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WELCOME
NOW IS THE TIME!
 For what, you ask? It is the time for many things, but I have a few that I would like you to add to that 
never-ending list that we all keep.
 1. Assess your business: Where are you now, where are you going, how are you going to get there?
 2. Take care of  YOU: Without YOU there might not be a business.
 3. INVEST IN YOURSELF AND YOUR BUSINESS.
All three of  these are important, but number three is a really big one and is necessary to keep growing your business and moving it forward 
no matter the season. And the best place to do this is at the CCSA annual Convention. We are so grateful for all the wonderful classes that were 
submitted. We’re excited about the final schedule that will be released in May, and registration will open on June 22. You’ll have plenty of  time 
to review the schedule and plan your classes to optimize your time at Convention before registration opens. Keep your eye on the CCSA website 
Convention page as we make updates weekly as information becomes available. For example, the hotel information is already available with the 
link so you can make your reservation and secure your room at our special rate of  $139.
 We are five months away from Convention, so start preparing now to leave your studio in the hands of  your staff, so you can come back 
revived and ready to take on the holiday season.
 Here is just a small taste of  what we are preparing for you: 4 guest speakers/teachers; Branding 101; Introduction to hand lettering; Tech-
niques with pottery, glass, clay, silver, door art, and board art; Camp information; Team culture; Social media; Delegating; HR topics; Goal setting; 
Blogging; Financial classes  . . . And the list goes on!
 So, make plans now to attend the best convention of  the year for your industry. Can’t wait to see you in St. Charles, Missouri, September 
14–17, 2018!

Dena Pearlman, Executive Director

Spring has sprung and even though summer is just around the corner, there is still time for studio spring clean-
ing. And by spring cleaning, I mean declutter, deep clean, organize, and optimize in preparation for busy summer 
days.
 Where to start? Take a look around—what can be decluttered? If  it seems hard to be objective or you find 
it too overwhelming, ask your staff. They are in the trenches each day; your team will most definitely have opinions on what needs to go. And it’s 
not just tangible items that need a good ol’ cleaning—items like your inbox and contact lists need to be purged as well.
 Now is a good time for a deep studio cleaning. From the outside, walk into and through your studio while looking up, down, and all around. 
Concentrate on viewing your studio from the customer’s eye and look in the not so obvious spots. Do you see cobwebs, trash, dusty baseboards? 
Is there anything in need of  repair or touch-up? Make a checklist of  what needs to be done and delegate. And if  you want it done in one fell 
swoop, have a cleaning party with your whole team. Supply the pizza, turn up the music, and clean together. You may be pleasantly surprised at 
how your staff responds to the team effort of  getting your studio in shape.
 Next, get organized and make sure your studio processes are optimized. Check your website and voicemail; are the correct hours and ad-
dress listed? Is your website current? What procedures need to be streamlined to make your studio more efficient? Again, this is an area in which 
I rely heavily on input from my team because they are the ones that are in the studio daily.
 Finally, are you ready for the summer? If  you offer camps, this includes having the camps planned out, the projects developed, the registra-
tion processes in place (online or forms), the list of  supplies needed, and so on. The CCSA website offers lots of  projects in our summer camp 
guides and Chatter has an abundance of  insight to help in your planning. If  you offer field trips, do you have a form letter ready to go along with 
suggested projects and price points?
 Decluttering, deep cleaning, organizing, and optimizing is not for the faint of  heart, but these are requirements of  a business owner and are 
necessary to keep your studio running smoothly. Take the next month to evaluate what is weighing your studio down and tidy up. Your mind will 
appreciate it and so will your staff and customers!

Jenn Meyer, President
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gram and Pinterest guides, Managing Your Wall of  Real Estate Inven-
tory Guide, Home School, After School Art, Field Trips, School Auction 
guides, PYOP Day info, and more. There’s also an Employee Training 
Manual and Employee Handbook. Don’t be afraid to look at the older 

guides—there may some new ideas for you. And 
remember to use your Office Depot/Max cards to 
save money if  you want to print anything.
      In addition to marketing assistance, visit the 
Member Resources tab for technique videos and 
technical/
safety/
mainte-
nance 
support. 
And don’t 

forget to check out the Events 
Tab to watch the hundreds of  
webinars from 2014 to the 
present.
      So, shut your door (or 
check it out at home while 
relaxing with your feet up!) 
and explore the many benefits 
of  belonging to the CCSA. 
Enjoy the search at ccsaon-
line.com. e
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Online Resources
MEMBERSHIP MATTERS

Fleeting social media is great for instant advice and for sharing photos 
of  successes (and failures), but the CCSA website is a terrific resource 
for planning events and marketing calendars, as well as finding back 
issues of  the CCSA Today magazine and purchasing some very useful 
items.
      But there’s so much more. In addition to sup-
plier discounts (check them out at Member Benefit 
Guide (Menu –> Membership Info –> Benefit 
Guide), you can also search for suppliers by service 
provided or product offered. For instance, click on 
Suppliers in the menu. There you can search for 
Products and Services (e.g., glass, fixtures, beads, 
clay) or Type of  Supplier (distributor, manufacturer, 
teacher, consultant) and select a geographic area 
to find a supplier near you.
      If  you’re not able to attend the annual convention, check out the 
online store to buy 2016 and 2017 Convention handouts. You can 
also purchase “Create” aprons for kids and adults, Warm Glass for Hot 
Profits CD, and the Girl Scout Resource Guide. 
      Free is always good and there is a plethora of  FREE member 
resources, from clip art to stock photos, Facebook cover and profile 
photos, marketing videos, print ads and marketing resources such as 
quarterly seasonal project guides, press releases, marketing articles, 
and more.
      Be sure to check out the many project guides. There’s a new 2018 
Paint and Story Time Guide, a 2017 Girl Scout Resource Guide, Insta-

I
By Dana Hall, You’re So Crafty, Seguin, Texas

In the previous issue, we learned that CCSA members love to chat and to learn on Facebook. Let’s take a look at some other ways 
members can benefit from CCSA membership.

The intention of  Samples that Sell has been to provide easy access to 
photos shared by fellow members. We’ve been trying different ways to 
populate a one-stop-shop where you can access photos and ideas, and 
have not yet found something that is easy for members to contribute to 
and use. Or have we? It seems the answer may have been right in front 
of  us the whole time: CHATTER!
 I’m sure you’ll all agree that one of  the most beneficial and inspi-
rational functions of  Chatter is when a fellow store owner generously 
shares something that helped their studio grow and prosper. You’ll also 
likely agree that it’s the WORST when you remember someone post-
ing something and you cannot for the LIFE of  you find it again on the 
board! We’ve all seen posts that start out, “Does anyone remember who 
shared that. . . ? The photos are there; we simply need an easy way 
to find them. To do so, we’re asking you to help by using the hashtag 
#samplesthatsell on any post you make with a photo(s) of  samples or 
events that are successful in your studio. In addition, we’ll be adding the 
hashtag (so can you!) to existing posts of  the same nature so you can 
search the hashtag when looking for inspiration. Thanks in advance for 
sharing your ideas and tagging them for easy access! e

 IF YOU’RE NOT ABLE 
TO ATTEND THE 

ANNUAL CONVENTION, 
CHECK OUT THE 

ONLINE STORE TO BUY 
2016 AND 2017 
CONVENTION 

HANDOUTS.



KILN 
GODDESS 
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S
Staff. Make sure you have enough staff to 
cover a busy studio. Coordinate schedules so 
you’re covered each week. Determine who will be 
working during each camp session. Also be sure 
staff knows the procedure for covering their shift 
should something arise in their schedule.
 Systems and Training. Have a staff 
meeting to review the process for handling special 
requests, how to book a party, when private 
events can be held, where to note that supplies or 
stock are needed, and where accessories (frame 
backs, glue, bank stoppers, and so on) are stored. 
Many activities benefit from having a recorded 
process. Take the time to prepare a plan now and 
document it for your team. Kären Montgomery at 
The Clay Bakers holds a training event called Clay 
Babes Paint Night once a month. The staff spends 
time getting to know one another while having 
dinner, painting samples, and learning techniques. 
Team building and training all at once!
 Clean and Organize. In addition to a deep 
cleaning, get your kilns in top shape to handle 
the nonstop firings. Clean out orphaned items or 
supplies you no longer need. You may discover 
items to use as filler projects or that could be sold 
in bundles. Go through the back stock and see if  
there is something for a camp project or workshop.
 Stock Up. Review sales from last year and 
stock up on big summer sellers. When placing 
orders, Margaret Nevill from The Mad Platter con-
siders what her customers will want to paint for their 
vacation homes at the beach and in the mountains.
 Summer Camp. By the time you read 
this, you’ll hopefully have your summer camps all 
planned. If not, the time is now! Check websites 
of suppliers and the CCSA for inspiration and con-
sider what is trending in your area. Have project 
samples ready and create a display to promote 
camps. Time yourself so you know how long each 
project takes. Update your website with your camp 
schedule and registration information.
       Private and public school schedules may be 
quite different, so be sure to check local calen-
dars when determining camp dates. Margaret 
at The Mad Platter goes as far as determining if  

Getting Your Studio 
Ready for Summer
By Crista Toler, Studio Market Coordinator, Mayco Colors

Summer marks one of the best seasons for PYOP: full kilns, full seats, and full bank accounts! But 
making the studio run as smoothly as possible takes a lot of planning and attention to detail. A 
wonderful group of studio owners graciously shared the top items on their summer to-do list. While 
each studio has its own idiosyncrasies, the general scope of getting ready for summer is the same.

Here is a partial list of all the things I think I 
am supposed to do on a regular basis to be 
an effective entrepreneur in the twenty-first 
century. Let me know what I am missing.
 Meditate
 Exercise
 Eat right
 Drink water
 Get enough sleep
 Focus on me
 Spend time with my family
 Maintain a social life
 Volunteer
 Work on my business
 Connect with customers
 Check Facebook
 Check Instagram
 Check Twitter
 Check email
 Disconnect
 Relax
 Recharge
 Get pumped!
 See the good
 Help eliminate the bad
 Be happy (don’t worry)

 I am exhausted.
 But how many of  these things can I 
really do each day, really expect to accom-
plish, without falling apart?
 I can’t do all of  this all the time. I 
would explode. And then who would place 
orders and load the kiln and plan camps 
and make a marketing calendar and . . .
 Okay. I’m doing it again. I’m making a 
list of  everything that I feel like I HAVE TO 
DO. And when I do them—well, they are 
getting done. I know I can count on me.
 Then there are the initials. PR, IT, HR, the 
IRS. Oh, and the most important one of all: TP. 
Can’t ever run out of that, but someone needs 
to make sure to tell me we are running low.
 They say an owner wears many hats, 
but I feel like I have donned one chapeau too 
many. I’m not sure which one to put down.
 The list is long. Really, really (really) 
long. Which is why I try my very best not 
to laugh when someone tells me how lucky 
I am to have a job where I can (say it 
together with me) paint all day.
 Uh-huh. That’s exactly what I do. Let 
me add it to the list. e

BUSINESS SENSE

the upcoming summer will be a “staycation” or if  
she should close on Sundays. She has learned by 
observing how many weeks campers book at the 
studio, the number of requests for kids to leave 
camp early, and by parents sharing that they are 
sending their kids to sleepaway camp. Talk about 
knowing your customer!
 Special Events and Workshops. Create 
samples and set dates for adult workshops you’ll 
be hosting beyond summer so you don’t have to 
plan in the midst of a busy time. Kristina Eckert 
from Glaze! plans to walk in the town’s annual 
parade with her studio team and their mascot, 
handing out treats in a bag with their logo. They 
also host Frog Fest, their annual customer ap-
preciation day, which doubles as the studio’s an-
niversary celebration. Customers receive tickets 
to use toward drinks, games, clay projects, and 
other fun activities in the studio.
 Marketing. Plan promotional activities 
and schedule social media posts ahead of time. 
Reach out to local groups with dates for special 
events or camps and share event dates with local 
event calendars. Advertise any off-site events or 
your participation in local festivals.
 Displays. Plan window displays and speed 
bumps to last all summer or to be changed easily. 
You can always swap out a few simple props to 
attract attention and show a little variety.
 Vacation. It’s summer for you too! Be 
sure to enjoy time with your family or friends 
by taking a break. All of  that organizing, staff 
training, and process building you did earlier 
in the year will help you relax and trust that 
your staff can take care of  the studio. e
 Contributors: Lee Beer, Laurel Street Arts, 
San Carlos, California; Robin Cates, On The Pot, 
Salina, Kansas; Kristina Eckert, Glaze!, Thiensville, 
Wisconsin; Sharlene FitzGerald, PaintSome Pottery, 
Allentown, Pennsylvania; Jennifer Kennedy, Dewey 
Dabbles in Art, Eagle, Colorado; Julia McNair, 
Do*It*Yourself  Crafts, Birmingham, Alabama; 
Christie Marshall, All Fired Up, Evansville, Indiana; 
Kären Montgomery, The Clay Bakers, Annapo-
lis, Maryland; Julya Myers, Amazing Art Studio, 
Gaithersburg, Maryland; Margaret Nevill, The Mad 
Platter, Columbia, South Carolina
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patterned plate with a bowl painted with stripes (use tape) in the same 
color as the flowers to create a fun set.

• Paint different layers of  color on a plate, then use the sgraffito
technique to make designs in the top layer. Pair this with a smaller plate 
or mug decorated with palm trees or tropical leaves.

CREATIVE APPLICATIONS
The use of everyday items such as pompoms, tassels, bottle caps, 
leaves, and more are part of the sustainability movement in art. Use 
pompoms to create texture. Dip tassels into glaze and press onto a 
piece of bisque to make grass. Take these a step further and have kids 

create their own tools 
for decorating projects. 
Metal bottle caps dipped 
into glaze make a great 
tool for repetitive designs. 
Either end of a clothespin 
makes great flower petals 
or a geometric pattern. 
Coils, Legos, combs, and 
lace all lend great texture 
when used on bisque or 
in clay.

COMMUNITY
One of  the retail trends 
for 2018 is community. 
People are longing for 
the opportunity to 
reconnect with others in 
person and have a more 
personal approach to 
shopping. Of  course, we 

know that PYOP studios are the perfect place to foster an 
ideal shopping/connection experience and that studios are a 
place where people engage socially and artistically.
       Take the opportunity to remind your customers of  that 
unique service through your marketing. Let them know that 
the community of  DIY and creative exploration thrive when 
people come together to create. Using the word “commu-
nity” in your promotions will certainly boost that feeling!

Open up the box and step out to create on-trend 
projects and events that will keep your customers in tune 
with each other and your studio. e

COLORS
Watery blues, teal, turquoise, and aqua are sharing the color spotlight. 
Octopus, turtles, and other sea life are showing up on dinnerware, 
drinkware, and textiles. Incorporate netting, white-washed wood, or 
simple greenery into your display.
       Ice cream colors are appearing in clothing and home decor. 
Depending on the colors that accompany them, pastels can give a look 
that is cool and elegant or punchy. Think sweet pinks, bubblegum blues, 
pistachio greens, and sherbet yellows. Add black accents or abstract 
graphics (from the 1980s) such as lines, dots, and geometrics to add 
a funky twist to these soft colors.

MOTIFS
There are so many fun motifs popping up on everything from 
dinnerware to clothing. Butterflies, bees, tropical leaves, mer-
maids, bold florals, em-
broidery, and geometric 
shapes can be added 
to pottery through the 
variety of  creative tools 
and techniques are 
available in our industry.

• Sketch a design
onto pottery, then use 
a product like Designer 
Liner or a writer bottle 
to go over the design to 
create the detailed look 
of  embroidery.

• Use a hexagon
stamp or stencil to 
create a honeycomb 
design, then add bees 
that can be made 
with fingerprints or 
silkscreens. Sayings 
such as “Let It Bee” or 
“Home Is Where Your 
Honey Is” are fun for 
mugs, wall art, or bowls.

• Use large
silkscreens to create a 
focal point on a dinner 
plate and add smaller 
leaves. Combine the 
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H
By Crista Toler, Studio Market Coordinator, Mayco

Hooray for summer, when people of  all ages flock to our studios! Cultural themes are good trends to watch to help plan events, displays, 
and projects in your studio. Try creating vignettes and speedbumps that capture the essence of  trends we’ll be seeing throughout the 
season.

TREND FLASH

Colorful Fun in the Summertime!

Design Trends for Summer 2018
Be sure to check

out the digital 

edition for 

additional trend

tips and photos!



www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
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Tapping into a Niche: 
Bachelorette Parties and Bridal Showers

BRANCHING OUT

T
By Mark Strehlow, Clay Corner Studio, Wausau, Wisconsin

The PYOP industry is built on helping people create experiences. Because marriage is one of life’s most powerful events, the right marketing 
can bring bachelorette parties and bridal showers to your studio. And with the right planning, they can be profitable.

We’ve always hosted bachelorette parties and bridal showers, treating 
these like other group events: we book the party room and arrange 
items for the group to create. We’re working on improving our own stu-
dio offerings, so I talked with some studio owners around the country 
who offered some great ideas about this niche market.

TARGET YOUR MARKETING
Most importantly, many studios (ourselves included) fail to specifically 
market bachelorette parties and bridal showers in a way that is not 
only different from other events, but different from each other. Bach-
elorette parties are typically more festive, younger, and more likely to 
include alcohol, and the guests more often create items for themselves. 
In short, it is more of  a general party.
 On the other hand, a bridal shower is typically older and more like-
ly to have food and games, with items created for the bride or couple. 
Michelle Booth, former owner of  Glazed Over in Houston, enlightened 
me: “We did a lot a bridal showers. Most were very prim and proper 
since we are in the south—think tea parties.” We ourselves almost 
lost a bridal shower booking because the bride’s mother thought it was 
going to be too much like a party. So it makes sense to market these 
separately.

FOCUS YOUR PROJECT OFFERINGS
Beyond distinct marketing, the project offerings should best fit the 
needs of  the bachelorette party or bridal shower. Have specific offer-
ings ready as suggestions. As Kristina Eckert of  Glaze! in Thiensville, 
Wisconsin, shared, “Most bridesmaids are young and don’t like to make 
decisions, so we just say this is how our events work and they say 
okay.” Of  course, you want to have flexibility, but an ap-
pealing starting point makes the decision to book 
easier for many bridesmaids.

 Since often bridesmaids aren’t local, make-and-take projects are a 
great suggestion for a bachelorette party. Canvas, wine glass painting, 
candles, stamped jewelry, mosaics, and board art are all great options. 
Carrie Sealy told me of  her success with wood door hangers. Removing 
the worry of  pick-ups or shipping makes the decision for bridesmaids 
to book with your studio easier and more appealing.
 Bridal showers often have guests creating items for the bridal couple. 
Sets of dishes are obvious suggestions, but studios have also had suc-
cess with board art, wine glasses, and wood door hangers. Typically, the 
bride will pick out the pieces and colors and the guests each add their own 
creative touch. A bridal shower is a great time to offer a signature plate 
or platter. Kaylin Brady of Joe Picasso’s in Fort Lauderdale mentioned a 
wonderful twist: a guest fingerprint plate with the bride’s left handprint, 
and her staff later paints a wedding ring on the hand.

THINK OUTSIDE THE BOX
Parties and showers are all unique, so don’t limit your studio options. 
Pottery-to-go is a great option, especially because it frees up studio 
space. Kristina Eckert keeps a wine glass painting-to-go box at the 
ready. Julya Myers of  the Amazing Art Studio in Gaithersburg, Mary-
land, even has glass to go: strips of  clear for each guest to decorate 
with nips, bits and stringers. Upon return, she fires them onto a base 
for the bride. Allie Nottingham offers Christmas ornament painting 
for showers, where each guest creates an ornament for the couple’s 
first Christmas. And showers aren’t just for the ladies: Michelle Booth 
recounted an event where couples collaborated on plates for the bride 
and groom. She said it was one of  the most fun and laid-back showers 
she ever had. Why not plant the idea by asking if  the men are coming?

BE UP FRONT
Be prepared—parties and showers present some 

unique challenges. Both require additional studio 
time, especially showers. Be ready for food, 
alcohol, games, and sometimes even a stripper 
wearing a chip and dip sombrero (thanks, Kay-
lin, for a great story). Be ready to have extra 
tables, cleanup, and staff ready to accom-
modate your guests’ needs, such as reluctant 
painters. Remind guests of  turnaround times 
for fired pieces and shipping costs. Ask ques-

tions ahead of  time and safeguard yourself  
with party minimums or room fees. 

 Fear not! Bachelorette parties and bridal 
showers can create life-long customers if  you market 

them well and plan ahead. e
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PLAN AND PRICE YOUR PARTY 
First ask yourself, what kind of event will you do? A daytime family party 
or an after-hours soiree for adults? Try a simple post on Facebook to 
gauge interest and availability. After that initial response, set a date, send 
out an email, and share your event to social media. Hillary Moulliet from 
Art Space Studio in Charlotte, North Carolina, had a fabulous idea: She 
sent a teaser email with a link to sign up early on a VIP list. This list had 
first priority for tickets. She explained, “People [were] calling the studio 
freaking out over wanting to be on the list.” Ultimately, her event sold out. 
       There are many different ways to market and charge for your event. 
Make sure whatever you do works for you and your clientele. Ashley 
DuBois of  Hands On in Twin Falls, Idaho, charged $45 plus tax, giving 
her customers any choice of  two items (ranging from beard mugs, owls, 
castle mugs, castle banks, and a crested stein, to four canvas options), 

plus they could make a 
wand from clay. Hillary 

Moulliet charged $7 at registration to cover the cost of  food, and then 
her customers paid for their items separately that night. You could also 
charge $9.75 as a nod to the famous Platform 93/4. Whichever way you 
do it, make sure your customers know what is included. Hillary says 
one family signed up their two kids and “didn’t pay for two seats for the 
parents, so we had to squish them in.” She says she will be clearer about 
seat reservations next time. 

DO YOUR (HOGWARTS) HOMEWORK
Yes, I am telling you to do a wizard assignment! If  you haven’t read the 
books, watch the movies for ideas for decorations, trivia, snacks, and 
projects. According to Ashley DuBois, Harry Potter people are “hard-
core fans” who “expect trivia and perfect details!” If  you’re not sure 
about where to start, ask a friend or Harry Potter fan on your staff—
chances are that someone you know is familiar with the franchise and 
can help you come up with ideas. 

Harry Potter Party
STUDIO SUCCESS STORIES

By Allie Nottingham, The Painted Pig Studio, Little Rock, Arkansas

YYou don’t have to know the first thing about magic spells, Hogwarts history, or the rules of  Quidditch to plan a successful Harry Potter–
themed painting event. Some of  our studio friends have been hosting sold-out events based on J.K. Rowling’s famous wizarding world, 
and I have consolidated some of  their tips to help you plan your own Harry Potter happening.

Kaitlyn Mugg of  Art at The Bodega in Washington, Illinois, made sure to have lots of  
really nice samples in different mediums that her customers would feel inspired to try.

Themed mug from Deanna Day 
of  South Shore Pottery Shop 
in Abington, Massachusetts.
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MAKE IT FUN AND EASY
If  it’s unique and fun, your customers will likely return for multiple events. 
Katherine Fix from Art Smart Academy in Irmo, South Carolina, says, 
“Keep adding new offerings to keep it fresh for repeat customers. Harry 
Potter fans are die-hard and they WILL be back for more if  you wow 
them!” Laura Winward with Create Color Art Studio in Kingstown, Rhode 
Island, had special silkscreens made by Mayco just for the event. Al-
though it was a little investment on the front end, and she could only use 
images that weren’t subject to copyright, she thinks it was well worth the 
investment. Ashley Prince from The Pickled Palette in Sioux City, Iowa, 
says her studio “planned ahead by prepping all of  the tables with ‘house 
colors’ and disposable foil palettes to make clean-up a breeze.” Also, 
print out Harry Potter fonts for people to look at and trace onto their 
pottery with Sharpie and tissue paper. She suggests investing in “large 
quality designs” such as a brick photo backdrop because this event will 
be one that you do over and over.
       Most studios that have offered this event have been very pleased 
with the turnout. “We learned from the first event that we needed a 
dedicated staff to greet attendees, explain the event, and 
seat guests in a rotating order so our staff could keep 
up with assisting them,” Ashley Prince says. After three 
successful events, Laura Winward says she noticed that 
extras like free craft stations, raffles for “Hogwarts 
Express” tickets, and on-theme food and decorations 
seemed to make her customers very happy with the 
event.
       The possibilities for a successful—and profitable—
Harry Potter event are seemingly endless. Browsing Pinterest 
can also provide lots of  inspiration. Check out my pin board Harry 
Potter Party, where I’ve posted free printables, easy snack recipes, de-
cor idea how-tos, and more (www.pinterest.com/allie_nott/harry-potter-
party). e

The clay wands created by 
Katherine Fix of  Art Smart Academy 

have been such a hit that she’s now making them 
for other studios to sell at their own events. 

She suggests having them premade and bisque-fired 
so all customers have to do is add color.

Ashley Prince of  The Pickled 
Palette believes “samples are 
a must.” Her staff loves to get 

involved in the event, and two of  
them even dressed up like House 

Elves for the occasion!

http://www.pinterest.com/allie_nott/harry-potter-party
http://www.pinterest.com/allie_nott/harry-potter-party
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Believe Big: Update
STUDIO SPECIAL

By Lisa Feltz, Meltdown DIY Art Studio, Eldersburg, Maryland

LIn February, Mary from Believe Big sent an email to CCSA members to update everyone on the exciting things that have been happening 
since last year’s convention. Thanks to all of  you who have been working with Believe Big to set up programs in your studio! To those 
of  you who are in the process or are thinking of  starting a Believe Mug program, thank you for your patience and your hard work to do 
what it takes to get a program up and running. Once the hard work is done, the rest is easy, and we know you’ll enjoy being a part of  
this wonderful mission to bring hope and support to cancer patients.  Here are some excerpts from Mary’s email update:

Mary intends to send out updates periodically as the Believe Mug program grows across the country. We look forward to hearing about 
your programs! For those of  you who may still be unfamiliar with the program, you can find more information at www.BelieveBig.org and 
by contacting Mary@believebig.org. Keep on Believing Big! e

 Starting in 2018, Believe Big increased my budgeted hours to better support the incredible response from you, our 150 
new CCSA partners!
 We want to clarify a few questions you have and please know that you can reach out to me at any time at Mary@believe-
big.org. I will do my best to get back to you as soon as possible.

1. Contacting studios: We realize that many of you are waiting to be coordinated with a recipient before you publicize the 
Believe Mugs. We are first contacting studios who have:
 a. Ordered the packaging supplies from (http://believebig.org/potterystores/) AND
 b. Provided ideas/contact suggestions for a cancer center, support group, hospital, etc. near your studio.
 If you have taken only one of those steps, you probably haven’t heard from us yet and we appreciate your patience. We are 
as anxious as you are to get everyone coordinated with a recipient. We understand that customers are asking where the mugs 
are going before they paint. We created a flyer for potential recipients to explain Believe Big. We are hoping this flyer short-
ens the “phone tag” process we’ve encountered with potential recipients. If you have any guidance on viable homes for the mugs 
in your area, please let us know as you are the most familiar with your towns/cities. 

2. Challenges with hospitals: As our founder Ivelisse Page spoke about at CCSA, Believe Big proudly funds a mistletoe clinical 
trial at Johns Hopkins that is currently in stage 1. We are grateful to have raised the funds to initiate this clinical trial and 
know that the first patients are enrolled. As those of you who have loved someone with cancer know, a new clinical trial can 
be a light in the darkness for a struggling patient. Unfortunately, some hospitals are not open to receiving Believe Mugs for 
their patients because our website discusses this clinical trial. The hospitals each have their own reasons for their choice and 
we must respect their decision. We’re finding other grateful homes for these inspirational mugs through support groups, other 
hospitals, oncology mistletoe providers, etc., and it’s simply taking longer than we expected. Also, we’ve found that each hospital 
handles “non-monetary” donations differently. Finding the correct avenue to pursue at each center for the 40+ hospital con-
tacts we have is unfortunately taking longer than we ever anticipated. Here in Baltimore, we are able to do this “leg work” 
in person and we’re learning new ways every day to get to the right person in other states who gratefully accepts the mugs! 
We will use what we’ve learned with the contacts some of you have provided to pave the way for the prospective recipients 
to come!

3. Canadian partners: We are so glad you are participating with us! Shipping the packaging supplies to Canada has been quite an 
undertaking and we truly appreciate your patience. We hadn’t worked with studios outside of the U.S. before and we have 
learned that cardboard, plastic bags, and ribbons are quite tricky to get across the border! We are doing our best to get in 
touch with all of you as soon as we can.

mailto:Mary@believe-big.org
mailto:Mary@believe-big.org
mailto:Mary@believe-big.org
http://believebig.org/potterystores/
http://www.BelieveBig.org
mailto:Mary@believebig.org
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WordSwag (iOS, $4.99/Android, $3.99). Add text to images with 
this amazing app. Upload an image from your camera roll (or search 
through free stock images from Pixabay) and crop to the appropriate 
size and shape. Enter your text and choose from 
dozens of  different fonts. Each font will come with 
five starter design layouts using your text, but you 
can “roll the dice” to get even more—just don’t 
spend hours searching for the “perfect” one. Next, 
adjust the color, size, and opacity of  your text 
overlay. Finally, use the image filters to tweak your 
background. I often slightly blur my image or adjust 
the brightness to help my text stand out.
Hot Tip: Need to add more text to the same image? WordSwag now lets 
you add multiple layers and edit them independently!
 Honorable mentions for adding text: Over (iOS, free with Pro up-
grade/not available on Android). Kind of  like a combo between Word-

Creating Fresh Visuals
TECH TALK: MODERN BUSINESS TOOLS FOR YOUR STUDIO

By Maegan Supple, The Pottery Stop, Ellicott City, Maryland

MMany of us feel like we’re constantly trying to create fresh visual content, which can be a lot of work! But photo posts can get 2.3 times more 
engagement on Facebook than text, so it’s a challenge we must rise to. When it comes to creating great graphics and visuals for marketing, 
I am all about super easy. That means a solid 75% of my graphic design and image creation is done entirely on my phone. Join me on a 
journey through Maegan’s App Toolbox!

Swag and Canva. Great templates and fonts if  your current options are 
starting to feel stale.
 PicTapGo (iOS, $2.99/not currently available on Android) With 

this app, photo editing on the go could not be easier. 
Select an image, choose from a huge selection of  
built-in filters, or make minute adjustments to your 
photo, with just a tap and swipe.
 Hot Tip: With this app you can save “recipes” of  
edits to maintain consistency in image edits—each 
image will have the same feel without having to rein-
vent the wheel every time you open the app.

 Honorable mentions for photo editing: VSCO (iOS/Android, free, 
or $20/year subscription for more advanced features) and Adobe PS 
Express (Free, iOS/Android). Both are great apps with a ton of  options.
 PicFrame (iOS, $2.99/Android, $0.99) Easy way to combine mul-
tiple photos in a grid format. Choose your image aspect ratio (1:1 for 

 I OFTEN SLIGHTLY 
BLUR MY IMAGE OR 

ADJUST THE 
BRIGHTNESS TO HELP 
MY TEXT STAND OUT.

With the PicTapGo app, you can easily enhance your images for better vibrancy and pop! 
Check out the difference between the original image (left) and the edited one (right). 
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most social media, 16:9 for Facebook cover, etc.), your grid type, and 
insert photos into the grid. You can then change the frame width and 
color, adjust the size of  the grid sections, and zoom in or crop your im-
ages. Save your image (don’t forget to adjust the resolution) and post! 
If  you find yourself  using the same frames many times and hate having 
to redo them each time, you can upgrade the app to save templates to 
keep things consistent.
 Hot Tip: Round the corners of  your frames or add shadows for an 
extra bit of  pop!
 Bazaart (iOS, Free + in-app purchases/not available for Android) 
Helpful for dropping out the image background for product photos 
or for dropping a pottery piece into any background. Open a photo, 
choose Cut Out, and use the Scissors tool. Roughly draw around the 
image and hit Auto to have Bazaart magically select just what you 
wanted. Apply the changes and use the Finger tool to restore or erase 
areas that need to be tweaked. Apply that final set of  changes and 
you’re left with just the image you wanted with a transparent back-
ground. This can then be saved and imported into your favorite design 
app or software.
 Honorable Mention for background removal: BackgroundEraser 
(iOS/Android, Free) Less automatic than Bazaart, but a great alterna-
tive for Android. You can either erase manually or use the TargetArea 
and TargetColor features to erase the background from any image.
 Canva (iOS/Android, Free + paid subscription options and in-app 
purchases) The small business owner’s best friend. While it’s not quite 
as fully fleshed out as the desktop program, you can still edit on the go 
and create beautiful graphics in the blink of  an eye. Choose a template 
or a blank canvas, edit or add text and photos, and share or post your 
amazing design. Caveat: Canva is every small business owner’s best 
friend, so your content may look like everyone else’s if  you overuse 
their templates. Mix it 
up with some of  your 
own photos in addition 
to stock Canva photos. 
Upload photos from 
your Camera Roll by 
tapping the plus sign 
and selecting “Logos.”
 Hot Tip: Create a 
Snapchat Geofilter on 
the Canva app to use at 
your studio!
 Honorable Men-
tion multipurpose de-
sign app: PicsArt (iOS/
Android, Free) For just 
one app that does it all, 
consider PicsArt. Add 
text and stickers, edit 
and tweak images, ap-
ply fun filters, create a 
collage, draw on your 
image, and more. One 
super useful feature 
is the Square Fit op-
tion—turn any size im-
age into a square one 
by adding bars with a 
color or even a blurred 
version of  the image 
itself. e

No need to spend hours on the platform to make an impact. (Al-
though, if  you’ve ever used Pinterest, you know just how easy this is 
to do!) The good news is that it’s remarkably simple to optimize your 
profile with just a few small tweaks. 
 1. Utilize the Bio. You’d be surprised how many businesses are 
not taking advantage of  this prime real estate. Make sure your busi-
ness name, address, website, and mission statement are clearly in-
dicated in your profile. Update your profile picture to be your logo, 
which will help increase your brand recognition across the site.
 2. Stay Organized. If  you use Pinterest personally, change those 
boards to private. Avoid a cluttered profile by keeping your number 
of  boards between 50 and 60. Keep the board titles consistent and 
related to your business. Recipes and DIY projects are wonderful, but 
they really do nothing to promote your studio. 
 3. Create a Feature Board. This is the number one mistake many 
businesses make. It’s crucial that you pin your OWN samples to Pin-

terest, too! Add your logo to the photo, add 
a link back to your website, and upload it to 
Pinterest. When adding your own samples, it’s 
a good idea to pin them to a special board. 
Something like “(Business Name) Creations” 
works well.
 4. Update Board Covers. Create a tem-
plate for your board covers in Canva, use that 
template to customize your covers, and up-
load them to Pinterest. This can take a little 
bit of  time, but it makes a huge impact on the 
overall look of  your profile. 
 5. Learn and Grow. As with any platform, 
there are a number of  ways to grow your fol-
lowing. Joining group boards, following other 
top pinners in your area, and advertising are 
all ways to increase your reach. Pinterest of-
fers a wonderful selection of  free webinars on 
these topics and more to highlight the fea-
tures they offer. I definitely encourage you to 
do a little research and find what’s manage-
able for your business.
 Happy pinning! e

Kelci DeFrancesco is a marketing consultant and graph-
ic designer with over 13 years of  experience in the 
PYOP industry. In addition to helping studio owners with 
their marketing, she plans PYOP wellness retreats with 
Tammie Ramos-Crispino. She can be found at www.kel-
cidefrancesco.com or on Facebook @kelciandtammie.

Don’t Forget 
about Pinterest!
By Kelci DeFrancesco, Marketing Consultant and Graphic Designer

WWhen it comes to social media strategy, Instagram and Face-
book get a lot of  attention. However, with 175 million active 
monthly users, Pinterest is another platform that is worth in-
vesting a little bit of  time in. 

http://www.kel-cidefrancesco.com
http://www.kel-cidefrancesco.com
http://www.kel-cidefrancesco.com
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MATERIALS
 16”x20” canvas
 Pencil
 Round brushes in various sizes

ACRYLIC PAINT COLORS
       White Blue  Green
 Yellow Red purple Black

Draw the outline of  the vase.

Paint the background in a combination of  blue and white, 
starting in the center and radiating out. Don’t paint the vase 
yet.

Paint the vase blue.

The greenery is created using two values of  green. Start 
with the darkest value (green plus blue) to create a full, lush 
bouquet shape. Mix green and yellow for the lighter leaves. 
Tip: When building the leaves, start from the outer edge and 

pull into the center of  the vase top. Allow to dry.

The flowers are basically teardrops and circles. They can ei-
ther be free-handed directly with a brush or chalked on first. 
(Chalk wipes away once the paint has dried.) Before applying 
flower colors, prime the flower areas with white first. Blend 

some white into the colors to add visual interest. Allow to dry.

Use Green to add stems.

Add white highlights to the flowers, stems, and vase.

Add black lines to the flowers, stems, and vase. 
Allow to dry. e

Vase 
of 
Tulips
By Michelle Brown, 
Hot Fired Arts, Frederick, Maryland

TThis simple but eye-catching design 
is done freehand with no pattern.
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www.paragonweb.com


www.maycocolors.com
https://www.youtube.com/user/MaycoColors
https://www.facebook.com/MaycoStudios/
https://www.pinterest.com/carter6949/mayco/
https://www.instagram.com/maycocolors/


Using texture tools 
and/or the pointy 
end of the skewer, 
add texture to the 

body area. The goal is to keep 
the face smooth and the rest of  
the pot textured.

Add other details as desired, such as bows or feet. Allow to dry 
thoroughly.

Fire to cone 04.

Apply glaze colors and fire to Cone 06.

Fill hedgehog with grass seed mix and water.

Watch it grow and give the hedgehog a haircut as needed. e
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SUPPLIES
 Clay
 Wooden skewer
 Texture tools
 Glaze colors of choice
 Grass seed mix (dirt and seed mix, available at garden centers)

Roll clay into a thick log and use this to create an oblong pinch 
pot. Keep one end of the pinch pot thicker for the nose.

Pull the hedgehog nose from the thicker end by working the 
excess clay into a cone shape. Smooth the nose. (It’s not nec-
essary to smooth the rest of the pinch pot because you will be 
adding texture to everything except the face/nose.)

Using the back end of a paintbrush, press eyes into the clay.

Using the skewer, draw a curved line on either side of the face 
to frame it.

By Gina Homant, 
The Painted Pot, Rochester, Michigan

Clay 
Hedgehog 
Pinch Pot
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SUPPLIES
 Bisque: 8” x 10” Clay Canvas (MB-1353)
 1/2” tape
 Island silkscreen (DSS-0147)
 Flowers 3 XL silkscreen (DSS-0149)
 #4 soft fan brush
 #6 script liner brush
 #10/0 liner brush
 Silkscreen medium
 Palette knife
 Gel food coloring
 Clear glaze

By Marcia Roullard, 
Designer, Mayco Colors
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GLAZE COLORS
 SC-11 Blue Yonder  
 SC-32 Bluebeard 
 SC-45 My Blue Heaven  
 SC-26 Green Thumb  
 SC-97 Cant-elope  
 SC-75 Orange-A-Peel
 SC-73 Candy Apple Red  
 SC-15 Tuxedo
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For the background, tape off 11/2” from the right side and 
2” from the bottom. Tape an angle to the corner where the 
tape meets.

Use the soft fan brush to apply three thinned coats of  Blue 
Yonder to the right segment. Allow to dry. Use the soft fan to 
shade the taped edge with one thinned coat of  Bluebeard. 
Allow to dry.

Remove the tape on the right side, then tape over the Blue 
Yonder edge. Use the soft fan to apply two thinned coats of  
My Blue Heaven to the background, adding Blue Yonder to 
the brush to create a shadow on the taped edge. Remove 

the bottom tape line, but not the side. Allow to dry.

Tint a bit of  clear glaze with gel food coloring, then add 
silkscreen medium to thicken. Use a palette knife to mix to 
peanut butter consistency. Place the large pineapple from 
the Island silkscreen shiny side down on the bisque and rub 

the thickened tinted clear over the screen. Repeat for the background 
flowers using the Flowers 3 XL silkscreen. (Note: This step is for color 
placement only.) Gently clean and dry the screens.

Use the script liner to apply two coats of  Green Thumb to 
the crown of  the pineapple and two coats of  Cant-elope to 
the body of  the fruit. Use the same brush to apply two coats 
of  Cant-elope and Orange-A Peel to the flowers. Apply two 

coats of  Candy Apple Red to the flower centers. Allow to dry.

Thicken Tuxedo with silkscreen medium as noted in step 4. 
Place the clean screens, shiny side down, over the painted 
pineapple and flowers then rub the mixture over the images.

Remove the tape on the blue side. Tape the 2-inch section 
at the bottom and the angle at the corner.

To make a checkerboard, use 1/2” tape to tape 4 horizon-
tal rows, then remove every other piece of  tape. Tape 16 
vertical rows of  tape over the horizontal rows, then remove 
every other piece of  tape.

Use the script liner to apply two coats of  Tuxedo over the 
open squares.

To complete the checkerboard, tape horizontal and vertical 
tape lines over the painted squares. Use the script liner to 
apply two coats of  Tuxedo over the open squares. Remove 
all the tape and you have a perfect checkerboard.

For the sides of  the clay canvas, glaze to match the color 
from the top surface so the design will carry over to each 
respective side. 

Use the liner to paint the word “Sweet” at the top.

Clear glaze and fire to cone 06. e

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

STEP
7

STEP
8

STEP
9

STEP
10

STEP
11

STEP
12

STEP
13

www.pyopaccounting.com
www.jubileecreative.com
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Metal-
Stamped 
Wine 
Charms By Impress Art

Stamp the chosen 
quote, word, or design 
on the circle blank.

Highlight the impres-
sions with the enamel 
marker. Wait 1–3 min-

utes and then wipe away excess.

Punch a hole at the top 
center of  the circle.

Using flush cutter, cut a 
11/2” piece of  18-gauge 
wire. Bend the wire 

around the head of  the hammer.

Using round-nose pli-
ers, make a small loop 
at each end of  the wire.

Using chain-nose pliers, 
open one loop and at-
tach the stamped blank. 

Close the loop. e

SUPPLIES
 Alkeme Circle Blank, 1”  Silver wire, 18 gauge
 Ergo-Angle hammer  Steel block
 Lollipop uppercase stamps Champagne design stamp
 Stamp enamel marker  Hole-punch pliers
 Flush cutter   Round-nose pliers
 Chain-nose pliers
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SUPPLIES
 Two 12” x 12” canvases  Pattern
 Transfer paper   Assorted brushes
 Black Sharpie

ACRYLIC PAINT COLORS
 White  Phthalo Red Burnt Umber
 Yellow Oxide  Phthalo Green Green Oxide
 Chrome Yellow  Chrome Orange

Dip brush in white and then in Phthalo Red (or other back-
ground color). Mix the color on the canvas, covering the 
whole canvas. Don’t overmix—you want white and colored 
streaks, not one solid color.

Transfer the pattern to the canvas.

Paint the branch Burnt Umber. You may ever so lightly add a 
small bit of  white to lighten the branch in areas.

Parent Owl: Paint the upper body Phthalo Red. For the wings, 
add a small amount of  white to lighten the color. Mix Yellow 
Oxide with White for the belly and the ring around the eyes. 

Use Phthalo Red for the little feather lines on the belly.

Child Owl: Mix Phthalo Green with a small amount of  White to 
make teal for the upper body. Add a little more White to make 
a lighter color for the belly and the ring around the eyes. Use 

the upper body color to add feather lines to the belly.

Paint the inside of  the eyes White.

Paint the hearts with random colors.

Mix Green Oxide with a small amount of  Chrome Yellow to 
make a lime color for the leaves. Then highlight the leaves 
with Green Oxide or Phthalo Green.

Use Chrome Orange to fill in the beak and add legs. Allow 
to dry.

Outline all the elements in Black Sharpie. e

Parent and Child Canvas:

Owl Always Love You

STEP
1

STEP
2

STEP
3

By Jamie Lynn McCabe, 
Clay Cafe Avalon, 
Newfoundland, Canada

TThis class provides a good lesson about mixing colors. Ask the kids what color you get by mixing red and orange together, and other 
combinations. You can let the painters decide what color they would like to paint their owls and sky and adjust the color choices listed 
below as needed. You can also place heart stickers on the background before painting, then peel off later and fill in the hearts.
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Use the back end of  a paintbrush to place a highlight dot in 
the pupil of  the eyes.

Clear glaze and fire to cone 06. e

SUPPLIES
 Bisque: Coupe dinner plate
 Pattern printed on clay carbon paper
 Separate circles for eye shapes cut from plain paper
 Fan brush
 Flat brush
 Liner brush 

GLAZE COLORS
       White Red  Coral
 Lime Green Blue Green  Black 

Paint the front of  the plate with 1–2 coats of  watered-down 
White. Allow to dry. (Note: The white background helps later 
in case it’s necessary to correct any mistakes with the letter-
ing. It’s easier to remove color when there is a background.)

Transfer the design to the plate. Dampen the cutout eye 
shapes and adhere in place on the plate.

Paint the inner parts of the watermelons with 3 coats of a com-
bination of coral and red. Paint the rind with 3 coats of Lime 
Green. Add 1 coat of blue-green for the stripes on the rind.

Remove the paper eyes. Add details and lettering with Black 
and paint the edge of  the plate Black.

By Melissa Lane, 
Crafty U Too, Riverside, California 
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patterned plate with a bowl painted with stripes (use tape) in the same 
color as the flowers to create a fun set.
 • Paint different layers of  color on a plate, then use the sgraffito 
technique to make designs in the top layer. Pair this with a smaller plate 
or mug decorated with palm trees or tropical leaves.

CREATIVE APPLICATIONS
The use of everyday items such as pompoms, tassels, bottle caps, 
leaves, and more are part of the sustainability movement in art. Use 
pompoms to create texture. Dip tassels into glaze and press onto a 
piece of bisque to make grass. Take these a step further and have kids 

create their own tools 
for decorating projects. 
Metal bottle caps dipped 
into glaze make a great 
tool for repetitive designs. 
Either end of a clothespin 
makes great flower petals 
or a geometric pattern. 
Coils, Legos, combs, and 
lace all lend great texture 
when used on bisque or 
in clay.

COMMUNITY
One of  the retail trends 
for 2018 is community. 
People are longing for 
the opportunity to 
reconnect with others in 
person and have a more 
personal approach to 
shopping. Of  course, we 

know that PYOP studios are the perfect place to foster an 
ideal shopping/connection experience and that studios are a 
place where people engage socially and artistically.
       Take the opportunity to remind your customers of  that 
unique service through your marketing. Let them know that 
the community of  DIY and creative exploration thrive when 
people come together to create. Using the word “commu-
nity” in your promotions will certainly boost that feeling!

 Open up the box and step out to create on-trend 
projects and events that will keep your customers in tune 
with each other and your studio. 

COLORS
Watery blues, teal, turquoise, and aqua are sharing the color spotlight. 
Octopus, turtles, and other sea life are showing up on dinnerware, 
drinkware, and textiles. Incorporate netting, white-washed wood, or 
simple greenery into your display.
       Ice cream colors are appearing in clothing and home decor. 
Depending on the colors that accompany them, pastels can give a look 
that is cool and elegant or punchy. Think sweet pinks, bubblegum blues, 
pistachio greens, and sherbet yellows. Add black accents or abstract 
graphics (from the 1980s) such as lines, dots, and geometrics to add 
a funky twist to these soft colors.

MOTIFS
There are so many fun motifs popping up on everything from 
dinnerware to clothing. Butterflies, bees, tropical leaves, mer-
maids, bold florals, em-
broidery, and geometric 
shapes can be added 
to pottery through the 
variety of  creative tools 
and techniques are 
available in our industry.
 • Sketch a design 
onto pottery, then use 
a product like Designer 
Liner or a writer bottle 
to go over the design to 
create the detailed look 
of  embroidery.
 • Use a hexagon 
stamp or stencil to 
create a honeycomb 
design, then add bees 
that can be made 
with fingerprints or 
silkscreens. Sayings 
such as “Let It Bee” or 
“Home Is Where Your 
Honey Is” are fun for 
mugs, wall art, or bowls.
 • Use large 
silkscreens to create a 
focal point on a dinner 
plate and add smaller 
leaves. Combine the 

H
By Crista Toler, Studio Market Coordinator, Mayco

Hooray for summer, when people of  all ages flock to our studios! Cultural themes are good trends to watch to help plan events, displays, 
and projects in your studio. Try creating vignettes and speedbumps that capture the essence of  trends we’ll be seeing throughout the 
season.

TREND FLASH

Colorful Fun in the Summertime!

Design Trends for Summer 2018



LIFESTYLE
Similar to the lifestyle trend of  Hygge (the Danish art of  coziness) is 
the mindset of  being present. People are being drawn back to the ideal 
of  living simply while embracing life. In addition, the Japanese philoso-
phy of  wabi-sabi celebrates the beauty of  things that happen naturally 
and the imperfections that go along with daily life. 
       Give customers the opportunity to embrace this mindset by 
reemphasizing the fact that the process and enjoyment of  creating a 
hand-painted work of  art that is not meant to be perfect is part of  the 
joy of  being a maker. Show samples that are imperfectly painted and 
yet are beautiful because of  the time people spent together creating. 
Display pictures of  families and friends creating together in your studio 
via social media, in your studio vignettes, and in marketing materials. 
       Current trends can be combined to create unique events. Offer a 
workshop that uses palm fronds to create texture or apply color. Serve 
beverages in cups that have been hand-painted by kids in your studio. 
Have a butterfly party during which you provide a large pattern for a 
butterfly and painters use a collection of  found objects to decorate 
each section. Host community painting parties that focus on family 
time to benefit a local organization. Plan a Summer Kickoff event that 
features projects in the watery colors of  summer. e



Remove the paper panda. Adhere the paper eye cutouts. 
Paint the ears, eyes, and nose with 3 coats of  Black.

Using a round brush, paint the flower crown with just one 
coat of  darker Purples, pulling the paint from the tips of  
the petals to the center of  the flower. Don’t wash the brush 

between flowers—just go from one purple to the next. If  you’re work-
ing with kids, thumbprints are a great alternative for making the flower 
petals.

Flick some purple on top with the same brush. (Since kids 
tend to rush through projects, if  you want to demonstrate 
more techniques and stretch class time, you can use a tooth-

brush to add these paint flecks.) Use your pinky to dab in the centers of  
the flowers in Yellow.

Remove the paper eye cutouts. Use the back end of  a paint-
brush to add Black pupils and a glimmer of  White.

Outline the sides of  the panda face and add a line below the 
nose.

Glaze and fire to cone 06. e

SUPPLIES
 Bisque: Tall bowl, square dinner plate
 Plain paper
 Pencil
 Scissors
 Fan brush
 Flat brush
 Medium round brush
 Liner brush

GLAZE COLORS
       White  Lavender  Shades of  Purple 
 Black  Yellow

Using the finished piece as a guide, sketch a simple panda head 
shape on plain paper and cut out. Do the same for cloud shapes 
and the white part of  the panda eyes.

Paint the piece with 1–2 coats of  watered down white. 

Dampen the panda head and cloud patterns and adhere to the 
bisque. Paint the sky with watered-down lavenders and a bit of  
Purple.

Remove the paper clouds. Use a watery fan brush with watery 
lavender and blur the clouds a bit.

Panda Crowned
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1
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2
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3

By Melissa Lane, Crafty U Too, 
Riverside, California
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THE PROCESS
 I use the 1x4s, which are actually 3/4” thick and 31/2” wide. 
Therefore, the 10”x24” is really 101/2”x24”, using three boards cut to 
24” lengths; the 11”x24” uses two 1x6s at 51/2” each. We also offer 
two styles, straight cut (even edges) or offset by about 1/2”. In this 
scenario, the offset for this size can only really be achieved by using 
three 31/2” boards because offsetting two boards looks weird.
 With the thickness of  the board at 3/4” and the backing at about 
1/2–3/4”, I use a #10 1” wood screw, and even with the countersink, it 
never pokes through. Boards are cheaper as they get longer, but they 

are not as straight, so I generally stick to 6’ and 8’ 
lengths—although these can be problematic in a 
small vehicle!
  I examine the boards, putting the good 
side face down, with knots at the top or bottom as 
best I can. I line them up, stand them up, and apply 
glue to the backside, minimizing the chance of  any 
seeping through to the good side. I then clamp 
the board on each side and in the middle, making 
sure the boards line up flat, as best I can (they are 
rustic!). I have precut backing strips of  cheaper 

wood, roughly an inch shorter than the height. I predrill holes and use 
a larger bit to counter sink about halfway through, so the screw does 
not stick out. I glue the backside, then apply the backing boards, screw 
in, and let sit for a bit to hold.
 Once the clamps are removed, your board is ready to sell, as soon 
as it gets to the studio! I generally do not do any finishing other than 
wiping up glue, blowing off sawdust, and maybe minor sanding. The 
level of  finish is up to you, but the boards are not meant to be perfect. 
You can even add your own flare to your studio by upcycling items such 
as reclaimed barn wood, old doors, or window frames. 
 Feel free to contact me if  you have questions or need additional 
advice (NEED EMAIL OR STUDIO FACEBOOK LINK). e

Board art is a great addition to any PYOP studio for many reasons, but 
that is not the message here. It is also not the message here to say 
that our vinyl cutter broke during the first month and we considered 
scrapping it altogether. Luckily, we persevered! Obviously to start, 
you need a vinyl cutter, boards, acrylic paints, and a whole new set of  
applicators that never touch glaze. Even if  you have none of  this, the 
initial startup would only be about a thousand dollars, easily made up 
within a few weeks. 
      I had no idea where to buy premade boards locally, and they are 
prohibitively expensive online. Here is how I found my niche. I am not a 
great wood worker, and I have been through many 
trials and many, many errors with this, but I do enjoy 
making and repairing things. So I figured, why buy 
when you can easily learn to make?
      
HERE’S WHAT YOU’LL NEED:
 e Wood: Currently I am buying select, not 
choice, pine in 1x4s, 1x6s, and prefab, variously 
priced.
 e Saw: A simple circular saw should do, 
but I recommend a compound miter with a stand, 
$40–$200.
 e Glue: This is not essential, but it helps and it’s cheap.
 e Screws: Definitely going to help, and also cheap.
 e Drill: How else are those screws getting in? $50.
 e Clamps: Wood is never straight, $50. 
 So, you can buy the tools for about $350 and your first load of  
wood and materials for around $250. Thus, for a minimal investment, 
you could have board art up and running within the week and be mak-
ing roughly 4–7 times markup on initial wood price.
 We offer 5 different sizes: 10”x12”, 10”x24”, 14”x18”, 10”x36”, 
and 18”x24”. They range in price from $25 to $55, yet their cost can 
be as low as $2.50 to $8.00, if  you make the boards.
 In an effort to be helpful, I have tried to expand my trade as 
much as I can, so I made sleds for winter, hearts for Valentine’s Day, 
Shamrocks for St. Patrick’s Day, and so on, as well as a Pennsylvania 
state cutout. I have also found premade boards at the local hardware 
store in two grades, stainable and paintable. I can simply trim to size, 
drastically reducing costs. They even have round boards as well, but 
these can be pricey because they are more or less tabletops,

EVEN IF YOU HAVE 
NONE OF THIS, THE 

INITIAL STARTUP 
WOULD ONLY BE 

ABOUT A THOUSAND 
DOLLARS, EASILY 

MADE UP WITHIN A 
FEW WEEKS. 

The Handy-Dandy 
Board-Making Guide

STUDIO SPECIAL

By Douglas K. Spangler, The Prancing Pig, York, Pennsylvania

RRecently, my wife, Amanda, purchased The Prancing Pig Paint Your Own Pottery in York, Pennsylvania. Originally, I had no intention of  
working there, but within a month I had lost my job. I quickly tried to find my niche at the studio, but having no real artistic talent, I was 
baffled. The previous owner had been getting her boards for board art at a local vocational trade school, but for some reason, this 
avenue was no longer available.





Take Your Mud Room Mobile
STUDIO SPECIAL

by Katherine Fix, Art Smart Academy & Mud Room Money Makers, Irmo, South Carolina

MMany of  us are still putting away Easter decorations and now you tell us it’s time to dive into summer? Where has the time gone? This 
article will help us all put a few mobile money makers in our back seats and get us a car length ahead of  the game this summer. 

demic clay projects. Our studio goes through about 800 pounds in the 
summer, but for those just starting out, be sure to make your samples 
first before taking orders so you have a clear idea of  how many proj-
ects you can get from a 50-pound box of  clay.
       CLIENTS: Reach out to your local daycares, afterschool pro-
grams, recreation centers, and other summer programs in your area. 
They will be so grateful you have a program that comes to them 
because many of  them cannot go offsite due to the age of  the children, 
staffing, transportation issues, or other reasons.
       Remember, you are a professional with authority. You are a special-
ist in your area of  expertise and clients will pay you for your knowledge! 
If  you need advice or assistance setting up your wet clay area, contact 
Bre Kathman with Dirt to Dollars (bre@chesapeakeceramics.com). 
She’s amazing and has many great tips!
       Now let’s hit the road and have the best summer yet! e

Taking your clay offerings mobile is truly not as challenging as you 
might think. You need what I like to call the 3 Cs to begin:
 1. Car
 2. Clay
 3. Clients
Without any one of  these three crucial elements, you won’t get far, so 
plan ahead. Those who haven’t ventured much outside the studio might 
be asking, “Where do I even begin?” Well, let’s look at the list in detail.
       CAR: Be sure your vehicle has a back seat or trunk area with 
enough space to carry at least 25 clay projects. A medium-height box 
is perfect for transport: Cut slits through the sides to slide in cardboard 
“shelving.” Clay won’t move much when it’s in the plastic stage; it will 
stick to the cardboard and transports surprisingly well (especially if  
you glaze on wet clay).
       CLAY: A low-fire 04/06 white earthenware is best for student/aca-

Clay projects inspired by 
Monet’s “Waterlilies,” 
Picasso’s “Woman in Mirror,” 
Van Gogh’s “Starry Night,” 
and Georgia O’Keeffe’s Floral Series.

mailto:bre@chesapeakeceramics.com


 

UNIT THEME: Clay with the Masters 
Lesson Title: Picasso Face Media: Clay 

DEREK: Insert Example Photo Here 

Age Level: Any 
Time: 30–60 Minutes 
Date: 
Number of Sessions:1–2 

Elements:  
__x__ LINE  
__x__ COLOR  
__x__ SHAPE/FORM  
_____ TEXTURE  
_____ VALUE  
_____ SPACE  
 

Principles:  
_____ EMPHASIS  
__x__ CONTRAST 
_____ UNITY  
__x__ BALANCE  
__x__ RHYTHM/MOVEMENT  
_____ PROPORTION (SIZE)  
_____ REPETITION/PATTERN  

Materials Needed:  
● Slab 
● Skewers 
● Slip 
● Glaze 
● Brushes 
● Rags 

Skills/Objectives: The students will learn 
abstraction, and cool vs warm colors. 

Teacher Supplies: Lesson plan, resource 
material, invoice for client, Sharpie, Post-Its 

Lesson Content 
1. Cut an egg shape out of clay slab. 
2. Draw a curved line down the middle to 

separate the sides of face. 
3. Give that line “stitches” (scoring). 
4. Slip and score a long snake on that line. 
5. Cut out the features; talk about “abstract.” 
6. Slip and score eyes, mouth, etc. 
7. Paint one side with cool colors, and the 

other side with warm colors. 
 
NOTE: This project can be done as a Glaze on 
Wet Clay project. 
 
GLAZING ON WET CLAY 
Use brush like a spoon to “scoop” glaze and gently 
pat selected area. Use brush/glaze like frosting to 
gently spread it around on the clay piece. 

PRODUCTION 
Students will be able to build a slab face by 
Slipping & Scoring clay pieces, together joining 
them as one. 
 
ART HISTORY 
Referencing 
● Picasso and abstract art 

 
AESTHETICS 
Discuss with students the beauty of the project. 
What elements or principles can we recall? 
Remind the students that this is a technique for 
producing other works of art.  
 
ART CRITICISM 
(If you have time left over) The students will 
critique their own work and the work of their 
classmates by talking about the work.  
 
STANDARDS ADDRESSED 
For Public After School Program Only 

Ⓒ Art Smart Academy/MRMM 2001-2018 Curriculum Unit: Clay with the Masters/Lesson: Picasso 
Face 

A sample lesson plan for the “Clay with the Masters” Picasso project is included here. Each project is $6–8 each and can be 
taught to large groups of 40–80 kids at a time. We require a 50% deposit based on the number of estimated attendanees. 
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Paragon Cone-Fire Firing Record Page _______

This record sheet will help you learn from
each firing.
Kiln: If you have more than one kiln, write in
the model number.
Total Firing Time: This will help you
determine when to monitor the kiln during the
next firing.
Vented Lid: In ceramics, the lid is opened
part way to release moisture. Write in total
hours the lid was vented. (Not applicable if
you are using the Orton vent.)

Shelf Cones: Though your kiln is automatic,
we recommend using witness cones on the
shelf. Record the bending as a clock number
(from one to six o’clock), or sketch the cones.
Sketch of Firing Chamber: Include any
information that will help with future firings:
shelf spacing, the height of posts, the type of
ware on each shelf, etc.
Firing Number: Helps you keep track of how
many times you have fired your kiln.

© 2000, by Paragon Industries, L.P. Feel free to make
copies for personal use. IM-189/10-13
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Description of Firing Firing Results
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Free Video Training: Watch kiln videos at
www.paragonweb.com. Click the Kiln Video link
on the home page.

We recommend that you wear tight-fitting gloves
such as mechanic’s gloves while assembling the
stand.

Tools needed:
gloves
medium slotted screwdriver
7/16” box end wrench (or adjustable wrench)

Assemble the Stand
You will find two shelves, two side frames, and a

bag of nuts and screws in the deluxe shelf kit. The shelf
with the hole in the center is a top shelf. The solid shelf
goes on the bottom of the stand as in the photo below.

The caster mounting plates on the side frames go
toward the floor.
1 Insert a short tab from a shelf into the bottom of the
opening in a side frame. The tab overlaps the outside
of the side frame opening.

2 Insert the tab on the opposite side of the shelf into
the other side frame.

Deluxe Kiln Stand
Assembly

©2016, by Paragon Industries, L.P.      IM-251/11-16

When moving the kiln and stand, never allow the cord set to
become taut and strain the wall outlet. Periodically check the

outlet and plug for damage.

3 Lay the top shelf (the one with the hole in the cen-
ter) over the side frames. The short tabs slide over the
outside of the side frames. The long tabs on the top
shelf should be inside the side frames.

4 After you have assembled the shelves and side
frames, in-
sert the
screws and
nuts. This
step may be
easier with-
out gloves.

5 Install the casters.

Install the Orton Vent Cup
Skip this step if your kiln does not have an Orton
Vent.

1 Attach the hose to
the vent cup with the
clamp that came with
the Orton Vent.

2 Slide the vent cup up inside the stand and into the
flange supports in the top shelf. Rotate the vent cup a
little as you slide it into the flange supports.

3 Place the gasket that
came with the vent over
the vent cup as shown at
right.

Paragon Industries, L.P.

2011 South Town East Blvd., Mesquite, Texas 75149

800-876-4328 / 972-288-7557 / info@paragonweb.com

www.paragonweb.com

http://www.paragonweb.com
www.paragonweb.com
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O r d e r S h i p S m i l e

95% of  orders  sh ip  out  w i th in  one bus iness  day!*

*Orders  received at  the 

warehouse by 4 :30pm

www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
https://www.linkedin.com/company/chesapeake-ceramics
https://twitter.com/chesceramics?lang=en


Social Artworking® is the perfect way to enjoy a night out (or in) with friends and family.

Paint, Designs, Canvas & Supplies
All Available Exclusively From Chesapeake Ceramics

www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
https://www.linkedin.com/company/chesapeake-ceramics
https://twitter.com/chesceramics?lang=en


www.skutt.com

POWERFUL

SMOOTH

TOUGH

INNOVATIVE
ERGONOMIC

VALUE
Brian Kohl

Ceramics Instructor

Skutt’s unique REMOVABLE WHEEL HEAD makes clean-up at 
Chaffey College run like clockwork! 

 Chaffey College
 Rancho Cucamonga, CA.

http://www.skutt.com


It’s like we ship a Tech
with every KM Kiln

www.skutt.com/kilnlink 503-774-6000

Current
     Sensing

&

Current Sensors ship with every KilnMaster Kiln. KilnLink is an optional upgrade.

KilnTechCCSA.indd   1 6/26/14   11:47 AM

http://www.skutt.com/kilnlink
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gare.com
888-289-4273 x219

info@gare.com

 ► CLICK HERE TO SEE MORE NEW PRODUCTS

Kids Time - Party Time

7438
Biggie Sugar Skull

7” w x 8” h

5295
Princess Lantern  4” w x 7.5” h

7437
Biggie Poop 

 8.5” w x 9.5” h

Banks

7426
Race Car Party Animal 

2.25” w  x 5.25” l

7433
Winking Emoji
 4.75” w x 4.25” t 

7434
Heart Eyes Emoji

 4.5” w x 4.25” t

7435
Laughing Emoji 

4.5” w x 4.25” t

If you never dId you should.
These ThIngs are fun,

and fun Is good.
–Dr. Seuss

7430
SciFi Spaceship 

6” w x 6.25” l

          Figures &  
Collectibles

7439
Narwhal Party Animal   

3.75” h x 4” l 

mailto:info@gare.com
www.gare.com
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 ► CLICK HERE FOR MORE NEW PRODUCTS

Home Decor
Prism Ware &  

               Tin Ceiling

3104
Tin Ceiling Platter  9.5” w x 14.5” l 

1078
Tin Ceiling Plate  9.5” sq 

4197
Tin Ceiling Mug - 12 oz  2.75” dia. x 5” t

5309
Prism Ware Planter

3.25” w x 3.25” h 

4190
Prism Ware Mug 

16 oz
3.75” w x 3.75” h 

2141
Prism Ware Serving Bowl

8” w x 2.75” h 

2140
Prism Ware Bowl

5.25” w x 2.25” h 
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Bisque for Benefits™

1613
Rim Salad Plate  

8” 

1615
Rim Dinner Plate  

10”

1614
Coupe Salad Plate  

8” 

1616
Coupe Dinner Plate  

10” 

4508
Mug  10 oz

4509
Mug  12 oz

Bisque for Benefits™ is Gare’s line of  
value-priced items packaged in a larger case size at  
an affordable price. 

Fundraising is an essential part of a studio’s  
success and connection in the community.

Giving Back is a Win/Win. Develop  
a reputation of goodwill and your business is sure to  
stand out among the competition.

2132 
Bene Bowl 

5.5” dia. x 2.75” h

2142 
Tapered Bowl 
3” dia. x 5.5” h

All items on  
this page 

are packaged 
24 per case.

2131 
Cone Bowl 

5.5” dia. x 2.75” h
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Step 4

Ingredients & Supplies

Bisque # 1078 Tin Ceiling Plate

SC-2600 White Board Surface Coat

NTG-9540 Denim Daze Pottery Glaze

NTG-9538 Plum Island Pottery Glaze

FS-2320 Grape Escape 

FS-2323 Jumpin’ Juniper 

#4 Round Brush

#6 or #8 Round Brush

6571 Soft Fan Brush

6414 Hydra 3” Sponge

Paper stencil of butterfly or your choice

Xacto Knife

Directions
Step 1 Using White Board Surface Coat and a round brush, apply  
3 coats to front and back of the plate. Let dry.

Step 2 Apply 2 – 3 coats of Denim Daze glaze to every other tin  
ceiling square using a brush no larger than a #8. Make sure to  
paint the outside edge of each square as you go.

Step 3 Apply 2 – 3 coats of Plum Island glaze to the remaining  
unpainted tin ceiling squares using a brush no larger than a #8.  
Make sure to paint the outside edge of the square as you go.

Step 4 Using an Xacto knife, cut-out the inside of the paper butterfly 
stencil. Next, cut off the excess paper around the outside of the  
butterfly stencil leaving about an inch of white boarder. 

Step 5 Using the paper technique, place and seal the paper butterfly 
stencil in the middle of the plate. Then, using a sponge, gently apply  
1 coat of Fun Strokes Grape Escape and/or 1 coat of Fun Strokes 
Jumpin’ Juniper. Wait a couple of minutes. Use a pin to gently lift an 
edge of the paper stencil. Then with your hand, lift it off completely. 
Let dry. Once dry, use a small wooden tool to carve out the smaller 
details of the butterfly if you’d like.

Step 6 Because your plate was painted with pottery glazes –  
YOU DO NOT HAVE TO APPLY  
CLEAR GLAZE BEFORE FIRING.  
Doing so may change your  
expected color results.

Step 7 Fire to cone 06.

Step 5

Spring Tin Ceiling Plate
Featuring Gare’s  
Pottery Glazes
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NEW 
MAYCO 
BISQUE

www.MaycoColors.com

10
01
09

Stoneware

NEW SHAPES!

Earthenware

MB-1509 
Sea Turtle Dish

8.75”L x 7.75”W x 1.25”H

MB-1511
Crab Dish

9.25”L x 6.5”W x 1”H

MB-1510
Octopus Dish

7.5”L x 7.5”W x 1”H

MB-1514
Vintage Camper
6”H x10”L x 6”W

MB-1513
Handyman  Mug - Wrench
4.25”H  6”W x 3.63”Diam.

MB-1515
Faceted Skull

7.75”L x4.5”W x 5.75”H

SB-133
Stein

7”H x 6.5”W x 5”Diam.

Stoneware Bisque

MB-1512
Handyman Mug - Hammer
4.25”H x 6”W x 3.63”Diam.

http://www.MaycoColors.com
https://www.youtube.com/user/MaycoColors
https://www.facebook.com/MaycoStudios/
https://www.pinterest.com/carter6949/mayco/
https://www.instagram.com/maycocolors/


MT-013
Honeycomb Mat

MT-0011
Diamond Plate Mat

MT-010
Cable Knit Mat

MT-012
Ikat Mat

ST-132
Diamond Plate Stamp

ST-133
Wood Grain Stamp

NEW 
CREATIVE 
TOOLS

www.maycocolors.com


DSS-0147 Island

DSS-0152 Day of the Dead

DSS-0148 Sea Life 3 XL

DSS-0146 Princess and Unicorns

DSS-0149 Flowers 3 XL

DSS-0150 Far East DSS-0151 Horses

NEW 
DESIGNER 
SILKSCREENS

www.maycocolors.com


NEW MAYCO GLAZES

ART IN A JAR
TM

THE CREATIVE CHOICE

CG–987
Tree Frog

CG–988
Fireflies

CG–989
Fruit Punch

CG–991
Mountain Moss

CG–990
Starry Night

CG–985
Monet’s Pond

CG–986
Smoke & Fire

SP-209
Speckled

Jaded

SP-237
Speckled

Ivory Tower

SP-277 
Speckled

Glo-Worm

SP-288
Speckled

Tu Tu Tango

Dinnerware Safe

SPECKLED

06-10
CONE

(998°C - 1285°C)
(1828°F - 2345°F)

CG-707 Woodland 
Fantasy and 
CG-713 
Peacock Green are 
rated CL

NOT 
Dinnerware Safe

06/05
CONE

(998°C - 1031°C )
(1828°F - 1888°F)

&

www.maycocolors.com



