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WELCOME
Convention! Convention! Convention!
 If  you’re like me you’re probably thinking, “Didn’t we just finish with Convention?” Well yes, we did, and we 
are already planning the next one. Convention is the biggest event that CCSA does each year, and it’s the most 
rewarding. For the staff and the board, it is a goal to break all attendance records and create the best learning 
environment and offer the most educational classes that can help you grow your business—all while having a lot 
of  FUN while attending. With the help of  outside professionals and industry leaders, we’re excited about what’s 
being offered at this year’s Convention. What you must do is start preparing to attend, and this goes beyond registering and making hotel reser-
vations and travel arrangements. Please check out Hillary Moulliet’s article in this edition, where she shares some great advice on being prepared 
so you get the most out of  your time at Convention. Whether you’re a first-time attendee or a seasoned veteran, being prepared will help ensure 
you’re getting what you need from the event.
 Some important dates to remember:
  April 18: Convention class schedule and Preview Guide published
  June 19: Online registration opens to Convention Club members
  June 26: Online registration opens to general public with Early Bird pricing
  July 18: Early Bird pricing ends
  August 15: Online registration closes

So please make plans now to attend the best convention of  the year for your industry. Can’t wait to see you in Buffalo, New York, September 
13–16, 2019!

 Dena Pearlman
 Executive Director

When my children were young and school would start in September, or the new year was approaching in Janu-
ary, I would loudly pronounce, “Things are going to change around here.” This meant that bedtimes were more 
consistent, homework was done before play, and meal time was healthy and enjoyed together. By month two of  school or the new year, we were 
back to our old habits.
 I sometimes feel that I operate my business the same way, entering the new year, or summer, or holiday season with all kinds of  ideas about 
growing my business and how “things are going to change around here.” Fortunately, I have found that much easier to do in business than with 
my children. I use these “starts” as great times (usually once a quarter) to reevaluate how my business is running, how profitable I am, and what 
changes I’ve made and would like to make to improve the success of  my business. It is really only setting goals, but these deliberate breaks in 
time—new year, summer, the dreadful dead September, the holiday season—give me a reminder of  setting goals, looking back, and “changing 
things around here.”
 It serves me well to keep my business fresh, to constantly change and evolve. As Mike Michalowicz would say, stay ahead of  the surge. 
Michalowicz is speaking at Convention in Buffalo in September. Visit www.mikemichalowicz.com to download his book Surge for free and find other 
resources too. I reevaluate my processes, my numbers, staffing, inventory, and make preparations that will keep me ahead of  the surge with new 
and innovative ideas to grow my business. I also highly recommend his book Profit First, which totally changed how I look at my business and par-
ticularly how I look at profiting as a small business owner. You can buy that book here: Profit First: Transform Your Business from a Cash-Eating 
Monster to a Money-Making Machine.
 Many of  us spend countless hours painting samples; working on marketing strategies, bookkeeping, and inventory; and just working the 
studio. I suggest you step away for a day and look at your business as something you don’t own and operate. What would you do differently to 
change things? What areas need work that have become worn and tired? What new technique or product have you been wanting to bring into the 
studio that you haven’t had the time or energy to implement? Take those benchmark times of  year to look at your business in a different light.
 I challenge you as a new business owner, a seasoned business owner, or a developing studio owner of  five or so years to examine your 
studio. Really look at it. What changes can you make that will help to bring your studio to the next level? I know things are going to change around 
here!

Tracy Schultz
CCSA President
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Thrilling Your Customers with Custom Silkscreens
BRANCHING OUT

H
By Mark Strehlow, Clay Corner Studio, Wausau and Plover, Wisconsin

How many times have you had painters in your studio wanting to make their perfect fan pottery piece? The studio is jam packed, but some-
one wants to put a local team’s logo on a serving tray for the big game. While there are several techniques that will work, silkscreens can’t 
be beat for creating a fast, easy, clean logo. Luckily, we have suppliers who can make screens for logos and so much more.

If  you haven’t tried silkscreens in your studio, check 
out YouTube to see how easy they are to use. Here are 
a few ideas for custom silkscreens: local team logos; 
studio logos; custom logos for customers; designs for 
special events; handprints or footprints; studio market-
ing (branding and contact info on the bottom of  auction 
pieces; hand-drawn artwork; coloring book designs.
 Four CCSA suppliers currently offer custom silk-
screens: Mayco: Type “Mayco custom silkscreens” into 
your browser. PYOP Studio Stuff: Send an email to 
Teresa@pyopstudiostuff.com. Brush Strokes Pottery: 
Visit brushstrokespottery.com–>shop products–> 
silkscreens–>custom screen. Your Arts Desire Studio: 
Visit www.yourartsdesire.studio and click on 
SHOP. There’s a tab for custom orders.
 Some suppliers can even create 
artwork for you for an additional price and 
time. Each supplier has specific require-
ments and guidelines, so it’s best to check 
out which will fit your silkscreen needs best. 
In general, all require JPEG or PDF image 
formats, high-resolution files of  300 dpi or 
better; black-and-white images; hand-drawn 
images must be on white paper; images 
must be outlined with black Sharpie, with 
lines and images filled in. Screen sizes 
are 8.5”x11” for PYOP Studio Stuff, Brush 
Strokes Pottery, and Your Arts Desire 
Studio, and 12”x15” for Mayco. Allow .5” 
to 1” margins on screens. Cost is based on 
the screen, not how many images, so try 
to fill the screen to get the most bang for 

your buck. Resizing 
images smaller won’t 

reduce the print quality, 
but resizing larger will cause 
distortion.
        It’s important to note 
that images cannot be 

copyrighted. You must have permission to have 
a screen of  an image made. Unless you’re using 
your own artwork, you must research whether the 
image is protected. Acceptable images are those 

in the public domain (search records of  the U.S. Copyright Office), 
“copyright-free” artwork (read the terms and conditions before using), 
or Openly Licensed images. If  you’re unsure about the copyright status 
of  an image you found online, you can ask the publisher for permis-
sion, especially for local sports team logos. Or do a Google image 
search for copyright-free images:
 1. Open Google and click on “Images” in the upper right of the screen.
 2. Enter the search words.
 3. Click on settings, then on advanced search.
 4. Toward the bottom, change the setting to “Free to use, even 
commercially.”
 You might have luck and see your image ripe for the picking. Oth-
ers might be available for purchase. If  not, it’s best to ask permission 
directly from the source you’re searching.
        Now go out and thrill those customers—and make your job 
easier, too! e

Left and Above:
PYOP Studio Stuff

Above: Mayco
Right:  Brush Strokes Pottery

Your Arts Desire Studio

mailto:Teresa@pyopstudiostuff.com
http://www.yourartsdesire.studio


KILN 
GODDESS 
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If  you simply pack your resort wear, step into 
the lobby, and exclaim “Here I am! Teach me!” 
you will likely be overwhelmed and perhaps dis-
oriented. Before you know it, it’s over. Your head 
is spinning, and the resort wear sits on your 
hotel room floor, mixed with catalogs, pottery 
samples, paintbrushes, fliers, and paperwork.
       Simply put, you get out of  it what you put 
into in. Especially what you put into it ahead 
of  time. 
       First, let’s see who attends. Of  course, 
there are the studio owners, both new and 
seasoned, representing large cites and small 
country towns, as well as international loca-
tions. Some studios have expansive store-
fronts, some are tucked into small spaces, 
and there’s a growing population of  mobile 
studios and exploratory members. A handful 
of  owners will be joined by spouses and/or 
staff members. Our amazing suppliers attend 
with their teams, showcasing new products 
and creative techniques. Our Board of  Direc-
tors is there, and the two women who are the 
muscle behind the event, Dena and Laura, our 
wonderful CCSA staff.

NOW, BEGIN PLANNING:
	 e Start a convention notebook with 
themed sections: supplier-specific questions 
(viscosity, stilting, shipments, invoices, inven-
tory recommendations), technique and busi-
ness classes, inventory orders tied to show 
specials (what do you want to make sure you 
order, or at least look at in person?), the to-
do list for your business and home/family for 
when you’re out of  town, and a list of  people 
you’d like to meet (you chat on Chatter, you 
see their clever posts, and would really love to 
chat in person!). All attendees wear nametags, 
making it easy to connect. And if  you’re trying 
to find specific people you can also ask Dena, 
Laura, any board member, or any volunteer. 
(And consider helping! It’s a great way to get 
to know other studio owners.)
	 e Study the class schedule before regis-

Preparing for the Big One: 
Gearing up for Convention
By Hillary Moulliet, Art Space Studio, Charlotte, North Carolina

Now is the time to start organizing for convention! The more you plan now—questions for 
suppliers, class choice considerations, specific people to ask your specific questions—
the better prepared you are for the info-packed, super-charged event that is convention.

How to Have a Terrible Time 
Painting Pottery

First, arrive convinced you will have to pay 
for every broken item, and that everything 
your child touches will break. Tell them 
this. That sets the mood. 
 Do you have children in a wide variety 
of  ages? Expect the same level of  artwork 
and attention span from all. 
 Give the youngest the smallest item. Get 
their paint first. Ask what colors they like, 
then tell them they can’t have it. Just give 
them what you want. Let the youngest start 
while the older kids are still choosing. They 
get something big and super detailed! Have 
you bred a perfectionist by always demanding 
they redo a project? This should be great.
 The youngest is finished already and 
the oldest has barely started? Who could 
have predicted this! Make the child sit still 
and be patient—haha! Nah, give them 
your phone and put on a really obnoxious 
app. Everyone else will be thrilled.
Now it’s time for you to decide that you’ve 
been wanting a giant platter you saw 
on Pinterest—super detailed and very 
elaborate. NOTHING ELSE WILL MAKE YOU 
HAPPY. Begin, zone out, ignore your kids.
 Remark repeatedly how you don’t 
have any artistic talent and aren’t creative 
and can’t even draw a straight line. Men-
tion to the owner how you wish you could 
have a job where you get to paint all day.
 Do you have a giant designer purse 
and you brought fancy drinks for all? 
Perfect. Be sure to remark about how 
expensive everything is in the shop. Espe-
cially to the youngest one, who is crying 
because they got a tiny thing (which was 
maybe a unicorn but now seems to be a 
dog—with its 87 layers of  paint who can 
tell?). And the middle child, who keeps 
wiping off what they did because it isn’t 
good enough. The oldest hates everyone 
and why did you have to bring the baby?
 Then don’t pick up. Ignore all reminders 
until you are driving by a year and a half later 
and stop in (on a busy Saturday at Christmas 
is best) and get upset because your child’s 
unicorn, that she has been asking about daily, 
has been discarded. Make this the store’s 
fault. Leave a one-star review on Facebook. 
After all, you had a terrible time. e

BUSINESS SENSE

tration opens on June 26. Be very purposeful 
when planning: what classes will truly benefit 
your business? What do you need to know 
more about? What new areas interest you? 
Make the creative classes work for you by turn-
ing that new technique into a class (charging 
$55 per person x 12 people means you gross 
$660. If  you run several classes, you’ve come 
close to paying for convention!) You know your 
customers: what would they like? Maybe pick 
two techniques and ask customers to vote 
for their favorite. Can you turn some of these 
techniques into kids’ classes? Camp projects? 
Seasonal workshops? As soon as you’re back, 
it’s time to start holiday planning and these 
creative classes are a great way to jumpstart 
new workshops in your studio.
	 e Class offerings are a mix of business 
and creative. I recommend a balance of the 
two. Enjoying creative classes all day certainly 
sounds awesome, but you’d be doing yourself  
(and your business) a disservice by not attend-
ing marketing and business classes as well.
	 e Put June 26 on your calendar. That’s 
the first day to register for convention and 
sign up for your classes on the CCSA web-
site. Don’t wait too long to register because 
classes can fill up quickly!
	 e Book your hotel room and buy your 
plane tickets. Or if  you’re within driving dis-
tance, it’s a great savings.
	 e Prepare for the silent auction. Studios 
and suppliers donate a piece of original art in 
any medium. Bidding stays open until the Gala. 
Consider donating a piece of your artwork, too! 
It’s all in the name of fundraising so all dona-
tions are happily accepted. All proceeds from 
this year’s auction go to Make-A-Wish, whose 
mission is to “create life-changing wishes for 
children with critical illnesses.”
 Grab your notebook and start plan-
ning—the countdown is on to convention, 
September 13–16, 2019, at the Embassy 
Suites in Buffalo, New York. Your business will 
thank you! e
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fish-shaped bisque. Mix in whimsically painted samples or try a more 
elegant look with mermaid silhouettes painted on classic shapes such as 
plates and mugs. Distress the edges to give the pieces the look of being 
washed up on the beach.
       For a kids’ night (Mermaid or Under the Sea), attach crepe paper to 
paper lanterns and hang from the ceiling to suggest jellyfish. Carry the 
theme all the way through for maximum fun by serving snacks like Bugles 
(seashells), Sour Patch Straws or gummy worms (seaweed), gummy 
whales or octopi, goldfish crackers, rock candy (coral), and star-shaped 

cookies or sandwiches.

THERE’S ALWAYS TIME FOR A NAP
Over the past few years, sloths have begun appearing as 
design elements in everything from personal adornments 
(pins, fabric) to ceramics. They seem to embody the 
calm, unhurried way of life that people are seeking today. 
Plus, they’re cute.
       Feature these animals on samples to evoke a feel-
ing of relaxation and fun. A display that incorporates 
greenery, wood, and tropical flowers will attract attention 
and inspire people to slow down and take time to unwind 
with friends. You could even hide small figurines in the 
display and create a game that challenges customers to 

find them. Those who find them all may 
get a small discount on one of the 

small animals to paint—perfect 
for kids who finish painting 

before their parents. Get 
creative with your chal-
lenges so they are not 
too easy, but are also 
attainable.

ON A COLORFUL 
NOTE
Burnt orange is 

poised to make an 
impact in 2019. While 

the color can evoke 
thoughts of retro patterns 

and groovy color combinations, 
we’ll be seeing this all-season hue 

paired with blues, turquoise, pink, deep 
purples, earthy neutrals, gray, and pale yellow. The fun thing is that burnt 
orange will work beautifully with the motifs outlined above. Think of coral 
under the sea, tassels on a llama’s blanket, the environment of a rainfor-
est. As Michael Scott of The Office would say, “That’s a win-win-win!” e

YOU ARE MAGICAL—LIKE A UNICORN
Unicorns are the perfect combination of whimsical and bold color. Kids 
love rainbows, and unicorns offer the ideal surface to incorporate the 
essential ROYGBIV color scheme. Create a unicorn day or party package. 
In addition to featuring unicorn-shaped bisque, your display can feature 
items painted with unicorn silkscreens or a technique such as bubbling. 
How about creating a unicorn party and suggest that kids can dress 
the part by wearing their most colorful, rainbow-inspired togs? And, of  
course, no unicorn event is complete without rainbow-colored treats!

LLAMAZING LLAMAS
Let’s face it, llamas are 
everywhere and they 
aren’t just for kids. 
Adults are stepping out 
in clothes that feature 
these furry friends, and 
drinking coffee out of a 
llama-shaped mug is just 
the thing for any serious 
business woman’s desk!
       The use of double 
L’s and rhymes make 
creating a project with 
a funny quote a breeze. 
Imagine how cute a 
roadblock display will be 
in your studio when you 
feature llama-shaped 
bisque, items decorated 
with llamas, pom-poms, 
tassels, and vibrant 
colors—the perfect sum-
mer display! To extend 
a project or provide a 
take-home option, add 
pom-poms to pieces after firing to for an even more festive look.

DREAM BIG, LITTLE MERMAID
You don’t have to be in a coastal location to have a mermaid follow-
ing. These sea creatures may seem cute and colorful, but they’re also 
strong and mythical. Tie in the truth that girls can do anything and host a 
mermaid-themed event in your studio. Try some quotes:
 Mermaids don’t lose sleep over the opinions of shrimp.
 A mermaid’s only fear is shallow living.
 Mermaid at Heart
 Be a Mermaid—Make Waves
Create a display with mermaid mugs, starfish, shells, whales, and 
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By Crista Toler, Studio Market Coordinator, Mayco

Get ready for the most wonderful time of  the year! Well, one of  them, anyway. Summer in the PYOP world brings busy days and kilns full 
of  customer creations. Feature these design motifs in your studio to inspire painters of  all ages!

TREND FLASH

Trendy Motifs for Summer 2019



www.skutt.com/kmt
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to hide the mess. There’s so much to store: shelves, posts, stilts, 
tools, pottery that’s waiting for dipping, items waiting to be fired and 
those that have been freshly unloaded from kilns. Kiln rooms take up 
valuable retail space, so it’s imperative that there is a balance between 
providing enough room to work safely and comfortably and not taking 
up too much floor space.
 Before designing your kiln room, check the kiln manufacturer’s and 
the local building inspector’s guidelines on proper placement and venting 
for your kilns. When looking at manufacturers’ suggested floor plans, be 
aware that the design provided is meant to give you a visual on proper 
clearances from walls and venting requirements. It may not include the 
space you’ll need for production, so creating a room to their specifica-
tions could result in not having enough space to work. Also, make sure 
that you’re working with your kiln manufacturer alongside city officials. 
City officials can sometimes insist on modifications that are not neces-
sary, and your kiln supplier may be able to help them understand that 

The Kiln Room
STUDIO REDO

What contractors couldn’t possibly have considered is how much time 
employees would need to spend in that area dipping and loading and 
unloading kilns and how difficult it would be to find time to work in a 
back room away from the main studio. If  there are customers in the 
studio, employees must either delay kiln room duties until customers 
are gone or try to figure out how to provide good customer service 
from the back room. Tricky, right? So, what’s a studio to do? REDO! 
 Somewhere along the line I realized this typical floor plan wasn’t 
ideal, so when the opportunity presented itself, I jumped at the chance 
to make a change. For our new space, I went with an open-concept de-
sign reflective of  those in restaurants where you can see into the kitch-
en and watch the staff prepare your meal. So instead of  a designated 
kiln room, we created an employees-only area that houses checkout, 
pickup, glazing, and loading and unloading kilns as well as storage. 
This new design has been amazing! Employees can do kiln room duties 
without losing sight of  the main studio area and customers. Customers 
LOVE watching them work, asking questions, and being able to see 
the kilns. If  you’re planning a new space, I highly recommend that you 
consider creating an open-concept work area.
 One of  the unforeseen benefits is that we’re much more orga-
nized than in previous spaces because there’s no back room in which 

W
By Lisa Feltz, Meltdown, DiY Art Studio, Eldersburg, Maryland

Welcome back to Studio Redo! The second article in the series will focus on kiln rooms. As we all know, a LOT of  time is spent in the 
kiln/glazing area in your studio, so it’s an area that is well worth some planning and possibly rethinking. In our industry, the prevailing 
floorplan has kiln rooms at the back of  the building. Though I’m not sure how this model came to be the standard, I’m guessing it was 
that it was the most convenient place to put the kilns. Keeping kilns close to the breaker box, near an exterior wall for venting, and away 
from customers likely made sense to contractors. 

Chinook Graham, CreativiTea, Bellingham, Washington

Because the stilts and posts are stored close to the dipping tank, 
Marti Strehlow of  Clay Corner Studio in Wausau, Wisconsin, uses a 
curtain to protect from glaze splashes.
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these modifications are not necessary and save you a lot of money.
 As mentioned in our first article, Chatter is the place to go for 
creative inspiration in your kiln room. Searching “kiln room” and 
“studio redo” pulled up many fabulous photos and snippets of  advice. 
A few standouts are using proofing racks and mail sorters as shelving, 
curtaining off things near your dipping tank to prevent drips, and some 
very creative uses for small spaces. If  there’s something you do in your 
studio that’s really helped in your kiln room, please share it on Chatter 
and include #studioredo. We can’t wait to be inspired by your studio! If  
you’re redoing your space, be sure to take lots of  “before” and “after” 
pictures and share them as well. 
 The next Studio Redo article will focus on party rooms. If  you have 
specific questions, problem areas, or would like to share what you love 
about your party room, please email Lisa at hi@MELTDOWNinMD.com.  
  Thanks in advance for your input! e

When Lisa designed her new kiln room at Meltdown, she opted for an 
open-concept plan that allows employees to keep an eye on the studio 
while working in the kiln area and enables customers to watch them at work.

Meltdown 
utilizes a 
proofing 
rack to 
organize 
glass and 
clay.

Kaylin Brady, Joe Picasso’s, Fort Lauderdale, Florida Erin Racioppi, The Mad Potter and Polka Dot Pots, multiple locations

For more inspiring 

kiln room images, 

check out the 

digital edition of
 

CCSA Today!

mailto:hi@MELTDOWNinMD.com
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As with any other special event in your studio, it’s best to do a little 
research to make it successful. If  you’re a bit rusty on the show, it’s time 
to do some homework.

COUCH SURFING
Kick up your feet and get cozy on the couch as you get inspired for 
planning your event. Google, YouTube, and Netflix are all quick and easy 
ways to get reacquainted with the show. In case you forgot or weren’t 
aware, Friends premiered in 1994 and had ten hit seasons. It featured 
six 20-somethings living in Manhattan, experiencing the ups and downs 
of  love, life, and work.
      Having the show’s top ten quotes available will give your custom-

ers easy ideas. Make sure to have some fun samples that are easy to 
copy. Maegan Supple, of  The Pottery Stop in Ellicott City, Maryland, has 
a cappuccino mug on display that gets copied weekly. That’s the kind of  
sample you’ll want to publicize your event! Make sure to allow yourself  
plenty of  time to promote it on social media, in the studio, and on your 
website.

MAKE IT FUN AND EASY
Cricket Willis, of  Artsy Me in Evans, Georgia, said that her Friends event 
was “one of  our best adult events we’ve had.” For the cutest customer 
photo op, she set up a couch and old window frame with the “Cen-
tral Perk” logo painted on it. She ordered photo props from Etsy, had 

trivia games, and served food with funny labels, such 
as Ross’s Moist Maker Sandwiches (subs), Joey’s Meat-
balls, and Phoebe’s Tollhouse Cookies. Other food ideas 
could include Joey’s Italian Green Salad, Monica’s La-
sagna, Central Perk Cake, or Chandler and Rachel’s 
Cheesecakes. 
      A quick search on Pinterest reveals a lot of  cute pho-
to booth ideas with purple backdrops and gold frames to 
look like the iconic purple door in Monica’s apartment. 
The Oriental Trading Company website sells Central Perk 
paper products, which would be a cute touch to add to 
the theme. You can also find brick wall photo backdrops 
for photo ops. Don’t forget to have your customers tag 
your studio on social media for all their friends to see.
      Try partnering with a local coffee shop for sponsored 
coffee at your event. Make a sign with a shout-out to 
the coffee company. Your guests will think they’re in the 
Central Perk Coffee Shop just by the way it smells!
      Lisa Feltz of  Meltdown DiY Studio in Eldersburg, 
Maryland, is partnering with an Italian restaurant for her 
second Friends event, called “You’re My Lobster.” Cus-
tomers will paint lobster mugs and enjoy lobster pasta.

PARTY PREP
Most studios I have talked to agree that pre-registering 
for an event is the best way to get a commitment for 
filled seats and to cover event expenses. Decide how 
many people you can comfortably accommodate, and 
charge $5–8 per person at registration to help cover 
the costs of  food, decorations, and prizes. By having 
customers commit with a low “registration fee,” you 
can count on them showing up. This fee also helps with 

knowing how much food and beverage you’ll need.

Friends Events
STUDIO SUCCESS STORIES

By Allie Nottingham, The Painted Pig Studio, Little Rock, Arkansas

TTV shows from the ’90s are making a comeback, thanks to Friends and other throwback shows available on Netflix now. As a result, a 
whole new generation is falling in love with Rachel, Monica, Ross, Chandler, Joey, and Phoebe. It’s the perfect opportunity to get custom-
ers to bring their own friends into your studio for a fun night out.

Maegan Supple of  The Pottery Stop assembled lots of  props and samples 
for her event.
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      In keeping with the theme, display a table of  oversized coffee mugs, 
(smelly) cat-related pieces, picture frames, and maybe even a wood sign 
with photo clips (if  you offer board art). When customers register, let 
them know that there will be multiple price options that they can choose 
from the night of  the event.
      Make sure to print out some images in several sizes so customers can 
use clay carbon paper to transfer designs. If  you own a stencil cutter, precut 
some stencil designs that could even be an upsell on class night. Speaking 
of upselling, try making some coloring book pottery with your event theme. 
Just be careful with logos: when using a copyrighted image or logo, like 
something from a TV show, it’s better to let your customers—rather than 
you—copy that onto the bisque. I allow my customers to replicate whatever 
they want, but to protect myself I stay away from selling things with logos 
or copyrights. (I am not a copyright lawyer, so please do your research!)
      There are so many ways to make this event fun and profitable. Do a little 
homework, make some samples, promote it, and have fun with the theme! 
Don’t forget to share your success on CCSA’s Facebook Chatter group for 
us to see. If  you have any questions, “I’ll be 
there for you!” e

Above: Cricket Willis 
of  Artsy Me offered 
the perfect Friends-

themed photo op. 

Left: Having a Central Perk mug 
on display is always an attention-

grabber. This one is from Kelli Singleton 
of  UPaint Pottery Studio in Indiana.

A Friends-themed couple’s canvas project was a hit at 
Karen DePasquale’s studio, Picasso’s Palette, in Ocala, Florida.

Megan Kumbera of  
Imagination Pottery 
Studio in Wentzville, 
Maryland, inspired 
customers with some 
well-known Friends 
quotes on tiles and a 
spoon rest.
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www.bisqueimports.com
https://www.facebook.com/bisqueimports/
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.pinterest.com/bisqueimports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/
www.pyopstudiostuff.com
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www.colorobbia.it
www.facebook.com/ColorobbiaArt
https://www.instagram.com/colorobbia_art/
www.totalmosaic.com
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It’s important to look back at what you thought about doing, and it’s 
never too late to set into place what you planned last year. Need a boost? 
Here is some inspiration from the 2018 Con-
vention in St. Charles, Missouri.
 Kristina Eckert of  Glaze! in Thiensville, 
Wisconsin, changed her philosophy on what 
constitutes a well-painted item: “We took Mak-
ing Money with Coloring Book Pottery. When we 
opened 15 years ago, it was all about the 3 
coats. In fact, if  a piece came out of  the kiln 
without full coverage, we felt a sense of  sad-
ness and failure that perhaps we weren’t clear 
with our guest when giving directions during 
the materials speech. Our samples throughout 
the studio bragged about the 3-coat theory. 
It’s so ingrained in us that the concept of  wa-
tercolor painting felt like a scam. You know the 
old cliché: if  it sounds too good to be true it 
probably is. But the demonstrations in that 
class opened our eyes to a plethora of  oppor-
tunities. These old dogs learned a new trick! 
We’ve added watercolor samples throughout 
the studio and our guests are loving it!”
 Judy Marienau of  Le Mars Arts Center in 
Le Mars, Iowa, also loves the coloring book 
technique. “Making money with coloring book 
pottery. Big platters are flying off the shelf! 
Plus, the “watercolor” look on pottery makes 
for sold-out classes that we’ve run multiple 
times. I’m a silkscreen junkie!”
 For Dan and Katie McCollester of Splatters 
Studio in Spencerport, New York, there are so many choices. “It’s hard to 
pick just one class that we learned from and implemented in our studio. 
Each year we take away several ideas and we try to work throughout the 
year to put as many into practice as we can. We immediately offered Nancy 
Tuel’s wreath class in November and sold it out. Since then we’ve created 
several projects using that technique and have sold those events out as 
well. Also, we make it our goal to take a hand-lettering class each year 
with Ammie Williams. Every time we take away something new, and as we 
practice, practice, practice, our confidence in offering it to our customers 
grows. And we’ve been following the timeline for class planning present-
ed by Liz Geoghan and Michaela Jaskowiak at a Pre-Con last year. It has 
helped us develop a more robust class schedule with greater attendance.”
 For Martina Strehlow of  Clay Corner Studio in Wausau, Wisconsin, it 
was the Wall of  Real Estate class by Susan Rogers that was eye opening: 
“From Susan’s class I learned that it is important to look at actual inven-
tory numbers at least once a quarter to decide what items your studio 

will continue to carry and what needs to be nixed off the list. What we 
think we know is much different than what the actual numbers tell us. In 

addition to doing this with pottery it is impor-
tant to do this with our paint colors, too. We are 
used to the colors we have, but if  you look at 
reorder numbers it may just be time to freshen 
up those colors you offer.”
 At Do It Yourself  Crafts in Birmingham, 
Alabama, we’re using the information from the 
class on beginning a badge program to rein-
vent our Scouts offering, for both Boy Scouts 
and Girl Scouts. Rather than having a general 
offering of  “we can do any of  these things any 
time” philosophy, we’re telling them specific 
times they can come and do specific projects, 
either alone or with a troop. It had never oc-
curred to me to offer activities to individual 
scouts, but after taking the class, it made per-
fect sense to try it this way. 
 Convention offers such great opportunities 
to learn new, practical things for our studios 
and implement what we’ve learned completes 
the process. So many things we learn happen 
in quick conversations we have with fellow stu-
dio owners and suppliers, but specific things in 
classes can also give us terrific insights for us 
to use. e

Convention Class Inspiration
By Julia McNair, Birmingham, Alabama

TThe post-convention high is real! We leave empowered by what we’ve learned and by spending several days with people who speak our 
language. Our heads our spinning. So Many Ideas! But then we return to our stores and a little bit of  reality sets in. While we wait for 
orders and plan Christmas, sometimes we forget exactly what we intended to do.

STUDIO SPECIAL

Dan and Katie McCollester of  Splatters Studio have had great success with 
workshops based on Convention classes on wreath projects and hand-lettering 
techniques.

Inspired by a class on coloring book pottery, Kris-
tina Eckert of  Glaze! reconsidered the three-coat-
coverage approach and 
found some new hits 
with customers.
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Screen Shader by f.lux (Chrome/Desktop Software, Free)
Do you browse late at night? Are your eyes always tired from staring at 
the screen? You 100% need to download Screen Shader by f.lux! This 
extension adds an orange tint to your Chrome browser to combat blue 
light from computer screens based on the time of  day/sun. This has 
been a game changer when working after the sun sets—I never noticed 
how strained my eyes were! Turn it on and you can feel your eyes relax.
 Extra Tip: f.lux also offers free software to auto-
matically tint your computer screen all the time, not 
just in a browser. Don’t forget to pause or disable it if  
you’re doing graphic design work with colors, though!

uBlock Origin (Chrome/Firefox, Free)
Ever since browser extensions were a thing, an ad-
blocker was always one of the first things I installed. 
uBlock Origin is simple, efficient, and blocks ad track-
ers and malware sites. For a more advanced level of  
control, there are tons of settings to dig in to, but the 
basic mode should be sufficient for most users.
 Extra Tip: Keep in mind that uBlock Origin is dif-
ferent than uBlock.org! Add on.

Grammarly (Chrome/Firefox/Desktop, Free to $140/year)
Make sure your writing skills are up to snuff by using Grammarly. The free 
version will catch spelling, punctuation, and grammar mistakes, and the 
premium version helps you keep an eye for word choice, sentence struc-
ture, and more. Never worry again if  your writing makes sense, and keep 
mistakes out of  your web content, marketing materials, and emails. You 
can right-click on editable fields to have Grammarly check what you’re 
working on, or open a Grammarly document to work in. Start typing, 
copy and paste your text, or upload a document to test it out! One great 
feature is its “Readability”—use this to make sure your web content is 
clear and easy to understand.

LastPass (Chrome/Firefox/Devices, Free to $36/year for Pre-
mium)
How many times have you forgotten the password to something you 
rarely use, and then you have an existential crisis when you can’t an-
swer your security question correctly to reset it? LastPass solves the 
internet-age-old quandary of  creating a password that is easy enough to 
remember but strong enough not to get hacked. This extension serves 
as an online password journal—you create one “master password” and 
LastPass will store and remember all your passwords so you don’t have 
to! It can generate random strong passwords for all the sites you visit 
(since you shouldn’t be using the same one for everything) and can be 
used on all sorts of  browsers and devices, including iOS and Android.

Build Yourself a Better Browser
TECH TALK: MODERN BUSINESS TOOLS FOR YOUR STUDIO

By Maegan Supple, The Pottery Stop, Ellicott City, Maryland

IIf  you’re anything like me, you spend a ton of time researching, surfing, and working in a web browser. There are lots of great options for 
your browser: Firefox, Safari, DuckDuckGo, and my personal go to—Chrome. While Chrome works great out of the box, there are some 
great browser add-ons and widgets called Extensions that you can install to customize, streamline, and make your browsing experience 
exceptional. 

Momentum (Chrome/Firefox, Free or $40/year for Plus)
For something a little less utilitarian, this extension makes your new tab 
page beautiful! Every time you open a new tab, be treated to a new 
photo, the time, weather, and a daily goal. Momentum also has its own 
to-do list widget or can integrate with your favorite to-do list software 
like Asana or Trello (Plus feature). If  you’re someone who opens tabs 
all the time, this is a great way to remind yourself  each time what you’re 

working on for the day.
 Extra Tip: Want to see a new piece of  art with each 
new tab instead? Try Google Arts & Culture New Tab!

OneTab (Chrome/Firefox, Free)
Hi, my name is Maegan and I am a tab-aholic. I am 
one of  those people with 10+ tabs open in a mini-
mum of  three windows for the eight different things 
I’m working on. This can get a little overwhelming as 
the tabs get smaller and smaller the more you add, 
especially if  I’m in research mode. With one click, 
OneTab will group all your open tabs into a single tab 
with a list of  the sites you had open. This makes it 
easy to sort through and figure out which tab is which 

and restore the tab with another click of  the mouse.

The Great Suspender (Chrome, Free)
In the same vein, one of  the biggest problems with my tab addiction 
is that it will inevitably slow down my computer immensely. The Great 
Suspender solves this by making tabs that you have not used within a 
set amount of  time inactive until you refresh that tab or go back to it. 
This can drastically decrease the amount of  memory Chrome will use and 
keep your computer running smoother! Helpful settings include whitelist-
ing sites like Gmail so they don’t suspend while you’re working and dis-
abling suspension when you don’t have an internet connection.

Loom (Chrome/Desktop App, Free or starts at $8/month for 
Pro version)
One of  my bigger projects has been creating training videos for staff, 
and Loom is an amazing tool for that. Not only is it a simple and clean 
screen capture tool that records your current computer screen, but it 
can also record simultaneous video and sound from your webcam and 
microphone. So if  you’d like to create a training video called “How to 
Book a Birthday Party,” not only can you record yourself  going through 
the steps, but you can verbally explain what you’re doing as you do it. 
The Pro version also records in high quality, lets you edit the videos, and 
offers unlimited storage and organization for your videos. e

HOW MANY TIMES HAVE 
YOU FORGOTTEN THE 
PASSWORD TO SOME-

THING YOU RARELY USE, 
AND THEN YOU HAVE AN 

EXISTENTIAL CRISIS WHEN 
YOU CAN’T ANSWER 

YOUR SECURITY QUES-
TION CORRECTLY TO 

RESET IT?
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If  you’re worried about editing or filming high-quality video, I have great 
news for you. One of the most effective forms of video marketing is also the 
simplest: live video, or video streaming. Live video is an informal but incred-
ibly effective way of broadcasting your message, while also allowing your 
audience to view and interact with your content in real time.
        If  talking in front of the camera intimidates you, think of it like giving 
the “spiel” to a customer who walks into your studio. You are the most quali-
fied person in the world to share what’s happening in your business. The 
only difference is that this time, you’ll be talking to your phone rather than 
looking a customer directly in the eye. You can also reverse your camera to 
be pointed at your studio and away from your face. This allows you to walk 
around your studio while you speak, giving you a chance to show off all the 
fun new things you have going on.
        There’s no hard and fast rule about when to do a livestream. Social 
media followers are interested in getting a “behind the scenes” look at 
your business, so no event or message is too small to share. Something as 
simple as taking a video as you unpack your bisque shipment could work. 
Or share a tour of your kiln room with some insider info on how pieces are 
fired in your studio. One of my favorite ways to use live video for my mobile 
studio is before guests arrive for an event. I usually start off by saying 
something like this:

 Hi, it’s Kelci from Flash Bash. We’re all set up for [class 
name] tonight. We are so excited for our guests to arrive. I’d 
love to show you what we have going on tonight! We are totally 
sold out, so if you couldn’t make it tonight, we will miss you! 
We hope you can make the next one. You can find the full list of 
upcoming workshops on our Facebook events tab. Be sure to 
turn on notifications for our page so you’ll be the first to know 
when we add more events like this one.

        Then I proceed to walk them around the space, showing the project 
and snacks, highlighting any vendors we’re partnering with, and so on. It’s 
easy, takes two minutes, and is incredibly effective. We almost always get a 
new customer who finds us through the video and wants to come to the next 
class. Not bad for a few moments of work while I wait for my guests to arrive.
        Live video options are available on both Instagram and Facebook 
pages, and each have their own advantages. Instagram actually sends no-
tifications to your followers when you’re live—a totally free and extremely 
valuable benefit that should not be overlooked. Instagram has two options 
when you go live: you can have it disappear as soon as you’re done, or you 
can have the video visible on your profile for 24 hours. This creates a sense 
of urgency for your followers, encouraging them to watch your content in 
a timely manner. But because the video expires and eventually disappears 
from your profile, this is a slight disadvantage to going live on Instagram. 
For this reason, I advise most studio owners to go live on Facebook. Face-

The Ins and Outs of Live Video
By Kelci DeFrancesco, Marketing Consultant and Graphic Designer

VVideo is one of  the most effective marketing tools. Users find video content more engaging, memorable, and entertaining. According 
to data released this year, 78% of  people watch a video online every week, with 55% watching videos online every single day. What’s 
more, viewers retain 95% of  a message when they watch it in a video, compared to 10% when reading it in text. Suffice it to say, this 
is a huge opportunity for your studio.

book also highlights when you go live, and once you’re done, the video can 
live on your page forever. So if  someone stumbles on older information at 
some point, it still allows them to get a feel for what you offer, even if  that 
event is long over. And if  they see a Facebook live from your awesome “The 
Office” trivia night last month, they may be more inclined to pay closer to 
attention for when you announce the next date. That’s a win-win, in my book!
        Love it or hate it, live video is here to stay. And the sooner you can 
conquer your fears of it, the sooner you can put it to work for your business. 
Go forth and live stream! e

Kelci DeFrancesco is a marketing consultant with over 14 years of  experience in the 
PYOP industry. She helps studios around the country market their businesses and reach 
new customers, while also running her own mobile studio. She can be found at www.
kelcidefrancesco.com.

STUDIO SPECIAL

http://www.kelcidefrancesco.com
http://www.kelcidefrancesco.com


18 CCSAtoday  •  Fuel Your Creative Fire  •  Summer 2019

My studio had been operating in auto-pilot mode, meaning that I did 
mostly everything with the assistance of  a small staff. But this only func-
tioned if  I was in the mix. I worked most of  the main open hours with 
staff to support me on certain days, and I routinely opened or closed 
the studio. Luckily, I had some time to plan my extended leave when a 
minor health crisis struck. An occasional part-time employee whom I had 
never taken the time to train to open and close or do any my routine 
daytime tasks turned out to be willing and able to cover during most of  
the time I needed to be gone and was fast-tracked to replace me.
 Once you get through spring break and move through Mother’s 
Day, many studios experience a little lull before summer begins to ramp 
up. Take a day or two of  quiet time to “work on” your business. How 
about adding some procedures and extra training for staff? Look at your 
studio procedures and make a list or spreadsheet on skills versus staff, 
and work on training staff to handle certain tasks. The bonus here is 
that you can delegate things as well, even if  you aren’t out of  the studio!
 Here are a few things to look at this quarter to prepare for that situ-
ation that may pull you away in an emergency (or maybe you just want 
to take a vacation for once!).
 EVALUATE ALL YOUR STAFF MEMBERS: If  you have high 
school employees, check your state laws for worker rules before train-

When a Health Crisis Sidelines 
You Out of Your Studio

SERVICE WITH A SMILE

By Charlene Ridlon, Art As You Like It, Waite Park, Minnesota

WWhat happens when a disaster strikes you? YOU, the mighty fearless boss person, the leader of  the staff. An aging or ill parent, a health 
emergency for your spouse, or an emergency for yourself—the kind of  thing that will sideline you from the studio and your main duties 
for more than a day or two. Does the studio shut down and lose business? Or is it able to carry on? It probably depends on your process 
and your systems. You do have systems, right, or is this on your to-do list?

ing them to do kiln work or take on advanced activities 
in your studio.

OPENING/CLOSING PROCEDURES: Start training 
eligible staff to open and close your studio. Develop or 
refine your procedure checklist to use in the future. I start 
training my junior staff how to do closing and opening 
procedures while I’m in the studio; this way by the time 
they’re 18, they can be handed a key almost immediately.

KILN ROOM: Train all eligible staff to glaze, load, 
and unload kilns. This allows all staff to pitch in if  needed. 
You never know when your back will go out and you can’t 
bend over to load a kiln!

PAYROLL: How does payroll get done? Do you 
have a worksheet to figure out tax deductions and then 
tediously write out everyone’s checks? Great if  you have 
the time, but if  you’re groggy from painkillers or stuck in 
a hospital during payroll week, what happens? One of  the 
smartest things I did was sign up for a service. There are 
plenty of  programs to choose from and they are very af-
fordable.

SCHEDULING: How do you schedule your staff? We 
normally put out a weekly schedule using an app, but for this situation 
I preplanned all my open dates and event coverage with staff, so they 
already knew what was expected. This came in handy when I published 
the schedule for the week and I had missed a critical shift. I didn’t have 
to beg staff to work (or work it myself) because everything had already 
been prearranged.
 STUDIO PROCESS: How do you schedule events in your studio? We 
use an app that streamlines the process, but not everyone knew exactly 
how to use it. So before I was out of  commission, I trained all the staff 
so they felt more confident in scheduling right in our app.
 CLASS TEACHERS: Who teaches the classes? Ask your staff who’s 
ready to move forward with teaching classes or leading groups and give 
them the opportunity to try.
 Above all, in an emergency, customers tend to be very understanding, 
especially when it comes to health and the potential crisis in small studios 
like ours. Luckily, I never had to close the studio while I was out, but I was 
prepared to make that choice had the staff not been able to fill in.
 The CCSA’s Business Continuity Plan can be used to plan for the un-
expected. Download it here: https://www.ccsaonline.com/global_engine/
download.aspx?fileid=05B73771-196A-4874-9D26-61B7E88821F0. e

http://bit.ly/2G7Fslo
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Items shown in photo:
1068  Squircle Dinner Plate
1072  Pineapple Plate
4209  Pineapple Mug - 16oz
5331  Pineapple Planter 
4210  Pineapple Salt n’ Pepper
5330  Pineapple Spoon Rest5330  Pineapple Spoon Rest

Additional items:
5252  Pineapple Lantern
3074  Pineapple Handled Platter 
4189  Pineapple Canister

Pottery Glazes & Surface Coat:
9519  Green Ash Pottery Glaze
9511  Prairie Gold Pottery Glaze
2601  Piano Key Surface Coat (for platter base)

Pineapple PassionPineapple PassionPineapple Passion
Sweet Summer Essentials

mailto:questions@gare.com
www.gare.com
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/
https://www.youtube.com/user/GareInc


Place the glass circle in the middle, making sure the edge of  
each spoke is covered by the edge of  the circle.

Place the shorter strips as cross bars over the spokes in a 
random pattern, making sure there are no large gaps in the 
arrangement.

Drizzle glue over the entire bowl.

When ready to fire, carefully slide the piece of  firing paper 
off the cardboard onto a kiln shelf.

Fire to a full fuse. With the second firing, drape over a stain-
less-steel bowl mold. e
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MATERIALS
 Transparent color of  choice
 12”x 12” Bullseye firing paper
 12”x12” piece of  cardboard
 Elmer’s School Glue
 Pistol grip cutter
 Running pliers
 Mosaic nippers

Using a piece of  
11”x51/2” glass, 
score 20 strips that 
are each 4”x1/2”, 

and 20 strips that are each 
11/2”x1/2”. Use running pliers to 
separate strips.

Cut a 33/4” square 
for the base. Use a 
pistol grip cutter to round the corners into a 
circle, using nippers to trim any points.

Place the firing paper on cardboard. As-
semble the long strips in rays coming off the 
center area. (Make sure they aren’t placed 
beyond the firing paper.) Use at least 16–18 

spokes, arranged in different lengths.

By Lin Russeau, Artists By Design, Palm Desert, California

Fused 
Glass 
Coral 
Bowl

TThis elegant piece is popular and easy to assemble. It shows best with transparent glass, or try it with clear glass sprinkled with colored 
frit. Cost of  materials is minimal, and we charge $60 for this 12” bowl.

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

STEP
7

STEP
8



Add a very small amount of  water to Mocha Brown. Using 
a liner brush, add woodgrain to each plank with 1 coat of  
this. Add a line between each plank and then splatter a small 
amount throughout the plate. (See examples of  woodgrain 

designs for inspiration.) 

Trace the lettering pattern onto the plate. Apply 3 coats of  
White to the lettering with a liner brush.

Clear glaze and fire to Cone 06.  e

MATERIALS
 Plate or platter (shown on Gare’s Large Sushi Plate, #1011)
 Fan brush
 Liner brush
 Pencil or marker
 Cup of  water
 Lettering pattern

GLAZE COLORS
       Coffee Brown  Bright Blue Light Teal   
 Off-White  Mocha Brown White

Add water to a small amount of  Coffee Brown, mixing to a 
milky consistency. Spread 1 coat evenly over the entire plate 
with the fan brush. This will serve as your background color. 

Once dried to the touch, use a pencil or marker to make 3 
lines across the plate to indicate your wood planks. The lines 
do not have to be straight. 

Pour a small amount Bright Blue, Light Teal, Coffee Brown, 
and Off-White onto a palette and add a small amount of water 
to each color, mixing to a milky consistency. Apply 1–2 coats 
to each plank, in this order: Bright Blue (plank 1), Light Teal 

(plank 2), Coffee Brown (plank 3), and Off-White (plank 4), leaving space 
for the Coffee Brown background to peak through. If  it seems you added 
too much color, just apply a little more Coffee Brown where needed.

By Ashley Borchard, Cobbygoose, Alpena, Michigan
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Life’s a 
Beach 
Plate
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By Dana Monello, Fun Creation Studio, Wayne, New Jersey 

MATERIALS
 Rim plate (shown on Chesapeake Beaded Rim, CCX3155)
 Banding wheel
 Large fan brush
 Mandala template
 Writer bottle

GLAZE COLORS
 Family of  colors that goes together well; White

Center the plate on the wheel. While spinning slowly, pour 
three colors in rings around the plate. Continue spinning as 
you blend out with a fan brush.

Mandala Plate
Allow to dry 
completely.

Lightly draw a 
mandala template on 
the plate with a pencil.

Using a White writer 
bottle, create a mandala 
design using the guide-
lines of the template.

Clear glaze and fire to 
Cone 06. e
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1
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Team 
Building 
Pencil 
Holder
By Dana Monello, Owner, Fun Creation Studio, Wayne, New Jersey

MATERIALS
 Pencil holder (shown on Chesapeake #CCX307)
 EZ Dots Dotting tool
 Example sheet of repeating patterns
 Black writer bottle
 Three different colors for each painter

Before the event, use a pencil to lightly mark out dots around 
the top rim of each pencil cup so everyone will have an evenly 
spaced starting point for their repeating pattern.

Have each participant use a writer bottle to write their name on 
the bottom of their bisque.

Have each person use a writer bottle to create evenly spaced 
dots along the top rim, following the pencil guidelines. Pass each 
piece to the right.

Again using the writer bottle, each person creates one repeating 
design around the cup they received, matching up with the dots 
on the top rim. Pass each piece to the right again.

Continue adding repeating patterns until the pieces have gone 
around the table once. They don’t have to choose the same 
repeating pattern every time, and they can add on to someone 

else’s pattern if they want.

Once all the black writer bottle patterns are complete and dry 
to the touch, each person uses the three colors they chose to 
create splashes of color with the dotting tool. Add one dot or 

mark of color in a repeating pattern around the piece and pass the piece to 
the right again.

Again, you do not have to choose the same color or repeating 
mark as the cup before. Once the piece goes around the table for 
a second time, the piece is done!

Clear glaze and fire to Cone 06. e
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STEP
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STEP
6

II did this project for a team building group of  18. They had a great time working together to create their projects, and wound up with 
awesome pieces!
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MATERIALS
 Polymer clay in various colors
 Glass votive holder
 Conventional oven

Knead the clay to condition it for working.

Cover the entire outside surface of  the glass votive holder 
with dark blue polymer clay.

Using light yellow, form moon shapes and circles (for stars) 
and lightly press them onto the dark blue.

Roll thick coils in various shades of  green for the tree and 
blues and purples for the ground. Layer the pieces while 
lightly pressing them into place to resemble the painting.

Roll skinny coils in white, yellow, light blue, and orange to 
form the starry night swirls around the moon and stars. 
Lightly press into place.

Bake in a conventional oven according to the directions on 
the polymer clay package. e

By Dana Monello, 
Fun Creation Studio, Wayne, New Jersey
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WWe do a lot of  mixed media projects with polymer clay, from unicorn horns to Picasso faces to tic-tac-toe pieces to magnets. Best of  all, 
the smaller pieces can be baked in a toaster oven and they’re done in 15 minutes. We did this summer camp project with ages 6–12, 
but note that something this large does require a regular oven—it’s too big for a toaster oven.

Starry 
Night 
Polymer 
Clay 
Votive 
Holder



By The Pottery Patch, Valrico, Florida 

SUPPLIES
 11”x14” canvas
 Pattern
 Graphite paper
 Pencil
 Assorted square 
     (large and medium) 
     brushes
 Small liner brush
 Clear school glue
 Small iridescent rocks
 Crushed glass craft pieces
 1 Googly eye

ACRYLIC PAINT COLORS
 Bright Blue  Dark Blue
 White  Green
 Tan   Brown

Slightly water down Bright Blue and paint the background 
using vertical brushstrokes. Add a little Dark Blue and White 
to the same brush to create streaks and shading for the 
water. Splatter a bit of  White across the background. Let dry.

Seaside 
Turtle 

Canvas

Trace the pattern onto the canvas using graphite paper, or 
sketch with pencil.

Paint the turtle shell Green.

Paint the body, head, feet, and tail Tan.

Add a little water to Brown and outline the body using a 
small liner brush. Add a line in the middle of  the legs to give 
definition.

Cover the painted turtle shell with clear school glue. Place 
small iridescent rocks into the glue. Using a dry brush, dust 
off the excess rocks not attached by glue.

Cover the body under the shell with clear school glue. Add 
the small crushed glass pieces into the glue. Using a dry 
brush, dust off the excess pieces not attached by glue.

Attach the googly eye with a small dot of  clear school glue. 
e
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Chinook Graham, CreativiTea, Bellingham, Washington Marti Strehlow, Clay Corner Studio, Wausau, Wisconsin

Erin Racioppi, The Mad Potter and Polka Dot Pots, multiple locationsKaylin Brady, Joe Picasso’s, Fort Lauderdale, Florida

Meltdown, DiY Art Studio, Eldersburg, Maryland



gare.com
888-289-4273

questions@gare.com

 ► CLICK HERE TO SEE MORE NEW PRODUCTS

NEWProducts

#2147 Rope Bowl
5.75" w x 3.75" h

#5319 Rounded Oak Leaf Lantern
4.75" w x 4.5" h

#7455 Décor Rabbit
3.75" w x 7" h

#4208 Unicorn Mug - 14 oz
3.5" dia. x 7.25" w x 3.5" h

#5329 Vintage Truck Plaque
7.5" w x 4.5" h

#5332 Moonbeam 
Fairy Lantern

6.5" w x 8.25" h

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
http://gare.com
https://gare.com/products_special.cfm
mailto:questions@gare.com


gare.com
888-289-4273

questions@gare.com

 ► CLICK HERE TO SEE MORE NEW PRODUCTS

#1082 Ring Holder Dish
4.5" dia. x .75" h

#5328 Eiffel  
Tower Topper
1.75" w x 4" h

#5327 Giraffe  
Tiny Topper

1.5" w x 2.75" h

#5326 Elephant  
Tiny Topper

1.75" w x 2.75" h

#5324 Cactus Ring Holder
3.5" w x 3.75" h

ALL-IN-ONE

MIX AND

MATCH

More Ring Holder Tiny Toppers 
Click here to check out more Tiny Toppers  
that can be used as ring holders such as;  

the Unicorn, Owl, Crab, Princess,  
Bride, Groom and more.

NEWProducts

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
http://gare.com
https://gare.com/products_special.cfm
https://gare.com/products_list.cfm?CategoryID=12
mailto:questions@gare.com


gare.com
888-289-4273

questions@gare.com

 ► CLICK HERE TO SEE MORE NEW PRODUCTS

#5330 Pineapple Spoon Rest
4" w x 8.75" l

#4209 Pineapple Mug - 16 oz
3.75" dia. x 3.75" h

#4210 Salt n' Pepper Shakers
2" dia. x 3" h

#5331 Pineapple Planter
3" dia. x 3" h

Our pineapple line is GROWING!  
Click here for more pineapple pieces.

NEWProducts

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
http://gare.com
https://gare.com/products_special.cfm
https://gare.com/products_list.cfm?CategoryID=9
mailto:questions@gare.com
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Dazzling Shine Every Time!

dazzle 
dip™

Time to Dazzle
with Gare's Dazzle Dip Clear Dipping Glaze

Makes 
Colors  
Vibrant

Available in 1 gallon jug
and 3.5 gallon bucket

Non- 
Toxic

Easy 
to Use

Glass-like
Finish

 ► CLICK HERE FOR DIPPING GLAZE PRODUCTS

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
http://gare.com
https://gare.com/products_list.cfmhttps://gare.com/products_list.cfm?CategoryID=29?CategoryID=29
mailto:questions@gare.com


15” X 12” DESIGNER SILKSCREENS

DSS-0156 Llama Drama

DSS-0154 Cute DragonsDSS-0153 Farmhouse

DSS-0155 Comic Expressions

DSS-0157 Under the Sea

NEW

NEW

NEW

NEW

NEW

Hand-drawn illustrations  

add intricate detail onto  

any craft surface!

Visit our website for more  

designs and ideas!
www.MaycoColors.com

http://www.MaycoColors.com


www.MaycoColors.com

MATS & STAMPS

Visit our website for even more options!

Add dimension. Enhance your designs.

Create texture with clay 
impressions, or add a pattern 
with transfer.

ST-132 
Diamond Plate Stamp

ST-133 
Wood Grain Stamp

MT-010 
Cable Knit Mat

MT-011 
Diamond Plate Mat

NEW

MT-012 
Ikat Mat

MT-013 
Honeycomb Mat

http://www.MaycoColors.com
https://www.facebook.com/MaycoStudios/
https://www.instagram.com/maycocolors/
https://www.youtube.com/user/MaycoColors
https://www.pinterest.com/carter6949/mayco/


LLAMA BOTTLE CAP

• N-001 White
• FN-009 Black
• SG-701 Stardust
• SC-2 Melon-Choly
• SC-11 Blue Yonder
• SC-13 Grapel

• SC-27 Sour Apple
• SC-70 Pink-A-Dot
• SC-74 Hot Tamale
• SC-90 Elephant Ears
• SG-402 White  

Designer Liner

Find this project and more online at: 
www.maycocolors.com/index.php/projects-home

PRODUCTS USED

BISQUE
• MB-1366 Bottle Cap 

COLOR 
 
 
 
 
 
 

DECORATING ACCESSORIES

• RB-110 #10/0 Liner
• RB-144 #4 Soft Fan
• RB-106 #6 Script Liner

MISCELLANEOUS ACCESSORIES

• Flower Paper Punch
• Small Dot Punch
• Small Sponge-on-a-Stick
• Pom-Poms
• Red Cord

INSTRUCTIONS

• Begin with properly fired shelf cone 04 Bisque. 
Moisten a clean sponge and wipe bisque to 
remove any dust.

• Brush on two coats of FN-001 White to the top 
of the bottle cap with RB-144 Soft Fan.

• Cut out the paper pattern of the llama, brush 
water to the glazed surface over the space for 
the llama, place on the paper, press with a paper 
towel to remove excess water and gaps from the 
side of the paper.

• Punch out the paper flowers, draw circles around 
the paper on the bottle cap, brush two coats of 
the following colors over the circled areas, SC-11 
Blue Yonder, SC-70 Pink-A-Dot, SC-13 Grapel, 
SC-27 Sour Apple, and SC-74 Hot Tamale. Re-
wet the colors, then stick the paper flowers and 
dots to the wet surface, press with a paper towel.

• Brush two coats of FN-009 Black over the bottle 
cap,  brush one coat of SG-701 Star Dust using 
RB-144 Soft Fan, remove the paper llama, 
flowers and dots before the Star Dust coat dries.

• Brush the inside of the ears with two coats of 
SC-2 Melon-Choly and sponge the cheek with 
Melon-Choly.

• Detail the face with SC-15 Tuxedo using RB-110 
Liner.

• Use SC-90 Elephant Ears to shade tufts of fur on 
the body, outline the shade with Elephant Ears, 
mixed with a touch of SC-15 Tuxedo.

• Use the small sponge on a stick to dot the 
centers of the flowers with a contrasting S&C 
color.

• SG-402 White was used for the white lined 
flowers.  Apply a clear glaze over the Designer 
Liner White.

• Fire to cone 05/06.
• Hot glue on the pom-poms and the red cording.

http://www.maycocolors.com/index.php/projects-home


FLOWER CAMPER CONTAINER
PRODUCTS USED

BISQUE
• MB-1536 Camper Container

COLOR 
 
 
 
 

 

DECORATING ACCESSORIES
• RB-144 #4 Soft Fan
• RB-106 #6 Script Liner 
• RB-110 10/0 Detail Liner 

MISCELLANEOUS ACCESSORIES
• Paper 
• Water 
• Flower punches 
• Small circle punches 

INSTRUCTIONS

Find this project and more online at: 
www.maycocolors.com/index.php/projects-home

• Begin with properly fired cone 04 bisque. Moisten 
a sponge and wipe bisque to remove any dust. 

• Mix SC-9 Jaded with water to thin. Using the 
Script Liner, apply one coat to the body of the 
camper. Apply thicker to the recessed areas for 
shading. 

• Use the flower and circle stamps to stamp the 
paper. Cut a circle around the negatives. These 
will be used as stencils. 

• Start with one side of the camper. Arrange the 
flower and circle stencils where you want them. 
Dip them in water and stick them to the camper. 
Using the Script Liner with SC-16 Cotton Tail, 
apply 1 coat over the stencils. Repeat for all sides 
of the camper.

• Using the Script Liner with SC-6 Sunkissed, 
SC-31 The Blues, SC-88 Tu Tu Tango and SC-97 
Cant-elope, apply 2 coats to the flowers and 
circles on the camper. Allow glaze to dry between 
coats. Before the last coat is dry, remove the 
stencils. 

• Using the Script Liner with SC-60 Silver Lining, 
apply 2 coats to the windows. Allow glaze to dry 
between coats. Apply a third coats and shade 
with SC-15 Tuxedo. 

• Using the Script Liner with SC-60 Silver Lining, 
apply 2 coats to the bumper and hubcaps. Allow 
glaze to dry between coats. 

• Using the Script Liner with SC-9 Jaded, apply 2 
coats to the door and awnings. Allow glaze to dry 
between coats.

• Using the Script Liner with SC-15 Tuxedo, apply 
2 coats to the tires and underside of the camper. 
Allow glaze to dry between coats. 

• Using the Detail Liner with SC-15 Tuxedo, outline 
the details on the camper.

• Using the Soft Fan, apply 2 coats of S-2101 
Clear Brushing Glaze or dip into NT-CLR Clear 
Dipping Glaze.

• Fire to cone 06.  

• NT-CLR Clear Dipping 
Glaze or S-2101 Clear 
Brushing Glaze 

• SC-9 Jaded
• SC-6 Sunkissed
• SC-15 Tuxedo

• SC-16 Cotton Tail 
• SC-31 The Blues
• SC-60 Silver Lining 
• SC-88 Tu Tu Tango 
• SC-97 Cant-elope

http://www.maycocolors.com/index.php/projects-home


bisqueimports.com
888.568.5991

New At BI! 

3978

HOMEGROWN STRAIGHT FROM NC   ||   HANDMADE IN THE USA

3984

3979
3996

2616

bisqueimports.com
888.568.5991

20 Year Anniversary

www.bisqueimports.com
www.bisqueimports.com
https://www.facebook.com/bisqueimports/
https://www.facebook.com/bisqueimports/
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.pinterest.com/bisqueimports/
https://www.pinterest.com/bisqueimports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/


www.chesapeakeceramics.com
https://www.pinterest.com/chesceramics/
https://www.facebook.com/chesapeakeceramics/


www.chesapeakeceramics.com
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https://www.facebook.com/chesapeakeceramics/


www.chesapeakeceramics.com
https://www.pinterest.com/chesceramics/
https://www.facebook.com/chesapeakeceramics/


Social Artworking® is the perfect way to enjoy a night out (or in) with friends and family.

Paint, Designs, Canvas & Supplies
All Available Exclusively From Chesapeake Ceramics

www.chesapeakeceramics.com
https://twitter.com/chesceramics?lang=en
https://www.pinterest.com/chesceramics/
https://www.facebook.com/chesapeakeceramics/
https://www.linkedin.com/company/chesapeake-ceramics


The SSX controller has 
an oversized capac-
itor that allows it to 
deliver power to the wheel head in 
a smooth, predictable fashion when 
you step on the foot pedal. This is 
particularly helpful when you are 
throwing at very slow speeds.

We help you make great things!

5 REASONS
Easy to Clean
Just twist and lift off the wheel head 
for full access to the splash pan. 

Continuous Duty Motors

Large 1 Piece Splash Pan

Heavy Duty Construction

Our 1/3 HP motor delivers more 
torque at the wheel head than the 
competitions 1 HP motor because it 
is rated for industrial use. No matter 
what anyone claims, our wheels will 
handle more clay.

Holds hours of trimmings. When you 
are done just pop off the wheel head 
and carry the whole pan, trimmings 
and all, to empty. Oh... and no leaks.

The shaft, wheel head, base and 
bearing block are the thickest and 
heaviest you will find. This wheel was 
designed by a Big Pot Potter who 
wanted to ensure stability.

Smooth as Silk

...for you to try a Skutt Wheel

Built in Splash Pan

Removable Splash Pan

Each splash pan style is available with your 
choice of a 1 HP, 1/2 HP or 1/3 HP motor.

Visit us at skutt.com for more information

www.skutt.com
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