make minute design tweaks, you’re out of  luck. That won’t matter to 
many users, but it might if  you’re someone who likes to play around with 
your web design. Weebly and Squarespace do allow you to tweak some 
CSS (how elements are displayed on screen).
 Ultimately, though, the user-friendly nature of  these builders make 
them fantastic options for PYOP studios! Wix is probably the easiest for 
the beginner, but Weebly and Squarespace have a bit more flexibility.

FROM THE STUDS UP: I LIKE TO BE IN CONTROL
Wordpress is the most popular way to create a website: over 25% of  the 
web uses it! It is a free, open-source CMS (content management soft-
ware) that is an incredibly versatile platform. If  you go this route, you’ll 
be in good company The New York Times, Forbes, the Rolling Stones, and 
even our friends Placefull and My Studio Engine use Wordpress!
 While the software is free, you will need hosting and (unless you are 
an expert coder) a theme for your site. Themes are prebuilt code and 
structure that you can customize and tweak. There are some wonderful 
free ones, and thousands of  paid themes to choose from. Personally, I 
use the Divi theme by Elegant Themes. It’s incredibly easy to use, 100% 
responsive, and has a great page builder. Other popular themes include 
the Genesis Framework, uDesign, and X Theme. Themes will often run 
$40–80 and include one year of  support and updates. Hosting will vary, 
but Bluehost, Siteground, and inMotion are worth checking out.
 After deciding on your theme, you’ll add content and most likely 
plug-ins. Plug-ins add functionality to your site and come in paid and 

FOR ME, THE BENEFIT 
OF HOW MUCH 

CONTROL I HAD OVER 
MY SITE OUTWEIGHED 

THE TIME AND LEARNING 
COMMITMENT INVOLVED.
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Some people would turn back, some would shrug, and say, “Okay, I’ll use 
that gift certificate another time but we’ll still do this anyway.” Or “We’ll 
do something different today and come back with the 
gift certificate for a future visit.” A small percentage 
of  customers will ask the shop owner, “Can you still 
honor it, even if  I don’t have it?” I recently had a 
customer who went through this exact scenario. To 
top it off, both kids were special needs, so not doing 
a project was not an option. The kids had earned the 
visit to the studio.
 As studio owners, how we react to a question 
that may seem ludicrous is all a part of  a customer’s 
experience. We never know what a customer may be going through. How 
we handle the request tells the customer what kind of  experience they 
can have in the studio. It’s important to develop a policy ahead of  time 

What Is Your Policy?
SERVICE WITH A SMILE

By Charlene Ridlon, Art As You Like It, Waite Park, Minnesota

IImagine this. You spend two hours in the morning getting all your chores done. The rest of  your day will be dedicated to fulfilling the 
promise you made to provide your kids with a fun afternoon out. While you are cleaning, you find that gift certificate you have been sav-
ing “for a rainy day.” You load everyone into the car and head out with the intention of  having a fun afternoon. You get to your destination 
and realize you left the gift certificate on the counter at home, half  an hour away. What do you do? 

so that when a customer service situation comes up, you and your staff 
have some protocol to follow so you can handle an unusual customer re-

quest on the spot with grace. Even if  the answer has 
to be no, it’s helpful to have a policy that enables the 
customer to accept your answer without scolding or 
embarrassing them.
     So how would you handle this situation? In our 
studio, our gift certificates are manually tracked by 
handwriting in a book. If  the customer can tell us 
about when it was purchased and who made the 
purchase, we can almost always find them in our re-
cords. We honor them, tell them to tear them up, and 

hope they actually do it. The goodwill this encourages will far outweigh 
any small inconvenience you might incur by honoring a special request 
such as in this situation. e

IF THE CUSTOMER CAN 
TELL US ABOUT WHEN IT 
WAS PURCHASED AND 

WHO MADE THE 
PURCHASE, WE CAN 

ALMOST ALWAYS FIND 
THEM IN OUR RECORDS.

www.jubileecreative.com




www.duncanceramics.com
https://www.facebook.com/duncanceramics/
https://www.pinterest.com/duncanceramics/
https://www.instagram.com/explore/locations/35248296/
https://www.youtube.com/playlist?list=PL5E0XSNEQ8fulO78MEguWOBTjbv2T4UJS
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By Karin Lickers, Glaze Craze, Richmond Hill, Ontario, Canada

SUPPLIES
 Red clay
 Nonstick work surface (canvas, wood, foam mat, etc.)
 Hand-held clay extruder with small circular template (optional)
 Needle tool
 Coupe salad plate
 Ceramic glaze

Roll out or extrude 
thin coils of  clay in 
approximately the 
same diameter.

Working on a 
smooth, nonstick 
surface, lay out coils 

for the outside border of  each part of  the flower (center circle and 
petal outlines). 

Fill in the center with small balls of  clay and the petals with 
more coils. Just lay them on top to start. After you have a 
section done, start smoothing/blending the top surface to-

gether (only on this one side). To see the completed pattern, flip it over 
once complete. Create a second flower by repeating the above steps.

Lay the completed flower, design face up, slightly overlapping 
the first flower. Trim the flowers to merge together so there 
is no double thickness where they overlap. Flip back over to 
the smooth side and blend together to join.

To create the round plate, roll out a slab of  clay larger than 
the plate you plan to use. Using the plate as a guide, cut a 
circle to match. Lay the upside down flowers under the clay 
circle and lightly roll. If  the clay has spread larger (which is 

likely), recut the circle with the plate as your template again. Leave the 
extra clay behind any exposed flowers as a support, but trim as much as 
you want between them.

Flip it over and place on the plate to shape. Allow to dry 
completely.

Fire to cone 04. Glaze as desired and fire to cone 06. e

Coil Flower Plate
OOur sample was made with red clay, and painted with 2 coats of White Foundation and 2 coats of regular White glaze, everywhere except 

the flowers. Those we coated with clear matte glaze. For kids it’s much easier to have the flowers more centered on the plate and not past 
the edges like the pictured sample. Adults can be more adventurous and leave parts exposed on the edge.
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VOTIVE HOLDER SUPPLIES
 Clear COE 96 glass base
 Bellissimo glaze in Pinks, Purples, and Greens
 Writer bottle filled with Black
 Clear scrap glass
 Clear coarse frit
 Hairspray

Paint circles of  pinks and purples. Allow to dry.

Add greens around the circles. Allow to dry.

Make swirls on the circles with Black writer bottle. Allow to dry.

Glue small shards of  clear glass over flowers

Sprinkle clear coarse frit over greens, covering as much as 
possible.

Spritz hairspray to hold frit in place.

By Aline Karpoyan, Colorobbia Art

Fused Glass Painting
UUsing Colorobbia Art’s Bellissimo 900 series glazes 

with clear coarse frit, you can create fun and colorful 
glass art.

Fire to full fuse.

Slump to create votive holder shape.

PLATTER SUPPLIES
 Clear COE 96 glass base
 Iridescent Black glass, 1/2” strips
 Glaze in desired colors
 Writer bottle filled with Black
 Clear coarse frit
 Glue
 Hairspray

Glue strips of  black iridescent glass around the glass base 
to create a frame appearance.

Paint flowers or other desired motifs. Allow to dry.

Sprinkle coarse clear frit over entire painted surface.

Spritz hairspray to hold frit in place.

Fire to full fuse.

Slump if  desired. e
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Mix a small amount of  medium brown by adding a bit of  
White to the Burnt Umber. Load the brush and paint the 
rear leg, hind foot, head, and upper ear. Dab the brush into 
White and create a tail using a stippling motion.

Mix 4–6 various shades of  pink using mostly White with 
some Bright Red. Use the bright brush to create pink 
center rings on the flower circles. Wipe brush and carefully 
paint petals around the circles, starting about 3/4” out and 

stopping at the White circle. Save a space for the stems. The petals will 
need 2 coats.

Using the bright brush, mix Green and Yellow, load, and 
paint the flower stems and leaves.

Create a Dark Green by adding a bit of  Cobalt Blue to 
your Green. Paint a line along the top of  the hill. Load 
the round brush with Dark Green and paint grass. Add 
a stripe along the stems and the bottom of  leaves, and 

make swirls on the hill.

Use the round brush, mix Yellow with a bit of  Bright Red 
to create Orange. Paint orange stripes to connect petals. 
Use the end of  the flat brush to create Yellow circles in the 
flower centers. e

By Laura Mayer, ARTGARDEN Pottery, Moses Lake, Washington

SUPPLIES
 16”x20” canvas
 Pencil
 Paper towels
 Brushes: 3/4” flat, #12 bright, #2 round
 Acrylic Paint Colors: White, Cobalt Blue, Yellow, Green Oxide, 
  Burnt Umber, Bright Red
 Empty yogurt container or similar (optional)

Using the flat brush and starting at the top, paint a thin coat 
of  white in large arching strokes over the upper 3/4 of  the 
canvas. (This will make blending easier in the next step.)

Wipe excess paint off the brush (no need to rinse) and load 
with Cobalt Blue. Starting at the top of  the canvas, work in 
large arching strokes, blending the sky darker near the top 
and lighter as you work downward.

Load the flat brush with Green and Yellow. Paint a hillside in 
large arching strokes, beginning where the sky ends. Allow 
to dry.

Using the bright brush, form flower centers by painting 3 
White circles. If  desired, use an old yogurt container to trace 
the circles in pencil first. You may need two coats of  White.

Create a bunny by 
penciling in a bunch 
of  circles: First draw a 
large half  oval for the 

entire body. Draw a small 
oval for the head at a slight 
angle. Draw 2 long skinny 
ovals stacked next to each 
other for the ears. Draw 
a medium circle for a rear 
leg and a small oval for a 
hind foot.

Use the bright brush with Burnt Umber to paint the main 
body and lower (back) ear.

Spring 
Bunny
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M
Write favorite memories in marker.

Use sponges to apply a little dab of  color to fingertips. 
Place fingerprints all over the design.

Go over the writing with writer bottle.

Make to add the child’s name and date somewhere in the 
design. We included a fingerprint heart in the center.

If  desired, add writer bottle lines to define various areas of  
the design. Allow to dry.

Clear glaze and fire to cone 06.

Adhere the tiles to the tray and wait until the next day to 
grout. e

When choosing colors for the fingerprints, keep in mind that some colors 
may not be strong enough for a one-coat fingerprint. We spray-paint the 
trays ourselves, perhaps giving the kids a choice between a few colors. Gold 
is on trend right now, but black, white, or silver are other good options.

SUPPLIES
 Six 4” tiles   Water-based marker
 Glaze colors of  choice  Sponge
 Writer bottle   Wooden tray (Bisque Imports AWA102)

 Spray paint (we used Krylon Metallic gold) Tile adhesive
 Grout

Spray-paint the tray in desired color. Allow to dry.

Use a marker to draw outlines on the tiles. (Keep all the 
tiles pushed together for this so the design will continue 
across the grout lines.)
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Mother’s Day Tray
By Jenny Austin, The Mud Hut, Longview, Texas

Make Mother’s Day breakfast in bed even more special with this personalized fingerprint tray. This project was designed with the older child 
in mind—who may be getting a little too old for yet another handprint project—but it can certainly be done by younger kids. This could be 
successfully done as a drop-off workshop. We used straight lines and geometric shapes but this could also work well with a Zen doodle or 
other design that the kids draw and then fill in with fingerprints. Have kids think about what is special about their relationship with mom and 
add some favorite memories to the piece.
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Ladybug 
Fairy House 
& Dandelion Tray

Designer: Marcia Roullard

Directions on back cover



COLOR
 SC11 Blue Yonder  
 SC12 Moody Blue
 SC15 Tuxedo  
 SC16 Cotton Tail
 SC25 Crackerjack Brown  
 SC26 Green Thumb
 SC73 Candy Apple Red  
 SC55 Yella Bout It
 SC95 Pinkie Swear  
 SC97 Cantelope
 NTCLR Clear Dipping Glaze

BISQUE
 MB1485 Flower Fairy House
 MB1486 Rustic Tray

DECORATING ACCESSORIES
 AC310 Silkscreen Medium 
 DSS0116 Stylized
 DSS0110 BotanicalTrees 
 DSS0113 Bugs
 CB106 #6 Script Liner  
 CB604 #4 Soft Fan
 CB110 A#10/0 Liner

MISCELLANEOUS ACCESSORIES
 Palette Knife   
 Circle Punch

FAIRY HOUSE COLORS USED
 SC11 Blue Yonder 
 SC15 Tuxedo
 SC16 Cotton Tail 
 SC25 Crackerjack Brown
 SC26 Green Thumb 
 SC73 Candy Apple Red
 SC55 Yella Bout It  
 SC97 Cantelope 

DIRECTIONS FOR THE FAIRY HOUSE

Begin with properly fired shelf  cone 04 bisque. Moisten a 
clean sponge and wipe bisque to remove any dust.

Use the CB604 #4 Soft Fan and CB106 #6 Script Liner to 
apply two coats of  SC16 Cotton Tail to the body of  the house. 
Apply three coats of  SC55 Yella Bout It to the roof. Use the 
Script Liner with SC97 Cantelope to apply wide lines of  shad-

ing onto the roof  as shown (one coat).

Use the Script Liner to apply two coats of  SC26 Green Thumb 
to the stem of  the roof.

Use the same brush to apply two coats of  thinned SC11 Blue 
Yonder to the door. Apply two coats of  SC73 Candy
Apple Red to the door trim and step. Add shading under the 
roof  with SC25 Crackerjack Brown.

Punch out small circles with a paper punch. Use the negative 
space from the punch to create the dots on the house. Wet 

the paper, press it onto the house, Gently press onto the bisque with a 
paper towel to remove excess water and ensure edges are sealed. Use 
the Script Liner to apply two coats of  SC11 Blue Yonder.

Thicken SC15 Tuxedo with AC310 Silkscreen Medium and 
mix using a palette knife to the consistency of  peanut but-
ter. Place the shiny side up and rub the thickened Tuxedo 
over the lady bugs on the roof. Use the CB110 #10/0 Liner 

to puddle SC73 Candy Apple Red around the spots on the back of  the 
lady bug.

Dip into NTCLR Clear Dipping Glaze.

Fire to cone 05/06.

DANDELION TRAY COLORS USED
 SC6 Sunkissed  
 SC11 Blue Yonder
 SC12 Moody Blue 
 SC95 Pinkie Swear
 SC97 Cantelope.

DIRECTIONS FOR THE DANDELION TRAY

Begin with properly fired shelf  cone 04 bisque. Moisten a 
clean sponge and wipe bisque to remove any dust.

Thin all of  the colors to a watery consistency and use the 
Soft Fan to apply the colors. Starting with SC6 Sunkissed and 
SC97 Cantelope, float color sporadically onto the right side 
of  canvas. Add SC95 Pinkie Swear, applying some some over 

the yellows.

Brush thinned SC11 Blue Yonder over the canvas letting it 
puddle into the texture of  the piece allowing the color to
overlap the yellows and pinks.

Brush the thinned SC12 Moody Blue onto the top and right 
side edges. Allow some of  the bisque to show through the 
colors.

Thicken SC15 Tuxedo with AC310 Silkscreen Medium and mix 
using a palette knife to the consistency of  peanut butter. Use 
the dandelions from DSS0116 Stylized and the grasses from 
DSS110 Botanical Trees. Place the shiny side up and rub the 

thickened Tuxedo over the images.

Dip into NTCLR Clear Dipping Glaze.

Fire to cone 05/06. e
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Sara Kojaku, Instructor and Author, Little Tot Moppet, Murrieta, California

PATRIOTIC PHRASE IDEAS
 “United States of  America, Est. 1776”
 “Land that I Love”
 “United We Stand”
 “Land of  the Free Because of  the Brave”
 “Bold Stripes, Bright Stars, Brave Hearts”

SUPPLIES
 Square or rectangular plate or tray
 Masking tape
 Masking tape circles
 Small star stamp
 Medium brush
 Sgraffito tool, wooden skewer, or angled back end of  a paintbrush
 Sponge pouncer
 Writer bottle

COLORS
 Red, Medium Blue, Black

With the masking tape, mark your first horizontal line just 
above the middle.

Next, mark a vertical line for the star area about two-thirds 
from the left. Start at the top of  the first tape line and go to 
the top of  the piece.

Now make more horizontal lines with the tape outside of  
the star area. Since these will be the white stripes, try to 
space the tape as evenly as possible but don’t worry about 
making the lines absolutely parallel—it looks more interest-

ing with slightly irregular lines. Be sure all the tape is firmly adhered to 
prevent color from seeping underneath.

In the star area, place as many masking tape circles as you 
want.

Paint two or three coats of  red for the stripes.

Paint two or three coats of  blue in the star area.

Once everything is dry, carefully remove all the masking tape.

Use a sgraffito tool or similar to clean up any color that 
seeped into the white areas.

Use a sponge pouncer to apply blue to the star stamp. Stamp 
stars inside the circles. Be sure to apply more blue after 
each time you stamp.

Fill the writer bottle with black and add lettering to the front. 
Place a few dots near some of  the letters for added 
interest.

Clear glaze and fire to cone 06. e

Stars and Stripes
TThis project makes a great studio sample because it’s easy for customers to copy and it works equally well on a plate or a tall mug or vase. 

Masking tape and stamps are accessible techniques that work for beginners and kids. It’s also a good project for parents who are waiting 
for their kids and need a quick design idea.
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SHOW OFF WHAT YOU SELL
Shoppers want to see what’s available for purchase. Showcase photos of  
your current inventory to stay top of  mind and increase brand recogni-
tion. Don’t forget to include details about the item (like brand, size and 
price) and make sure you are giving shoppers a way to browse more of  
your new arrivals.
 e New arrivals
 e Markdowns
 e Bestsellers and low-stock alerts
 e Pre-orders and re-stock alerts

NEWS AND EVENTS
Make sure shoppers know what’s happening in store.
 e Upcoming special events and promotions
 e Changes to store hours or policies
 e Happenings in your community

FUN AND EDUCATIONAL
Put the social in social media. Fans love seeing your store’s personality 
through posts that are just for fun or that give insight into your industry 
expertise. Your shoppers and are most likely to interact with this type of  

How to Have the Most 
Engaging Social Content

STUDIO SPECIAL

By Boutique Window

HHaving a well-balanced social calendar is key to maximizing your engagement and exposure to shoppers online. Retailers should think about 
posting three types of content: product information, news & events and posts that are just for fun. Sharing an even mix from each category 
ensures your posts will be interesting and relevant for your audience, enticing interaction and giving you a boost in engagement.

post, earning you major engagement points and boosting your visibility 
on their News Feeds.
 e Inspiring and motivational quotes
 e Staff photos and day-to-day happenings
 e Silly holidays and celebration for the everyday
 e Memes, jokes and comics
 e Industry-related content (style advice, trend reports, etc.)

PRO TIPS
 e Aim to post 3–4 times a day.
 e Visual content is king. Always include a photo or video with your 
posts and keep the text caption concise.
 e Give shoppers an incentive to interact with your posts by 
asking questions or hosting giveaways. (www.boutiquewindow.com/blog/
articles/facebook-promotion-checklist)
 e Gain instant access to thousands of  ready-to-share posts 
with the Boutique Window <http://www.boutiquewindow.com/platform/> 
Content Library. e

Boutique Window (www.boutiquewindow.com) is a company founded in August 2012 
with a focus on helping independent retailers succeed online. Photo Credits: Photo 
Courtesy of  Boutique Window and provided with permission to use.



Here is a sample calendar class offering: 

Month Project  Story 

March Large Easter egg Duck and Goose: Here Comes the Easter Bunny! by 
Tad Hills 
Llama Llama Easter Egg by Anna Dewdney 
Pete the Cat Big Easter Adventure by Kimberly and 
James Dean 

April Small flower pot for Mom Are You My Mother by P.D. Eastman 
Fancy Nancy’s Marvelous Mother’s Day Brunch by 
Jane O’Connor 
Does a Kangaroo Have a Mother Too? by Eric Carle 

May Mug for Dad (12 oz.) Nelly Gnu and Daddy Too by Anna Dewdney 
Daddies Do It Different by Alan Lawrence Sitomer 

June Flag tiles (8") Corduroy's Fourth of July by Don Freeman 
Brown Bear, Brown Bear, What Do You See? by Bill 
Martin, Jr.  

July Sea scene with fish handprint 
(8" tile or small plate) 

Llama Llama Sand and Sun 
by Anna Dewdney  

August Cookie plate (round coupe salad 
plate) 

If You Give a Mouse a Cookie by Laura Joffe 
Numeroff 

September Pumpkin hanging tile with 
prefired outline (8") 

Five Little Pumpkins by by Dan Yaccarino  
If You're Spooky and You Know It by Aly Fronis (This 
one was a big hit!) 

October Turkey tile or plate God Bless Our Fall by Hannah Hall 
Bear Says Thanks by Karma Wilson 

November Christmas ornaments 
(ornaprints or similar) 

Pete the Cat Saves Christmas by Eric Litwin  
Bear Stays Up for Christmas by Karma Wilson 
Room for a Little One: A Christmas Tale by Martin 
Waddell and Jason Cockcroft 

 

Introducing Storytime
STUDIO SUCCESS STORIES

By Allie Nottingham, The Painted Pig Studio, Little Rock, Arkansas
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To-Go Kits 
Easy Money Outside the Studio 

Kit Types 
• Acrylic & Glaze Project Box 
• Summer Fun Kits 
• To-Go PoEery ParFes 
• Class/Group Kits 
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Acrylic & Glaze  
Project Box: 
Product 
 Seasonal: ornaments, tots, 
eggs, add-ons  

Plan in advance to buy when 
discounts are available: 
restocking sales, convenFon 
discount, etc. 

Browning bisque 30% off: 
acrylic kit 

CraV bisque 75% off: 
acrylic kit 

Acrylic & Glaze 
Project Box: 
Packaging 

Clear egg cartons 

Holiday giV bags/boxes 
Bakery/cupcake/candy 
boxes with window 
Filler 
Ribbon/twine 

InstrucFon sheet 
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Acrylic & Glaze 
Project Box: 
Supplies 

Brushes: Darice, our 
suppliers, craV store 
Glaze containers: porFon 
cups, paint pot strips, 
small plasFc cups ($ 
store) 
Acrylic strips: solid color, 
gliEer paint  

Acrylic & Glaze 
Project Kit: Display 
Display by checkout for 
impulse purchase 

Speedbump inside door 

With seasonal items 

Make  a display board to 
show what is included 

MenFon family fun, snowy/
rainy day project, holiday fun 
in signage 
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Glaze Project 
Box: Cost/ 
Pricing 
Glaze   <$2 

Brushes $1.50 

Box  $.25 

Filler/ribbon  $.40 

Product $3-$4 

Cost $7.15 

Generally retail around 
$39.99–$42.99 

Acrylic Project Box: 
Pricing 
Acrylic Paints 2x $1.22= $2.44 

Brushes    $.45 

Box    $.25 

Filler ribbon  $.40 

Product cost  $2    CraV or 
Browning     $5.54 or less 

No extra labor 

Generally retail $24.99 
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To-Go Pottery 
Parties 
Same as studio opFons 

Pre-select party pal figures 

Send Supply Box (Tool Box)  with 
color, brushes, plates, etc. They 
return with finished poEery for 
firing. 

Priced at $2 less per item as studio 
pricing 

Great for weekends where all party 
Fme slots are filled & last minute 
party bookings. 

Summer Fun Party 
Packs 
Tubs with projects for 10 people  

Great for summer parFes at home, park, 
paFo, or pool 

Great way to boost sales when in studio 
parFes slow down in the summer 

Holiday themed projects for 4th of July 
ParFes: Star Plate 

Ice cream bowls for Ice Cream Month, July 

We used brightly colored plasFc ice tubs. 

Projects wrapped in the middle, supplies 
around the sides 

$150  supplies returned with poEery for 
firing 
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Class/Group Packs 

Great for Schools, Scouts, Churches 
Ornaments, Eggs, Tiles, Flower Pots, Bud Vases 

Min. 30 projects 
We send supplies in old glaze buckets (Thanks, Helen) & box up poEery 

projects 
Supplies are returned with poEery for firing 

Did 45 ornament events this way this past year 

Brushes 
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Acrylic Strips 

Super Bowl Kits 
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Paint Pots 

Egg Display  
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Egg Kits 
Clear egg cartons hold 6 eggs 
and paint pots on the other 
side. 

Brushes down the middle. 

We used Easter Grass inside. 

Tied with Ribbon & a bow. 

Valentine’s Heart display at speedbump 
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O r d e r S h i p S m i l e

95% of  orders  sh ip  out  w i th in  one bus iness  day!*

*Orders  received at  the 

warehouse by 4 :30pm



Social Artworking® is the perfect way to enjoy a night out (or in) with friends and family.

Paint, Designs, Canvas & Supplies
All Available Exclusively From Chesapeake Ceramics



www.skutt.com

POWERFUL

SMOOTH

TOUGH

INNOVATIVE
ERGONOMIC

VALUE
Brian Kohl

Ceramics Instructor

Skutt’s unique REMOVABLE WHEEL HEAD makes clean-up at 
Chaffey College run like clockwork! 

 Chaffey College
 Rancho Cucamonga, CA.



It’s like we ship a Tech
with every KM Kiln

www.skutt.com/kilnlink 503-774-6000

Current
     Sensing

&

Current Sensors ship with every KilnMaster Kiln. KilnLink is an optional upgrade.

KilnTechCCSA.indd   1 6/26/14   11:47 AM



www.colorobbia.it
www.facebook.com/ColorobbiaArt


www.colorobbiaart.it
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www.facebook.com/ColorobbiaArt


 
 

Everything’s Coming Up… Daisies! 
Below you’ll find information on each item such as size and case quantity!  Login to Gare.com for pricing info! 

     

 

Check out the painted version of our Daisy Box 
painted and color coded with Fun Strokes! 

 
FS-2387 
FS-2390 
FS-2375 
FS-2376 
FS-2341 
FS-2393 
FS-2311 
FS-2374 
FS-2301 
FS-2385 
FS-2392 

Pool Party 
Orange Crush 
Jumpin’ Jelly 
Bouncin’ Berry 
Kermit 
Pretty In Pink 
The Color Purple 
Blue Ice 
Smiley Face 
Sweet Pea 
Rockin’ Red 

 
 

  

Supporting the Community. 
  

  
#7394 Daisy Flower Box 

4 ½” D x 2” H, 8/cs 
  

#7395 Daisy Flower Bank 
5” H x 5 ½” W, 6/cs 

  
 

 

Contact Your Territory Sales Representative for more information or to place an order!  888-289-4273 
 

www.gare.com


6 New Fun strokes colors!
Exactly what you were missing!

www.gare.com   P: 888.289.4273 x. 219    
F: 800.292.0885  E: info@gare.com

INTRODUCING

Available in 8oz. and  
pint size bottles for your 
convenience. Contact us 
today for samples or to 
add these colors to your 
studio assortment!

#6moreshadesoffun Share pics of your  
new Fun Strokes designs with us!

FS -2396
Anchors Away

FS -2397
Tangy Tangerine

FS -2398
Teal We Meet Again

FS -2399
Blu-Teal-Ful

FS -2367
Taupe of the Mornin’

FS -2365
Not Quite White

#5253 NEW Jar Star Lantern

www.gare.com
https://www.facebook.com/GareInc/
https://twitter.com/gareinc
www.gare.com


 
phone 1.888.289.4273      fax 1.800.292.0885   www.gare.com 
 

Organic Ware Pottery Glazes 
Recipe Courtesy of Gare, Inc. 
 
Ingredients 
Bisque 
# 2139 Organic Ware Bowl 
# 1073 Organic Ware Salad Plate 
# 1074 Organic Ware Dinner Plate 
# 1075 Organic Ware Charger/Platter 
 
Color 
SC-2600 White Board Surface Coat  
NTG-9522 Ocean Mist 
NTG-9516 Midnight Stone 
 
Brushes and Other Materials 
# 6571 Aqualon™ Soft Fan Brush 
# 6570 Aqualon™ Goat Mop Brush 
 
Instructions (Read all instructions before you begin) 
 
Step 1- Using a soft fan brush, cover the front and back of all pieces in 3 coats of White Board and let 
dry.  
 
Step 2- Apply two coats of Ocean Mist to the top side of each piece (inside of bowl) with a mop brush, 
stopping about ¼” from the edge as shown in photo. 
 
Step 3- Apply two coats of Midnight Stone on top of the Ocean Mist using the exact same application 
instructions as in Step 2.   
NOTE: The thicker the coats of pottery glaze are applied, the deeper the fired color will be, so 
variations in glaze thickness will cause variations to the color of the fired piece. 
 
Step 9- Fire to a cone 06. 
 
 
 
 
 
 

www.gare.com


2014 CCSA Supplier of the Year★ ★

At Gare we pride ourselves on creating bisque designs that sell. 
We start with a sculptor and design team who pick each piece 
to create and we work on the creation until it’s exactly what 
we want. We paint it to show an example of how our vibrant 
and versatile colors, paired with our designs, can create a  
masterpiece. We provide both our bisque, and color to our  
customers at a high standard of quality while being value 
priced, allowing you to offer our pieces to customers at a  
price they can afford. If for any reason you aren’t satisfied,  
we have a trained staff of sales reps., a technical director,  
and our design team, at your service to make it better!   
We strive to be great, which allows YOU to be great too!  

Good bisque and 
color might sell. 
Great bisque and
color will sell. 

www.gare.com   P: 888.289.4273 x. 219   F: 800.292.0885  E: info@gare.com

Brand ADVF1 .indd   1 6/17/15   6:20 PM

www.gare.com
https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://twitter.com/gareinc
www.gare.com
https://www.pinterest.com/gareinc/


Highly detailed illustrations, fun doodles, 
patterns and graphics.  Designer silkscreens can 
be used on any craft surface including paper, 
fabric and ceramics. Screen with medium of 
choice- acrylics, glazes of any temperature, and 
fabric paint.  Information and instructions can be 
found at www.maycocolors.com

• Easy to apply. 

• Reusable.

• Use with acrylics, ceramic 

glazes and other products.

• Screen size is 15” x 12”

Designer

DSS-0140 Southwestern

1. Circle images with marker, 
then cut out with scissors.

AC-310 Silkscreen Medium is 
available in 4oz jar.  When mixed 
with acrylics, ceramic glazes, 
fabric paint or other color, AC-310 
Silkscreen Medium will thicken 
to a paste for screening crisp, 
highly detailed illustrations. Visit 
the Mayco channel on Youtube 
for instructional videos.

3. Apply mixture to surface with 
squeegee or finger.

4. Remove silkscreen and fire. 

IMPORTANT: wash silkscreen after every use.

2. Mix Mayco Silkscreen Medium 
(AC-310) with glaze to peanut 
butter thickness.

DSS-0143 Stylized 3 - Boho

DSS-0145 Coloring Page

DSS-0141 Birdcage

DSS-0142 Hipster

DSS-0144 Background Script

NEW

NEW

NEW

NEW

NEW

NEW

Ceramic Mayco Bisque form. Acrylics. 
Designer Silkscreens. Designer Stencils

Ceramic Mayco Bisque form. Acrylics. 
Designer Silkscreens. Designer Stamps.

www.maycocolors.com


Designer Stencils
Add creativity and fun to your artwork with Mayco’s Designer 
Stencils.  Easily create patterns by applying acrylics, textured 
paints, pastes, ceramic glazes or other decorating media on all 
craft surfaces. Can also use the stencil as a template to carve 
design into clay.  These stencils are sturdy, yet pliable enough 
to wrap around a curved surface. 

SL-431 
Bloom Stencil

SL-443 
Tin Ceiling Stencil

SL- 444
Argyle Stencil

SL- 445
Kaleidoscope Stencil

SL- 446
Atomic Stencil

SL-432 
Stonework Stencil

SL-433 
Crooked Lines Stencil

SL-434 
Hearts Stencil

SL-435 
Curlicues Stencil

SL-439 
Hexagons Stencil

SL-440 
Twirls Stencil

SL-441 
Spots Stencil

SL-442 
Stars Stencil

SL-436 
Fern Leaf Stencil

SL-437 
Groovy Stencil

SL-438 
Snowflakes Stencil

NEW NEW NEW
NEW

www.maycocolors.com


SL- 448
Doily Stencil

SL- 450
Large Poinsettia Stencil

SL- 449
Boho Stencil

SL- 455
Tire Tracks Stencil

SL- 447
Fence Stencil

SL- 456
Camo Stencil

SL- 451
Damask Stencil

SL- 453
Quilt Stencil

SL- 454
Southwest Stencil

SL- 452
Victorian Stencil

NEW

NEWNEW

NEW

NEW

NEWNEW

NEW

NEW NEW

Use our Designer Stencils 
as a background to create 

a wallpaper-like effect or to 
showcase other art creations.

www.maycocolors.com


Pineapple Party
project

Products Used

Bisque
• MB-1292 Rectangle Dinner Plate
• Color
• SC-6 Sunkissed
• SC-15 Tuxedo
• SC-24 Dandelion
• SC-26 Green Thumb
• SC-37 Ivory Tower
• SC-97 Cant-elope
• SC-94 Curry Around
• FN-052 Tangerine
• NT-CLR Clear Dipping Glaze or S-2101 Clear 

Brushing Glaze  

Decorating Accessories

• DSS-0145 Coloring Page Silkscreen
• DSS-0121 Fruit Silkscreen
• AC-310 Silkscreen Medium
• CB-604 #4 Soft Fan
• CB-106 #6 Script Liner

Miscellaneous Accessories

• Palette Knife
• Rubber Squeegee
• Food Coloring

1. Begin with properly fired shelf cone 04 bisque.  Moisten a clean sponge and wipe bisque to remove any dust. 

2.  Thicken SC-97 Cant-elope with AC-310 Silkscreen Medium using a palette knife to the consistency of peanut butter.  Lay the DSS-
0145 Coloring Page over the plate with the shiney side down, use a rubber squeeggee to apply the thickened Cant-elope over the 
screen. Lift a corner of the screen to make sure you are pressing hard enough before removing the screen. 

3. Use the AC-310 Silkscreen Medium to thicken S-2101 Clear with food coloring added for color enhancing, same as step 2. 

4. Use the pineapple screen to screen the pineapple images across the plate with the thickened clear glaze.  This is for color placement 
only. 

5. Brush the tops of the pineapples with two coats of SC-26 Green Thumb, brush two coats of the following colors on each one of the 
pinapples in this order, SC-37 Ivory Tower, SC-6 Sunkissed, SC-24 Dandelion, SC-97 Cant-elope, SC-94 Curry Around. Use CB-106 
Script Liner. 

6. Thicken SC-15 Tuxedo with C-310 Silkscreen Medium the same as step 2.  Lay the pineapple screen over the painted pineapple, lin-
ing up the shape with the screen, rub the thckened Tuxedo over the screen.  Repeat for all the pineapples. 

7. Brush the top of the plate with two coats of S-2101 Clear with CB-604 Soft Fan, and the back of the plate with three coats of FN-052 
Tangerine. 

8. Fire to cone 05/06.

www.maycocolors.com
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Paragon Cone-Fire Firing Record Page _______

This record sheet will help you learn from
each firing.
Kiln: If you have more than one kiln, write in
the model number.
Total Firing Time: This will help you
determine when to monitor the kiln during the
next firing.
Vented Lid: In ceramics, the lid is opened
part way to release moisture. Write in total
hours the lid was vented. (Not applicable if
you are using the Orton vent.)

Shelf Cones: Though your kiln is automatic,
we recommend using witness cones on the
shelf. Record the bending as a clock number
(from one to six o’clock), or sketch the cones.
Sketch of Firing Chamber: Include any
information that will help with future firings:
shelf spacing, the height of posts, the type of
ware on each shelf, etc.
Firing Number: Helps you keep track of how
many times you have fired your kiln.

© 2000, by Paragon Industries, L.P. Feel free to make
copies for personal use. IM-189/10-13

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ____________ Sketch of Firing Chamber

Description of Firing Firing Results

2011 South Town East Blvd.
Mesquite, Texas 75149-1122
800-876-4328 / 972-288-7557
Toll Free Fax 888-222-6450
Fax 972-222-0646
www.paragonweb.com
info@paragonweb.com

Kilns and furnaces you can depend on.

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ______________ Sketch of Firing Chamber

Description of Firing Firing Results

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ______________ Sketch of Firing Chamber

Description of Firing Firing Results

Paragon Cone-Fire Firing Record Page _______

This record sheet will help you learn from
each firing.
Kiln: If you have more than one kiln, write in
the model number.
Total Firing Time: This will help you
determine when to monitor the kiln during the
next firing.
Vented Lid: In ceramics, the lid is opened
part way to release moisture. Write in total
hours the lid was vented. (Not applicable if
you are using the Orton vent.)

Shelf Cones: Though your kiln is automatic,
we recommend using witness cones on the
shelf. Record the bending as a clock number
(from one to six o’clock), or sketch the cones.
Sketch of Firing Chamber: Include any
information that will help with future firings:
shelf spacing, the height of posts, the type of
ware on each shelf, etc.
Firing Number: Helps you keep track of how
many times you have fired your kiln.

© 2000, by Paragon Industries, L.P. Feel free to make
copies for personal use. IM-189/10-13

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ____________ Sketch of Firing Chamber

Description of Firing Firing Results

2011 South Town East Blvd.
Mesquite, Texas 75149-1122
800-876-4328 / 972-288-7557
Toll Free Fax 888-222-6450
Fax 972-222-0646
www.paragonweb.com
info@paragonweb.com

Kilns and furnaces you can depend on.

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ______________ Sketch of Firing Chamber

Description of Firing Firing Results
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Free Video Training: Watch kiln videos at
www.paragonweb.com. Click the Kiln Video link
on the home page.

We recommend that you wear tight-fitting gloves
such as mechanic’s gloves while assembling the
stand.

Tools needed:
gloves
medium slotted screwdriver
7/16” box end wrench (or adjustable wrench)

Assemble the Stand
You will find two shelves, two side frames, and a

bag of nuts and screws in the deluxe shelf kit. The shelf
with the hole in the center is a top shelf. The solid shelf
goes on the bottom of the stand as in the photo below.

The caster mounting plates on the side frames go
toward the floor.
1 Insert a short tab from a shelf into the bottom of the
opening in a side frame. The tab overlaps the outside
of the side frame opening.

2 Insert the tab on the opposite side of the shelf into
the other side frame.

Deluxe Kiln Stand
Assembly
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When moving the kiln and stand, never allow the cord set to
become taut and strain the wall outlet. Periodically check the

outlet and plug for damage.

3 Lay the top shelf (the one with the hole in the cen-
ter) over the side frames. The short tabs slide over the
outside of the side frames. The long tabs on the top
shelf should be inside the side frames.

4 After you have assembled the shelves and side
frames, in-
sert the
screws and
nuts. This
step may be
easier with-
out gloves.

5 Install the casters.

Install the Orton Vent Cup
Skip this step if your kiln does not have an Orton
Vent.

1 Attach the hose to
the vent cup with the
clamp that came with
the Orton Vent.

2 Slide the vent cup up inside the stand and into the
flange supports in the top shelf. Rotate the vent cup a
little as you slide it into the flange supports.

3 Place the gasket that
came with the vent over
the vent cup as shown at
right.
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AA7074
Small Board Art

16" L x 14" W x 1" Thick

New
Board Art!

AA7075
Large Board Art

19.5" L x 17.5" W x 1" Thick

registration

Belmont, NC

Boost Your Business:
March 19, 2017
CeramaJam:

March 20-21, 2017
Glass-O-Rama:
March 22, 2017

location

dates

GO ONLINE
to reserve your spot! 

Join US FOR

Cer
Ama
jam

with
Boost Your Business &

Glass-O-Rama!

Space is limited






