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WELCOME
Are you ready to BUILD YOUR BUSINESS?
 That is exactly what the CCSA wants to help you do for years to come. Hopefully over the last two years 
you’ve noticed our monthly posts on various topics that create great conversation, ideas, and solutions to 
everyday issues facing studio owners. We’re taking that a step further to bring that same concept to the CCSA 
Convention and we’re confident you’ll leave this convention with ideas and knowledge to BUILD YOUR BUSINESS. 
Yes, you’ll make a few friends along the way, you’ll definitely be sleep deprived, and you’ll have the time of  your 
life—but that is all a BONUS to the information that will be shared at the convention. So, what are you waiting for? Go and register today!
 Networking is awkward. Sitting next to someone in a session is fleeting. Lunch is all about small talk. But I challenge you to step outside your 
comfort zone and take advantage of  your time at convention to meet as many people as you can and start some meaningful relationships that will 
help you grow as a business owner. I challenge each of  you to:
 1. Take advantage of  our Chatter Live session on Friday evening.
 2. Join in on conversations in the common area of  the hotel. This is where some of  the best ideas come from and the best relationships are 
developed. Don’t retreat to your hotel room.
 3. Have dinner with someone new.
 4. Volunteer for a shift at convention. This is a great way to meet people.
For those of  you who are seasoned convention attendees I have a special challenge for you. Help me cultivate the friendliest member culture ever. 
Welcome new members and new attendees with big smiles. Introduce them to others you know.
 In May the CCSA held elections for three CCSA Board positions. Ten outstanding candidates ran, and we are so grateful for the interest and 
commitment of  this group. The newly elected board members for three-year terms are Nell Wertz, Bethany Pepper, and Allie Nottingham.
 With the elections of  the new members we will be saying goodbye to two current members in September, Jenn Meyer and Kaylin Brady. It has 
been a pleasure working with you, and the CCSA is a better association because of  your time spent on the board. 
 See you in St. Charles!

 Dena Pearlman, Executive Director

Hello there! It’s hard to believe we’re in the midst of  summer, with convention and fall quickly approaching! This is 
a busy and hectic season, a testament to how quickly time really does fly. One week rolls into the following; days 
are marked by which camp project is up next; little faces with big smiles and hands covered in paint become a 
blur. And I live by the mantra “I’ll take a breath in September!”
 While I navigate through the crazy days of  summer, I really do look forward to taking a breath in September. It’s a time to reflect upon what 
worked well and what areas are in need of  improvement. I analyze and take meticulous notes regarding payroll, sales, and inventory. This year, 
September also means my time serving on the Board of  Directors for the CCSA comes to an end.
 Without reservation, I have genuinely enjoyed my time working with the CCSA staff, fellow Board Members, and the members. I have served 
as Treasurer, Vice President, and President of  our association. And what an incredible, well-rounded experience it has been! I have witnessed the 
positive impact the CCSA has on the studios we serve, a resource for many and a lifeline for a few.
 During my tenure, the greatest lesson I have learned is understanding why the CCSA exists. I’ve come to realize our association has a heartbeat. 
Collectively, the health and well-being of our businesses will ultimately determine our industry’s lifespan. And longevity doesn’t come easy, folks; just 
ask a seasoned studio or supplier member. It’s making smart, deliberate decisions for today and tomorrow. It’s having a mission statement, brand 
filter, short- and long-term goals. Being fiscally responsible, knowing when to save and when to spend. And it’s taking care of yourselves along the 
way. The CCSA exists to be a resource for all of  our members. To provide tools to make us all smarter and healthier and keep us strong.
 As I transition back into “normal” studio life in September, I will always be grateful for the lessons learned, the relationships formed, and the 
support from so many who are here serve our industry. It takes a small army to run this organization—a dedicated group of  individuals who truly 
care about the best interests and the health 
of  its membership. I am excited about the 
incoming board and have no doubt that with 
their hard work and commitment, the CCSA 
will continue to serve us all well.

Jenn Meyer, President
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A HUGE thank you to all the amazing people who stepped up and ran 
for a position. Congratulations our newly elected board members!

Nell Wertz • All Fired Up Akron! Copley, OH • www.allfiredupakron.com
Bethany Pepper (aka Pepper Pepper) • Fat Cat Art Cafe Flowood, MS • www.FatCatArtCafe.com

Allie Nottingham • The Painted Pig Studio Little Rock, AR • www.paintedpigstudio.com

http://www.allfiredupakron.com
http://www.FatCatArtCafe.com
http://www.paintedpigstudio.com


      Still with me? 2017 did not disappoint, with technique webinars 
featuring translating trends into samples, stoneware 101, and 
watercolor technique on pottery. Business webinars covered tracking 
pottery pieces, retail success with Vend, surviving minimum wage 

and labor increases <grabs popcorn>, new-to-
convention tips, motivating employees (even though 
they already get a paycheck), and 10 ways to 
make your first online sale. Marketing topics focus 
on cost-effective customer acquisition, targeted 
Facebook advertising, window design, pottery 
to-go packaging, blogging, and using Canva and 
Instagram.
      It seems like just yesterday that we started 
2018, but as of  this writing there are already 
several webinars online: kilns 101, maximizing your 

CCSA membership, lettering tips and tricks (a super-hot topic right 
now), the Kids Time website and app, and using Facebook Live. Can’t 
wait to see what’s next!
      So put on your headphones and tune in to “Radio CCSA” to 
gain some knowledge from those who have voluntarily shared their 
expertise. Have an idea for a webinar you’d like to present? Get in 
touch with Laura or Dena and share your knowledge! e

3CCSAtoday  •  Fuel Your Creative Fire  •  Fall 2018

Website Webinars Offer 
a Wealth of Information

MEMBERSHIP MATTERS

Check out some of  the valuable information “caught on tape” by 
logging in at www.ccsaonline.com. Search for “webinars” in the top 
search bar. The first result is a link to the Webinars page. The page is 
also accessible through Events–> Webinars. Topics tend to fall into 
one of  three categories: Business, Techniques, and 
Marketing. 
      In 2014, webinars were probably a little more 
challenging to produce, so there are just a few 
on the CCSA site, along with a couple of  audio 
presentations. Topics in 2014 include Homeschool 
groups, PR, Constant Contact, and promoting 
your studio on Facebook. Fast forward to 2015 
and learn about business topics such as the 3 
(financial) numbers every studio must know, 
recruiting and hiring, and terminating employees. In 
the marketing arena you’ll find marketing to the masses, using CCSA-
created commercials, and making money with offsite handprint events.
      Then 2016 hit the ground running with tons more marketing webinars: 
using the Facebook Pixel, bringing on the publicity, and whimsical, out-of-
the-box marketing. Are you tilting at windmills? Learn about short-form 
videos, team-building events, and using Periscope. Business topics include 
navigating floor space through the customer’s eyes, creating a membership 
program, pricing for profit, studio fees vs all-inclusive, using Evernote, and 
the ins and outs of commercial real estate.

W
By Dana Hall, You’re So Crafty, Seguin Texas

We all know that the CCSA Facebook Chatter group is a great resource for day-to-day conversations, support, and ideas. But you may 
be overlooking a valuable resource that’s available 24-7-365—the many offerings of  the CCSA website. Today, we’re focusing on the 
Webinars page, where studio owners can access recorded webinars dating back to 2014. (If  you miss the email from Laura inviting you 
to watch the LIVE version of  a webinar, never fear—they are recorded and archived online.)

PUT ON YOUR 
HEADPHONES AND 
TUNE IN TO “RADIO 

CCSA” TO GAIN SOME 
KNOWLEDGE FROM 
THOSE WHO HAVE 

VOLUNTARILY SHARED 
THEIR EXPERTISE. 

http://www.ccsaonline.com


KILN 
GODDESS 
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I
I was seriously bored. And I was so happy 
that I finally self-diagnosed my multi-month 
doldrums. I was about to start another day at 
my shop and I wasn’t feeling it. At all. Sure, 
each day brings with it paying customers, 
party bookings, and delighted smiles, but 
where’s my glowing creative excitement? It 
wasn’t there. And I wasn’t leaping out of  bed 
after 16 years of  studio ownership.
 Burnout is real and I was facing it 
head-on. You may see some similarities in 
my story to your own situation: a studio that 
is staffed, with systems in place, as seasons 
come and seasons go. The same feelings, the 
same outcomes, the same day (like the movie 
Groundhog Day !). 
 So what’s a business owner to do?! First, 
I celebrated! I’m at a point—as so many of  us 
are—that the business is no longer in its in-
fancy. It can walk by itself! It’s out of  a car seat 
and doesn’t need to be distracted on long car 
rides. It can handle itself. That’s cause for a 
big ol’ pat on the back. The “how am I going 
to keep this thing alive?” mindset applies to 
your first baby and to your business.
 Next, I set out to make sure I wasn’t 
going to be bored anymore. I’ve always felt 
that I was fairly fearless with my ideas (I 
opened up a studio without any real clue of  
what I was getting myself  into, didn’t I?) so 
how hard could it be to leap into something 
more, something bigger? Well, I discovered 
quickly that by not taking regular, fairly bold 
steps outside of  the daily grind (I didn’t treat 
myself  to many adventures), it had gotten 
harder! Think of  bravery like a muscle: if  you 
don’t use it, you first have to remind yourself  
that you have it and then start stretching it 
and warming it back up.
 I started my new path to eliminating 
boredom by not looking at what I could do for 
the business, but what I could do for myself. 
I’ve done so much to make sure the studio 
was well cared for (just like caring for your 
baby) and now my little one was grown and 
could take care of  itself  with significantly less 
supervision. So, what about me? What about 
my personal development? The fun was about 

Revitalize Yourself!
By Hillary Moulliet, Art Space Studio, Charlotte, North Carolina

It happened six months ago. After dropping off my son at school I was driving to the 
studio when it me: I am bored.

It’s time to think about convention. The 
Board never gets to stop thinking about 
it. People who are teaching classes are 
thinking about it. But for the rest of  us, it’s 
time to start thinking about convention. I 
suspect there are a few different types of  
people who go to convention.
 For some, it’s an automatic. Wherever 
and whenever it is, they are there. They 
go for the friends and fun as much as 
the knowledge they gain. They know that 
attending convention every year is part of  
WHY they get to attend convention every 
year: it is an integral part of  their success. 
They spend time with peers—people who 
understand what we all deal with—and 
learn new things that continue to push our 
industry forward.
 I fall squarely in that group. I’ve not 
missed one since my first, and it’s a fun 
game trying to remember where we were 
when. “Was that the year we were in the 
tent and someone set the buffet on fire?” 
“No, that was the year that there was a 
dust storm and then a monsoon.” “Oh 
yeah! Good times!”
 I know people who go to convention 
only when it works for them—if  it’s a good 
location, easy to get to, specific time of  the 
year, etc. I’ll be honest, I can understand 
this . . . and I can’t. I mean, if  you are 
getting on a plane, does it really matter 
where it lands? I get that the calendar can 
make a difference, and I’ve known more 
than one friend who came late or left early 
for a child’s first day of  school. But that’s 
what we do—we adjust our sails to make 
our lives work. Right?
 Then there are my favorites: people 
who are going to convention for the 
first time and fall in love with the entire 
experience! You can see it in their eyes—
they are trying to take it all in, and it’s 
almost overwhelming (it still can be, even 
after all these years). They not only fall in 
love with convention itself, but with every 
aspect of  it all. The classes, the reception, 
meeting the suppliers—it’s all amazing 
and wonderful!
 Because, it is. It is amazing and 
wonderful, and you need to get your (butt) 
to convention. e

BUSINESS SENSE

to start!
 I registered for a Creative Living retreat 
in Arizona that, up until that point, wouldn’t 
have even been on my radar. What I gleaned 
from renowned authors Elizabeth Gilbert and 
Martha Beck, combined with the time spent 
with so many amazingly creative women, set 
the course for where I am today. I continue to 
be at the studio, but with a new set of  eyes 
and a new purpose. I expanded my offerings, 
continue to get excited about my journey, 
and, even better, I’m not experiencing many 
days when I feel uninspired and bored. (And 
a bonus: for so long I had told myself  that 
there wasn’t time to read. Guess what? If  it’s 
important, you make time. And I’m a happy 
reader again!)
 So here is my advice to avoiding burnout, 
boredom, and doldrums: get out of  that 
day-to-day routine—and get out of  it often. 
Don’t get so caught up in your daily lists 
that you forget to have an adventure. Take 
a day off in the middle of  the week and go 
on a drive. Schedule a week to start and 
finish a new project. Attend a retreat or even 
try organizing your own. Introduce a new 
product, new technique, new crazy display—
how about coming up with something that 
none of  your competitors have ever done? 
Build up excitement through your marketing 
like big “coming soon” signage with hints, or 
promote a “launch day” and make it a really 
big deal. I guarantee your customers will get 
excited and you’ll get excited right along with 
them! That’s when your endorphins—those 
warm fuzzies, pulses of  awesome energy 
radiating out of  you—kick in and your heart 
is happy. 
 Are you ready? Remember, your studio 
will not come crashing down. Sure, there will 
always be some type of  issue to resolve. 
But guess what? Those issues will happen 
whether you’re there or not and whether 
you’re feeling like a rock star or feeling really 
stuck. Give yourself  a high five for getting this 
far and start your journey! e



www.chesapeakeceramics.com
https://www.pinterest.com/chesceramics/
https://www.facebook.com/chesapeakeceramics/


CHRISTMAS
Vintage trucks and campers continue to appear in gift markets across 
the country. A bisque truck with a classic color such as green or blue 
can be used throughout the year. Or give campers seasonal color 
treatment and add banners or holiday garlands across the piece. Gray-
and-white buffalo check lends a sophisticated look that can transition 
from autumn to the Christmas season.
       The growing movement of repurposing items is reflected in the Bengali 
art of Kantha (embroidered patched cloth), which is made into cushions, 
pillows, throws, and even Christmas stockings. Use stamps and a variety of  
techniques to create the patchwork look of this gorgeous textile.

       Pompom garlands, wreaths, simple trees, chunky knit 
blankets, and plaids all work well throughout the holiday 
season. Accents of  greenery add warmth to any display. 
Choose your color scheme and go from there. Vintage colors 
of  orange-reds, pinks, and soft colors are still on trend. Use 
flexible mats or stamps to create cable-knit designs in clay or 
on bisque. Upsell your cactus shapes by wrapping them with 
tiny lights to add a whimsical look to holiday decor.
       Decorate ornaments with the marbling technique to resemble 
agate slices. Create the look of repurposed book pages or sheet 
music by using a script silkscreen, then add a colorful decoration 
on top such as a reindeer silhouette. The Nordic design trend 
carries through from Christmas to winter and suggests the feel of  
a cozy wool sweater, with projects featuring simple patterns in the 
same colorway.

CONNECTION
Countless books nowadays aim to teach people how to rely 
less on technology and more on face-to-face interactions. Our 
attention spans are shrinking at alarming rates. Help encourage 
human connection by marketing your studio as place to unplug 
and reconnect with friends—in person.
       “Do more things that make you forget to check your phone” 
can serve as inspiration to remind customers to enjoy the people 

in their presence at the present time. Some restaurants provide a box to 
hold customers’ phones while they dine and offer a discount if  they go the 
entire meal without checking their phones. Mark Love Furniture in Texas 
even created the Be Present Box, which encourages people to reconnect 
by doing the following: 1. Insert phone. 2. Close lid. 3. Be present. Take 
a cue from this and host a screen-free night where customers drop 
their phones in a box at the cash wrap, or offer free studio time or a free 
ornament for everyone in a group that comes in without their phone.
       Our studios specialize in bringing people together and the holidays 
are a perfect time to get this movement going. Be sure to share what 
you come up with on CCSA Chatter with the hashtag #reconnect. e

BACK TO SCHOOL
Moms & Mimosas: Host an early morning painting event before the 
studio opens. Invite parents to the studio after they drop the kids off at 
school, before their day gets too busy. Serve mimosas and light snacks 
while everyone paints a stemless wine tumbler or two. Whimsical quotes 
are still going strong in design, so provide some quotes they can apply 
to the cups, such as “Wine Time,” “Tonight’s Forecast . . . 99% Chance 
of  Wine,” or “Wine flies when you’re having fun.” For display, use back-
packs, composition books, stacks of  books, wine tumblers, and a sign 
that says, “Cheers to Back-to-School Season!”

FALL, HALLOWEEN, 
AND THANKSGIVING
As the school days pass, 
remove the backpacks 
and books and substitute 
footballs, plaid blankets, 
pumpkins, apples, and 
mini hay bales or faux 
wheat stalks to evoke 
the coziness of  the 
coming season. Colors 
for fall are trending to 
traditional color palettes, 
including rich orange, 
green, and ivory, plus 
gold and teal as accents. 
       Feature the 
farmhouse trend by 
displaying projects like 
a hand-lettered design 
on a clay canvas. Create 
the look of  weathered 
wood with woodgrain 
stamp mats and the 
dry-brushing technique. Try Magic Metallics for a galvanized look on 
nonfired home decor items. Again, message-driven art is tops for any 
season. Simple words such as “Thankful” or “Give Thanks” can be 
used in displays year round if  they feature a neutral palette.
       To merge classic Halloween colors into more sophisticated 
designs, decorate pumpkins with grey, ivory, and black; graphic 
patterns; florals; or intricate designs inspired by sugar skulls. Use 
quotes such as “I’m Here for the Boos” or “Witch Way to the Candy?” 
Go whimsical by painting pumpkins to look like doughnuts or grab some 
acrylics and offer a class in flow painting pumpkins.
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B
By Crista Toler, Studio Market Coordinator, Mayco

By the time you read this we’ll be in the frenzy of  summer. But it’s also the perfect time to start thinking about seasonal displays and 
events for the third and fourth quarters. To keep things simple, you can create seasonal displays that carry through more than one 
season such as autumn, Halloween, and Thanksgiving. The close of  summer is a good time to set up a display with a general fall theme, 
which will help remind people that your studio is the place to be even after school has resumed.

TREND FLASH

Seasonal Trends in Display and Design



www.gare.com
https://www.facebook.com/GareInc/
https://www.youtube.com/user/GareInc
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Stoneware Events
BRANCHING OUT

B
By Mark Strehlow, Clay Corner Studio, Wausau, Wisconsin

Board art, metal stamping, door hangers, mosaics, wine glass painting, and of course canvas are great additions to a PYOP, but none of  
them are fired arts. Wouldn’t it be nice to offer other fired items, especially for studios whose competitors are doing canvas, board, and other 
crafts nearby? Stoneware pottery might just be that option you are looking for.

WHY STONEWARE? Stoneware is a different clay body than the 
earthenware that most PYOP bisque is made from. Mid-fire stoneware 
is a more durable clay body than earthenware, making it great for 
everyday use. Unlike earthenware, it is dishwasher safe, oven safe, 
and microwave safe. Plus, with their rustic, natural beauty and flowing 
glazes, stoneware pieces are a perfect embodiment of  the very popular 
pottery wheel and Farm-to-Table trends.
 BRINGING STONEWARE INTO YOUR STUDIO. Each studio will 
have its own considerations of  how to bring in stoneware: available 
space, training staff, and firing considerations are important. While 
some owners go all in and offer stoneware on a walk-in basis, others 
are more restrained and begin by featuring it for events and classes.
If  you are tentative about stoneware, studio events are a great way to 
get started. They allow you to control the painting situation, the glazes, 
the pieces offered, and your staff. You can teach your guests how to 
and how not to paint stoneware. And it ensures that you will have a full 
kiln load of  mid-fire pottery.
 ORGANIZING A STONEWARE EVENT. Sound scary? It doesn’t 
have to be. One benefit of  stoneware is that the investment can be 
quite modest. You can start with just a few mid-fire glazes. These 
glazes react with each other, so there is no need to carry every color 
available. Contact your glaze supplier, who will be glad to suggest 
glazes that go well together. By doing as few as two glazes, your guests 
can make beautiful and unique combinations. There 
is no need to buy clear glaze or take the 
time to dip, either. Unlike earthenware, 
stoneware vitrifies, so no worries if  
something doesn’t get glazed.
 You can also control 
how many pieces you need 
to order as well. Is studio 
space a concern? You could 
market your class with 
a large bowl and platter 
and you have a summer 
serving set—only two new 
pieces. Too few? A mug, 
bowl, serving bowl, plate, 
platter, and vase gives your 
guests a wide selection and 
you only need to order six new 
items.
 PREPARING YOUR EVENT. 
Stoneware glazes can create 
unexpected, stunning color reactions. 
Some guests will experiment boldly; 

others will be more timid. Create a few samples with various color 
combinations to inspire the less confident guests. The Mayco website 
shows some incredible color combinations that you can use as a 
starting point (see note below). But don’t get overwhelmed—you 
don’t need a sample of  every combination. One or two base colors with 
a few accent colors for each will do. Blues, greens, and browns work 
well with the Farm-to-Table theme.
 Pricing your event will depend on your market. Because stoneware 
bisque is more expensive than earthenware, you might not want to 
charge a usual markup. But bear in mind that the glaze cost is lower, 
there is no clear glazing labor, and loading takes less time. Without 
getting too deep in the weeds, the back room costs help balance out 
the stoneware bisque cost.
 EVENT NIGHT. Before guests start painting, it’s a good idea to 
demonstrate painting stoneware. Show off your color samples and 
demonstrate applying thick coats with fan brushes. Be absolutely sure 
to tell guests they cannot paint the bottom. You might want to draw a 
line on the pieces ahead of  time with magic marker, 1/4” from the bot-
tom, and make sure no one paints below that line.
 Invite them to snack between colors. Farm-to-Table-themed 
snacks display well on the stoneware pieces you made to market your 
event. Perhaps contact a vendor from a farmer’s market or local CSA 
(Community-Supported Agriculture) who might be willing to come in 
for the chance to get exposure. And of  course, get tons of  before and 

after pictures to help market your next event. e
 To see Mayco color combinations, visit https://www.

maycocolors.com/index.php/mid-range-glazes/stoneware-
glaze-combos and https://www.pinterest.com/dorean-

noe/mayco-glaze-combo/?lp=true. Thanks to Bre 
Kathman for fact checking 

and proofreading.

https://www
https://www.pinterest.com/dorean-noe/mayco-glaze-combo/?lp=true
https://www.pinterest.com/dorean-noe/mayco-glaze-combo/?lp=true
https://www.pinterest.com/dorean-noe/mayco-glaze-combo/?lp=true
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www.impressart.com
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What made these classes so popular? Is it the nostalgia for trees just like 
Grandma’s? Or did the project just look more fun and manageable to a 
wider customer base? Either way, we’re glad we were able to translate 
that popularity into money for a slow month and build excitement for our 
holiday season.
       Here are some tips to help you host a successful event like this.
 PRESELL. Take money upfront, and order bisque ahead of  time. “I 
kept adding classes because they kept selling out,” says Melissa Oremus 
from Bisquecuts & Glazy in Aiken, South Carolina. In all, Melissa sold out 
11 classes with 45 or more people in attendance. Cynthia Lucero from 
Kre8art in Monroe, Connecticut, suggests starting small: “Do the first 
one small and grow from there. That way you can figure out what worked 
and what didn’t.”
 CREATE URGENCY. Release only one class at a time. Once it’s filled 
to its maximum, then open another date. Make sure everyone knows 
you have limited stock and the class is first-come, first-served. You can 
order more trees as you open new classes. Sell your trees at a special 
slightly lower price, just for the event. Customers love feeling like they 
are getting a deal!
 PROMOTE. It isn’t enough to just post an event to your calendar 
online—you need to promote in many places online to reach the most 
people. Instagram posts and stories, Facebook posts, stories and 
events, and email blasts are my top choices. Twitter and Snapchat may 
also help some studios. No matter your platform, direct all of  your posts 
to your website to register online.
 SAMPLES. Show off how easy it is to paint trees 
a classic green using glazes in a variety of  ways. My 
customers were really excited that all they needed to do 
was paint the tree with a specialty glaze and didn’t need 

any particular skill.
 MAKE IT FUN. Create 
a party atmosphere for your 
guests. If  you’re holding the 
class outside of  holiday time, 
string Christmas lights and 
provide festive snacks, like 
tree-shaped cookies or candy 
canes, to get people in the 
holiday spirit early. Tammie 
Ramos-Crispino of  Fire Me 
Up! Studio in Cranford, New 
Jersey, held a raffle and says, 
“We pulled out our karaoke 
machine and invited our 
customers to sing Christmas 
carols.”
 BE READY. Have your 
kilns empty before the event 
and try to load them right 
after class. And be sure to 
have a system of  identifying 
trees because many of  them 
will look alike. Another word 

Vintage Tree Parties
STUDIO SUCCESS STORIES

By Allie Nottingham, The Painted Pig Studio, Little Rock, Arkansas

VVINTAGE IS COOL (AGAIN). Last summer, as I was preparing for maternity leave, it dawned on me that a new and easy class with the very 
popular Christmas trees would be the perfect chance to ramp up sales in my absence. The event sold out almost immediately, as did two 
more classes in September and October.

Allie used the 
stock photo from 
Gare’s website 
to create an ad 
for the event.Tree party at Kre8art, owned by Cynthia Lucero.
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of  advice: Keep all of  your tree boxes. This makes storage before and 
after class easier, and keeps the finished trees safe until the customer 
picks them up.

LEARN MORE AT CONVENTION
Did you know there is a Vintage Tree Pre-Con at this year’s convention? 
Participants will learn logistics of  the class, like how to gauge the 
supplies and glaze needed and how to market the class. You’ll even 
get to see a sampling of  trees from several suppliers and paint small 
test pieces to decide which ones to offer for your class. Courtney Joyner 
from Brush Strokes Pottery and Rachel Klobucher of  The Mud Room and 
art+biz+love will be teaching this class 1–4 pm on Friday, September 
14. Convention registration starts June 22. If  the class doesn’t sell out, 
additional classes may be sold onsite. See the CCSA website for more 
details. e Tammie Ramos-Crispino’s event at Fire Me Up! Studio, Cranford, New Jersey

Cynthia Lucero, Kre8art, 
Monroe, Connecticut
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Believe Big
STUDIO SPECIAL

By Lisa Feltz, Meltdown DIY Art Studio, Eldersburg, Maryland

TThe CCSA is so pleased to be raising money for Believe Big again at this year’s convention! Many of  you were able to meet the co-
founders of  Believe Big, Ivelisse and Jimmy Page and their children, as well as their Believe Mug Coordinator, Mary Cruft, at last year’s 
convention. Since then, Mary has been working hard to assist studio members around the country in setting up Believe Mug programs 
in their communities. Believe Big is a small organization (just 5 employees!) with a big mission, and participating studios are so happy 
to be able to help. 

“This is a great idea and we feel blessed to receive the mugs for our 
oncology guests. They need all the encouragement they can get! Thank 
you so much for thinking of  our guest and sharing this wonderful gift! Your 
kindness is very appreciated!
MUG RECIPIENT: Beacon House
CCSA STUDIO: Melissa Sprouse, HOTplate Pottery, Marquette, Michigan

“Thank you for your efforts in spreading hope and healing through inspirational 
‘Believe Mugs.’ . . . Patients and families will cherish these locally hand-painted 
mugs with prayer card, providing comfort and encouragement in their cancer 
journey, reminding them that someone in their community cares for their well-being. 
We are thankful for your caring hearts!”
MUG RECIPIENT: Aspirus Health Foundation
CCSA STUDIO: Mark and Marti Strehlow, Clay Corner Studios, Wassau, Wisconsin

“This will be such a meaningful touch to the patients, caretakers, and family 
members impacted by cancer who we serve.”
MUG RECIPIENT: Gilda’s Club, Kansas City, Kansas
CCSA STUDIO: Sara Thompson, Ceramic Café, Kansas City, Kansas

For those of  you not yet familiar with them, Believe Big is a nonprofit 
organization whose focus is to bridge the gap between conventional and 
complementary medicine for fighting cancer. Since its inception in 2011, 
Believe Big has provided support and resources to help people navigate 
their cancer journey. Just last year, Believe Big proudly announced that 
their hard work in supporting the Johns Hopkins University School of  
Medicine to develop the first clinical trial in the United States using 
intravenous mistletoe has been a success. Congratulations on this 
wonderful news! We look forward to hearing updates on the clinical trial.
 One of the components of Believe Big is to provide cancer patients 
with “Believe Mugs” in an effort to offer hope, strength, support, and 
knowledge of their program. These mugs are created in conjunction with 
contemporary ceramic studios around the country. Many of our fellow 
CCSA members are active participants in the program or are working with 
Mary to set up mug programs in their communities. The CCSA and Believe 
Big thank you all for your interest in the program and your patience as 
Mary works with each of you to establish programs. You can find more 
information on steps to start a program, as well as helpful things you can 
do to expedite the process for your studio on Believe Big’s website, www.
BelieveBig.org. You can also email Mary at Mary@BelieveBig.org.
 Staff from Believe Big will be available at their information booth 
at convention to answer your questions, explain how they help patients 
of  any age with any type of  cancer, and offer you the chance to create 
a Believe Mug for a cancer patient so you can experience firsthand 

the joy of  creating something that will be used directly to spread hope 
among those in need. This year there will be fun prizes awarded at the 
Sunday evening gala in five categories: Best Overall Mug, Best Mug for 
a Pediatric Patient, Best Mug for a Male Patient, Best Mug for a Female 
Patient, and Most Creative Depiction of  the Word “Believe.”
 During convention at the Saturday Member Meeting in the Grand 
Ballroom, you’ll hear more about Believe Big, their partnership with our 
industry, and their reach to more cancer patients each year. And don’t 
forget to bring a creation—in whatever medium you choose—to donate 
to the silent auction at Sunday’s gala.
 Thanks for believing big! e

http://www.BelieveBig.org
http://www.BelieveBig.org
mailto:Mary@BelieveBig.org
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Evernote (Web/iOS/Android, Free; Basic $34.99/year; 
Premium $69.99/year) 
Evernote is a big player in the world of  productivity tools, and for good 
reason. Have you ever jotted down contact info or 
an idea for something, stuck it somewhere “safe,” 
and promptly misplaced it? This is the app for you! 
Think of  it as a tech-savvy replacement for your mil-
lions of  Post-it notes, scribbles, bookmarks, and 
notebooks that can be accessed anywhere, tagged 
with keywords, and searched. Essentially, you create 
“notes” in the cloud, which can then be organized 
(or not) into notebooks. Notes can have text, web 
clippings, photos, tables, voice memos, links, and more. 
 Can’t get rid of  your handwritten notebook scribbles? Take photos 
of  your notebook and upload to your Evernote account! Depending on 
the clarity of  the photo and your handwrit-
ing, Evernote will make your handwritten 
notes automatically searchable, or you can 
manually tag your note.
 Need a more in-depth run down? 
Check out the Evernote Webinar on ccsaon-
line.com/page/webinars.
 Hot Tip: if  you’re taking photos in 
your notes, go to your settings to change 
the default photo size to reduce the amount 
of  the monthly storage space you use.
 Similar Apps: If  you’re already comfort-
able with Microsoft Suite, OneNote is solid 
choice.

Wunderlist (Web/iOS/Android, Free; 
$49.99/year for Pro) 
This app has been life-changing in my stu-
dio! It houses the studio daily task check-
lists, shopping lists, and notes/tasks for 
myself  and staff—anything that can be a 
checklist lives here. Wunderlist is a To-Do 
app, of  which there are many, but is one 
of  the easiest and most intuitive ones I’ve 
worked with. My favorite feature is recur-
ring tasks, meaning that our daily opening 
and closing tasks are checked off by staff 
and then automatically repopulated the next 
day. You can set tasks to recur daily, weekly, 
monthly, or at custom times. This is incred-

Productivity Apps
TECH TALK: MODERN BUSINESS TOOLS FOR YOUR STUDIO

By Maegan Supple, The Pottery Stop, Ellicott City, Maryland

WWe live in the world of “go-go-go!” and “now-now-now,” and it’s exhausting! As studio owners, we all dream about having just a few extra 
hours in the day. Or an extra set of hands. Or a clone. Thankfully, we also live in the world of smart phones and apps that can make our lives 
easier. If  you haven’t embraced the age of the app, it’s time to get in the game and download some great tools to jumpstart your productivity.

ibly useful to create reminders for things like changing air filters, vacu-
uming kilns, and checking glaze stock.
 Hot Tip: While you might decide to upgrade to Pro, the free version 

is incredibly robust. I’ve used this version for three 
years without any need to upgrade.

Dropbox (Web/iOS/Android, Free; $99/year 
for Plus; other options available) 
Dropbox is my favorite of  the cloud storage systems 
for ease of  use and consistency across platforms. 
The appeal of  Dropbox and similar apps is that you 
can access any of  your files anywhere — think of  it 

as a replacement hard drive. You can share files and folders with others 
through links, plus users with Microsoft Office accounts can connect to 
collaborate directly. However, the feature I use every day is the automatic 

camera upload. I take a photo on my phone, 
and seconds later Dropbox will automati-
cally sync it to my computer, ready to edit 
and use. Since I use my phone for photos 
for almost all my marketing, this is integral 
to my workflow.
 Similar apps: Microsoft users might already 
have a OneDrive account and fans of  the 
Google Suite may already be using Google-
Drive. Ultimately, find a cloud storage solu-
tion that works for you!

IFTTT (Web/iOS/Android, Free) 
Standing for “If  This Then That,” IFTTT is an 
amazing tool designed to connect the many 
web apps you already use and automate 
tasks and conversations between them. 
Ever wanted to get an automatic notification 
in the morning if  it was going to rain? Or tell 
Siri to make a note in Evernote? Or even 
automatically post to Facebook every time 
you post to Instagram? Use IFTTT to create 
commands called “applets” that tell your 
apps what to do based on certain triggers. 
There are tons of  prebuilt options, or you 
can create your own custom ones.

Any.do (iOS/Android, Free) 
While Wunderlist is the to-do app for my 
studio, Any.do is the to-do app for me. It’s 

ULTIMATELY,
 FIND A CLOUD 

STORAGE SOLUTION 
THAT WORKS 

FOR YOU.
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simple, clean, and easy to use—everything I look 
for in an app. Like most to-do apps, you can add 
and schedule tasks, make lists, and more, for 
both work and home. Any.do will integrate with 
Siri and Alexa as well. My favorite feature is that 
it sends a push notification in the morning that 
shows me what’s on my list for the day and helps 
me plan out what I want to accomplish.
 Similar Apps: Todoist is a highly recom-
mended alternative. Ultimately for me, however, it 
just had too many bells and whistles to use regu-
larly.

Deputy (Web/iOS/Android, Free apps + $2–3/employee per 
month subscription) 
Deputy is a super-easy-to-use employee scheduling and management 
software—the newest app I can’t live without!. You can create schedules 
(manually or with templates), communicate with staff in a News Feed 

Here’s the good news: pottery studios are a natural fit for Instagram 
marketing. In fact, your store is full of  Instagram-worthy content. That 
means you’ve got a great opportunity waiting at your fingertips, if  you 
have the right tools to grow your following. Here are some of  the best 
ways to do just that.
 Hashtag it up This goes without saying, but you should absolutely use 
hashtags on every single photo you post. The new standard for 2018 is to 
post them in your caption, not in the comments below. You can post up to 30, 
but it may be even more effective to use a highly targeted group of 10–15 
stellar hashtags than to use all 30. Be specific. #pottery has over 4 million 
posts as of June 2018, which means that if you use that tag, your chances 
of being found are slim. The likelihood that the person who finds you through 
that hashtag being in your area is even slimmer. Stick to hashtags that are 
specific to your location, with a few topical tags thrown in. A good rule is to 
use hashtags that have more than 100,000 posts but less than 1 million. 
This is the sweet spot where you have a good chance of being found.
 Utilize location tagging Instead of  tagging your photos at your 
exact location, use location tags for nearby areas. This allows a wider 
audience (who may not be specifically looking for your studio) to find 
you on Instagram. Are you in a thriving downtown? Close to a cool arts 
district? Tag that location for your posts, and your photos will show up 
in the feed for that area, thus exponentially increasing the number of  
people who will see your posts.
 Keep the conversation going Let’s be honest: we all spend time 
each day mindlessly scrolling through social media. You know you do it! 
Use this time to your advantage and spend it engaging with your follow-
ers (and future followers). Instagram is about creating quality content, 
but it’s also about responding to content. Spend 5–10 minutes each 
day scrolling through hashtag or location feeds (you can search both in 
your search menu) and liking and/or commenting on photos. If  you find 
someone you think could be a great future client, click onto their profile 

Grow Your Instagram Following
By Kelci DeFrancesco, Marketing Consultant and Graphic Designer

I“If  you build it, they will come.” Great movie line; not such a great social media strategy. So you’re taking photos, editing them, adding 
watermarks, thinking of  cute captions, and posting regularly . . . and your Instagram is still crickets. What gives?

and leave a thoughtful comment or two. If  you really like them, give them 
a follow. One tip is to follow the 3–1 rule: typically, if  you like three photos 
and leave one comment, people will come over to your feed and see what 
you’re all about.
 Make your account an easy follow So now that you’re attracting 
people to click over to your profile, make it easy to click “follow” when they 
get there. Be sure your profile is up to date with a clear, concise bio about 
what you do and the type of content you feature. Include your address and 
website bio. And be sure your feed is bright, inviting, and engaging. The 
photos that work on Facebook won’t always work on Instagram, and vice 
versa. On Instagram, it’s important to think of your content as a whole, 
rather than post by post. How do your photos look side by side? All of  this 
makes a difference for a person making the split-second decision whether 
to follow you. Apps like Planoly allow you to plan your content, which shows 
you how photos will look together once they’re live on your account.
 Consistency is king Now that you’ve got a cohesive profile and 
great content, the key is consistency. When it comes to how many times 
per week you should be posting, there are as many opinions are there are 
Instagram “experts.” Here’s the right answer: there is no magic number, 
only the one you set for yourself. If  you decide to post once per week, 
make that post completely fantastic, and then (here’s the really important 
part): Keep it up. Don’t let inspiration strike for a week, post every day, and 
then go back to posting once per week. Believe it or not, this can actually 
have adverse effects on your following. Tell your followers what to expect 
from you, and follow through. It’s as simple as that. Regular and consistent 
posting is the best long term strategy for growth.
       Happy growing! e

Kelci DeFrancesco is a marketing consultant and graphic designer with over 13 years 
of  experience in the PYOP industry. In addition to helping studio owners with their 
marketing, she plans PYOP wellness retreats with Tammie Ramos-Crispino. She can be 
found at www.kelcidefrancesco.com or on Facebook @kelciandtammie.

(and require read receipts on important an-
nouncements), let staff swap shifts and request 
off, and let employees clock in/out. While I haven’t 
used this feature yet, you can even create re-
curring task groups (for opening/closing lists) or 
assign certain tasks to certain employees. Staff 
can download the app on their phones to see 
their schedule or tasks at a glance. On the back-
end, you get some great reporting tools and can 
create journal entries for staff with feedback or 
notes. Deputy also integrates with other software 
such as Gusto, Xero, Quickbooks, and some POS 
systems (Vend, Clover, Square). If  you’re looking 
for a great all-in-one app for your staff, I highly recommend Deputy!
 Similar Apps: Need just one feature instead? Consider trying out 
Homebase and When I Work for employee scheduling and Slack for 
employee communication. e

news:pottery
http://www.kelcidefrancesco.com
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Picture this. The studio is mobbed and you have to make a choice: 
answer the phone or help an in-store customer. Of  course, the person 
standing in front of  you is more immediately important. But what if  that 
call you missed was the school event jackpot of  the century? One day, I 
raced across the studio to catch the phone before it hit the fourth ring 
only to be greeted by a computer voice telling me, “DO NOT HANG UP” 
(yes, the robot sales call). That was the turning point in sorting my 
list of  studio pain points. What phone calls could I 
eliminate so I would never have to feel obligated to 
leave a customer to answer the phone? The bots will 
never give up, but a potential customer may be lost 
if  I can’t deliver an answer quickly.
 For me, self-serve is still a work in progress. A 
calling customer is not an interruption to my day—I 
love chatting on the phone and helping customers 
plan their visit. But why do customers call to “check 
to see if  you’re open” when your hours are plastered 
everywhere? My theory is that you closed early once four years ago in 
a snowstorm and they don’t trust that your posted hours are accurate. 
Or they don’t trust a small business to stick to the posted hours.
 Make a list of  “pain points” that you have in your studio. What 
do customers call you about repeatedly that they could easily find 
themselves? Phone calls, emails, and Facebook messages are often a 
signal that the info your customers are looking for is not as obvious as 
you think. Once you have your list, create an action plan to fix these 
things over the next few months while the studio transitions into the next 
season.

Communication Is Key
SERVICE WITH A SMILE

By Charlene Ridlon, Art As You Like It, Waite Park, Minnesota

TThe art of  offering excellent service to your customers starts long before they ever make a purchase in your studio. Providing good 
customer service is wrapped around communicating the vast experiences someone can have while visiting your studio. Think of  it as the 
art of  eliminating the who, what, when, where, and how much. Or eliminating the stupid phone calls.

 Here are some things to consider. Where are studio hours listed? 
Are they accurate, up to date, and clear on all social media? Be sure you 
have studio hours and website info on the outgoing message, so if  you 
miss a call when the studio is busy, the calling customer can get basic 
info quickly. Do you use Google My Business? As the number one search 
engine, Google is the new yellow pages. A beefed-up listing is a must—
and it’s free. You can add all kinds of  things, including photos and events 

(similar to Facebook but less time consuming), and 
when customers search for what you offer in your 
studio they’ll find a mini-listing about your studio, 
complete with links to your website and of  course a 
clickable link to call.
 If  you don’t have a website, work on getting one 
together. Websites are an electronic brochure—
customers can get a quick rundown of  what you 
offer and when you offer it. If  they can’t find what 
they’re looking for, some will call to ask—and some 

will not, thus costing you that potential sale. Many small business owners 
overlook getting a website because it can be a daunting task, but there 
are many good plug-and-play options. If  you can put together a flyer on 
Publisher or Microsoft Word, you can create a website. If  that scares you, 
hiring it out is not as expensive as you might think.
 Customer service in your studio is so important. Take some time 
to look at how you communicate your services and events. If  you’re not 
currently getting good results for classes and events, look around and 
see how you can improve that communication. Happy customers equal a 
happy studio—and a happy studio owner! e

IF YOU’RE NOT 
CURRENTLY GETTING 
GOOD RESULTS FOR 

CLASSES AND EVENTS, 
LOOK AROUND AND SEE 
HOW YOU CAN IMPROVE 
THAT COMMUNICATION.



www.maycocolors.com
https://www.youtube.com/user/MaycoColors
https://www.facebook.com/MaycoStudios/
https://www.pinterest.com/carter6949/mayco/
https://www.instagram.com/maycocolors/
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Preparing for 
Convention

STUDIO SPECIAL

By Sandi Kirkwood, Clay Casa, San Antonio, Texas

WWho’s going to convention? I know I am—wouldn’t miss it! There 
are so many reasons to go and really, I can’t think of  reasons not 
to go. You can take business classes to improve your business 
skills or to learn about new marketing trends. You can learn a new 
art technique to teach in your studio. And, for most of  us, convention is a time to see our studio owner and supplier friends who we’ve 
met over the years. We learn so much from one another while visiting at convention! Meet up with other like-minded people. Share ideas 
and stories. These people “get” you, and they are happy to share their knowledge.

You can meet our fabulous supplier partners! You’ll have time to visit the 
exhibits and ask the suppliers questions, see all the new and exciting 
merchandise, take pictures of  all the new things, 
and even take part in the “make and takes.” The 
suppliers are really our partners, and it is great 
to meet them, and have them be a part of  your 
business success. 
       Another exciting event that takes place during 
convention is the Great Shapes Auction. Everyone is 
encouraged to bring an item made in their studio. The 
pieces are put into a silent auction to raise money for 
a good cause and you can bid on your favorites. Tens 
of  thousands of  dollars have been raised over the years benefiting a 
number of  charities. And be sure to buy some raffle tickets—buy ten 
and you’ve got a chance at the Golden Ticket, a combined prize worth 
thousands of  dollars. Suppliers donate everything from free shipping to 
bisque to glaze. If  you don’t win the Golden Ticket prize, your ticket is 
entered in a drawing for a free Skutt kiln! Who doesn’t love a shiny, new 

kiln? This year the proceeds of  this fabulous action will benefit Believe 
Big, an organization that helps provide treatment, support, and hope for 

those with cancer. It’s a great way for us to give back.
       What should you do to prepare for convention? 
Remember that convention is a bit later this year, 
so you’ll want to be prepared to buy. If  you haven’t 
been through a holiday season, bring your budget. 
Suppliers will be happy to assist you with your holiday 
needs. And it’s a good idea to bring your current 
inventory list with you, too. With the discounts 
available at convention, you can often save enough 
on your orders to offset the cost of  convention!

HERE ARE SOME OTHER THINGS TO BRING WITH YOU TO 
CONVENTION:
 e A light sweater (The rooms can get cold.)
 e Comfy shoes (You’ll walk a lot.)
 e A camera or cell phone and charger (You’ll want to take lots 
  of  pictures.)
 e Business cards to share with your new friends
 e Sales history or budget for holiday purchases
 e Colored pens or highlighters (to highlight all the new ideas 
  you love)
 e Bubble wrap (to safely transport any projects made 
  at convention)
 e A piece to donate to the Great Shapes Auction (pottery, glass, 
  mosaic—whatever medium you choose)
 e $100 to buy a chance for the GOLDEN TICKET. Suppliers 
  donate many fabulous items, and one lucky person will win it 
  all. And if  you don’t win, your ticket will go into another drawing 
  for a Skutt Kiln. (I won this a few years ago!)

       Want to know more? First-time attendees will be invited to join a 
conference call on August 7 at 12pm EST. Watch for an email invitation 
from Dena with all the contact information. Dena will answer all your 
convention questions during that call. So be sure to come to convention 
and you’ll leave with many, many friends! e

WITH THE DISCOUNTS 
AVAILABLE AT 

CONVENTION, YOU 
CAN OFTEN SAVE 

ENOUGH ON YOUR 
ORDERS TO OFFSET THE 
COST OF CONVENTION!

For more insider 

tips on conventio
n, 

check out the 

enclosed insert 
or visit 

www.ccsaonline.com

http://www.ccsaonline.com
http://www.ccsaonline.com
http://www.ccsaonline.com
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www.totalmosaic.com
www.bisqueimports.com
https://www.facebook.com/bisqueimports/
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.pinterest.com/bisqueimports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/


Roll out 10 balls of  clay, each about 1” in diameter and 
thumb press the center. Use a toothpick to poke eye holes.

Fire to cone 04/06.

After bisque-firing, paint as desired. We antiqued ours by 
painting dark colors in the recesses and wiping off the ex-
cess with a sponge so color gets trapped in the stamped 
impression. Then we used one coat of  a light wash in alter-

nating colors to cover the squares. The hash lines are painted with 3 
coats of  a dark color. We turned the little bugs into bees and ladybugs 
with 2 coats of  color, accented with black in a writer bottle.

Clear glaze and fire to cone 06. e
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MATERIALS
 Low-fire clay
 6” ruler (or longer)
 Flexible rubber stamps (no wood backing)
 Toothpicks
 6” square tile or other template
 Wood roller or comparable tool for flattening (optional)

Roll out a clay slab and use a 6” square tile or other template 
to cut a square from the slab.

Using the edge of  the ruler, lightly press horizontal and vertical 
hash lines for the game board.

Press assorted flexible rubber stamps into each square to 
create texture. If  desired, use a wood roller or other flatten-
ing tool to gently press the stamp surface into the clay more 
consistently.

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

Busy Bees Tic-Tac-Toe
TThis technique is easily adapted to other themes for a great camp project. For a project tie-in, campers can decorate a small canvas 

drawstring bag with markers or acrylics to hold the pieces and make the game suitable for travel.

By Sarah Ewertowski, 
Pottery Piazza, Plainville, Connecticut

STEP
7
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Autumn 
Leaves
By Lindsey Hutchins, Marketing Assistant, 
Bisque Imports, Belmont, North Carolina

SUPPLIES
 Square plate (shown: Bisque Imports 
  Metropolitan Coupe Dinner Plate, Item 107)
 Pattern printed on clay carbon paper
 Pen
 Cheesecloth
 Scissors
 Masking tape
 Assorted brushes

GLAZE COLORS
       Golden Yellow  Bright Red Bright Orange
 Bright Green  Medium Brown

Using a dry brush, blot some Golden Yellow diagonally 
across the plate. Allow to dry.

Trace the leaves over the Golden Yellow area.

Cut a piece of  cheesecloth to the size of  your plate. Be 
sure to use only one layer of  cheesecloth. Drape it over the 
plate and secure the edges with masking tape. You should 
be able to see the leaf  designs through the cheesecloth.

Working through the cheesecloth, fill in the leaves with 
Bright Red, Golden Yellow, Bright Orange, and Bright Green. 
Layer colors to create a gradient of  fall hues.

After filling in all of  the leaves, peel away the cheesecloth 
while the glaze is still damp. Allow to dry.

Using a detail brush, outline the leaves with Medium Brown. 
Don’t forget to add the veins of  the leaves as well. Allow to 
dry.

Clear glaze and fire to cone 06. e

EEverybody loves fall colors! Celebrate autumn with this trendy bisque ceramic plate design, perfect for class events or walk-in artists. 
Bring bright, fall colors and designs into your life!

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

STEP
7



SUPPLIES
 Leaf-shaped wooden door hanger
 Texture rollers (optional)
 Lettering pattern
 Chalk
 Large flat brush
 Small round brush
 Fun Wire

ACRYLIC PAINT COLORS
 Yellow Ochre  White
 Brown  Orange

Using a large flat brush, paint the wood surface with 1–2 
coats of  Yellow Ochre. To lend some dimension, add some 
white and brown onto your brush as you work, mixing these 
randomly into the wet paint. If  desired, experiment with roll-

ing on some extra layers here with texture rollers.

Use a small round brush to highlight the outline and the 
leaf  veins with Orange, Red, and Brown. Make your strokes 
random and quick. 

Transfer the lettering pattern to the leaf, or free-hand “gath-
er” or another word with chalk. 

Paint the letters in White or another color that contrasts well 
with the leaf  color. Outline or add a shadow with a darker 
color to make the letters pop.

Add Fun Wire for hanging. e

By Allie Nottingham, 
The Painted Pig Studio, 
Little Rock, Arkansas

FFor an optional upsell, have 
some fall-themed bows on hand 
that can be attached to the wire. 
You can typically get these at 
Michael’s or make your own from 
fall-themed ribbon.

Fall 
Leaf 
Door 
Hanger

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5



Paint the stem with 3 coats of  Deep Brown.

Highlight the stem with one loose coat of  Darkest Brown.

Using a long liner brush, paint the lettering and outline the 
pumpkin with 1 coat of  Darkest Brown.

Using a fan brush, paint the edges and the back of  the plate 
with 3 coats of  Vanilla Spice.

Fire to cone 06. (Note: This project does NOT get clear 
glazed because the base color is a matte glaze.) e

SUPPLIES
 Coupe plate
 Pattern printed on clay carbon paper
 Pen
 Fan brush
 Round brush
 Long liner brush

GLAZE COLORS
 Base coat: Speckled matte glaze in light color 
  (shown: Gare’s Vanilla Spice NTG-9407)
 Design: Tangerine, Pumpkin, Light Olive Green, 
  Medium Olive Green, Deep Brown, Darkest Brown

Using a soft fan brush, paint the front of  the plate with 3 
coats of  Vanilla Spice.

Trace the pattern onto the plate with clay carbon paper and 
a pen.

Using a round brush, paint the pumpkin with 3 coats of  
Tangerine.

Add one loose coat of  Pumpkin over the Tangerine to give 
depth to the color.

Paint the leaf  with 3 coats of  Light Olive Green.

Highlight the leaf  with one loose coat of  Medium Olive Green.

By Julie Cates, Two Chicks & a Brush

IIf  you don’t want to have to trace the pattern onto the bisque, you can buy 
a screen print for this project at www.pyopstudiostuff.com.

Pick a 
Pumpkin

STEP
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STEP
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http://www.pyopstudiostuff.com


Day of 
the Dead 
Paint Can
By Marcia Roullard, Mayco Colors

SUPPLIES
 Bisque: Can It - One Gallon (MB-1404)
 Food coloring
 Silkscreen medium
 Palette knife
 Day of  the Dead silkscreen (DSS-152)
 Flowers 2 silkscreen (DSS-138)
 Tape
 #4 soft fan brush
 #6 script liner brush
 #10/0 liner brush

GLAZE COLORS
 Inside and bottom of  can: FN-035 Deep Red Foundation
 Details and background: SC-73 Candy Apple Red, 
  SC-97 Cant-Elope, SC-31 The Blues, SC-74 Hot Tamale, 
  SC-27 Sour Apple, SC-12 Tuxedo, SC-76 Cara-Bein Blue
 Silkscreen preliminary step: Clear brushing glaze OR 
  clear dipping glaze

Slightly thin Deep Red Foundation with water. Pour inside 
the can, turn to coat, pour out the excess glaze, and drain.

Pour a two tablespoons of  clear glaze onto a plate and add 
a few drops of  food coloring to enhance the color. Sprinkle 
a small amount of  silkscreen medium onto this and blend 

with a palette knife to the consistency of  peanut butter.

Use the large skull from the Day of the Dead silkscreen and 
the rose from Flowers 2. With the shiny side down, use the 
mixture to screen the skull image onto the center of the can. 

Screen the rose next to the center of the skull. Use only use the part of  
the silkscreens as shown. (Note: This step is for color placement only.)

Using the script liner and liner brushes, apply two coats 
of  Candy Apple Red and Cant-Elope and one coat of  The 
Blues to the sections of  the skull as shown in the photo. Do 

not paint the eyes and nose yet.

Use the same brushes to apply two coats of  Candy Apple 
Red on the bright sections of  the rose and Hot Tamale on 
the darker red sections of  the rose petals. Apply two coats 

of  Sour Apple to the leaves. Apply only one thinned coat on the leaf  
that is turned. Allow to dry. 

Thicken Tuxedo as explained in step 2 but omit the food 
coloring. Line up the screens, shiny side down, over the 
previously screened images. Check all sides to ensure your 

image is lined up. Rub the thickened Tuxedo over the screens.

Use the liner brush to apply one coat of  Tuxedo to the 
eye and nose cavities. Screening may not fill in this area 
completely.

Use the script liner to apply three coats of  Cara-Bein Blue 
around the skull and roses. Use the liner to puddle one 
coat of  Cara-bein Blue in the small areas around the leaves 

and roses. Use the soft fan to blend Cara-Bein Blue into Moody Blue for 
the remainder of  the can.

Tape off the can’s bottom and top edges. Use the soft fan 
to apply three coats of  Deep Red Foundation to the edges 
and the bottom of  the can. Remove the tape.

Dip into clear dipping glaze or use the soft fan to apply two 
coats of  clear brushing glaze to the area around the skull 
and roses.

Fire to cone 06. e
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Textured 
Cuffs

By ImpressArt

SUPPLIES
 Texture Stamper Hammer™
 Texture Stamp Pack, Series 3
 Aluminum Bracelet Blanks, 1/4” inch and 3/8”
 Steel Block
 Bracelet Bending Bar
 Bracelet Bending Pliers

Place the texture stamp of  your choice in the Texture 
Stamper Hammer.

Stamp the bracelet repeatedly until the entire blank is 
textured.

Bend the blank into a cuff shape: Place the end of  the 
blank into the Bracelet Bending Bar face up and hold 
securely. Bend the blank around the bar. Repeat on the 
other side.

Continue to round out the cuff with the Bracelet Bending 
pliers. e

STEP
1

STEP
2

STEP
3

STEP
4



1”x1” rail board along the top of  2 sides for stacking many boards at 
one time.
 e MOST IMPORTANT: A clay trap or separate utility sink with 
septic setup. NEVER wash clay down your building’s plumbing system. 
You will be sorry.
 e “Quick Tips” and “Reminders” signage in your designated 
clay area.
 3. Now that you’re set up, market it! Let the world know you 
have a Wet Clay Wonderland right in their backyard! Offer fun incentives 
to get folks in the door. Keep it simple and offer a “Featured Project 

While this phrase is music to our ears, the task 
of  offering a “wet clay walk-in” option may seem 
a bit daunting. Let us ease your fears by saying 
that with all the new offerings we creative arts 
studios have at our fingertips, wet clay is THE 
MOST profitable. Mother Earth (and our distribu-
tors) give us our resource at such a reasonable 
fee, it’s hard to resist offering clay any way we 
can in our studios.
      But how? We’re glad you asked! Before be-
ginning to offer clay in your studio, it’s important 
to familiarize yourself  and your staff with all 7 
stages of  clay (check out the Mudroom Money 
Makers article in the Spring 2018 issue of  CCSA 
Today or see the end of  this article for a quick 
refresher). To learn more about setting up your 
studio to offer clay, contact Bre Kathman of  “Dirt 
to Dollars” to schedule a consultation (Bre@
chesapeakeceramics.com).

TO OFFER WALK-IN CLAY, YOU MUST FIRST 
HAVE A FEW ESSENTIALS IN PLACE:
 1. A good plan. Put together a proper 
cost analysis to determine your pricing structure.
 2. A good setup. 
 e Be sure to have the essential supplies 
needed for offering clay in your studio: Sponges; 
Clay tools, including theme and shape cutters, 
stamps, press molds, various templates; Buckets 
(lots of  them).
 e A separate mud room or clay area 
for containment. You do not want your bone-dry 
clay stored anywhere near the dip room or your 
studio bisque.
 e While not essential, a separate clay kiln is recommended for 
clay firing only. (See your favorite Skutt dealer for sizing. We love our 
KM1018!)
 e Rags
 e Thin plastic film (Empty clay bags work but are too heavy for 
more delicate projects.)
 e Canvas-covered work boards; thin plywood is best. (We 
use 3’x4’ boards that are 7 years old and still going strong!) Smaller 
12”x12” portable workstations are ideal as well. Tip: Nail a piece of  

Mudroom Money Makers

Offering Walk-in Clay

STUDIO SPECIAL

By Katherine Fix, Owner, Art Smart Academy

W“Welcome to our studio! Are you here to glaze ceramics, paint canvas, work with wood, or build a wet-clay project?”



of  the Month.” Make sure staff are talking it up and you have studio 
signage to inform current and new customers. Be sure to offer “tours” 
of  your studio. Show guests the process. Invest in their knowledge and 
they will invest in your business!
    When you’re first starting out, you don’t need to devote a staff 
member exclusively to walk-in clay offerings. However, you and your 
staff do need proper training in order to pass proper knowledge on 
to your customers. Join a few social media clay 
groups, look for local classes and workshops, and 
attend regionals and conventions hosted by the 
CCSA and their vendors. You can also try calling 
CCSA studio members who offer clay (noncompeti-
tors, of  course) to get important tips or bounce 
ideas off of.
 Our best advice to anyone wanting to add walk-
in clay: just do it! There are so many reasons—and 
all of  them are green!

REFRESHER: THE 7 STAGES OF CLAY
 1. Raw: The “dig it out of  the earth” stage, before it’s processed, 
sieved, or transformed in any way.
 2. Slip: The “glue-like” liquid stage. Consistency can be anything 
from thin olive oil to thick frosting. Combined with a technique called 
scoring, slip is used to attach separate pieces of  clay together to form 
one solid piece.

 3. Plastic: The malleable stage; much like play-dough, this stage 
is best for hand-building, impressions, and wheel-throwing. (This stage 
can be glazed.)
 4. Leather-hard: The sculptor’s favorite stage of  clay. This stage 
is cold to the touch, and best for carving, sculpting, or use with press 
molds. (This stage can be glazed.)
 5. Bone-dry: After drying for several days, this stage of  clay, 

when touched to your cheek, will feel warm or begin 
to absorb the heat. This is the MOST fragile stage 
of  clay, when it is extremely susceptible to dam-
age during transfer to the kiln. (This stage can be 
glazed.)
 6. Bisque: After the first firing, this is the stage 
where clay is porous and ready to absorb glaze. 
PYOP studios are filled with low-fire white bisque. 
However, clay comes in many colors; hence bisque 
comes in many colors, from rich reds to several 
values of  gray and even black.

 7. Fired or ceramic: After glazing, firing finishes the clay into a 
beautiful art piece, either with a gloss or matte finish, depending on the 
glaze type. e

Katherine Fix has been an art educator for many years and is passionate about sharing 
her knowledge with others so they can affect the masses through art. In May 2019 she 
will be offering a three-day hands-on educational Mud Room Money Maker seminar at 
her studio in Columbia, South Carolina, focused specifically on all things clay. Registra-
tion will open in January; more details coming soon.

OUR BEST ADVICE 
TO ANYONE 

WANTING TO ADD 
WALK-IN CLAY: 

JUST DO IT! 
THERE ARE SO MANY 
REASONS—AND ALL 
OF THEM ARE GREEN! 
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BIM9088-4
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BIM9091-4

BIM9068-4

Party ornament kits are HERE, and they’re perfect for school DIY & large scale 
events!  Following the Gail & Jackie program has never been easier.  Buy one of 

our pre-selected kits, or pick and choose your favorites to create your own!

POKIT-A POKIT-B POKIT-BYOB

www.bisqueimports.com
www.bisqueimports.com
https://www.facebook.com/bisqueimports/
https://www.facebook.com/bisqueimports/
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.pinterest.com/bisqueimports/
https://www.pinterest.com/bisqueimports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/
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Social Artworking® is the perfect way to enjoy a night out (or in) with friends and family.

Paint, Designs, Canvas & Supplies
All Available Exclusively From Chesapeake Ceramics

www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
https://www.linkedin.com/company/chesapeake-ceramics
https://twitter.com/chesceramics?lang=en


www.skutt.com

POWERFUL

SMOOTH

TOUGH

INNOVATIVE
ERGONOMIC

VALUE
Brian Kohl

Ceramics Instructor

Skutt’s unique REMOVABLE WHEEL HEAD makes clean-up at 
Chaffey College run like clockwork! 

 Chaffey College
 Rancho Cucamonga, CA.

http://www.skutt.com


It’s like we ship a Tech
with every KM Kiln

www.skutt.com/kilnlink 503-774-6000

Current
     Sensing

&

Current Sensors ship with every KilnMaster Kiln. KilnLink is an optional upgrade.

KilnTechCCSA.indd   1 6/26/14   11:47 AM

http://www.skutt.com/kilnlink
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gare.com
888-289-4273 x219

info@gare.com

 ► CLICK HERE TO SEE MORE NEW PRODUCTS

NEWProducts
#5309 Prism Ware Planter/Cup

3.25" w x 3.25" h

#2144 Small Clam Shell Dish
8" w x 2.25" h

#4200 Elephant Tea Cup 12 oz
3.5" w x 3.5" h

#2143 Yarn Bowl
6.25" dia. x 3.25" h

#7442 Peacock  
Party Animal

3.5" w x 4.25" h

#7441 Cowboy Boot 
 Party Animal

3.75" l x 4.25" h

#7440 Lobster 
 Party Animal
5" l x 2.75" h

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
http://gare.com
https://gare.com/products_special.cfm


gare.com
888-289-4273 x219

info@gare.com

Prairie Gold
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Darlin' Clementine
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ood

for Fall

 ► CLICK HERE TO SEE ALL OUR POTTERY GLAZES

Multi-tone Effect

High Gloss Shine

Layer Glazes for Unique Effects

JUST PAINT AND FIRE
NO DIPPING NEEDED 

Pottery
Glazes

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
http://gare.com
https://gare.com/products_list.cfm?CategoryID=22
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Pumpkin Pie
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 ► CLICK HERE TO SEE ALL OUR FUN STROKE COLORS

THESE COLORS OF THE SEASON CAN BE PAINTED 
LIGHT-OVER-DARK FOR DRAMATIC EFFECTS

75 COLORS 
TO CHOOSE  

FROM

Pea Soup

for Fall Orange Crush

Gold
en  

Retri
ever

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
http://gare.com
https://gare.com/products_list.cfm?CategoryID=19
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 ► CLICK HERE FOR MORE RECIPES

Ingredients & Supplies
Bisque # 1075 Organic Ware Charger    
NTG-9542 Darlin’ Clementine Pottery Glaze
NTG-9541 Jolly Green Pottery Glaze
NTG-9540 Denim Daze Pottery Glaze
FS-2314 Black Lab Fun Writer
FS-2368 Old Yeller
FS-2372 Mocha Fudge
FS-2304 Green Acres
# 6571 Soft Fan Brush
# 6322 Fun Writer Bottles
# 6672 Round Brush #8
# 6673 Round Brush #6
# 6674 Round Brush #4
For pumpkins pattern got to - http://bit.ly/2sB3dvd

Directions
Step 1  Using a fan brush apply 3 coats of White Board Surface Coat to the entire charger. 

Step 2  Trace pumpkin pattern onto the charger. For pumpkins pattern go to http://bit.ly/2sB3dvd.      

Step 3  Paint a very light wash of Fun Stroke Old Yeller with the #8 round brush around the pumpkins.

Step 4  With a #6 round brush apply 3 coats of Darlin’ Clementine to largest pumpkin (see photo). 

Step 5  Repeat Step 4 on the other two pumpkins using Jolly Green and Denim Daze. 

Step 6  With a #4 round brush, apply 3 coats of Jolly Green Glaze to the stems and leaf. Let dry and  
then retrace the pattern lines on the pumpkins and leaf. 

Step 7  With a #4 round brush and Green Acres add stripes on the green pumpkin (see photo).

Step 8  Next use Mocha Fudge to shade the stems of each pumpkin and the veins of the leaf. With a small  
detail brush, add squiggly lines with Mocha Fudge near the stems of each pumpkin (see photo). 

Step 9  Using a Black Fun Writer, follow the pattern to fill in the details  
with scattered lines on everything.

Step 10  Splatter Mocha Fudge, Denim Daze and Jolly Green  
with a toothbrush as desired.

Step 11  DO NOT CLEAR GLAZE. Fire to cone 06. 

Pumpkin Plate
with White Surface Coat
Recipe Courtesy of Gare, Inc.

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
http://gare.com
https://gare.com/resources_recipes.cfm
http://bit.ly/2sB3dvd
http://bit.ly/2sB3dvd


NEW 
MAYCO 
BISQUE

www.MaycoColors.com

10
01
09

Stoneware

NEW SHAPES!

Earthenware

MB-1509 
Sea Turtle Dish

8.75”L x 7.75”W x 1.25”H

MB-1511
Crab Dish

9.25”L x 6.5”W x 1”H

MB-1510
Octopus Dish

7.5”L x 7.5”W x 1”H

MB-1514
Vintage Camper
6”H x10”L x 6”W

MB-1513
Handyman  Mug - Wrench
4.25”H  6”W x 3.63”Diam.

MB-1515
Faceted Skull

7.75”L x4.5”W x 5.75”H

SB-133
Stein

7”H x 6.5”W x 5”Diam.

Stoneware Bisque

MB-1512
Handyman Mug - Hammer
4.25”H x 6”W x 3.63”Diam.

http://www.MaycoColors.com
https://www.instagram.com/maycocolors/
https://www.pinterest.com/carter6949/mayco/
https://www.youtube.com/user/MaycoColors
https://www.facebook.com/MaycoStudios/


MT-013
Honeycomb Mat

MT-0011
Diamond Plate Mat

MT-010
Cable Knit Mat

MT-012
Ikat Mat

ST-132
Diamond Plate Stamp

ST-133
Wood Grain Stamp

NEW 
CREATIVE 
TOOLS

www.maycocolors.com


DSS-0147 Island

DSS-0152 Day of the Dead

DSS-0148 Sea Life 3 XL

DSS-0146 Princess and Unicorns

DSS-0149 Flowers 3 XL

DSS-0150 Far East DSS-0151 Horses

NEW 
DESIGNER 
SILKSCREENS

www.maycocolors.com


NEW MAYCO GLAZES

ART IN A JAR
TM

THE CREATIVE CHOICE

CG–987
Tree Frog

CG–988
Fireflies

CG–989
Fruit Punch

CG–991
Mountain Moss

CG–990
Starry Night

CG–985
Monet’s Pond

CG–986
Smoke & Fire

SP-209
Speckled

Jaded

SP-237
Speckled

Ivory Tower

SP-277 
Speckled

Glo-Worm

SP-288
Speckled

Tu Tu Tango

Dinnerware Safe

SPECKLED

06-10
CONE

(998°C - 1285°C)
(1828°F - 2345°F)

CG-707 Woodland 
Fantasy and 
CG-713 
Peacock Green are 
rated CL

NOT 
Dinnerware Safe

06/05
CONE

(998°C - 1031°C )
(1828°F - 1888°F)

&

www.maycocolors.com
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Paragon Cone-Fire Firing Record Page _______

This record sheet will help you learn from
each firing.
Kiln: If you have more than one kiln, write in
the model number.
Total Firing Time: This will help you
determine when to monitor the kiln during the
next firing.
Vented Lid: In ceramics, the lid is opened
part way to release moisture. Write in total
hours the lid was vented. (Not applicable if
you are using the Orton vent.)

Shelf Cones: Though your kiln is automatic,
we recommend using witness cones on the
shelf. Record the bending as a clock number
(from one to six o’clock), or sketch the cones.
Sketch of Firing Chamber: Include any
information that will help with future firings:
shelf spacing, the height of posts, the type of
ware on each shelf, etc.
Firing Number: Helps you keep track of how
many times you have fired your kiln.

© 2000, by Paragon Industries, L.P. Feel free to make
copies for personal use. IM-189/10-13

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ____________ Sketch of Firing Chamber

Description of Firing Firing Results

2011 South Town East Blvd.
Mesquite, Texas 75149-1122
800-876-4328 / 972-288-7557
Toll Free Fax 888-222-6450
Fax 972-222-0646
www.paragonweb.com
info@paragonweb.com

Kilns and furnaces you can depend on.

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ______________ Sketch of Firing Chamber

Description of Firing Firing Results

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____

Pre-Heat ________hours Lid vented for_______hours   Shelf firing cone #__________ Cone bending __________

Slow Cooling Rate____________ Firing Number ______________ Sketch of Firing Chamber

Description of Firing Firing Results

Paragon Cone-Fire Firing Record Page _______

This record sheet will help you learn from
each firing.
Kiln: If you have more than one kiln, write in
the model number.
Total Firing Time: This will help you
determine when to monitor the kiln during the
next firing.
Vented Lid: In ceramics, the lid is opened
part way to release moisture. Write in total
hours the lid was vented. (Not applicable if
you are using the Orton vent.)

Shelf Cones: Though your kiln is automatic,
we recommend using witness cones on the
shelf. Record the bending as a clock number
(from one to six o’clock), or sketch the cones.
Sketch of Firing Chamber: Include any
information that will help with future firings:
shelf spacing, the height of posts, the type of
ware on each shelf, etc.
Firing Number: Helps you keep track of how
many times you have fired your kiln.

© 2000, by Paragon Industries, L.P. Feel free to make
copies for personal use. IM-189/10-13

Date _______ Kiln________ Total Firing Time ___:____ Cone ________ ❑ Fast ❑ Medium ❑ Slow Hold____.____
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Slow Cooling Rate____________ Firing Number ____________ Sketch of Firing Chamber

Description of Firing Firing Results
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Free Video Training: Watch kiln videos at
www.paragonweb.com. Click the Kiln Video link
on the home page.

We recommend that you wear tight-fitting gloves
such as mechanic’s gloves while assembling the
stand.

Tools needed:
gloves
medium slotted screwdriver
7/16” box end wrench (or adjustable wrench)

Assemble the Stand
You will find two shelves, two side frames, and a

bag of nuts and screws in the deluxe shelf kit. The shelf
with the hole in the center is a top shelf. The solid shelf
goes on the bottom of the stand as in the photo below.

The caster mounting plates on the side frames go
toward the floor.
1 Insert a short tab from a shelf into the bottom of the
opening in a side frame. The tab overlaps the outside
of the side frame opening.

2 Insert the tab on the opposite side of the shelf into
the other side frame.

Deluxe Kiln Stand
Assembly

©2016, by Paragon Industries, L.P.      IM-251/11-16

When moving the kiln and stand, never allow the cord set to
become taut and strain the wall outlet. Periodically check the

outlet and plug for damage.

3 Lay the top shelf (the one with the hole in the cen-
ter) over the side frames. The short tabs slide over the
outside of the side frames. The long tabs on the top
shelf should be inside the side frames.

4 After you have assembled the shelves and side
frames, in-
sert the
screws and
nuts. This
step may be
easier with-
out gloves.

5 Install the casters.

Install the Orton Vent Cup
Skip this step if your kiln does not have an Orton
Vent.

1 Attach the hose to
the vent cup with the
clamp that came with
the Orton Vent.

2 Slide the vent cup up inside the stand and into the
flange supports in the top shelf. Rotate the vent cup a
little as you slide it into the flange supports.

3 Place the gasket that
came with the vent over
the vent cup as shown at
right.

Paragon Industries, L.P.

2011 South Town East Blvd., Mesquite, Texas 75149

800-876-4328 / 972-288-7557 / info@paragonweb.com

www.paragonweb.com
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Convention 
Schedule 
at a Glance
FRIDAY, 
SEPTEMBER 14
8A-10A ........................................ Registration Desk Open 
9A-12P PRE-CON AM (add-on event) ...............Ballrooms
12P-1P ........................................ Registration Desk Open
12P-1P Pre-Con lunch break 

(free	lunch	provided	to	qualified	attendees)
1P-4P PRE-CON PM (add-on event) .................Ballrooms
4P-7:30P ..................................... Registration Desk Open
5P-6:30P New Member Mixer ..................Grand Ballroom
6:30P-9P Exhibit Hall Open ............................. Exhibit Hall

SATURDAY, 
SEPTEMBER 15
7:30A-10A ................................... Registration Desk Open 
8:30A-10A SESSION 1 ................Classrooms & Ballrooms
10A-10:20A ............................................................. Break
10:20A-11:50A SESSION 2 ........Classrooms & Ballrooms
12P-12:30P .................Member Meeting Grand Ballroom
12:30P-5:30P ............................. Registration Desk Open
12:30P-5:30P Exhibit Hall Open ..................... Exhibit Hall
12:30P-2P Lunch ............................................ Exhibit Hall
4P-5P Magazine Meeting ..............................Room #102
6P-7:30P SESSION 3..................Classrooms & Ballrooms
7:30P-9:30P Chatter Live! .......................Grand Ballroom

SUNDAY, 
SEPTEMBER 16
9:00A-12:30P Exhibit Hall Open ..................... Exhibit Hall
9:30A-10A International Meeting ..................Room #102
12:30P-2:30P Lunch and Learn 

with Kevin Brown .............................Grand Ballroom
2:50P-4:20P SESSION 4 ............Classrooms & Ballrooms
4:20P-4:40P ........................................................... Break
4:40P-6:10P SESSION 5 ............Classrooms & Ballrooms
7P-10:30P Convention Gala .....................Grand Ballroom

MONDAY, 
SEPTEMBER 17
9:00A-10:30A SESSION 6 ..........Classrooms & Ballrooms
10:30A-10:50A ....................................................... Break
10:50A-12:20P SESSION 7 ........Classrooms & Ballrooms
12:30P-2P	Send	off	lunch	

and wrap up ....................................Grand Ballroom
3P-6P Bus Tour (add-on event)

Note: Items marked (add-on event) are additional 
options available for separate purchase; they are not 
included in your Convention registration fee.

Just	west	of 	St.	Louis	you’ll	find	St.	Charles,	a	
river	city	with	a	unique	historical	perspective,	
beautiful	sites,	friendly	people,	and	a	pace	just	a	
little slower than that of  the big city. Founded as 
Les Petites Cotes (The Little Hills) by French Ca-
nadian	fur	trader	Louis	Blanchette,	St.	Charles,	
Missouri,	grew	into	a	thriving	riverfront	trading	
center for a young America.
 Thousands passed through on their 
journeys	westward,	replenishing	supplies	before	
departing into new territory. St. Charles is a 
source of  historical encounter: the Lewis and 
Clark	Rendezvous,	Missouri’s	First	State	Capital,	

origin of  the Boone’s Lick Trail and home to 
Daniel Boone. The people of  St. Charles have 
labored lovingly to preserve and share its trea-
sured river heritage. As destination for almost 
one	million	visitors	each	year,	St.	Charles	history	
comes alive to welcome you.
	 You’ll	find	that	St.	Charles	offers	first-rate	
hotels	and	accommodations,	over	150	restau-
rants	to	choose	from,	and	so	many	things	to	do,	
you may have to come back to try everything! 
Experience the charm and beauty of  a city that 
has been welcoming visitors since 1769. e

SEPTEMBER 14-17, 2018
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Duncan Enterprises
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Chesapeake Ceramics
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Bisque Haus
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Chesapeake Ceramics
Colorobbia Art
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ImpressArt
Mayco Colors
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Skutt	Ceramic	Products,	Inc.
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*At time of  printing in June 2018.

GREAT SHAPES 
AUCTION

The Great Shapes Auction is one of the highlights 
of the convention! Members are asked to 
create	a	piece	of	art	made	from	pottery,	glass,	
mosaics,	or	other	mediums—whatever	inspires	
them—and	donate	the	items	to	be	bid	on	in	
our silent auction. The items are on display and 
open for bidding from the time they are turned in 
through Sunday night at the Convention Gala. The 
Convention Gala is a night to let your hair down 
and	kick	up	your	feet,	relax,	have	fun,	enjoy	some	
socializing,	discuss	what	you’re	learning,	while	we	
raise some money for a worthy cause!
	 In	2017,	there	were	over	90	auction	items	
donated by PYOP studios around the world. A total 
of	over	$28,000	was	raised	for	Believe	Big.	If	you	
are	new	to	the	CCSA,	new	to	convention,	or	looking	
for	inspiration,	check	out	the	photos	of	last	year’s	
items on the Convention Photos Gallery page.
 Please help us by creating a unique piece 
to be included in the auction. No item is too big 
or too small! And if  you’d like to pre-ship it you 
can	do	so.	However,	items	cannot	arrive	before	
September 1st or after September 12th. Be 
sure to complete the Auction Release Form and 
include with your piece.
	 Please	inform	Erin	Racioppi,	2018	Auction	
Chair	(erin@polkadotpots.com),	if 	you	plan	on	
shipping something so that we can keep track 
of  packages.
 And if  you’re not going to make it to 
convention	this	year,	you	can	still	be	a	part	by	
donating a piece for the auction! Just follow the 
directions above and be sure to let Erin know 
that we can expect a shipment from you.
 CCSA CONVENTION - c/o The Painted Pot
 AUCTION ITEM
 3772 Monticello Plaza Dr.
	 O’Fallon,	MO	63304
 636-300-4515

RAFFLE TICKETS & 
GOLDEN TICKET 

Each year we collect a bounty of  wonderful do-
nations from our supplier members and exhibi-
tors	as	prizes	for	our	raffle.	We	set	up	a	display	
area of  those prizes with entry boxes next to 
each.	Attendees	can	purchase	raffle	tickets	for	
$10	each,	and	anyone	who	purchases	10	raffle	
tickets gets a free Golden Ticket!
 The Golden Ticket prize package is valued 
at	over	$5,000	each	year.	You	will	be	able	to	see	
a current list of prizes included in this drawing 
on our website as they become available.
	 During	the	Convention	Gala	Sunday,	Septem-
ber	16,	we	draw	a	winner	for	each	of	the	ancil-
lary	prizes.	When	these	prizes	have	been	drawn,	
we combine all the tickets entered and draw for
the	winner	of	a	Skutt	kiln	upgrade,	to	outfit	your	
studio kiln with Skutt’s new Touchscreen control-
lers,	an	$1800	value!*	They	feature	an	intuitive	
user	interface	and	Wi-Fi	onboard	for	remote	
access	to	kiln	status.	At	the	end	of	the	night,	we	
draw the Golden Ticket winner from the Golden 
Ticket box.
   * Limit of 3 kilns. Only applies to Skutt KM series kilns.

Notes:
			•	Winners	must	be	present	to	win.
			•	When	you	are	buying	your	raffle	tickets,	you	will	be	
instructed to write your name and phone number
on	the	back,	and	then	you	will	be	responsible	for	
finding	the	raffle	box	location	and	Golden	Ticket	box	
location and dropping your own tickets into the correct 
box.
   • Tickets can be purchased online when you register 
for Convention and on site at the CCSA booth in the 
exhibit hall.

GOLDEN TICKET PRIZE PACKAGE*

Gare, Inc. 
$300	Gare	Gift	Certificate

Bisque Haus 
$150	Bisque	Haus	Gift	Certificate

American Ceramic Supply Co.
Pottery,	Clay	or	Glass	Fusing	Books,	

Stilts - $250.00 

Mayco Colors 
TBD

Duncan Enterprises 
$500	Gift	Certificate

Royal & Langnickel Brush 
$995 Studio Brush Assortment

ImpressArt 
$200	Gift	Certificate

Colorobbia Art 
Assortment of  Products (TBA)

*Value as of  print date. 
Package will grow up until convention. 

mailto:erin@polkadotpots.com
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Friday, September 14
9AM-12PM
PRE-CON CLASSES 

The Art of Displays
Instructor: Nancy Tuel
Type: Business

What’s better than pictures of  displays? ACTUAL 
DISPLAYS that you can see, touch and take 
pictures of! Nancy Tuel is taking Pre-Con classes 
to a whole new level! She will be packing up her 
studio and bringing her displays and samples! 
Nancy is known for creating unique displays 
in her studio. She has shared inspiration on 
Chatter, in a webinar and at Convention these 
past several years. She is a firm believer that 
eye popping displays are what grabs customer’s 
attention, brings them in the studio and encour-
ages them to linger and look — resulting in 
SALES! She is eager to share her tips, tricks and 
ideas so that you leave fully inspired and excited 
to change things up in your own studio, even 
if  you feel like you are lacking in this creative 
department.
  In this session Nancy will cover everything 
from A-Z concerning displays: The science 
behind displays: Did you know there is a right 
and wrong way?; Key pieces and accent pieces 
on a budget: Get the WOW look, without breaking 
the bank!; Seasonal and non-seasonal themes: 
Something for everyone!; Details make a huge 
difference: Think outside the box!; Big windows, 
little windows, no windows: Doesn’t matter what 
you have, you’ll be inspired!; Speed bumps 
and shelving: This is a MUST for every studio, 
no matter the size!; Timing of  when to change 
displays: You’ll get a calendar to help you sched-
ule!; Signage: She will demonstrate a variety of  
ways to do signs on windows — easy peasy, 
too! Nancy will have numerous displays to in-
spire you. She will, also, create a display so you 
can see the step-by-step process. In this session 
there will be some hands-on fun (and learning), 
as well! If  you took her Eye-Popping Displays 
class last year at Convention, be prepared for 
MORE inspiration and new information! If  you 
didn’t take her class last year, Nancy invites you 

to join her - you are in for a real treat! Whether 
you are a new or seasoned studio, displays are 
key to your business and this session will give 
you your money’s worth with information and 
lots of  inspiration!

Branding 101 
Class Instructor: Sara Kojaku
Type: Business

Branding is an important part of  any business. 
How effective is your studio’s branding? Does it 
sometimes feel overwhelming? In this precon, we 
will break it down and make it easy, discuss how 
it can be used for your business ‘s advantage, 
and create a personal plan of  action. Strong 
branding can create a visual bookmark in your 
customer ‘s mind that can translate into the fol-
lowing: Customer loyalty; Positive word of  mouth 
advertising; An identity set apart from your 
competition; Customer security and comfort that 
increases sales. I will be sharing some examples 
of  branding from other businesses and my 
studio and talking about why they work. I will 
also be sharing a list of  great websites to shop 
for branding tools. Studio owners who choose to 
attend this Precon are asked to bring in some of  
their studio materials. We will go through some 
important checklists and you will leave with a list 
of  your brand ‘s strengths and weaknesses. We 
will evaluate what is working and what specific 
steps can be taken to enhance your presence 
by actually making an action plan on paper. I will 
also be on hand to answer questions and give 
suggestions.

Unplug + Recharge: 
Goal Setting and Self Care
Class Instructors: Tammie Ramos-Crispino 
 and Kelci DeFrancesco
Type: Business

We can ‘t get to our destination if  we don ‘t know 
where we are going (Or where we ‘ve been!) 
As small business owners, it is so important to 
take time away to refocus on your studio and 
set tangible goals, especially heading into the 
busy holiday season. However, it is equally as 
important that you take time to take care of  
yourself. This unique class will offer participants 
a little bit of  both: we ‘ll talk about goals, self  
care for entrepreneurs, and that elusive goal we 
all seek: work life balance. During this workshop, 
you will define your goals and the way to get 
there. Then, you’ll create a vision board to use 
as a daily reminder of  the goals and intentions 
you have set for your businesses. Once we have 
our goals defined, we ‘ll spend time discussing 
what it looks like to create balance in our busy 
lives (even when time and funds are low!) Self  
care isn ‘t selfish - and it ‘s crucial that you give 
yourself  the time to recharge in order for your 
business to grow.

BUSINESS CLASSES
A business class is just that—it’s de-
signed to help you move your business 
forward. Business classes are usually 
designed around marketing, promotion, 
human resources, or studio manage-
ment to help make your business run 
more smoothly. In a business class, 
you will not be creating any samples or 
projects.

TECHNIQUE CLASSES
Technique classes are designed to 
teach you a new technique or a way to 
use a technique that you may already 
know to increase revenue in your 
studio. It could be about how to teach a 
class, add a new product, or any other 
idea that is designed to give you an 
ah-ha moment. These are hands-on 
classes and you’ll generally leave with a 
sample that you created in your class.

PRE-CON CLASSES
Pre-Con (Pre-Convention) classes are 
classes that are not included in your 
general registration. You must register 
and pay for them separately. These 
classes take place in the morning and 
afternoon of  the first official day of  
convention prior to any other events.

Pre-Con Classes are $75 per person if  
purchased before 8/23/2018 online. If  
class does not sell out, the CCSA will sell 
additional classes on site for $85.



that	don’t	offer	board	art	but	want	to	recreate	
the look of  wood on pottery. It’s also great for 
the	studio	owner	who	carries	board	art,	but	
wants to show customers how to get that look 
on painted pottery. It’s all about adding to your 
customers’ toolbelt of  techniques! The painting 
techniques learned in this class can easily trans-
late from pottery to wood and canvas. If  HGTV 
has	taught	us	anything,	it’s	that	the	Farmhouse	
style is huge in home decor. This class will teach 
you	how	to	create	a	faux	distressed	wood	finish	
on	pottery,	as	well	as	tips	for	better	lettering.	
Whether	Georgia	is	on	your	mind,	or	Hawaii	is	in	
your	heart,	we’ve	got	you	covered	with	tools	to	
transfer your state for worry-free painting. Do 
Chip and Joanna Gaines proud with this trendy 
Farmhouse platter!

Pottery Painting Technique Training
Class	Instructor:	Sara	Kojaku
Type: Business

Do you get inconsistent results from basic tech-
niques?	Have	you	had	customers	bummed	after	
seeing their pottery at pick-up because a basic 
technique	was	not	executed	properly?
Are some of  your employees struggling with 
helping your customers with painting tech-
niques?	Watch	a	live	demonstration	of 	10	
pottery painting techniques that can be used 
everyday in your studio while we discuss ways to 
address these questions! It is super important 
that your customers are leaving happy and 
proud of  their pieces so they will keep coming 
back and bring their friends with them too. Let’s 
talk about ways to set your customers up for 
success.	We	will	also	cover:	Practical	tips	and	
tricks regarding techniques; Easy to understand 
verbiage for your customers; How to make sure 
your	employees	are	trained	properly;	Ways	to	
turn a negative painting situation into a positive; 
Q&A at the end regarding information covered.
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1PM-4PM

Introduction to 
Hand Lettering
Class Instructor: 
Amy Latta
Type: Technique

Learn to 
incorporate hand 
lettering into the 
projects	at	your	
studio. Once you 
know	the	basics,	
you’ll be ready to 
create gorgeous 
hand lettered 
samples	on	signs,	
ceramics,	and	
more. Host let-
tering workshops 
where you instruct 
attendees,	then	
allow them to create their own hand lettered 
projects	to	take	home!	This	hands-on	class	will	
start from the beginning and teach you every-
thing you need to get started with the popular 
trend	of 	hand	lettering.	Learn	faux	calligraphy,	
brush	lettering	technique,	and	a	variety	of 	
embellishments you can use to create amazing 
designs.	Then,	put	your	skills	to	work	as	you	
decorate a canvas with your favorite quote. If  
you	register	for	this	class	before	8/23/2018,	
you	will	recieve	a	copy	of 	Amy’s	book,	“Hand	
Lettering	for	Relaxation:	An	Inspirational	Work-
book for Creating Beautiful Lettered Art. Book 
will not be available for those who register/
purchase this class on site.

Project Classes From Start To Finish
Class Instructor(s): Liz Georghan and 
 Michaela Jaskowiak
Type: Business

Join	Liz	and	Michaela	from	As	You	Wish	as	they	
walk	you	through	their	class	planning	and,	
most	importantly,	selling	processes.	In	this	
class	you’ll	brainstorming	class	ideas,	where	to	
find	inspiration	and	trends,	and	how	to	create	
content	for	your	classes.	We’ll	create	a	social	
calendar that covers where and when to post 
your	content.	We’ll	also	discuss	ways	to	train	
and	motivate	your	staff,	and	implement	a	posi-
tive	sales	culture	in	your	studios.	We’ll	provide	
handouts with exercises to practice your sales 
strategy	and	help	your	staff	feel	confident	when	
offering	products	to	customers.	Attendees	will	
leave	equipped	with	a	plan	to	create	fresh,	
trendy	class	designs,	new	and	engaging	con-
tent,	and	creative	ways	to	market	and	sell
classes.	From	creating	the	class	project	to	
closing	the	sale,	you’ll	walk	away	with	the	tools	
needed	to	plan,	create,	market,	and	sell	your	
way to success.

Happy Little 
Trees: How 
to host 
Vintage Tree 
Parties
Class Instructor(s): 
Courtney Joyner 
 & Rachel 
 Klobucher
Type: Business

Vintage and 
handmade are all 
the rage right now. 
Boost your holiday 
sales early with a 
Vintage Tree Paint-
ing event! This class 
will cover the logis-
tics of  setting up and 
running events as 
well as tips and tricks 
for your customers - 

ex: cleaning out those 
pesky little light holes. As a participant you’ll 
be able to paint your own tree ornaments with 
popular glazes to use as color samples in your 
studio. Larger light-up tree styles from various 
suppliers will also be on display. A portion of  the 
class will be all about planning your event and 
marketing it both in-store and online to grab 
your	customers	attention	and	fill	seats.	So	bring	
your holiday cheer and get ready to paint those 
˜happy little trees!’

Saturday, September 15
8:30AM-10AM 

Blogging Basics
Class Instructor: Amy Latta
Type: Business

Learn the basics of  
creating and maintaining 
a blog to support your 
business.	We’ll	start	at	
the	beginning,	discussing	
what platforms to use and 
tips	for	posting,	then	move	
to social marketing and 
more. Bring your ques-
tions and blogging expert 
Amy Latta will point you in 
the right direction.

Go with the Wood 
Grain
Class Instructor: 
Ammie	Williams
Type: Technique

Learn all about the trendy 
Farmhouse style. This 
class is great for studios 
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Bring the Board Art!
Class	Instructor:	Nell	Wertz
Type: Technique

Board art is a fast-
growing trend in the 
craft	world,	and	intro-
ducing it in your studio 
can make money and 
bring in new custom-
ers!	We’ll	explore	how	
to set up board art in 
your	studio,	make	it	
profitable,	market	to	
new customers and bring 
in	existing	customers,	and	
train	staff	on	the	process.	
Learn	how	to	offer	it	on	a	
walk-in basis as well as for classes and parties. 
We’ll	be	creating	a	pallet	while	learning	the	
newest	ways	to	paint	boards	and	distress	wood,	
and	the	best	ways	to	apply,	prep,	and	paint	the	
stencils.

Studio Redesign: Refresh Your Space!
Class Instructor: Lisa Feltz
Type: Business

Looking to refresh or even redesign all or part 
of 	your	studio?	We’ll	look	at	some	of 	the	ways	
our colleagues have gotten super-creative 
with their studio design. Class registrants will 
be able to ask questions and submit photos 
of  problem areas to be addressed during the 
class. Leave the class with ideas and motivation 
to revitalize your space!

Kiln Maintenance for a Smooth Operation
Class Instructor(s): Jim Skutt
Type: Business

Keeping your kiln in good working order isn’t 
just	a	luxury;	it’s	imperative	if 	you	plan	on	
running	a	successful	studio.	We’ll	cover	some	
basic	safety,
repair,	and	maintenance	items	as	well	as	show	
you how a thermocouple works. Save yourself  
some time and stress later by taking this class 
now so you’re able to maintain your kiln and 
are prepared if/when it’s time to make some 
repairs. Because no one wants to be unexpect-
edly down a kiln at the start of  a busy season!

Put More Dollars In Your Pocket!!!
Class Instructor: Bre Kathman
Type: Business

This class will explore the traditional formulas 
used for pricing in the industry and whether 
new thinking and approaches should be used. 
We’ll	look	at	the	impact	of 	supplier	discounts,	
freight	policies,	and	pricing	strategies	on	a	
studio’s	overall	profitability.	We’ll	use	real-world	
examples to highlight opportunities for studios 
to	increase	profitability	and	utilize	their	time	
most	effectively.

10:20AM-
11:50AM

HR Hacks: Demystify 
Human Resources in 
your studio!
Class Instructor: Lori 
Kleiman
Type: Business

Human Resources doesn’t 
have to be mysterious 
in a small business. 
Leaders know how 
important compliance 
and employee manage-
ment	is,	but	who	has	

the	time?	The	typical	small	business	person	is	
doing all they can to keep customers coming 
in	the	door	and	profits	on	the	bottom	line.	Our	
interactive program will walk leaders through 
the	five	major	questions	that	can	cripple	long-
term	growth	of 	all	organizations:	Compliance,	
Recruiting,	Performance	Management,	Training,	
and	Technology.	We	have	the	answers	to	these	
issues and the other HR concerns you face. 
Our program gives you the answer you need 
to implement changes that will transform your 
business.	Walk	away	with	tools	you	can	use	
tomorrow!

Successful Summer Camps
Class Instructor: Jessca Graf
Type: Business

Running	summer	camps	can	be	tiring,	and	if 	
priced	incorrectly,	can	also	be	an	enormous	use	
of 	resources	with	little	profit.	We	will	share	how	
to	prepare,	market,	promote,	schedule,	
price,	and	host	easy	and	successful	art	
camps.	This	will	include	a	“ready	to	go”	
3-day camp take-away. You’ll walk out of  
class	with	a	camp	schedule,	promotional	
materials	(including	pictures	of 	the	proj-
ects),	and	a	quick	guide	to	each	project.	
You’ll also have the knowledge
to prep and market your own camps!

Coloring Outside the Lines with 
Abstract Art
Class	Instructor:	Sara	Kojaku
Type: Business

This is a fun spin on painting pottery that 
can	appeal	to	different	types	of 	custom-
ers.	We’ll	be	focusing	solely	on	the	
rules	of 	composition	to	create	visual	interest,	
reviewing some art terms and ideas to create 
an abstract piece of  art that is fun and easily 
successful. There will be many fun tools to use 
as we explore patterns with things you probably 
already have around your studio besides a 
paintbrush. There will be lots of  samples of  
different	ways	this	open-ended	project	can	go.	
Since	it’s	not	a	specific	design,	it	gives	you	

another	option	to	offer	to	customers	who	worry	
about	“making	mistakes”	and	those	who	want	
to be freeform but aren’t sure where to start. 
It’s	a	project	that	could	also	be	easily	sold	as	a	
workshop	for	adults	and	a	camp	project	for	kids.

Where Are We Going and How Do We 
Get There?
Class Instructor(s): Teresa Johnson and 
 Robin & Julie Cates
Type: Business

This class features a guided exercise to help 
you	determine	what	you	really	want,	and	how	to	
achieve those goals for your studio.

Engage Your Customers through Video
Class Instructor: Courtney Joyner
Type: Business

You have a story to tell and your customer 
wants to hear it from you. Now is the time to put 
your business out there with one of  the fastest 
growing consumable avenues that is a low cost 
marketing tool for small businesses - video! 
According	to	eMarketer,	“the	amount	of 	digital	
media American adults consume now totals over 
5 hours per day with video making up more 
than half.ù It’s a no brainer for small businesses 
now more than ever to utilize this tool to help 
brand their business ahead of  the competition.
In this class we will cover: Setting the stage - 
develop a plan and content to feature; Set up - 
tips on tools and devices to help capture quality 
video; The Art of  Storytelling - how to tell your 
brand story and engage with customers; Social 
Media Master - how to promote your videos for 
additional reach and return.

Brass, Copper and Silver Cuff Bracelets
Class Instructor: Jen Flood
Type: Technique

Learn basic metal stamping techniques directly 
from	the	source.	With	dozens	of 	letter	sets,	
hundreds	of 	design	stamps,	and	even	the	
opportunity to have your own custom stamps 
created,	ImpressArt	is	the	world	leader	when	it	
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comes	to	all	things	hand	stamping.	We’ll	begin	
with	2	different	texturing	techniques	in	brass	
and	copper	to	make	a	textured	bracelet,	and	
finish	with	a	step-by-step	tutorial	to	create	a	
personalized	cuff	bracelet.

Reporting – What to do with the numbers
Class Instructor: Colleen Cary
Type: Business

What	reports,	or	key	indicators	can	help	you	
understand	the	financial	health	of 	your	busi-
ness?	How	often	should	these	be	generated	so	
that	any	necessary	adjustments	can	be	made?	
Join Colleen Carey of  Mayco to drill down to the 
critical	financial	data	to	achieve	your	profitability	
goals. Although this class is geared toward 
those	without	a	specific	finance/accounting	back-
ground,	any	studio	owner	and/or	manager	can	
benefit	from	this	class.

6PM-7:30PM

Where’s Waldo: Finding top talent
in the crowd
Class Instructor: Lori Kleiman
Type: Business

Recruiting and retaining talent is no longer a 
simple proposition. The process involves more 
than	just	filling	a	vacant	position,	and	retaining	
top talent is all about making the right selection 
to begin with. Employees are the backbone of  
every organization and managers know that. 
When	the	focus	is	on	getting	new	customers,	
creating	new	revenue	streams,	making	a	profit,	
and	being	innovative,	who	has	time	to	find	new	
team members and keep current employees 
happy?	Aren’t	they	here	to	do	a	job	anyway?	
Well	yes,	but	you	still	have	to	pick	the	right	
ones—and	then	let	them	know	they	make
a	difference.	This	program	will	provide	partici-
pants with recommendations to determine the 
best	way	to	bring	in	top	talent	to	begin	with,	
and	then	how	to	retain	them.	Most	importantly,	
we’ll provide the tools to identify top talent and 
ensure that they’re aligned with the long-term 
success	of 	your	organization.	We’ll	cover	the	
steps in the recruiting process that will include: 
undertstanding that full-cycle recruiting goes 
beyond	the	offer	letter;	options	for	filling	the	
candidate pipeline; creating ads that engage 
candidates; and writing Interview questions that 
get	you	the	information	you	really	want!	Plus,	
learn how to embrace technology with candi-
dates while still creating a personal connection.

Never Fear, Wheel Throwing Is Here!
Class Instructor: Lucas Tisland
Type: Technique

Have you ever feared for your life (or at least 
the life of  your business) thinking about wheel 
throwing?	Do	you	have	experience	with	clay,	
but	just	aren’t	sure	how	to	teach	it?	Well,	never	

fear because wheel throwing can be an exciting 
addition	to	your	studio’s	offerings,	and	more	im-
portantly,	a	profitable	one!	We’ll	cover	everything	
from marketing wheel throwing classes to class 
structure plus how you can give your customers 
a	memorable	experience.	We’ll	go	step	by	step	
on	how	to	teach	centering,	opening,	pulling,	and	
shaping so that your customers are amazed at 
what they can do. Tighten up that clay-covered 
apron and let’s get dirty!

Mix Up Your Brush Lettering
Class	Instructor:	Ammie	Williams
Type: Technique

Learn the art of  
brush lettering 
as you explore 
ways to create 
fun new alphabet 
styles	just	by	
making easy addi-
tions to your own 
handwriting,	with	a	
focus on the three 
major	hand	lettering	
styles:	serif,	sans	
serif,	and	script.	
The end result will 
be a hand-lettered 
quote on pottery 
showcasing the new 
lettering	styles	you’ve	learned.	Whether	you’re	
just	starting	out	or	you’re	feeling	stuck	with	your	
own	lettering	style,	this	class	is	for	you!	As	long	
as you can sketch with a pencil and paint with a 
brush,	you	can	do	this.	Participants	will	return	
to their studios with a better understanding of  
brush	lettering,	including	how	to	best	use	their	
tools,	how	to	choose	the	best	lettering	style	for	
their	design,	how	to	use	simple	tricks	to	create	
new alphabets to keep their samples fresh 
and	trendy,	and	how	to	explain	the	concept	of 	
lettering	to	staff	and	customers	to	achieve	the	
highest possible satisfaction rate.

Let’s Celebrate! Marking milestone 
anniversaries at your studio
Class Instructor: Panel led by Julia McNair
Type: Business 

You’ve	made	it	a	long	way,	baby!	Now	let’s	cel-
ebrate - seasoned studio owners will give their 
tips	and	tricks	for	celebrating	10,	15,	20	years	
in business!

Designing Social 
Media Ads From Start to Finish!
Class	Instructor:	Wendy	Pettys
Type: Business

Ramp up your next social media campaign by add-
ing beautifully designed graphics by learning the 
basic	“how-to”	of	creating	a	social	media	ad	from	
start	to	finish.	This	class	will	feature	Canva	and	a	
few other apps for fonts and photo editing. Please 

bring your laptop or iPad with Canva installed to 
follow along and get the most out of the class!

Managing Your Wall of Real Estate
Class Instructor: Susan Rogers
Type: Business

This class will cover how to manage a studio’s 
bisque inventory so that each bisque piece earns 
its	keep	on	the	“Wall	of	Real	Estate.”	Susan	Rog-
ers will explain the importance of inventory control 
and	how	to	track	inventory,	share	some	effective	
visual	merchandising	tips,	and	discuss	how	to	
increase sales with cross-selling. Participants 

will leave with a new way of  
evaluating whether each 
item of bisque they carry 
is	worth	the	“real	estate”ù		
it takes up in their studios. 
Furthermore,	this	class	will	
provide tools for increas-
ing	inventory	turns	and,	
ultimately,	cash	flow!

Brass, Copper and 
Silver Cuff Bracelets
Class Instructor: Jen Flood
Type: Technique

Learn basic metal stamping 
techniques directly from the 

source.	With	dozens	of 	letter	
sets,	hundreds	of 	design	stamps,	and	even	the	
opportunity to have your own custom stamps 
created,	ImpressArt	is	the	world	leader	when	it	
comes	to	all	things	hand	stamping.	We’ll	begin	
with	2	different	texturing	techniques	in	brass	
and	copper	to	make	a	textured	bracelet,	and	
finish	with	a	step-by-step	tutorial	to	create	a	
personalized	cuff	bracelet.

Sunday, September 16
2:50PM-4:20PM

Stained Glass Tree
Class Instructor(s): Robin & Julie Cates
Type: Technique

In	this	class,	
we’ll chat 
about how we 
run our grown-
up classes and 
how to use 
the Two Chicks 
curriculum to 
make more 
money in 
your studio. 
We’ll	touch	on	
marketing and 
organization,	
as well as how to maximize signups. The session 
will	include	screen	printing,	fun	writer	filling,	and	
a mini lesson on lettering.
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Clay on Bisque
Class Instructor: 
Sherry George
Type: Technique

Combine bisque 
and clay into 
one amazing 
masterpiece! In 
this class you’ll 
make a fun 
sea-themed 
pet bowl by 
attaching clay 
to a bisque pet 
bowl to give it a 
three-dimensional 
look.	This	project	is	
perfect for both kids 
and adults since the bisque 
base provides an already formed 
surface to attach clay so it’s fun and 
always has a great outcome. It also works well 
for	classes	and	summer	camps.	We’ll	cover	the	
entire	process,	from	how	to	attach	the	clay,	
to	painting	and	glazing,	and	even	best	firing	
practices.

Funky Fish Tray
Class	Instructor:	Sara	Kojaku
Type: Technique

Here’s	a	new	spin	on	the	ever-popular	fish	
and ocean themed-designs that customers 
enjoy	year	round.	They’ll	love	this	fun	fish	tray	
because it’s super easy even though it looks 
like	tons	of 	work.	This	project	is	a	cool	way	
to	mix	multiple	techniques:	color-washing,	
marbling,	sgraffito,	and	masking.	You’ll	leave	
with	a	sample,	patterns,	and	instructions.	The	
class will also provide troubleshooting tips to 
help your customers achieve success with detail 
bottles.	This	project	works	well	for	all	ages	and	
can	be	marketed	as	a	camp	project	for	kids	or	a	
workshop for adults.

Building a High 
Performance Team

Class Instructor(s): 
Tammie Ramos-

Crispino and Kelci 
DeFrancesco
Type: Business

Let’s	face	it,	
employees 
are the face 
of  our busi-
ness! They 
are absolutely 

crucial to our 
success and 

we all know how 
painful it can be not 

to have the right team 
in	place.	Wouldn’t	it	be	

wonderful	to	have	a	full	staff	
of 	engaged,	responsible	employees	

supporting	your	success?	It’s	possible!	In	this	
class,	Tammie	will	discuss	how	to	identify	high	
performers,	empower	them,	and	train	them	to	
deliver great results for you and your business. 
With	the	right	people	in	the	right	roles,	you	will	
have the opportunity to create big results for 
your business in 2018 and beyond.

Holiday Plaid Vintage Truck Platter
Class Instructor: Mary Ann O’Hearn
Type: Technique

Buffalo	plaid	is	hot!	In	this	class,	Mary	Ann	will	
show	how	you	can	use	this	versatile	project	
concept and techniques for a variety of  
themed classes throughout the year. Studios 
will	love	this	simple	technique,	which	doesn’t	
require	customers	to	have	any	specific	skill!	
This	class	and	project	bring	together	two	
on-trend themes for the upcoming Holidays 
-	Buffalo	Plaid	and	Vintage	Trucks	-	using	vi-
brant	colors,	the	paper	technique,	and	paint	
layering to create a beautiful holiday platter.

Layering Glazes
Class Instructor: Aline Karpoyan
Type: Technique

In this class you’ll learn ways to combine 
specialty glazes with glazes you already carry in 
your	studio.	We’ll	explore	how	to	layer	different	
types	of 	glazes	like	fairy	dust,	specialty	glazes,	
colors,	and	glass	frit,	creating	beautiful	organic	
designs on pottery. The result is an elegant 
project	that	your	customers	are	sure	to	love!

Delegate Like a Boss
Class Instructor: Rachel Klobucher
Type: Business

As	David	Allen	says,	“You	can	do	anything,	but	
not	everything.”	Whether	you’re	trying	to	tackle	
your	mile-long	to-do	list,	or	looking	to	hire	
and	train	employees,	effective	delegation	is	an	
important part of  running and growing your 
business—and	keeping	your	sanity	in	the	pro-
cess.	It’s	not	always	easy,	but	it	can	be	done!	
This class will teach you why it’s important to 
delegate,	how	to	identify	which	tasks	to	hand	
off,	and	how	to	overcome	common	obstacles	to	
“letting	go”	so	you	can	get	more	done!

4:40PM-6:10PM

Class Name: Opening 
New Doors to Your Studio
Class Instructor: Lisa Leishman
Type: Technique

In	this	class,	you’ll	learn	how	
you can turn a slow day into one 
of 	your	best	days,	adding	more	

fun (and dollars) to your studio! 
We’ll	paint	an	adorable	Reindeer	

Door Hanger and learn how to add all 
the	“extras”	to	make	it	very	unique	and	

highly	marketable—just	in	time	to	put	it	to	
good use for your holiday sales!



Pour Your Way to Profit!
Class Instructor: Jacqui Hauser

Type: Technique

Hop	on	this	new	trend—but	with	a	PYOP	
twist! Acrylic pouring on bisque makes 
use	of 	supplies	you	already	have,	plus	
gives a great option for leave-with-it-
the-same-day	customers.	It’s	easy,	fun,	
and	has	a	great	“WOW”	factor.	In	this	
session	we’ll	explore	how	to	mix,	spritz,	
and	pour	on	a	bisque	tile,	and	learn	
about	the	supplies	you	need,	how	to	set	
up	and	send	projects	home,	as	well	as	tips	
on	marketing.	We’ll	also	review	how	to	resin	
a	piece	if 	desired,	and	how	to	add	on	after	it	

dries	for	great	two-session	camp	projects.

Monday, 
September 17
9:00AM-
10:30AM

How To 
Become A Social 
Media Rock Star
Class Instructor: 
Spencer Smith
Type: Business

With	2	billion	Face-
book	users,	330	
million active Twitter 

accounts,	40	million	daily	Instagram	photo	up-
loads,	and	countless	digital	sites,	social	media	is	
the best means ever invented to grow both your 
personal reputation and your studio’s. During 
this	session,	Spencer	Smith	of 	spencerxsmith.
com will share what works for both him and 
his clients around the country when it comes 
to engaging with their customers. This class 
will	also	feature	a	discussion	on	those	“Creepy	
Facebook	Ads”	-	How	does	that	happen?	Cook-
ies?	Yep.	But	what	else?	More	importantly,	you	
will learn how to use the power of  those ads to 
your	advantage	in	your	business.	In	this	session,	
Spencer X Smith will both show you exactly how 
the	technology	works,	and	how	you	can	imple-
ment the power of  targeted digital marketing to 
grow your revenue.

8 CCSA Convention 2018  — Build Your Business

I fell back in love with my studio, and 
y’all can, too!
Class Instructor: Julia McNair
Type: Business

We	all	have	our	ups	and	our	downs	with	our	stu-
dios,	and	I	had	definitely	fallen	into	a	“down”—
which	isn’t	a	very	good	place	to	be.	In	this	class,	
I’ll talk about how I fell back in love with my 
studio,	and	how	you	can,	too!

“Trend”nique: Galaxy Painting
Class Instructor: Liz Georghan
Type: Technique

We’re	seeing	it	everywhere	
from personal blogs to big 
business	publications,	home	
decor to fashion. Now you 
can bring the wonderful 
world of  watercolor to 
your	bisque	projects	with	
this trendy technique. Pair 
it	with	an	on-trend	project	
design to create a unique 
experience your customers 
will love. You’ll leave this class 
with	a	technique	and	project	you	
can	use	as	a	class	in	your	studio,	
pointers on creating stunning 
samples,	and	ideas	to	help	enhance	
trend-based events.

Step Up Your Social Media
Class Instructor(s): Tammie Ramos-Crispino 
 and Kelci DeFrancesco
Type: Business

Massive changes are in store for Instagram and 
Facebook marketing this year. Is your business 
keeping	up	with	all	of 	the	updates?	Don’t	let	
your business social media accounts get left in 
the	dust!	In	this	interactive	class,	Kelci	will	share	
the tips you absolutely need to know in order to 
keep your social media in tiptop shape this year.
But	as	we	all	know,	strategy	is	just	one	half 	of 	
the equation. If  you’re struggling to get engage-
ment and to create quality visual content for 
your	Facebook	+	Instagram,	the	second	half 	
of  the class will focus on the tips and tricks you 
need	to	take	better	photos,	design	beau-
tiful	graphics,	and	create	visuals	that	
will help your business grow.

Celebrate the Tradition of 
Dia de los Muertos
Class Instructor(s): Crista 
Toler	&	Teddy	Wright
Type: Technique

Day of  the Dead (Dia 
de Los Muertos) is gaining 
popularity. Join Mayco and the 
two	chicas,	Crista	and	Teddy,	
to learn how to create a 

profitable	Day	of 	the	Dead	promotion	for	your	
studio. This los manos en (hands-on) class will 
feature Mayco’s new Day of  the Dead Designer 
Silkscreen on our new faceted skull bisque. Join 
us to learn ideas and pricing to help you expand 
this	project	into	an	event	for	children	or	adults.	
We’ll	help	you	make	it	the	event	of 	the	season!

Rustic 
Farmhouse 
Tray
Class 
Instructor: 
Tina Roberts
Type: 
Technique 

Master the 
farmhouse 
trend with 
your friends 
from small town USA–we were rustic before 
it	was	cool!	This	year,	we’re	bringing	to	the	
table	the	perfect	tray	for	serving	lemonade,	the	

perfect	paints	for	that	country	charm,	
and the perfect tools to get the 
look	just	right.	Do	you	dream	
of 	shiplap	walls,	chip-
ping	paint,	subway	tile,	
and	barn	doors?	Join	
us in creating a rustic 
farmhouse tray on a 
trendy bisque shape 
using a combination of  

Duncan Pastel and Con-
cepts	glazes,	a	variety	of 	
distressing	techniques,	and	

fresh new products to enhance 
your studio experience.
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Engage Your Customers through Video
Class Instructor: Courtney Joyner
Type: Business 

You have a story to tell and your customer 
wants to hear it from you. Now is the time to put 
your business out there with one of  the fastest 
growing consumable avenues that is a low cost 
marketing tool for small businesses - video! 
According	to	eMarketer,	“the	amount	of 	digital	
media American adults consume now totals over 
5 hours per day with video making up more than 
half.ù It’s a no brainer for small businesses now 
more than ever to utilize this tool to help brand 
their business ahead of  the competition.
In this class we will cover: Setting the stage 
- develop a plan and content to feature; Set up - 
tips on tools and devices to help capture quality 
video; The Art of  Storytelling - how to tell your 
brand story and engage with customers; Social 
Media Master - how to promote your videos for 
additional reach and return.

Stained Glass Tree
Class Instructor(s): Robin & Julie Cates
Type: Technique 

In	this	class,	we’ll	chat	about	how	we	run	our	
grown-up classes and how to use the Two Chicks 
curriculum to make more money in your studio. 
We’ll	touch	on	marketing	and	organization,	as	
well as how to maximize signups. The session 
will	include	screen	printing,	fun	writer	filling,	and	
a mini lesson on lettering.

Following Trends with Clay
Class Instructor: Bre Kathman
Type: Business

Learn how to 
use	clay	to	jump	
on trends in the 
market even before 
bisque shapes are 
available from our 
fantastic suppliers! 
When	something	
is HOT you need 
to	jump	on	it	ASAP	
rather than waiting 
a year for a new 
bisque shape to 
come out. Discover 
how to capitalize 
on trends with clay 
projects	as	we	
demonstrate how 
to create some 
popular trending 
items that are easy to make out of  clay for your 
next	workshop.	This	will	be	a	group	discussion,	
so be prepared to discuss and be inspired! 
Note: This class requires a basic knowledge on 
how	to	work	with	clay,	including	how	to	properly	
create	a	pinch	pot,	roll	a	slab,	and	dry	and	fire	
clay	projects.

Glass Fusing is Here to Stay
Class	Instructor:	Scandia	Wood
Type: Technique

Join us for an intro primer to glass fusing and see 
how fun and easy glass fusing can be for walk-ins 
with little to no experience. This workshop is a 
great	fit	for	anyone	who	is	new	to	glass,	wants	
a	little	refresher,	or	is	just	looking	for	some	new,	
simple	walk-in	project	ideas.	We’ll	cover	glass	ba-
sics:	how	to	cut,	nip,	and	fire	glass	in	your	ceramic	
kiln.	Make	a	playful	glass	project	to	inspire	your	
bisque customers to try glass fusing. No prior 
glass fusing experience is necessary.

Celebrate the Tradition of Dia de los 
Muertos
Class Instructor(s): Crista Toler & 
Teddy	Wright
Type: Technique

Day of  the Dead (Dia de 
Los Muertos) is gaining 
popularity. Join Mayco and 
the	two	chicas,	Crista	
and	Teddy,	to	learn	how	
to	create	a	profitable	
Day of  the Dead promo-
tion for your studio. This 
los manos en (hands-
on) class will feature 
Mayco’s new Day of  the 
Dead Designer Silkscreen 
on our new faceted skull 
bisque. Join us to learn ideas 
and pricing to help you expand 
this	project	into	an	event	for	chil-
dren	or	adults.	We’ll	help	you	make	it	the	event	

of  the season!

Intro to Sure 
Cuts a Lot!
Class Instructor: 
Nell	Wertz
Type: Business

This class will 
explore how to use 
the Sure Cuts A Lot 
program in your 
studio:	the	basics,	
some	helpful	tips,	
and the advanced 
features	it	offers!

10:50A-
12:20P

How to Become 
a Social Media Rock Star
Class Instructor: Spencer Smith
Type: Regular Class | Business

With	2	billion	Facebook	users,	330	million	active	
Twitter	accounts,	40	million	daily	Instagram	

photo	uploads,	and	countless	digital	sites,	
social media is the best means ever invented to 
grow both your personal reputation and your 
studio’s.	During	this	session,	Spencer	Smith	of 	
spencerxsmith.com will share what works for 
both him and his clients around the country 
when it comes to engaging with their customers. 
This class will also feature a discussion on those 
“creepy	Facebook	ads.”	How	does	that	happen?	
Cookies?	Yep.	But	what	else?	More	importantly,	
you will learn how to use the power of  those ads 
to your advantage in your business. In this ses-
sion,	Spencer	X	Smith	will	show	you	exactly	how	
the	technology	works,	and	how	you	can	imple-
ment the power of  targeted digital marketing to 
grow your revenue.

Christmas Wreath
Class Instructor: Nancy Tuel
Type: Technique

Need	a	class	project	for	the	holidays?	Or	maybe	
you’re	looking	for	a	fun,	versatile	sample	that	
your	customers	can	copy?	Then	this	is	the	
class	you	want!	This	“Christmas	Wreath”	project	
works great on a variety of  pottery pieces that 
you	already	offer	and	combines	several	easy	
techniques. Learn tips and tricks throughout the 
project,	discover	font/sayings	options,	and	find	
guidance about how to write on pottery.
Bring	your	camera	because	you’ll	find	several	
variations	on	display,	showing	how	to	change	it	
up	for	other	seasons,	using	a	variety	of 	colors	
and pottery pieces. You’ll take home a handout 
with	patterns	for	different	words	as	well	as	an	
alphabet in case your customers want to per-
sonalize	their	project	with	a	monogram.	The	ex-
tra samples on display during class will be given 
away as door prizes. You must attend class to be 
part of  the drawing (no bribing here!).



10 CCSA Convention 2018  — Build Your Business

Making $$ with 
Coloring Book Pottery!
Class Instructor: 
Teresa Johnson
Type: Technique

Are you looking for a 
fresh new display in 
your studio that will 
give your customers 
an outstanding out-
come and will make 
additional revenue for 
your	studio?	We’ll	show	
you how to set up a col-
oring book display that 
will gain you additional 
margin and extremely satis-
fied	customers!	You	will	get	
all the information you need 
to	set	up	this	display,	including	
bisque	to	order,	screens	to	use,	
how	to	set	it	all	up,	and	how	to	price	it	so	
that your additional margin will entirely pay 
for	your	investment.	We’ll	also	cover	how	to	make	
the	coloring	book	pottery	pieces,	how	to	display	
them,	how	many	to	stock,	other	tips/tricks	for	
making	more	money	using	coloring	book	pottery,	
and of course how to paint them so that you and 
your	staff	are	ready	to	sell	it	to	your	customers!	
In addition to setting up the coloring book pottery 
display,	we	will	teach	you	a	watercolor	technique	
for	painting	the	pre-fired,	pre-designed	pottery	
that is quick and easy and beautiful. This trendy 
fall design will be a great sample to have in your 
studio for seasonal sales.

Building Your Team: Hiring, Training, 
Motivating, and Keeping
Class Instructor: Janna Gisler
Type: Regular Class | Business

Doesn’t it seem like your employees get younger 
and	younger	every	year?	The	new	generation	of 	
staff	is	upon	us	and	we	can	either	roll	with	it	and
adapt or be doomed to be #outnumbered for 
the rest of  our #business lives. Learn tech-
niques for creating a cohesive and awesome 
team so you can live the business life you want. 
We’ll	talk	about	interviewing	and	choosing	the	
right	people,	setting	expectations	and	training,	
communicating	with	them,	and	then	watching	
them	flourish.	Janna	will	share	stories	from	her	7	
years	in	business,	where	she	went	from	having	
only	one	staff	member	and	working	80+	hours	
a	week	to	today,	where	she	employs	8–13	staff	
members	who	fill	almost	all	of 	the	positions	
needed	to	run	a	busy	studio.	Oh	yeah,	full	
disclosure: she’s a 20-something too!

Holiday Plaid Vintage Truck Platter
Class Instructor: Mary Ann O’Hearn
Type: Technique

Buffalo	plaid	is	hot!	In	this	class,	Mary	Ann	will	
show	how	you	can	use	this	versatile	project	

concept and techniques for a variety of  themed 
classes throughout the year. Studios will love 
this	simple	technique,	which	doesn’t	require	
customers	to	have	any	specific	skill!	This	class	
and	project	bring	together	two	on-trend	themes	
for	the	upcoming	Holidays	-	Buffalo	Plaid	and	
Vintage	Trucks	-	using	vibrant	colors,	the	paper	
technique,	and	paint	layering	to	create	a	beauti-
ful holiday platter.

Make Money with Badge Programs
Class Instructor: Jacqui Hauser
Type: Business

As	an	art	studio—regardless	of	what	art	media	
you	offer—you	have	a	great	opportunity	to	
provide	programming	for	Girl	Scouts,	Cub	Scouts,	
Boy	Scouts,	and	4Hers	that	meets	their	badge	
and	activity	interests.	In	this	session,	participants	
will	learn	to:	Design	profitable	badge	programs	
(Jacqui will share hers!); Market your badge 
programming;	Connect	your	projects	with	badge	
requirements for all levels of Scouts and 4Hers.

Elegant Project Ideas for Seasoned 
Glass Fusing Studios
Class	Instructor:	Scandia	Wood
Type: Technique 

Join us in making a sophisticated new fused 
glass studio sample as we explore ways to 
inspire even your most seasoned glass fusing 
customers.	We’ll	review	multiple	new	design	
project	ideas	and	make	an	elegant	new	project	
that you can take back to your studio to entice 
your experienced glass fusing customers. Please 
note that this advance workshop is designed 
for studios with established glass programs and 
who	are	confident	in	using	the	product.	As	such,	
glass fusing basics will not be covered. e

Enjoy	a	comfortable	and	convenient	stay	at	
the Embassy Suites St. Louis - St. Charles 
Hotel.	Located	just	one	mile	from	the	Main	
Street	of 	St.	Charles,	the	hotel	provides	a	
great	base	for	visitors	to	St.	Louis,	only
20 miles away. Travel to and from our 
hotel in St. Charles from Lambert-St. Louis 
International	Airport	in	just	ten	minutes.

The hotel is connected to the St. Charles 
Convention	Center,	offering	an	ideal	
accommodation when attending events. 
Relax in a two-room suite with separate 
living and sleeping areas at our St. Charles 
hotel.
Warmly	decorated	suites	provide	thought-
ful	amenities	to	make	you	feel	at	home,	
including	two	TVs,	a	microwave,	fridge,	and	
free	internet	access.	Enjoy	a	free	cooked-
to-order breakfast every morning and sip
a tasty beverage at the complementary 
Managers’ Evening Reception/Cocktail 
Hour before dining in the Cyprus Grille.

Treat yourself  to an aromatic Starbucks® 
coffee	from	Caffeina’s	Marketplace	then	
take	a	dip	in	the	indoor	pool	or	enjoy	an	
invigorating	workout	at	the	fitness	center.

CCSA CONVENTION 
ATTENDEES ENJOY 
A RATE OF $139 
A NIGHT!
Our room rates will apply for 3 days 
prior and 3 days after convention.
You can make your reservations for 
additional days when booking.
Use the group code CCS.
Must book by August 30.

The CCSA does not endorse nor 
contract any third-party room 
reservation companies.
All reservations will need to be 
made directly with the hotel.
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KEVIN BROWN • THE HERO EFFECT
Kevin’s unconventional path to business and personal success has taught him that winning 
in	business	and	in	life	requires	anything	but	conventional	thinking.	He	grew	up	in	Muskegon,	
Michigan,	where	his	blue-collar	roots	taught	him	the	value	of 	hard	work	and	determination.	His	
resume	includes	an	eclectic	mix	of 	career	stops,	including	the	purchase	of 	a	franchise	at	the	
age	of 	seventeen.	With	a	streetwise	aptitude	and	a	never-quit	attitude,	he	worked	his	way	from	
the front lines in business to the executive boardroom. For nearly two decades Kevin was a 
sales and marketing executive who helped grow a little-known family business into an industry 
giant with annual revenues reaching two billion dollars.

After	a	career	in	franchising	that	spanned	30	years,	Kevin	decided	to	retire	from	corporate	
America	and	pursue	his	passion	for	bringing	The	HERO	Effect™	message	to	as	many	people	
and organizations as possible. Kevin is on a mission to help people and organizations embrace 
a simple philosophy that separates world-class organizations and high-performance people 
from	everybody	else.	He	is	passionate	about	helping	people	expand	their	vision,	develop	their	
potential,	and	grow	their	results.	And,	as	the	father	of 	an	autistic	child,	he	knows	firsthand	how	
the principles of  true success reach beyond the boardroom and into the lives of  real people 
facing the challenges of  everyday life.

Don’t miss Kevin on Sunday, September 16th at 12:30pm in the Grand Ballroom!

KEYNOTE SPEAKER

www.potteryconsultant.com
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www.impressart.com



