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WELCOME
Another One in the Books—Convention That Is!
 THANK YOU, THANK YOU, THANK YOU to everyone who attended, exhibited, donated, sponsored, volunteered, 
planned, and everything else to make the 2019 CCSA Convention in Buffalo, New York, such a success. A couple 
of  years ago we started using the tag line “The Convention Experience” and what an experience it was—not only 
Convention itself  but the city and our visit to Niagara Falls were just icing on the cake. If  you were not able to join 
us this year, please start making plans to join us next year in St. Charles, Missouri, September 11–14. The CCSA 
will launch a Convention Club in January 2020 to help you start financially planning to attend. Participating in the club also allows you to register 
for classes a week before registration opens to everyone else, which is a nice perk. So be on the lookout for the details of  this club coming in 
December.
 I want to thank Erin Racioppi for her time on the board the last three years. She was full of  fresh new ideas and did a great job in leading the 
Convention Pillar the last two years. She will be greatly missed by me and her fellow board members.
 Following convention, the board had its annual strategic planning session and the first order of  business was to elect the executive board 
for the next year. As the Executive Director, I love continuity on the board and that is what we have this year. The positions will remain the same 
and we have other board members who will be shadowing and will be ready to step in next year as a few on the executive board will be rolling off. 
Your executive board for the coming year is Tracy Schultz, President; Nell Wertz, Vice President; Allie Nottingham, Secretary; and Maegan Supple, 
Treasurer. Thank you to the entire board for your time and commitment to the CCSA and its members. The membership is well represented, and I 
look forward to working with you to continue to move the CCSA forward and grow the industry. 
 It is now time for your busiest season of  the year, and I wish you the best year ever!

 Dena Pearlman
 Executive Director

It was even better in Buffalo! Convention is always a great opportunity to talk with studio owners and suppliers 
and recharge our batteries for the upcoming holiday season. I know that coming to convention is an expensive 
proposition, but it also is something we need to do for ourselves and our business. This year’s classes, both 
technique and business, remind us of  the wide range of  ideas that our association offers its members. Talking 
with people who inspire us and help us succeed is a true value that convention offers. Is convention somewhat 
social? Yes. Is it somewhat educational? Yes. Is it somewhat creative? Yes. What’s not to love about all that? I can’t 
express enough thanks to all the people who helped make the convention experience as positive as possible. We had great speakers, teachers, 
and suppliers who devote much time and energy to our PYOP industry and our annual gathering. Didn’t come to convention? Did you know you 
can purchase the convention handouts to help you move your business forward? There is nothing like actually attending, but the handouts are the 
next best thing. 
 The CCSA hosted Mike Michalowicz, the author of  several books about helping small businesses grow and improve their profitability outlook. 
We also had Spencer Smith from AmpliPhi onsite as an instructor to help studios improve their digital and social media marketing. A human re-
source expert and a risk management professional were there to teach us what we need to know in those areas as business owners. Many studio 
owners and suppliers taught classes in both technique and business. It was a well-rounded convention with lots of  fun and creative minds all in 
one place. Please plan to join us next year!
 The CCSA is strong, it is financially stable, and it makes every effort to keep up with the changing trends of  its members and their customers. 
We are excited for what the coming year has to offer our members and look forward to working with all members for our common mission: “To 
promote our industry and be a valuable resource for our members.” I look forward to serving as your president this coming year to continue our 
momentum forward.

Tracy Schultz
CCSA President
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more! These are also in a 
user-friendly PDF format. 
      Consider printing out 
the current Project Guide 
and creating a binder with 
the projects as inspiration 
for your customers. Share 
these ideas with your staff 
and discuss what designs 
would work best for your studio. Keep a separate notebook with the 
General Guides for quick reference. All of  these guides are the result 
of  a tremendous amount of  work, over many years, by CCSA studio and 
supplier members and the CCSA staff. 
      You hear a lot about how CCSA benefits (like Staples or Office Max 
discounts) SAVE studios hundreds of  dollars annually. Well, these guides 
will MAKE you hundreds—maybe even thousands! e

Membership Resources: Guides
MEMBERSHIP MATTERS

The guides are divided into two groups: Project Guides and General 
Guides. There are more than 25 Project Guides. (With an average of  20 
projects each, that’s more than 500 projects!) These quarterly guides 
are in an easy-to-read (and print) PDF format and feature trendy and 
new designs for the upcoming season, including detailed instructions for 
completing each design. There are designs for pottery, glass, clay, board 
art, and canvas.
       Scroll down past the Project Guides and you’ll find the General 
Guides, more than 40 detailed guides for marketing, operations, field 
trips, clay handprint impressions, pricing, and many others. These are 
filled with incredibly valuable information; the most recent addition is the 
Guide to Instagram Stories (very relevant – and a necessary tool to un-
derstand! IG Stories are THE social media tool garnering the most atten-
tion from your customers today!). There’s Hosting a Vintage Christmas 
Tree Party, Guide to Coloring Book Pottery, Handprint Guide, Inventory 
Guide: Managing your Wall of  Real Estate, Studio Systems Guide, and 

D
By Hillary Moulliet, Perfectly Printed

Did you know that the CCSA website has a vault of  money-making tools? And—psssst—as a member, you have the combination to the 
vault! Actually, you don’t need a combination, or even a top-secret handshake or complicated set of  puzzles to access them. They’re 
right there under the Member Resources tab at the top of  the homepage.

St. Charles, MO  September 11-14, 2020



KILN 
GODDESS 
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Access to people’s stories is widely available in 
books, articles, news reports, online, and pod-
casts. Here are a few of my favorite books and 
podcasts; they’re not all business-related but are 
still so relatable. These insights and inspirations 
are more than just feel-good stories; they cel-
ebrate the human spirit (kindness and generosity 
are common themes) and explore how to be the 
best in business and a value to your community.
 Good to Great Jim Collins explores what 
great companies, big and small, do differently. 
(Hint: it has everything to do with the humble, 
grateful, and generous leader.)
 Sam Walton: Made in America Writ-
ten by Sam toward the end of his life, the book 
chronicles Walmart’s humble beginnings from 
one store to the behemoth it is today. Sam tells 
it all, including his initial aversion to introducing 
technology into his stores! His perseverance, love 
for his company and his people shine through.
 The Magnolia Story Chip and Joanna 
Gaines, beloved hosts of HGTV’s Fixer Upper, nar-
rate how they got to where they are today. As ex-
pected, there’s a lot more to it than just transform-
ing homes. Their stories of the days before HGTV 
really humanize them and their many struggles (Did 
you know Joanna spent a day in jail?!)
 The Best Advice I Ever Got Katie 
Couric imparts just what the book title says—
advice from dozens of  well-known celebri-
ties, activists, entrepreneurs, authors, and 
business people. She also shares some of  her 
own favorite stories and insights.
 Finding My Virginity. In the follow up to 
Losing My Virginity, Richard Branson details his 
zest for life, his tremendous passion for his com-
panies (all 60+ of them!), and his commitment to 
his employees. He’s had his share of missteps but 
continues to push through and create companies 
that make a difference in the world.
 Tuesdays with Morrie Mitch Albom 
begins the story with him flipping through TV 
channels and seeing Morrie, one of  his former 
college professors, being interviewed on the 
news. Mitch reconnects with him and, as Mor-

Inspiration Is Everywhere: 
Helpful Resources
By Hillary Moulliet, Perfectly Printed

We often learn the most from listening to other people’s stories—the hits and misses, 
personal struggles and biggest successes. It’s real life, and when it’s told by the people 
themselves, it’s even better.

It’s okay if you don’t love 100% of 
everything about your store 100% 
of the time. 
 Now excuse me while I go have a mild 
anxiety attack over that fact. 

 Yes, it’s true. I don’t love everything 
about my store all the time. Is that even 
possible? 
      I hate, hate, HATE doing the schedule. 
Seriously, if  anyone had told me how awful 
it was, I wouldn’t have believed them. I 
mean how bad can it be, deciding who 
needs to work when and for how, long 
anticipating when we may or may not be 
busy? Awful. That’s how bad it can be.
      But maybe you are shaking your head, 
because you love doing the schedule. 
And you think I’m a freak. But I’m thinking 
maybe you are a freak? There is bound to 
be something you hate that I possibly love 
or at least don’t loathe. That’s the way it 
is. It’s why we own our places.
      At a recent staff meeting, I said that 
I love my store when we are so busy 
that I am just controlling the crowd, and 
also when no one else is there—not 
a customer, not staff, no one. My least 
favorite time is when I have one employee 
working, one customer, and I have Stuff To 
Do, but I also need to keep my employee 
occupied so they aren’t just staring at the 
customer, and also what if  I need to do 
stuff that is in where the customer is and I 
don’t want to disturb them, and okay now 
I need to go breathe into a paper bag for 
just a second.
      Here’s the thing, though: all of  these 
things need to get done, and we need 
those customers because they are the 
ones with the money. (I’m writing this in 
September, so it is especially true, ya 
know?) This means that our real job is to 
make sure that All The Things Get Done, 
including the ones that we hate.
      You know the expression “Not my 
circus, not my monkeys”? Turns out this 
IS my circus and those monkeys need 
tending to. So I make the schedule, I do 
the things, and as a reward, I get to do 
the things I love. Hopefully with a minimal 
number of  anxiety attacks. e

BUSINESS SENSE

rie’s life was nearing the end, the two embark 
on some of  the most meaningful, deep, and 
yet simple conversations about life.
 From books to podcasts: even in our 
busy days we have time for a quick listen, 
whether it’s while commuting, exercising, or 
enjoying a little downtime.
 Tim Ferriss asks pointed questions of  
a wide range of  fascinating people, digging 
deep into their stories. Some are in-depth 
interviews with company founders on how 
they got to where they are today.
 TED Talks A handful of  podcasts feature 
discussions around business, education, poli-
tics, even a daily podcast. TED Talks continue 
to offer insight from the world’s best and most 
innovative people.
 Keeping Shop: A Brick and Mortar 
Podcast Rachel Wentworth offers candid 
behind-the-scenes glimpses with shop own-
ers, from the broad picture (start-up process 
and philosophies) to the smaller day-to-day 
realities of  running a store.
 RISE Podcast Rachel Hollis (author of  
Girl, Wash Your Face): tangible and tactical 
tools for your life and business. Rachel’s 
conversations with business powerhouses and 
personal development leaders offer valuable 
real-life takeaways.
 How I Built This with Guy Raz Entre-
preneurs and innovators share their journeys 
and inspirations.
 Dear Handmade Life Nicole Stevenson 
offers stories and practical advice for living a 
creative life filled with purpose.
 Remember, there are so many options 
to access books today: Amazon, the library, 
bookstores, mobile devices, and audio books. 
The Libby app lets you check out books from 
your local library to read or listen to on your 
device for free. Audible is $15 a month and 
includes one free book a month. Books “on 
tape” are perfect for commuting, waiting on the 
kids to finish activities, grocery shopping, doing 
a project, or just taking a moment to relax. e
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variety of  vessels from which to choose to hold your creation. Pouring 
a candle doesn’t take that long, but the way they guide you through the 
steps builds excitement. How cool would it be to partner with this store 
to provide the vessels to hold candles? Or host a two-part event so 
people paint pottery, then use it to hold a hand-poured candle.
       Microbreweries are perfect for partner events. In my area, we see 
everything from yoga and running groups enjoying a local brew after a 
workout to popup shopping events and craft outings. Work with a local 
spot to create an event or project that celebrates relaxation and time 
together. Your city skyline or an iconic image from your area makes 
great subject matter.

ADD UNIQUE TOUCHES
Besides design inspiration, look for business inspiration too—how you 
run your business, the services you provide, the extra touches that 
make your business unique. When you order something online and get 
a request for a review after you receive the item, it’s generally for the 
benefit of  the seller. But when you get a little thank you card in your 
order inviting your feedback, you feel your opinion really matters. Little 
touches become defining moments.
       The Magic Castle Hotel in Los Angeles is a bright yellow apart-
ment-style hotel with a Popsicle Hotline by the pool. At any time, you 
can order a popsicle of  your choice and it will be delivered poolside 

on a silver platter by a 
hotel employee wearing 
white gloves. This simple 
gesture has made this 
hotel a destination as 
opposed to just another 
hotel in LA.
       Take time to think 
from a different perspec-
tive as you plan your 
marketing, projects, 
and events for the year. 
Consider points that can 
make a big difference in 
your life, your business, 
and the lives of  those 
in your community. Little 
things matter and they 
add up. Keep the positive 
momentum going and 
inspire others in your 
own way. e

It’s so easy to jump online and fill our eyes with beautiful images. 
However, it’s also good to remember that inspiration comes from other 
places as well. Incidentally, the Etsy Trend Guide and Pinterest News-
room are great resources for trends in home decor, design, lifestyle, 
fashion, and more.

MAKE TIME TO PLAY
Experiment to see what happens when you combine products and mul-
tiple techniques. Not only will you improve your skills, but it moves you be-
yond the usual results. Marcia Roullard, Mayco’s lead designer, will create 
a technique and try it dozens of ways. Some turn into projects that our 
team teaches. Others become jumping-off points for something new.
       Playing this way helps you feel more comfortable trying different 
things and yields a wonderful collection of  samples for your studio. An 
entry on the Colossal art blog shares the story of  artist Aiko Tezuka 
and her art installations featuring textiles that have been unraveled 
and rewoven to create new works of  art. You can tweak techniques and 
even different mediums to create something new. Other art blogs such 
as Bored Panda and HuffPo Arts & Culture offer insights into creative 
endeavors and pop culture influences around the world.

GO SOMEWHERE
Get out and meet other creatives; attend art shows, visit galleries, 
and walk through craft fairs to see what people are 
making. Talk with the creators and you’re sure to be 
inspired by their vision.
       Walk around town with your eyes open to the big 
picture. You may see things to incorporate into your 
studio. I found a large chalkboard reading, “I wish I 
had the courage to…” with chalk provided to fill in 
a response. A local shopping center has a magnetic 
word wall, hula hoops, and inspiring quotes painted 
on the sidewalk. Try incorporating some unexpected 
things for customers to experience.
       Exploring your city, state, or other countries can 
inspire your next program or event. Festivals and 
seasonal celebrations are a great way to tie into 
the culture and character of  your area. Bring that 
feeling to your studio with a display featuring designs 
inspired by your travels. Paint samples that remind 
you of  your trip to the mountains to pick apples or 
your dream vacation in Italy.

TEAM UP WITH OTHER BUSINESSES
Recently I visited a local candle-pouring store. Much 
like our model of  selecting a piece and decorating it 
with various techniques, the candle store offered a 

6 CCSAtoday  •  Fuel Your Creative Fire  •  Winter 2019

W
By Crista Toler, Studio Market Coordinator, Mayco

When we think of  inspiration, we often think of  ways to decorate pottery or other surfaces. We peruse the clever designs and techniques 
on the websites of  suppliers and fellow studios. We stalk various creatives on social media or tumble down the rabbit hole of  Pinterest 
looking for the next big thing. Each yields ideas for the next season, event, or promotion. 

TREND FLASH

Alternative Sources of Inspiration

https://blog.etsy.com/en/tags/etsy-trend-guide/
https://newsroom.pinterest.com/en
https://newsroom.pinterest.com/en
https://www.thisiscolossal.com/
https://www.thisiscolossal.com/2019/09/textile-installations-by-aiko-tezuka/
https://www.boredpanda.com/
https://www.huffpost.com/entertainment/arts
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both. You 
can paint a 
message on 
the wall or 
a chalkboard that says “Celebrate” instead 
of “Happy Birthday.” Consider using design 
elements that are attractive to both kids and 
adults, boys and girls. For instance, a disco 
ball can be loads of fun for kids when you 
shine a rainbow light on it and let it shoot 
rainbows all over the space, but when the 
rainbow light is off it will add a simple white 
sparkle effect. Paint the walls a neutral color 
and use float frames with adult-friendly art 
on one side of the frame and kid-friendly 
art on the other. Then simply flip the frames 
based on whether there are kids or adults 
in the room. The same applies for ceilings: 
install hooks, then hang colorful poofs or 
decorations for kids or white lanterns for 
adults. You get the idea!
      Finally, be creative with table placement 
and countertop space to maximize seating. 
Mount countertops with folding brackets so 
you can fold down them up or down depend-
ing on whether you need more floor space 
or a popup to add seating or space for gifts 
and snacks. In our party area, counter-height 
tables are used as counter space for parties, 
then turned into additional seating when 
we have school groups and other events 
that do not require space for food and gifts. 
Play around with the arrangement of tables. 
Changing the layout of the tables in your space 
can add a surprising amount of seating. You 
may even need to purchase new tables to fit 
the space better. Before you wince and think, 
“I can’t afford that!” do the math. If purchas-
ing new tables allows you to add 6 seats to the 
party area and you charge $20 per person in 

a party, you’ve made $120 in additional income 
from just ONE party. How much did those new 

tables cost? You’ll make that money back in no time!
 I’ve really enjoyed writing the Studio Redo series for the maga-
zine. Keep on posting those #studioredo pictures on Chatter, and 
thanks to all of  you for being such fabulous inspiration! e

Party Areas and Maximizing Seating
STUDIO REDO

When I first started thinking about planning 
the party area, a few things stood out. First, 
and most importantly, is the space itself. 
Many studios struggle with the challenge of  
creating a private space for parties. If  you 
build a designated room, you give up valu-
able seating space for walk-in customers. On 
the other hand, if  you don’t have a room, it 
can be a struggle to prevent the party chaos 
from adversely affecting walk-in customers. 
 So what can you do? A great solution 
for both those who don’t have space for a 
permanent area and those who have lots 
of space: Rather than building a room with 
walls, consider using a moveable partition to 
separate the party space. One of my favorite 
ideas is to use shelving units on heavy-duty 
casters to create “walls” that divide the space. 
The shelves themselves can house party inven-
tory and supplies. Make sure the units have 
solid backing, not fabric, to help contain the 
noise from the party. Paint the backing to fit 
the design of the main area so that the “wall” 
looks great in your studio. Better yet, use 
chalkboard panels that can be decorated to 
market upcoming events or create a selfie sta-
tion! Because the units are on wheels, they can 
be moved to fit the needs of the event or party, 
morphing your party area from a cozy space 
for 8–10 to a large portion of the studio to 
accommodate a field trip of 30. If your studio is 
walk-in heavy at certain times of day, you’ll be 
able to offer larger parties during slower times, 
and move the “walls” to create a smaller party 
area and larger walk-in area during busier 
times. If you do build an actual room, consider 
installing one or more sets of French doors or 
even a garage door as one of the walls. When 
there are no parties booked, you can leave the 
doors open so that people seated in that area 
don’t feel cut off from the main studio.
 Another thing to address is decoration. As 
with all things in your studio, consider the customer you want to attract. If  
you create a party area that is all rainbows, balloons, and confetti, it may 
not be appealing to adults searching for options for bachelorette parties 
or other grown-up events. Instead, create an environment that works for 

A
By Lisa Feltz, Meltdown DiY Art Studio, Eldersburg, Maryland

As we’ve explored in previous articles, the design of your studio really should change and grow with 
your business. In writing the series, I’ve appreciated the wealth of inspiration and advice found on 
Chatter. Use the search function there to help find solutions to problem areas in your studio. 
In this final episode of Studio Redo, we focus on party rooms.

See the digital 

edition to view 

more photos 

from your fellow 

studio owners.

Carrie Sealey, Paint a Piece, Germantown, Tennessee

Melissa Lackey-Oremus, Bisquecuts & Glazy, Aiken, 
South Carolina

Kim Samitore, Art 4 Joy, Medford, Oregon
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It’s not enough to have a logo and an awesome website. It’s not enough 
to set up your studio and make people pay attention to it. It’s not enough 
to sell them on the facts: the open studio, the camps, workshops, and par-
ties. It doesn’t matter how wonderful your studio is, if  
customers don’t form a relationship with your brand. 
Our studios have two elements: the tangible (the prod-
uct and services we offer), and the intangible (vision, 
values, purpose, and story). Customers don’t just buy 
the $36 trendy unicorn mug; they buy into how the 
experience at your studio makes them feel.
     Don’t try to change what people think—try to 
change how they feel, and that will change what they 
do. If  your brand has no personality and no warmth, the customer will 
treat it likewise: no loyalty and high price sensitivity. If  they love your brand 
personality like a friend, they will treat your business like a loyal friend. You 
create a strong brand when 
you can create consistent 
emotions throughout various 
touchpoints with customers.
     What’s your studio’s per-
sonality? What are the human 
characteristics associated 
with your brand? Are you fun, 
playful, cool, festive, whimsi-
cal, silly, or sophisticated? A 
personality is something you 
build over time. You need to 
create a persona that people 
fall in love with.
     How do you stand out and 
what is your unique story? 
Lots of businesses can do 
what you do, as well as you 
can do it. Your story is what 
is going to differentiate you 
from other businesses that 
offer a similar product or ser-
vice.
     It’s all in the details—that’s 
what makes a great business. 
Is your studio uncluttered 
and bright? Are your displays 
thoughtfully organized and 
visually pleasing? Are your 
samples inspirational? Are 

your tools high quality and always in excellent condition? These are the 
instances that manufacture an overall experience with your brand.
     How you greet customers is a choice. Your bisque selection and number 

of glaze colors you offer are both choices. Investment 
in design, staff training, and development, down to a 
spotless bathroom, are all choices we make, not be-
cause we have to, but because we want to. In a cus-
tomer’s mind, these impressions merge to form an 
overall concept of what to expect from an experience 
at your studio—the brand.
     Find out what your brand personality is, and in-
corporate it to the core, to a level where your brand 

becomes a story. Figure out what sets you apart from everyone else. And 
this will give people a reason to want to talk about you, write about you, 
and come in to your studio for an experience. e

What’s Your Story?
A LITTLE ABOUT BRANDING

By Sandra Mandell, Oliloli Studio, Forest Hills, New York

WWhat is a brand? A brand is the all-encompassing global experience someone has with your studio. It’s the personality of  your studio. 
It’s how you make a customer feel. Paint-your-own-pottery studios are in the business of  selling the experience of  getting creative with 
family and friends. We sell the positive feelings of  pride, joy, and satisfaction that customers get from painting their own ceramic projects. 

DON’T TRY TO CHANGE 
WHAT PEOPLE THINK—

TRY TO CHANGE 
HOW THEY FEEL, 
AND THAT WILL 

CHANGE WHAT THEY DO. 
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Cashing in on Clay Events
BRANCHING OUT

F
By Mark Strehlow, Clay Corner Studio, Wausau and Plover, Wisconsin

Funny how trends come and go. Now it’s clay. Wheel throwing and hand building are all the rage. Finally, a trend in our wheelhouse—and clay 
is cheap! Even without pottery wheels, how can PYOP studios cash in on the clay craze without going crazy? Clay events might be the answer.

Walk-in clay hand building works well for many studios, but not for 
others. We stopped doing it a few years ago. It can be messy, take 
up precious studio floor space, and be time consuming for staff. We 
couldn’t ensure customers success when staff couldn’t watch over 
the clay builders and the studio floor, especially when they themselves 
didn’t have much clay experience.

A SOLUTION
An answer for us was to offer clay 
hand-building events. This way we 
contain the mess, limit the space needed, overcome time constraints, 
and ensure that staff running the event are competent and focused on 
the customer projects.
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HOW DOES A CLAY EVENT WORK?
Like clay, an event is moldable to your studio needs. It can work for 
kids, adults, mixed groups, families, either on or off-site. Studios can 
lead participants through set projects or let them form their own cre-
ations. If  you’re just starting, it may take a few times to get a feel for 
your market and studio setup.
 Our goal with clay events is to give a space for customers of all ages 
to make their own creations. We take reservations to manage the space 
needed. A studio could hold clay events without deposits or signups, but 
we want to be sure we know people are coming in if  
we’re spending the time to prep everything.
 Before we hand out clay, staff goes through 
slabbing, coiling, pinching, scoring, and proper 
thickness. We keep this introduction short, no longer 
than 10 minutes. We show the tools, samples, and 
our clay idea binder (a collection from a Clay Lady 
book and Pinterest ideas we turned into guides). 
Then we get out of their way and let them create.
 While they’re creating, staff is there to answer questions, make 
sure people are scoring and following the clay guidelines, and keep the 
customer pieces organized. We use the Evernote app on our studio 
tablet to track customer pieces. We take pictures of  the items to match 
them with the customer receipt after firing. Each studio can use their 
own method for tracking pieces.
 We give our customers the choice of  painting the clay wet or hav-
ing us bisque-fire the clay first, but each studio can decide what works 
best for them. The advantage of  painting the clay wet is that people 
can complete their project in one visit. On the other hand, if  they return 
to paint the bisque, perhaps they’ll bring other people who might make 
other creations. The key to painting wet clay is to dab the paint, not 
brush it, and it’s essential to leave an unglazed area for the organic 
clay matter to outgas during firing.

PRICING
Pricing really depends on your market, costs, staffing, and similar 
considerations. We charge $25, taking a $10 deposit to register. This 

includes one pound of  clay, 
painting, and two firings. 
Each additional pound of  clay 
is $20. We put size mini-
mums on the clay creations; 
we don’t want 1000 beads 
to stilt. This works for our 
market. Each studio will have 
to work out their own price 
points.

SUPPLIES
We use a low-fire white earthenware clay for our hand-building groups 
and events. Stoneware clay is also an option. The choice depends on 
your normal studio processes and what works for you. And even if  you 
don’t already offer clay, the tools are not expensive and you already 
have many in your studio. 
 Clay hand building is a natural fit for PYOP studios. Clay is cheap; 
the tools are inexpensive and readily available. Most of  all, it’s so 
trendy. Time to go play with clay!

RECOMMENDED TOOLS
This list is just a start. Potters are notorious for 
adapting things around them, so be creative when 
gathering supplies.
 e Fun-foam mats for people to build on
 e Dowels or slats 3/8” to 1/2” thick, as well as 
         wooden dowels or rolling pins for people to    
          create clay slabs. (See photo for setup.)

 e Toothbrushes or wooden skewers for scoring the clay
 e Paper plates and bowls, great as slump molds or to cut 
  circle slabs

OPTIONAL TOOLS
 e Rubber stamps to stamp shapes into the clay
 e Cookie cutters
 e Ceramic cones to build trees or gnomes
 e Slab roller for large slabs
 e Extruder with dies
 e Alphabet pasta
 e Straws to make holes
 e Old phone book or newspaper to stuff into pieces that need 
  internal support
 e Soda or soup cans for building cups or cylinders
 e Various items for texturing: paper clips, marker caps, ends 
  of  paintbrushes, bottlecaps, rubber stamps, even tennis 
  shoe treads e

EVEN IF YOU DON’T 
ALREADY OFFER CLAY, 

THE TOOLS ARE NOT 
EXPENSIVE AND YOU AL-

READY HAVE MANY
 IN YOUR STUDIO. 

Clay hand building is a natural fit 
for PYOP studios. Clay is cheap; 
the tools are inexpensive and 
readily available.



www.chesapeakeceramics.com
www.peanuts.com
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Hopefully you made it back to your studios 
ready to implement all the things you learned. 
I was especially excited because this was the 
first time that convention was within driving 
distance for me. I brought both my daughters, 
who also work in the studio, so we could di-
vide and conquer, attending even more class-
es than usual. It seemed that many studios 
brought staff and managers this year!
       This year’s class selections featured a 
wonderful combination of business and tech-
nique. Business classes ran the gamut from 
social media strategies to event and fundrais-
ing advice, HR policies to financial and legal 
considerations, and much more. Techniques 
classes presented all sorts of pottery 
and clay ideas, and two new categories 
proved very popular: slime making and 
silk scarf  dyeing.
       The guest speaker this year was 
one of  the best that CCSA has had. 
When I heard Mike Michalowicz was 
coming to talk about his book, Profit 
First, I immediately downloaded the 
audio book to listen in advance. (I was 
so inspired I listened to it twice.) The 
icing on the cake was actually seeing 
him in person and getting a signed 
copy of  his book! I plan on utilizing his 
suggestions right away.
       On Saturday night, Bre Kathman, 
Ammie Williams, and Julia McNair took 
take the stage to host Pottery Improv, 
an evening of  games and creativity. 
We were supposed to be painting pot-
tery, but some of  us may have been 
laughing too hard!
       Sunday night’s gala was tons 
of  fun, with the silent auction, a photo 
booth chockful of  silly props, and Nik 
and the Nice Guys playing some oldies but goodies so we could dance 
the night away. We managed to raise more than $12,200 for the Make-
A-Wish Foundation of  Western New York. Special congratulations to the 
Golden Ticket winner, Dana Monello, of  Fun Creation Studio in Wayne, 
New Jersey, who won a prize package valued at over $8,500! Marla Shell 

from Clay Monet in Lake Zurich, Illinois, won the Skutt 
Kiln electronic upgrade. A lightning strike recently blew 
out her red box, so this is a true blessing for her. William 
and Susan Wilkinson of  The Painted Turtle in Ontario, 
Canada, won the opening night prize of  $250 to spend 
with any supplier. Watch the upcoming newsletter for 
other lucky winners! 
       Make sure to mark your calendars for September 
11–14, 2020, when the CCSA convention will return to 
the Embassy Suites Hotel and Convention Center in St. 
Charles, Missouri. Be sure to take advantage of  the 
Convention Club Program to help you budget for your 
convention expense—I did it and found it really helpful. 
More information on this will be out in November and 
December about how to sign up; the first payment will 
be in January. You can even use the plan to help save for 
any staff member you want to bring.

       If you couldn’t make it to Buffalo, hopefully you were able to watch some 
of the great Facebook Live videos that board members broadcast from the 
Exhibit Hall. The class handouts and PowerPoint presentations will be avail-
able for purchase next month—watch for an upcoming email on this.
       See you all again at CCSA Convention 2020! e

The Big Bash in Buffalo:
By Stephanie Lambe, Color Me Mine, Rochester, New York

SSounds like everyone had a fantastic time at convention this year in Buffalo. The weather was fabulous all four days, the venue offered 
great food, and the walk from the hotel to the convention center gave us some sunshine. The after-hours Chatter Room featured live 
music and a cash bar, so attendees could continue the fun into the wee hours. Convention is a huge undertaking and we couldn’t do it 
without the staff, the Board, the volunteers, and of  course our wonderful suppliers—thank you to all!

STUDIO SPECIAL CCSA 
Convention 
2019

William and Susan Wilkinson, first winners of  the weekend.

Dana Monello, Grand Prize winner.
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These ads influencing you are most likely sponsored content. Influencer 
marketing is one of  the most successful marketing strategies out there. 
With more and more of  our life taking place online, it’s simply the next 
step in advertising.
       Influencer marketing (IM) is a collaboration between brands and 
influencers. An influencer is someone with the power to affect the way 
people spend their money. This power can be gained 
from celebrity, knowledge and experience, or a close 
relationship with the community they’re speaking to. 
Your studio is the brand.
       Influencers live on social media. They’re not 
always celebrities; in fact, most successful ones are 
not. What makes them influential is their relationship 
to their followers. An influencer has a large following 
and high engagement. The following is loyal, as is 
evident in the post comments. Some influencers I 
interact with on Instagram are comedians, plus-sized fashion bloggers, 
food bloggers, illustrators, and small-niche business owners. I’m prone 
to purchase what they’re pushing because I feel like they’re one of  my 
friends. That is the weirdness and magic of  the Internet. And this is 
where you can make money in your studio.
       With influencer marketing becoming more and more popular, many 
larger influencers have marketing packages in the range of $250–$5,000. 
If  your budget is big, go for it! But chances are, you don’t have a lot of  
money to spend on this. The sweet spot of IM is finding an influencer who 
can grow with you. Look for Instagram influencers with fewer than 10,000 
followers. These influencers often work for trades or a small fee.
       Before you pick an influencer, you need to think about your tar-
get audience. Who are you trying to attract? Instead of  trying to reach 
multiple targets, focus on one. Are you looking to bring in Millennials? 
Moms? Crafters? Once you decide on your target, do some research. 
Search Google for lifestyle, food, mommy, fashion, or travel bloggers in 
your city and visit their Instagram. Does your city have a hashtag? When 
I search the hashtag #weloveatl on Instagram I find thousands of  blog-
gers in Atlanta.
       Find a few Instagram accounts whose feeds match your style. Narrow 
down your list by looking at two factors: follower count and engagement. 
Engagement is crucial to IM. Are they getting many likes and comments? 
Are they engaging with their followers by responding to the comments 
and starting a conversation? If  their follower count is very high but their 
engagement is low, pass on them. Better to choose an influencer with a 
lower follower count (1,000–4,000) and high post engagement.
       I found an Atlanta influencer who was perfect for me and my target 
audience. However, she had over 100k followers and I would never have 
been able to afford her. But when she featured an Atlanta-based actor 
named Tim in her stories, I knew I’d found my influencer. With 3,000 fol-

lowers and an engaged audience, Tim seemed ideal, so I offered a free 
paint night for him and a friend in exchange for a post and some stories. 
He happily (and quickly!) agreed.
       Most people are easily accessed through Instagram Direct Mes-
sages. Some more serious influencers prefer email, so check their bio 
before you reach out. I messaged Tim from the studio account and intro-

duced myself. I mentioned some posts he’d recently 
made (to show I was actually a part of  his audience) 
and pitched my idea. I knew he loved Halloween, so 
I used that angle. Here is a snippet of  my message:
       “We have the cutest Halloween pottery happen-
ing in the studios right now and I’d love to invite you 
and a friend to paint something on us whenever you 
are free! Look over our page and see whether you’re 
interested. We’d love to work out a couple of  posts 
with you that both of  us can share to our accounts. 

Thanks, Tim! Have a great day!”
       I recommend coming up with a contract or a plan so expectations 
are clear. Working with Tim was my first IM adventure and I did not exactly 
develop a plan with him. However, Tim did a great job of  sharing his 
experience: multiple stories tagging the studio’s location and Instagram 
handle, as well as three posts on his grid.
       I did some preplanning to set up a social media moment for Tim right 
when he walked through the door. He made it very clear on his page that 
he loved the movie Hocus Pocus, so I painted a custom platter just for 
him. I set up the platter at the studio with a few snacks and drinks and 
a reservation tile for him and his guest. He loved it and posted about it 
within two minutes of  walking into the studio. It cost me hardly any money 
or time and was so worth it.
       If  your influencer is posting exclusively on their account, be sure 
to share what your influencer has posted using a repost app, or sharing 
their content to your stories. If  they are posting on your account as an 
Instagram Takeover, set up a Highlight so those stories don’t disappear 
after 24 hours.
       Log your Instagram Insights before and after the influencer mar-
keting to gauge success. Monitor your follower count and engagement. 
Most importantly, have posts lined up that are geared toward this new 
audience. If  you’ve worked with a Mommy Blogger, make sure to imme-
diately share your new story time events to your profile. If  you’ve worked 
with a food blogger, share the new stoneware line or the adorable cookie 
jar sample you made.
       Social media can feel like an impossible and draining world, but us-
ing influencer marketing can recharge you and your account. It’s easy 
to get comfortable in your platform, so reach out to that influencer and 
shake things up! When done well, you’ll get a slew of  new followers—
and hopefully even more new customers! e

Instagram Influencer Marketing
By Ammie Williams, Artist, Atlanta, Georgia, @ammieyall

HHave you ever been scrolling through Instagram or Facebook, stopped on a celebrity’s post of  them sitting at a rooftop bar drinking an 
Aperol Spritz, and found yourself  en route to the store with a spritz recipe 20 minutes later? Congratulations, you have been influenced, 
my friend. It’s nothing to be ashamed of!

STUDIO SPECIAL

SOCIAL MEDIA CAN FEEL 
LIKE AN IMPOSSIBLE AND 

DRAINING WORLD, 
BUT USING INFLUENCER 

MARKETING CAN 
RECHARGE YOU AND 

YOUR ACCOUNT.
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Seasons’Greetings

#4213
Vintage Snowman Mug 

14 oz
4.25” w x 4.5” h

#5339
Woody Wagon with Tree 

Light-up
5” w x 7” h x 10” l

#5344
Large Gingerbread House 

Light-up
6” w x 8.75” h x 4.25” dia.#5341

Small Renaissance Santa 
with Lantern

7” w x 9” h

#4214
Vintage Santa Mug 

16 oz
4.25” w x 4.5” h
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Podcasts are episodes of  serial programs available on a giant variety of  
topics. Think of  them like mini talk shows, audiobooks, or radio shows. 
Usually 30–60 minutes long, they’re great bite-sized ways to keep up 
with what’s going on in the world and learn something new. I listen to 
them most mornings, on my way to work or when I’m out running er-
rands—times when I’m usually zoning out or overthinking—and have 
found them to be a fantastic way to focus and get in a positive mindset.
 Want to give it a try? Here are some amazing business-focused 
podcasts:
 Dear Handmade Life, hosted by Nicole Stevenson (biweekly, ~60 
minutes) Though the chitchat in the beginning can go on a bit long, I’ve 
really loved the interviews and topics they’ve covered. It’s geared toward 
makers, but a lot is applicable to our industry. Episodes range from market-
ing tips to self-care to legal issues, with the conversation skewing toward 
more creative entrepreneurs than marketing/tech/software business.
 Social Media Marketing, hosted by Michael Stelzner (weekly, 45 
minutes) Each episode starts with a quick recommendation on a tool 
or app, some of  which I’ve tried immediately and loved. After that, it 

Listen and Learn with Podcasts
TECH TALK: MODERN BUSINESS TOOLS FOR YOUR STUDIO

By Maegan Supple, The Pottery Stop, Ellicott City, Maryland

LListen, I get it. We studio owners are busy people! It is so easy to get bogged down in the day-to-day minutiae of running a studio (those 
kilns aren’t going to load themselves!). But in the midst of the crazy, it’s critical to remember the importance of continuing to learn and 
educate yourself. The CCSA has a ton of tools aimed at keeping your brain and studio fresh (shout out to Chatter), but one of my favorite 
learning tools right now is podcasts!

delves into interviews and in-depth conversations about the topic of  the 
day. The host is great at asking questions that elicit some true gems of  
knowledge from his guests. I highly recommend recent episodes about 
Facebook Ads and Instagram Stories.
 The Goal Digger Podcast, hosted by Jenna Kutcher (twice weekly, 
~45 minutes) A new find for me, this one has become a favorite. The 
host is accessible, fun, and wonderfully energetic. Episodes cover every-
thing from tips on marketing and content creation, to self-development 
and motivation, to interviews with other entrepreneurs; everything has a 
great overall message of  authenticity. If  you loved Jen Sincero’s You Are 
a Badass, you might like this!
 How I Built This, hosted by Guy Raz (weekly, ~60 minutes) An-
other must for anyone interested in business. Fascinating interviews with 
a huge variety of  founders all about how their businesses became what 
they are today. The episodes are inspiring and motivating and make me 
excited to get in the studio and make things happen. Definitely a perfect 
Sunday morning listen. Not sure where to start? The very first episode 
with Sara Blakely of  Spanx is a classic.

 The Science of Social Media, 
by Buffer (weekly, <15 minutes) This 
is a wonderfully quick way to try out 
podcasts. Compact episodes packed 
with social media tips and insights 
are perfect to listen to on a short 
drive, over a cup of  coffee, or at 
lunch. The Buffer team breaks down 
the research on things like vertical 
video, social media stats, and Insta-
gram stories and keeps to you up to 
date on the everchanging world of  
social media marketing.
 Keeping Shop: A Brick and 
Mortar Podcast, hosted by Rachel 
Wentworth (biweekly, ~60 minutes) 
So many business podcasts are 
geared toward entrepreneurs who 
freelance or work at home, but this 
one is all about the joys, stresses, 
and particular quirks of  having a 
brick and mortar. The host has a 
great attitude, and the interviews 
feel like being a part of  a conversa-
tion with people who get what you’re 
going through. Episodes on staffing, 
burnout, and systems have really 
spoken to me. e
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Posts that get more engagement are going to be looked upon more highly 
by Facebook’s algorithm, which will increase your organic reach, which in 
turn means that you can spend less on Facebook advertising to reach 
your target audience. Basically, every time someone interacts with your 
post, Facebook sees this as confirmation that you’re sharing quality con-
tent—like a penny in a piggy bank. The more pennies in your bank, the 
more valuable your content appears to Facebook, and the more likely they 
are to put your posts in front of more people. In short, everybody wins.
 So, what should you do to generate more engagement? I’m 
glad you asked! Here are my top tips for getting the conversation 
started on your studio page:
 1. VIDEO: Videos get up to 59% more engagement than 
other post types. Going live, using Facebook stories, and posting 
videos to your page are all great options. If  you’re not in a posi-
tion to post high-quality videos of your own, share interesting vid-
eos that other pages have produced. I don’t mean sharing videos 
from other studios, unless you have their permission. I’m talking 
about art and creativity pages like Art Insider or Crafty that regu-
larly share interesting creative videos that would likely interest your 
customers. CCSA also has a great Facebook page called Paint Your 
Own Pottery that regularly shares videos, which makes it easy to 
share PYOP techniques and tips with your followers.
 2. POST AT THE RIGHT TIME: Posts published in the eve-
ning, most specifically between 9 and 11 pm in your time zone, 
tend to perform slightly better at than other times. I like to imag-
ine the timeline of  my ideal customer’s day. What are they doing 
when you’re posting? If  they’re working, sleeping, or sitting in traffic, it 
may be a good idea to adjust your post time.
 3. KEEP IT FRESH: People are on social media to relax and enjoy 
themselves. Our job as marketers is to educate, entertain, and inform our 
customers. The best way to do this is to keep your post mix fresh. Share a 
variety of different post types (videos, photos, surveys, and the like) and post 
purposes (inspirational, informational, just for fun, giveaways, and so on). 
According to a recent study conducted by BuzzSumo, the top five more en-
gaging topics on Facebook are food, fashion, animals/pets, DIY, and humor.
 4. MAKE IT FUN: Some of the most successful posts (in terms of  
number of likes, shares, and comments) for the clients I work with are the 
silly, seemingly off-topic content. If  you come across a meme in October 
that helps people figure out their “Witch Name,” chances are that if  you 
repost that on your page, you will receive great interaction from custom-
ers. Is it directly related to what you offer at your studio? No. But it does 

Increase Facebook Engagement 
While Saving Money
By Kelci DeFrancesco, Marketing Consultant and Graphic Designer

TThe days of  free and easy organic reach on Facebook are gone. As the platform continues to transform, it’s not as simple as it once was 
to make sure your followers are seeing your content. However, all hope is not lost! Multiple studies have confirmed a secret ingredient 
for getting your posts in front of  more people: engagement. The concept is quite simple: the more people like, share, and comment on 
any of  your posts, the more likely they are to see all of  your other posts, whether or not you pay to boost them.

get at the core values of what your studio provides: fun, creativity, a little 
bit of  holiday magic. The key thing to remember is that if  a silly post of  
yours does well, when you post a promotional item about an upcoming 
event the next day, the likelihood that your promotional post will get seen 
goes up. If  you’re wondering whether to share something on your page, 
ask yourself: Is this professional? Is this entertaining? Is this something my 
core customers will enjoy? If  you can answer yes to those questions, then 
the content is a good candidate for a post on your business page. 

 5. DON’T BE SHY: As with anything to do with your business, practice 
makes perfect when it comes to engaging content. What’s the worst that 
could happen? You post something, and nobody responds. In the scheme 
of things, there’s really no harm in that. Plus, “failures” of that nature can 
be just as informative as successes. If you post something and hear crickets, 
then maybe your audience is just not that into what you shared. Or maybe 
you could try reposting it another time when more of your audience is online. 
The key is not to take it too seriously, and to view every post as an opportu-
nity to learn more about your customers, in order to serve them better. 
 Experiment with a few of  these tips as you head into the fall season. 
That way, when the holidays roll around, your page will be operating at 
the top of  its game.  e
 Kelci DeFrancesco is a marketing consultant with over 14 years of  experience in 
the PYOP industry. She helps studios around the country market their businesses and 
reach new customers, while also running her own mobile studio. She can be found at 
www.kelcidefrancesco.com.

STUDIO SPECIAL
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Feedback is a critical aspect of our business. It allows us to make the neces-
sary adjustments to continue to grow. Customers may not always say what you 
want to hear, or say it how we want them to, but it’s important to remember 
that customers provide valuable insights. As small business owners, we have 
the upper hand by being able to make quick changes to better our businesses.

IN THE STUDIO
Developing processes for employees to respond to feedback in the stu-
dio will help ensure that customer feedback is heard. If  a customer in 
your studio gives feedback to your staff, would they know how to handle 
it? Staff should feel empowered to receive and respond to your custom-
ers. Think about the questions that you most often receive, and make 
sure that all staff have an appropriate response. Here’s how I handle 
customer feedback in my studio:
 1. What are the most common areas of  feedback in the studio? 

Responding to Customer Feedback
SERVICE WITH A SMILE

By Sophia Dzialo, The Claypen, West Hartford, Connecticut

OOur industry thrives on the customer service we provide. We foster an atmosphere for our customers to create with friends and family. 
On Chatter we share our struggles to communicate effectively about pricing, time lines, product lines, and many other subjects. Often we 
work so hard on cultivating the perfect experience that it feels like our business is an extension of  ourselves. When we are so invested, 
it can be difficult to step back and receive feedback. 

Do customers comment on pricing? Turnaround time? Other common 
issues?
 2. How should staff respond? Quick and efficient responses help 
customers feel heard. My staff have a set response to explain turn-
around time, pricing, and more.
 3. How should staff handle an escalated situation? I share every piece 
of customer feedback and my response with my staff. This allows them to 
see what steps I take to resolve issues. They have the autonomy to resolve 
a customer issue in my absence. If  staff don’t feel comfortable handling 
the situation, we also have a set response to get a manager involved.

ONLINE FEEDBACK
You wouldn’t ignore a customer who shared feedback with you in the stu-
dio, so why ignore an online review? Keep in mind that through online 
platforms such as Facebook, Yelp, and Google, you aren’t responding only 
to that customer—you’re responding to potential future customers who 
may read the review. Online reviews provide an opportunity to show your 
customer you’re receptive to feedback. Research on consumer behavior 
on review sites by Edison Research shows, “Yelp users are 33% more 
likely to upgrade their review if  you respond with a personalized message 
within a day.” While the majority of customers may not change their review, 
you demonstrate to your customer and future customers that you care. 

THE POSITIVE SIDE OF NEGATIVE REVIEWS
Not all customers will change their review once you’ve reached out, 
but that’s not a bad thing! Consumers look at review sites not to find a 
reason not to purchase, but to affirm their reasoning for purchasing with 
you. In fact, “68% trust reviews more when they see both good and bad 
scores and 95% suspect censorship or faked reviews when they don’t 
see bad scores.” e

www.esrcommercial.com
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www.maycocolors.com
https://www.youtube.com/user/MaycoColors
https://www.facebook.com/MaycoStudios/
https://www.pinterest.com/carter6949/mayco/
https://www.instagram.com/maycocolors/


Rip pieces of paper into large leaf shapes.

Paint one leaf shape with 2 coats of one of the Pottery Glaze 
colors. While still moist, press the shape glaze side down on 
the rim of the platter. Remove the paper.

Repeat around the rim, alternating colors, removing each leaf  
before using a new one. Allow to dry.

Trace the lettering with a pencil. Position the tracing in the 
middle of the platter and trace over the letters with a Sharpie 
to transfer the design.

Use a liner brush to paint the letters with 3 coats of Black.

Clear glaze and fire to Cone 06. e
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MATERIALS
 Large oval platter (shown on Victorian Platter, BI #2514)
 Fan brush
 Plain paper
 Thankful pattern (or use stencils of other words such as 
  blessed, grateful)
 Pencil
 Tracing paper
 Sharpie
 Liner brush

GLAZE COLORS
 Coffee White  Black

GARE POTTERY GLAZES
 Red Rock Lobster Fest Green Ash
 Sandalwood Jolly Green

Dilute the Coffee color with water to a milky consistency. Do 
the same with White.

Using a fan brush, coat the entire platter in 2 coats of the 
diluted Coffee color. Top with the diluted White all over.

By Louise Blazucki, Kiln Creations, Noblesville, Indiana

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

STEP
7

Thankful 
Platter

STEP
8



Using the script liner, apply one coat of  diluted Teal Blue 
three-quarters of  the surface. Load the brush with plenty 
of  color and drip it onto the surface. Leave one-quarter un-
painted with uneven edges (not a straight line). Let dry.

Repeat step 3 with diluted Deep Blue, overlapping the Teal 
Blue section and painting only about half  the surface and 
leaving the edge uneven. Let dry.

Repeat step 3 with diluted Black, overlapping the Deep Blue 
and painting only one-quarter of  the surface and leaving the 
edge uneven. Let dry.

Add any additional diluted color where desired. Let dry.

Using the fan brush, apply 3 coats of  Black to the back of  
the ornament. Let dry.

Clear glaze and fire to Cone 06. e

By Amy Hill, CreativiTea, Bellingham, Washington 

MATERIALS
      3.75” round ornament
      Sea sponge
 3 small plastic cups
 #6 script liner
 #4 soft fan

GLAZE COLORS
 Teal Green
 Teal Blue
 Deep Blue
 Black

Sponge a thin coat of  Teal Green over the ornament surface.

Thoroughly mix equal parts water and Teal Blue in a plastic 
cup. Repeat with Deep Blue in a second cup. Repeat with 
Black in a third cup.

22 CCSAtoday  •  Fuel Your Creative Fire  •  Winter 2019

STEP
1
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2
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STEP
3

Planet Ornament

STEP
8
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MATERIALS
 Round coupe platter  Pencil
 Fan brush   Pattern
 Tissue paper   Sharpie
 Writer bottles or detail brush Round dotters
 Toothbrush

GLAZE COLORS
 Light Green Medium Green Dark Purple
 Dark Green Mint  Peach
 Black

Depending on the size of  the hands, lightly pencil where 
each hand will go around the rim. Leave space at the bottom 
for the bow.

With a fan brush, apply Light Green to each hand and do the 
print. If  some of  the hands will overlap, alternate between 
Light and Medium Green prints.

Trace the bow onto the tissue paper with a pencil. Place the 
tracing on the platter and trace over the design with a Sharpie to 
transfer the outline. Paint the bow with 3 coats of Dark Purple.

With a writer bottle or detail brush, paint leaf  and needle de-
signs between the hands using Medium Green, Dark Green, 
and Mint.

Fill in some of  the empty spots around the hands and leaves 
using round dotters to make berries in Peach. Allow to dry.

Use the same tissue tracing technique to transfer the let-
tering. Use a writer bottle or detail brush to paint the letters 
black.

Use the toothbrush to add some Black splatters.

Clear glaze and fire to Cone 06. e

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

Holiday 
Handprint 
Wreath

TThis design works equally well with one child or multiple children. It’s a great opportunity to market larger platters and is also perfect 
for upselling customization. Resize the bow as needed to fit between the bottom hands.

By Sara Kojaku, Art Moppet Studio, Murrieta, California

STEP
6

STEP
7

STEP
8
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Snowmen 
Plaque 

or Plate
By Michelle Brown, 

Hot Fired Arts, 
Frederick, Maryland

MATERIALS
 White low-fire clay
 Clay workstation (drywall boards/foam mats, etc.)
 Rolling pin or dowel rod
 Clay tools (ribs, skewers, toothbrushes, etc.)
 Chinet plate
 Drinking straw
 Slip
 Glazes
 Assorted brushes

Using a fist-sized lump of  clay, roll out a slab about 1/8” 
thick. Use a clay rib or old credit card to smooth out and 
compress both sides of  the slab.

For the plaque, trace around a plate with a wooden skewer 
and trim away the excess. Use a straw to make holes near 
the upper edge for hanging.

For the plate, press the slab on the Chinet plate and then 
trim away the excess with the skewer. (Leave the clay plate 
on the Chinet base until ready to fire to retain the shape.)

Roll small pieces into balls for the snowman and other 
shapes, then slightly flatten them.

Use the slip and score method to connect the created 
shapes to the clay slab.

Continue to add details hat, broom, arms, face, trees, and 
so on.

Use a finger to gently smooth out any rough spots, and 
smooth the added pieces where they join with the base.

Paint as desired, leaving the back unpainted.

Allow to dry to leather-hard stage.

Fire to Cone 06. e
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Glue down all pieces. Use a rounded piece of  Coarse Blue 
frit for the eye.

Break several opaque dark green stringers about ?” long. 
Glue at the ends of  the skinny branches to create pine nee-
dles. 

Use a Q-tip to smear Elmer’s glue in all the blank spaces on 
the clear square. Drizzle with Medium White frit. Add Coarse 
White frit if  desired. Add frit on the bird and branches too.

Put a dot of  glue at each corner on the silkscreened square. 
Place the square with the red bird on top of  the silkscreened 
tile. Let dry.

Fire to a tack fuse. e

By Nancy Tuel, 
Your Art’s Desire Studio, Mountain Grove, Missouri 

MATERIALS
 Snowflake silkscreen
 Silkscreen medium
 White undercoat glaze
 Pattern
 Scissors
 Pistol-grip cutter
 Running pliers 
 Sharpie marker
 Clear Elmer’s Glue
 Q-tip

GLASS
 Two 6” clear squares
 Red opaque
 Red transparent
 Brown opaque strip
 Dark Green opaque stringers
 Black opaque scrap piece
 Yellow/Orange opaque scrap piece
 Medium White frit
 Coarse White frit
 Coarse Blue frit (one piece)

Prepare White glaze with silkscreen medium mixture (as 
for pottery). Silkscreen snowflakes randomly on one clear 
square. Set aside to dry.

Cut out the pattern pieces and trace onto glass with a Sharp-
ie. Score and break all pieces.

On a Brown strip, cut a slightly wavy line longways to fit the 
width of  the clear square. Create two skinny branches out of  
the leftover strip.

Loosely place all pieces on the second clear square. Mark where 
the tail overlaps the branch with a Sharpie. Score and break the 
brown strip, and discard the middle part that you cut out. 

Winter 
Red 
Bird
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By Ashley Bural,
 Just Kiln Me Now, Clovis, New Mexico 

MATERIALS
 Low-fire clay  Wooden skewer
 Brushes  Writer bottle

GLAZE COLORS
 White   Orange  
 Black

Form two small pinch pots. Connect them into a sphere 
for the head.

Form a flared pinch pot for the body. Score and attach 
it to the head.

Use the skewer to poke a hole from underneath the 
body into the head.

Create a nose, score, and attach.

Use the flat side of the skewer to create shallow 
indentations for the eyes, mouth, and buttons.

Paint the head and body White (or leave plain) and the 
nose orange. Use a Black writer bottle for the eyes, 
mouth, and buttons.

Allow to dry thoroughly.

Fire to cone 04.

Clear glaze and fire to cone 06. e

Melting 
Snowman 
Clay 
Project
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Three ways to arrange seating in the same 20-by-15-foot space

Debra Bracco, Fired Up Pottery Studio, McMurray, Pennsylvania Fleur Colgan, Colour My Pot, Purley, UK

Jen Balletto, Create It! Sebastopol, California

Party Areas and Maximizing Seating
STUDIO REDO

By Lisa Feltz, Meltdown DiY Art Studio, Eldersburg, Maryland



Laura Winward, 
Create! Color 
Art Studio, 
Narragansett, 
Rhode Island

Teresa Spencer, Soul Fire Art Studio, Delafield, Wisconsin

Susan Bucci, The Painted Peacock, Greenville, North CarolinaMarti and Mark Strehlow, Clay Corner Studio, Wausau, Wisconsin

At Fat Cat Art Cafe in Ridgeland, 
Missouri, Pepper uses stacking 
stools to maximize space usage.
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The SSX controller has 
an oversized capac-
itor that allows it to 
deliver power to the wheel head in 
a smooth, predictable fashion when 
you step on the foot pedal. This is 
particularly helpful when you are 
throwing at very slow speeds.

We help you make great things!

5 REASONS
Easy to Clean
Just twist and lift off the wheel head 
for full access to the splash pan. 

Continuous Duty Motors

Large 1 Piece Splash Pan

Heavy Duty Construction

Our 1/3 HP motor delivers more 
torque at the wheel head than the 
competitions 1 HP motor because it 
is rated for industrial use. No matter 
what anyone claims, our wheels will 
handle more clay.

Holds hours of trimmings. When you 
are done just pop off the wheel head 
and carry the whole pan, trimmings 
and all, to empty. Oh... and no leaks.

The shaft, wheel head, base and 
bearing block are the thickest and 
heaviest you will find. This wheel was 
designed by a Big Pot Potter who 
wanted to ensure stability.

Smooth as Silk

...for you to try a Skutt Wheel

Built in Splash Pan

Removable Splash Pan

Each splash pan style is available with your 
choice of a 1 HP, 1/2 HP or 1/3 HP motor.

Visit us at skutt.com for more information

www.skutt.com


www.colorobbia.it
www.facebook.com/ColorobbiaArt


www.colorobbiaart.it
www.facebook.com/ColorobbiaArt
www.colorobbiaart.it
www.facebook.com/ColorobbiaArt


bisqueimports.com
888.568.5991

Get Ready for the Holidays!Get Ready for the Holidays!

2023
2013

2011

20001114

2035

bisqueimports.com
888.568.5991

Check out our constanly growing collection online at: www.bisqueimports.com/coloringbook-bisque

http://www.bisqueimports.com/coloringbook-bisque
www.bisqueimports.com
www.bisqueimports.com
https://www.facebook.com/bisqueimports/
https://www.facebook.com/bisqueimports/
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.youtube.com/channel/UC3_YkURjNVH79BJroRaBSYQ
https://www.pinterest.com/bisqueimports/
https://www.pinterest.com/bisqueimports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/
https://www.instagram.com/explore/locations/695527184/bisque-imports/


We are excited to be taking Gare Fest 2020 on the road  
by visiting the great state of Indiana and working with  

uPaint Pottery to bring you an action packed 2-day event 
filled with new technique and business classes.

To find out more details or to purchase your tickets,  
please visit our Events page or click on the link below. 

questions@gare.com / 888-289-4273 / gare.com

Buy Tickets Today

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
www.gare.com
https://gare.com/resources_events_detail.cfm?EventID=18&RefURL=resources_events.cfm
mailto:questions@gare.com


questions@gare.com / 888-289-4273 / gare.com

Mul t i-Craf t Acrylics
PAINTS

The perfect paint for parties,  
camps, and make & takes!

Check out all 28 beautiful colors!

Multi-Craft Acrylics
HIGH QUALITY

MULTI-SURFACE
MATTE FINISH

CREAMY CONSISTENCY
WATER-BASED

28 BRIGHT COLORS

QUICK DRYING
NON-TOXIC

MADE IN USA

Sold in Pints Wood, 
Canvas
& MoreCeramics

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
www.gare.com
https://gare.com/products_list.cfm?CategoryID=261
mailto:questions@gare.com


questions@gare.com / 888-289-4273 / gare.com

Acrylic Truck with Tree Votive
Courtesy of Gare, Inc. 

Supplies
#5336 Truck with Tree Votive
Gare’s Acrylic Party Paints:
MC-6101 Red
MC-6121 Medium Green
MC-6122 Dark Green
MC-6126 Gray
MC-6127 Black
#9556 No Fired Textured Snow
#6673 Small Round Brush #6
#6565 Long Shader Brush
#6414 Hydra 3“Sponge
Paper Towels

Directions
Step 1: Using a color wash antiquing technique, base coat the entire 
Truck with Tree with watered-down Black. Then wipe whatever you 
can off with a slightly damp sponge - leaving color in the  
crevices. Be sure when done antiquing that there is no white bisque 
showing, especially in the crevices. This step prepares your piece for 
dry brushing in the steps below.

NOTE: you will be using the dry brush technique throughout this 
piece unless noted otherwise.

Step 2: With a small round or square brush dry brush 3 coats of  
Red on the truck.

Step 3: Paint 2 solid/wet coats of Black on the windows and tires.

Step 4: Paint 2 solid/wet coats of Gray on the hub caps, bumpers 
and door handles.

Step 5: Dry brush 2 coats of Dark Green on the tree. Then dry brush 
2-3 coats of Medium Green to highlight the edges of the branches on 
the tree. 

Optional: For snow, use an old toothbrush and splatter White paint 
on the truck and tree as desired. Add No Fired Snow on the tree 
branches as desired.

Step 1

Step 2-4

Step 5

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
www.gare.com
mailto:questions@gare.com


questions@gare.com / 888-289-4273 / gare.com

Collectibles
Perfect for camps, workshops or parties.

5028
Snowman Collectible 

3.25" h   12/case

5029
Santa Collectible 

3.25" h   12/case

7164
Penguin Collectible 

3.5" h   12/case

7233
Reindeer Collectible 

3.25" h   12/case

7006
Turtle Collectible 

3.25" h   12/case

7038
Dog Collectible 

3.5" h   12/case

7052
Pig Collectible 

3" h   12/case

7039
Cat Collectible 
3.5" h   12/case

7037
Race Car Collectible 

4.5" l   12/case

7157
Elephant Collectible 

3.75" h   12/case

7204
Dragon Collectible 

3.5" h   12/case

7053
Unicorn Collectible 

4.25" h   12/case

Check our website for pricing

Nice size for parties,  
camps, and make & takes!

https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/?hl=en
www.gare.com
https://gare.com/products_list.cfm?CategoryID=16
mailto:questions@gare.com


SC-98
Slime Time

SC-99
Char-ming

EL-149
Lavender Flower

EL-148
Smoked Lilac

Elements™

SG-704
Speckta-Clear Peppermint

*over unglazed bisque and  
SC-98 Slime Time

SG-703
Speckta-Clear Autumn
*over unglazed bisque and  

SC-41 Brown Cow

Speckta-Clear

CG-997
Seafoam

EL-212
Spotted Walnut

EL-213
Painted Desert

Elements™ Chunkies

MaycoColors.com

New 2019 Glazes

https://www.maycocolors.com/
https://www.facebook.com/maycocolors/
https://www.instagram.com/maycocolors/
https://www.youtube.com/user/maycocolors
https://www.pinterest.com/maycocolors/


MB-1546

MB-1530 MB-1531MB-1529

MB-1545

MB-1538MB-1540

MB-1539

MB-1547

MB-1548

MaycoColors.com

FACETED ANIMALS
MB-1538  Faceted Unicorn  .  .  .  .  .  .  .  . 4/case 

9”L x 3 .5”W x 8 .5”H

MB-1539  Faceted Llama  .  .  .  .  .  .  .  .  . 4/case 
7 .25”L x 3 .75”W x 9 .5”H

MB-1540  Faceted Bear  .  .  .  .  .  .  .  .  .  .  . 4/case 
9 .75”L x 3 .75”W x 5 .25”H

MB-1547  Faceted Dragon  .  .  .  .  .  .  .  . 4/case 
10 .5”L x 6”W x 6 .25”H

MB-1548  Faceted T-Rex  .  .  .  .  .  .  .  .  .  . 4/case 
10 .25”L x 4 .5”W x 6 .5”H

PLAQUES
MB-1529  Vintage Truck Plaque  .  .  . 6/case 

12 .5”L x 5”W x 1 .5”D

MB-1530  Unicorn Plaque  .  .  .  .  .  .  .  .  . 6/case 
11 .5”L x 10”W x 1 .25”D

MB-1531  Mermaid Plaque  .  .  .  .  .  .  . 6/case 
12 .25”L x 10”W x 1 .5”D

MB-1545  Llama Plaque  .  .  .  .  .  .  .  .  .  . 6/case 
13 .5”L x 9”W x 1 .75”D

MB-1546  T-Rex Plaque  .  .  .  .  .  .  .  .  .  .  . 6/case 
12 .25”L x 10”W x 1 .5”D

View our new bisque catalog.NEW MAYCO BISQUE

https://www.maycocolors.com/
https://www.maycocolors.com/images/collateral/2019_Bisque_Catalog_FIN-lores-spreads.pdf
https://www.facebook.com/maycocolors/
https://www.instagram.com/maycocolors/
https://www.youtube.com/user/maycocolors
https://www.pinterest.com/maycocolors/


MaycoColors.com

MB-1537  Llama Container  .  .  .  .  .  .  . 4/case 
8”L x 4”W x 3 .75”H

MB-1541  Camper Mug  .  .  .  .  .  .  .  .  .  .  . 6/case 
5 .5”W x 4 .25”H x 3 .75”D

MB-1542  Camper Dish  .  .  .  .  .  .  .  .  .  .  . 6/case 
9 .375”L x 6 .25”W x 1”H

MB-1544  Gnome Jar  .  .  .  .  .  .  .  .  .  .  .  .  . 6/case 
6”W x 7 .5”H x 5 .75”D

MB-1543  Gnome Mug  .  .  .  .  .  .  .  .  .  .  .  . 6/case 
5 .5”W x 4 .25”H x 4 .25”D

CONTAINERS & MORE
MB-1532  Flamingo Container  .  .  .  . 4/case 

7”L x 4 .75”W x 5 .25”H

MB-1533  Mermaid Container .  .  .  .  . 4/case 
7 .75”L x 4 .5”W x 5 .75”H 

MB-1534  Unicorn Container  .  .  .  .  .  . 4/case 
7 .75”L x 4”W x 6”H

MB-1535  Truck Container  .  .  .  .  .  .  .  . 4/case 
7 .5”L x 3 .75”W x 3 .75”H

MB-1536  Camper Container  .  .  .  .  .  . 4/case 
7 .25”L x 4”W x 4 .25”H

NEW MAYCO BISQUE

MB-1534

MB-1537

MB-1532

MB-1535

MB-1544

MB-1533

MB-1536

MB-1542MB-1541

MB-1543

View our new bisque catalog.

https://www.maycocolors.com/
https://www.maycocolors.com/images/collateral/2019_Bisque_Catalog_FIN-lores-spreads.pdf
https://www.facebook.com/maycocolors/
https://www.instagram.com/maycocolors/
https://www.youtube.com/user/maycocolors
https://www.pinterest.com/maycocolors/


New Mayco  
Designer Silkscreens 

Combine AC-310 Silkscreen Medium 
and any color of Underglaze, Stroke & 
Coat®, Designer Liner, or acrylic paint 
to transfer designs onto ceramic, glass, 
wood, or fabric surfaces with ease.  
Designer Silkscreens may also be used 
as an outline to fill in images with color.

New Molds

DSS-0158 Buggin’ Out

DSS-0162 Holiday Icons

DSS-0159 Gnomeland

DSS-0160 Vintage Holiday DSS-0161 Woodland Critters

CD011 Nordic Gnome - Sven
12 ¾” H x 5 ¼”W x 4 ¼” D

CD012 Nordic Gnome - Astrid
12” H x 6” W x 4 ½” D

CD014+ 13” Llama  (set, 2 molds)
13”H x 9”L x 5 ½” W

** Images shown are approximately 75% smaller than actual screen **

MaycoColors.com

View our new mold catalog.

View more silkscreens.

https://www.facebook.com/maycocolors/
https://www.instagram.com/maycocolors/
https://www.youtube.com/user/maycocolors
https://www.maycocolors.com/
https://www.pinterest.com/maycocolors/
https://www.maycocolors.com/images/collateral/2019_Mold-Catalog.pdf
https://www.maycocolors.com/index.php/creative-tools/designer-silkscreens


www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
https://www.instagram.com/chesceramics/?hl=en


www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/


www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/


Social Artworking® is the perfect way to enjoy a night out (or in) with friends and family.

Paint, Designs, Canvas & Supplies
All Available Exclusively From Chesapeake Ceramics

www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
https://www.linkedin.com/company/chesapeake-ceramics
https://twitter.com/chesceramics?lang=en



