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WELCOME
Well, we made it! We have arrived in 2021. That’s it, that’s all I’ve got for this issue of  the magazine. 😃
 In all seriousness though, I am extremely grateful to everyone who came together and supported each other 
and provided a safe environment for people to ask questions, work through issues, and just simply vent if  needed. 
The CCSA and all of  you pivoted over and over to make it to this point, and I’m sure we will be pivoting more in 
2021. Please know that I and your fellow studio members and supplier members are your biggest cheerleaders 
and we are here to lift you up and support you during these difficult times. You have come a long way since March 
2020, and I know you will outlast this pandemic. Your business may look a little different, but you have got this.
 Moving forward we are excited about planning the 2021 CCSA Convention in Reno, Nevada. The CCSA had its first convention 25 years ago in 
Las Vegas (1996). Some of  you were there, and look how far you have come. In 2020 we all missed the one-on-one connections we make when 
we are all together in person, so we are ready to see you and provide you with the best learning and inspirational experience you have had in 
years. So make plans now to meet everyone in Reno, August 27–30.
 Please also make plans to join Tracy Shultz and me for the Check in and Chats that we started back last spring to support you through COVID. 
They have been a big hit and we have decided to continue them into 2021. We always have a planned topic, and sometimes we ask someone 
special to speak; other times it is a group discussion on the issues you are facing in your studio. We do record them, but we also need people on 
the calls to participate. So if  you have not joined us, watch the CCSA Monthly Newsletter or Chatter for the dates and times.
 Please stay safe and well as we move into 2021, and I cannot wait to see all of  you again!

 Dena Pearlman
 Executive Director

As 2021 has begun, we are planning for another year of  COVID being a part of  our daily lives. How do goals play 
a part in your planning? Studies have shown that people are 42% more likely to achieve their goals if  they write 
them down on a regular basis.
 The day-to-day in a ceramic studio doesn’t always allow for follow-through even when goals are set. The 
important things are to get your goals in writing and revisit on a regular, predetermined schedule, such as weekly or monthly. One thing I find very 
important is limiting rescheduling the meeting to once per week and only if  necessary.
 I have shied away from goal setting apps in the past as they never quite fit my needs. I manage my goal lists with a spreadsheet, which will 
allows me to update it regularly, and my staff can also make updates and comments, working off the same “live” document. To customize my 
spreadsheet to your needs and goals, download it here: https://bit.ly/35X29Fo
 Spreadsheet orientation: Begin by determining your Business Values. What is most important to you—short-term profits or long-term suc-
cess? Learning new techniques or flawlessly executing the basics? Your long-term goals are based on your business values.
 What do the tabs mean in this spreadsheet? Long-Term Goals are those beyond the next 12 months. If  you’re new to your business, one 
of  your long-term goals may be to turn a profit by your third year in business, or opening a second location within the next 10 years. Years at a 
Glance is a condensed calendar to look ahead for extended time off for employees or myself  or events that might require different staffing issues, 
for example. A yearly tab contains goals for the year, a monthly tab for each month, and weekly goals within those. If  your goal for the year is to 
remodel your party room by August, write that in your 2021 goals. Then go backward from August, listing tasks like “complete design by” and 
“buy materials for.” Each month, glance at your 2021 goals to see if  there is something that you could accomplish earlier. 
 Color-coding your goals gives a feeling of  accomplishment for both you and your staff as you can visibly watch your business move forward. 
Green is completed, yellow is in-progress, and red is missed goals. 
 In addition to the goals for each weekly tab/meeting you will also be looking at the upcoming week for things that aren’t goal oriented but 
need to be addressed or considered for the coming week, such as upcoming events, for instance.
 As we move forward in 2021, in addition to personal and business goal-setting, the CCSA Board of  Directors is also planning and implement-
ing goals for the upcoming year and convention. As hard as goal planning usually is, goal planning with COVID in the mix is 10 times harder—for 
me, for you, and for the CCSA. But we soldier on! Good luck, and always, feel free to reach out to me, I am by no means an expert, but we can 
work through it together!

Tracy Schultz
CCSA Board President
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Creating Your Vibe
THE SILVER LINING

With so many things in life, there are positives and negatives. We talk 
about positive and negative space in a photograph or painting. The artist 
has the ability to determine which composition they support. A battery has 
a positive and negative terminal and one cannot work without the other.
 We often become overwhelmed with excessive negativity, especially 
in very trying times like these. So how do we balance the positive and 
negatives of  life? Some of  it comes down to how we frame it. If  “but” 
negates anything said before it, we need to be sure we put the nega-
tive aspect first, and follow that with a positive. This can help bring a 
better vibe to almost any situation.
 Virtually everyone agrees that 2020 brought a lot of  heartache, 
anxiety, stress, and tears. But what good did it bring? Did it allow you 
to reevaluate your business? Did it give you more time with your fam-
ily? Did it force you to look over your expenses and eliminate things 
you were too busy to consider before? Did it change your business 
plan for the better? Now, imagine if  I had said that same thing in 
reverse. “The year 2020 forced me to look over my expenses and cut 
out things I never had the time to deal with before, but it brought a lot 
of  stress and anxiety.” The word “but” cancelled out the positive and 
just sounded negative because all I could focus on was the stress and 
anxiety. I took no value in the fact that it forced me to save money.
 For example, my studio was located in an indoor mall. In 2019 
the owner of  the mall sold it without telling any of  the tenants. It was 
stressful and frustrating, to say the least. Then in 2020 the new owner 
sold it to a manufacturing firm and we were told the day it sold that we 
had to relocate. It was devastating to have to find a new spot in the 
middle of  a global pandemic. But guess what? I found a new location 
and I now have a spot with a ton of  traffic. I’m in the downtown district, 
I have the ability to add pottery wheels, and the space is smaller, which 
has allowed me to save money on utilities. It has been the best thing 
for my business. See what I did there? I put all the negative aspects of  
this situation first and ended with all the positives.

T
By Ashley Borchard, Cobbygoose, Alpena, Michigan

The word “but” can be one of  the most powerful words in the English language. Not until I started writing this article did I realize how 
truly forceful this word is. It tends to have a bad reputation due to its ability to cancel out or undermine what preceded it. Yet depend-
ing on how you use it, it can be hurtful and destructive or it can be kind and uplifting. It can take away significance or it can add value.

 The same thing can happen when customers walk into our studio. 
“Oh, I like that mug, but it’s so expensive.” We’ve all heard some 
version of  that statement and on a stressful day it can leave you with 
an empty tank. It sets the tone for the whole day or sometimes even 
the week. So let’s imagine that same sentence reversed: “It’s expen-
sive, but I really like it.” The cost aspect doesn’t even seem to matter 
because all you can hear is that the customer likes the mug. It likely to 
make you want to jump up and see how you can help that customer.
 We cannot directly control how others react or respond. What we 
can do, though, is be intentional with our own thoughts and reac-
tions. Each time you do this, you are making small deposits into your 
emotional bank account that eventually pay off when you’re faced with 
stress, frustration, and negativity. Sometimes you have to embrace the 
negative, but try not to drain your battery doing it. Make sure while 
you’re embracing that you fill your cup by finding that positive, even if  
it’s small. Start filling your cup today and create your vibe. e



KILN KILN 
GODDESS GODDESS 
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Here are some ideas for bumping up your of-
ferings, and—for those who haven’t initiated 
these services yet—a quick-start guide.

Let’s review your to-go program:
 e The big picture: what’s working and what 
needs fixing? Make a list, taking staff and custom-
ers’ feedback into consideration, and tweak. 
 e Are to-go kits consistently selling? 
Try adding new collections or party packs for 
children and office groups. 
 e What are you offering (themes, 
holidays), and what supplies come in each kit? 
Can you stock the supplies you need? 
 e What can you sell à la carte? 
Sponges, brushes, creative tools? Magnets or 
ribbons for displaying? (If  you sell add-ons, 
make sure they’re pictured in your marketing!)
 e What can you streamline? Preplanned 
projects like the CCSA’s Designing Dishes are 
perfect for to-go kits. Print the directions and 
line art, package with supplies, and you’re done! 
Also consider premaking coloring book pottery.

Marketing
 e Update signage. The CCSA website 
and FB Chatter photo albums offer new signage 
graphics. The CCSA discount with Office Max/Office 
Depot and Staples means you can print full-color 
signs on heavy paper for very reasonable prices. 
Photos of to-go kits on signage isn’t necessary; 
the kit should be sitting right next to the sign. 
 e Go live! Many members have success-
fully held online sales. After just one live session 
you’ll feel more comfortable. Practice by filming 
yourself on your phone, then reviewing the video. 
Aim for good eye contact (look into the camera), 
minimize um’s, and limit excessive movement. 
Next, do a quick, simple FB live: hello, thanks for 
your support, and don’t forget we have to-go kits 
(and feature your best seller). 
 e Create an “unboxing” video. These 
are big with subscription box companies. Ask a 
customer to film their child opening (unbox-
ing) their to-go kit. Get signed permission to 

Pottery-to-Go: It’s Time to Update!
By Hillary Moulliet, CCSA Member Engagement Manager

We’ve been in this strange new way of life for almost a year. Ini-
tially there was scrambling, guessing, and hoping, and many stu-
dios found great success with to-go kits. The initial whirlwind may 
be behind us, but adaptation won’t go away anytime soon. And 
remember: Not one studio owner came into the pandemic as a full-
fledged pottery-to-go business.

BUSINESS SENSE

use the footage and 
feature it in promo-
tions. 
 e Promote parties at home, holidays 
and gifts from grandparents (perfect for Eas-
ter and Mother’s Day and Father’s Day gifts).

Haven’t tried to-go options? Take a few 
steps to start selling on a small scale:
 e Compile information from a “pottery-
to-go” search on FB Chatter, and save images 
from the photo albums.
 e Select a few pieces to use as to-go 
project (a couple of  popular figurines, or two 
different coffee mugs, or a standard dinner 
plate and salad plate).
 e Pick 6–8 colors. Use 2-ounce bottles 
or small to-go cups. 
 e Paint a sample of  each piece using 
the colors you send with the kits.
 e Create an instructional card to include 
in each kit (what to do, what not to do, how to 
return pieces to your studio).
 e You don’t need a fancy containers. Flat-
bottomed handled bags work perfectly. Several 
of our suppliers carry bags and other to-go sup-
plies, or start by purchasing smaller quantities 
from local retailers until you increase volume.
 e Add to-go information and photo(s) 
to your website and social media. The CCSA 
website and Chatter have tons of  photos, 
including to-go kit photos from other studios. 
 e Train staff on procedures for selling 
the kits and processing the pieces once 
they’re returned.
 e Just because your offerings may be a 
smaller scale, don’t skimp on promoting. Dis-
play the kits in your window, on your shelves, 
and at your point of  sale. All displays should 
include a sign. 
 e Take notes: what’s working and 
what’s not?
 To-go is here to stay. Make it part of  your 
business and your customers will be excited 
to see you unveil new kits every quarter! e

Woo-wee. 2020. Am I right or am I right?
 Is it trite to say something about 
the lessons we learned in 2020? Or the 
struggles we faced? I’m not sure yet. I’m 
still reeling a little, but I do think we need 
to talk about it. It’s the most elephant-
in-the-room thing most of  us have ever 
faced, after all.
 I absolutely do not want to downplay 
what we all went through, and I don’t want 
to make light, because for some it was a 
loss of  a little but for others the loss was 
of  a magnitude we cannot imagine. We lost 
family members and friends and we saw 
businesses close and there is no way that 
we can make a TP quip and not remember 
that for others, this was no joke.
 But time marched on and 2020 came 
to a merciful end and the biggest lesson 
we learned is that we are resilient. (And 
I just learned from my autocorrect that 
I didn’t know how that word is spelled. 
Thank you, autocorrect.)
 I saw a quote right at the end of  2020 
that said almost all resiliency comes from 
how supported you feel by your network. 
Is it possible for there to be a group that 
supported each other more in a time when 
we all needed it the most? I don’t think 
so. This is not new, of  course, because 
the CCSA has always been supportive in 
a way that is incredible. This year was a 
crescendo.
 How resilient could I have been if  
I had been treading water on my own? 
I’m not sure. When I wasn’t always sure 
what my next step should be, there was 
someone with an idea. As we morphed and 
changed and zigged and zagged, there 
were people to help you brainstorm and 
consider the pros and cons and the what-
ifs and how-abouts. The network was there 
for you to plug into, and everyone added 
their part.
 January 1 didn’t make it all go away 
and “back to normal” probably isn’t really 
a thing. But we move forward, stronger as 
a group. I feel like I can face what is com-
ing, not because I am strong or smart or 
capable, but because my network is, and 
I’m so glad to be a part of  it. e



www.maycocolors.com
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Sell a supply kit separately (a few brushes and a synthetic sponge) so 
the customer has the primary tools to create each month. Your pro-
gram can consist of  simple monthly projects on the same type of  piece 
such as a plate, or vary from month to month based on the season and 
costs involved. 
 You can offer subscriptions for a set amount of  time such as 3 
months, 6 months, or even a year. Giving a price break on longer sub-
scriptions can encourage people to go to the next level and help you 
generate income in future months. 
 I have always liked showing elements of  a design on various 
shapes to help customers see how they can create a set of  dinnerware 
or home decor items. One piece may feature small polka dots, stripes, 
and large leaves. The next sample could show small leaves as a border 
and large dots. You can also show how the same design idea will work 
on various shapes. This is particularly helpful for customers who like a 
particular design but really want a different shape. 
 Check out Ammie Williams’s Good for Y’all subscription program 
(ammieyall.com). Subscribing to her program not only gives you gor-
geous designs but you can use those designs in your own subscription 
program. CCSA’s Designing Dishes also provides a beautiful design 
each month that you can easily turn into a subscription program or 
virtual classes. 

DECORATE YOUR ZOOM ROOM
Virtual meetings for fun and for business are going to be a part of  
our future. Commercial real estate companies are seeing empty office 
spaces like never before. And while some people will eventually get 
back to the office, a large segment of  the population will continue to 
work from home, if  not full time then definitely part time.

 Take this opportunity to help people decorate their 
home offices and the space people see during Zoom 
meetings. Show ideas for desk accessories, coffee 
mugs, and inspiring shapes to feature as wall art or on 
display shelves. 

A NEW PERSPECTIVE
How can you think outside the lines in 2021? What did 
you learn in 2020 that has sparked new ideas that you 
can bring to fruition in the coming year? Remember, how 
you view something will affect the outcome of  anything 
you do—personally and in your business. We have to 
push ourselves to look beyond our initial plans for our 
businesses and start dreaming and acting upon those 
dreams to create the next level for our businesses. e

To meet the demands of  an ever-changing market, we need a new 
mindset, to look at things from a different perspective and reinvent our 
businesses. A friend once told me to keep the main thing as the main 
thing, but that doesn’t mean do things the same way. PYOP is the main 
thing, but by shifting our mindset to reassess how we offer pottery 
painting, we open up the doors to creativity in our business offerings 
and in how we acquire new customers, maintain existing customers, 
and expand our businesses.
 So how do we do that when things seem to change daily? Trends 
in how businesses are adapting to challenges can work well for a PYOP 
studio. The key is making sure that you stay visible. Consider these 
ideas when moving forward in 2021. 

SUBSCRIPTION PROGRAMS 
BirchBox, KiwiCo, FitSnack—everyone has a box of  goodies to sell. 
Why not you? How fun to offer your customers a box (or bag) of  ce-
ramic goodness each month! Take the basic box a step further by using 
the contents of  each box to build a set. 
	 e Plate or Canvas of  the Month: Create a simple design on a 
dinner plate or clay canvas. Your customers end up building a fun col-
lection of  dinnerware or a colorful art wall.
	 e Technique Boxes: Feature a different technique each month on 
a tile or salad plate. Include a printed or downloadable technique sheet 
with step-by-step photos for painters to use at home. You can even 
create your own video for them to follow along as they learn.
	 e What’s New Kits: Customers love to see what’s new! Create a 
kit that features a new shape, available to your subscribers first. You 
can provide design inspiration via pictures on your website/social me-
dia, or give them the colors and instructions to duplicate your sample.

6 CCSAtoday  •  Fuel Your Creative Fire  •  Spring 2021

D
By Crista Toler, Mayco, Studio Market Coordinator

Design trends come and go and hot colors change, but the need to constantly market yourself, particularly during a pandemic, never 
changes. Now more than ever, we must continue to dream up new ideas to inspire existing customers and attract new customers.

TREND FLASH

2021 Trends: 

A New Way of Thinking
See the See the 

digital edition digital edition 

for even more for even more 

trend ideas!trend ideas!
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This past September (yes, you read that right—September 2020!) owner 
Amanda Nuckles overcame all the obstacles of COVID-19 and opened up 
her 27-seat studio. She explained the history and purpose of her studio: 
“I restored an 1885 historic building, which is now home to The Cherry 
on Top. We are also an ice cream shop and that has brought a lot of foot 
traffic. I wanted to provide a place for people to connect with their loved 
ones while making memories. When I first opened I was expecting it to 
take a while for people to start painting pottery, but I think everyone was 
ready to get out and enjoy spending time together.”
 Along with bisqueware that is cleverly displayed on its own wall 
with various styles of  tables, Amanda also offers 
fused glass projects. “I personally love to create 
fused glass,” Amanda says with a smile. “My studio is 
small so we are always looking for ways to use verti-
cal space. We also recently added 9 popular colors 
to each table and that has been a huge help. It cuts 
down on traffic to the paint bar and makes it easier 
on the adults when their children are painting.”
 I asked Amanda if there was anything else unique 
about her business or something she excels at that 
she would like to share. She told me, “I would definitely 
say that for us ice cream brings people in who typically 
wouldn’t walk into a standalone PYOP. We even have quite 
a few newbies who keep on coming back for more—both 

Cheers to Cherries
By Mary Jean Ayson-Lemon, The Watering Can Art Studio, Vienna, West Virginia

IIn a quaint little town of  7,000 people, there is the perfect studio to bring you cheer. 
Stroll down the sidewalk of  South Western Avenue in Lampasas, Texas, and you’ll find the 
sweetest little outdoor seating area surrounded by trees and a charming studio by the name of  The Cherry on Top, a paint-your-own 
pottery studio and ice cream parlor that is the perfect pair to brighten your day!

STUDIO SPOTLIGHT

ice cream and pottery painting that is! I was also a professional photogra-
pher prior to opening my studio, so I feel that helps. Since my space was 
designed with photography in mind, even my customers can get great 
images with their cell phones to post on social media.”
 Amanda markets her studio by utilizing the social media platforms 
of  Instagram and Facebook. She has done very little print and/or radio 
since Facebook has been successful for her. Check out her pages at the 
following links, and be sure to Like, Share, and Follow: 
 http://www.facebook.com/thecherryontoplampasas
 http://www.instagram.com/thecherryontoplampasas  e

Check out Check out 
the digital the digital 

edition for more edition for more 

photos of this photos of this 

amazing studio!amazing studio!

http://www.facebook.com/thecherryontoplampasas
http://www.instagram.com/thecherryontoplampasas


be anything, but remember: don’t overdo it! Less is more. By playing 
around with the accessories, you’ll find the balance of  the right amount.

When you’ve assembled all the components for your own DIY branding 
photoshoot, consider the number of  photos you’re taking. Take lots of  

photos of  the same subject, photographed from 
different angles, styled and arranged differently, 
and featuring different accessories to help tell the 
story. Then later on, when you need content to post, 
you can use similar photos with your branding and 
aesthetic without having to post the same photos.
       Above all, have fun with your photoshoots! 
Give yourself  about 1-2 hours for them monthly, 
bimonthly, or as often as you need to be sure you 

have enough content readily available to post when you need it. By 
organizing your own DIY branded photoshoots, you will see an increase 
in brand recognition and devotion from both new and existing audi-
ences. e

Lindsay Marr is a PYOP Studio Strategist offering brand assistance, social 
media content creation, influencer work, social media consulting, and one-on-
one mentoring. Find her at lindsaymarrstudio.com, Lindsay.e.marr@gmail.com, 
IG @lindsaymarrstudio.

With many locations closed or closing again due to pandemic lock-
downs, studios are now having to bundle their in-studio experience 
with branded marketing for projects to go. Your social media aesthetics 
need to match those of  the actual studio, so your branded marketing 
material needs to tell a story about your products, services, and the 
experience painters can expect to have in their 
home. There are many photo-sharing resources out 
there, and it’s worth investing the time to make your 
studio branding stand out to both new and exist-
ing audiences with your own DIY studio branding 
photoshoots.
       To get started, here’s what you’ll need.

GOOD LIGHTING/LOCATION
It’s all about the lighting, so put your products in the spotlight. Natural 
light makes your marketing photos of  products look like a million bucks. 
Ring lights or other lighting equipment also work great if  natural light 
isn’t accessible. Note that if  you’re photographing fired pieces you’ll be 
dealing with glare from the glazes, so try using sheets of  white tissue 
paper over the light to help diffuse it and lessen the glare.

GOOD CAMERA
My iPhone 8+ has always been my go-to for taking photos; I specifi-
cally upgraded my phone so I could get the portrait mode 
camera, which is amazing to focus in on pottery pieces in all 
their glory. Using your phone to take photos makes it simpler 
and more accessible to upload photos directly to social media 
pages. Always avoid using your flash, and if  you have good 
lighting you won’t need it.

GOOD BACKGROUNDS
I always relied on my trusty white board for my branded 
photoshoots, but there are many other options. A larger 
background surface area makes taking photos easier so 
everything you need for your photography will fit on it. Rolls 
of  wrapping paper, Bristol board, fabric, and tabletops are 
all great options—get creative. But, most importantly, don’t 
overdo it! The product should be the main focus, so don’t let it 
get lost among your background or accessories.
	 e Plain bisque = textured/patterned background
	 e Painted pottery = plain and/or simple background

GOOD ACCESSORIES
This is where photoshoots get fun! Adding complementary 
accessories to your photos makes them more relevant, ver-
satile, and attractive to your audience because they help tell 
the story of  your products and experience. Accessories can 
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THE PRODUCT THE PRODUCT 
SHOULD BE THE MAIN SHOULD BE THE MAIN 
FOCUS, SO DON’T LET FOCUS, SO DON’T LET 

IT GET LOST AMONG IT GET LOST AMONG 
YOUR BACKGROUND YOUR BACKGROUND 

OR ACCESSORIES.OR ACCESSORIES.

DIY Branding Photoshoots
By Lindsay Marr, PYOP Studio Strategist, Lindsay Marr Studio

BBranding has always been a vital part for all small businesses looking to set themselves apart, but in our current situation, it is more 
important than ever! 

STUDIO SPECIAL

mailto:Lindsay.e.marr@gmail.com
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Most changes are aimed at making it easier for customers to create at 
home. Research is showing that many consumers will still want this op-
tion even after restrictions are lifted, which means the mixed model of  
in-studio and take-home may be here to stay. If  you haven’t been offer-
ing take-home projects, now might be a good time. How can suppliers, 
manufacturers, and the CCSA help?
 One of the challenges is the sheer amount of information, on ev-
erything from accounting and legal matters to marketing and many other 
topics. Fortunately, CCSA suppliers have stepped up to help. Look for blog 
posts, Facebook Live classes, newsletters, and more, to help you recog-
nize, process, and act on information that can help your business thrive.
 Suppliers are offering take-home materials and projects as well as 
take-home-friendly tools. Many now sell disposable cups for color, brush 
packs, paper palettes, acrylics, prepackaged kits for both single projects and 
parties, and more. Some even offer to drop-ship items directly to customers 
in nonbranded packaging. Coloring book pottery, disposable design stickers, 
and printable and video instructions are all fabulous options to help your 
customers make great-looking projects without in-person guidance.

 Point-of-sale providers have made impressive changes to make 
it easier for businesses to create online shopping options. If  you’re 
not using a POS system, this is definitely a good time to research 
one that meets your needs. Many integrate with marketing tools such 
as Constant Contact and MailChimp, as well as accounting tools like 
QuickBooks. Most have options to sell gift cards and introduce loyalty 
programs. New features may make it possible to connect in-studio and 
online inventory to keep track of  stock and prevent overselling items.
 Resources for assistance with take-home projects are available too. 
Familiarizing yourself with Zoom, Facebook Live, Google Meet, and similar 
platforms for classes or events can give you more opportunities. Sending 
home projects with instructions is one approach, but there’s no need to 
reinvent the wheel. Look for printable technique sheets from suppliers and 
the CCSA. These resources are there for you to use, so take advantage! 
Some suppliers are offering nonbranded printable and video instruction for 
you to use, including the CCSA’s own Designing Dishes program.
 We can’t wait to see the new, resilient, reimagined versions of  your 
amazing studios! e

Resiliency and Reimagination
By Lisa Feltz, Resource and Training Director, Bisque Imports

RResilience and reimagination have been playing a large part in our lives lately. Suppliers and studios have had to reinvent themselves to address 
changing demands. Understanding the changes from manufacturers and suppliers can help you decide what modifications may be right for you.

RESOURCES

www.ccsaonline.com
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someone else’s posts, you must first save them by clicking on the 
bookmark icon on the post. You can share up to 30 posts in one Posts 
Guide. This is a great feature to compile similar posts together.

FORMATTING AND SHARING GUIDES
Give you formatting options to really make your mark with each post. 
You can change the cover photo, and add titles and descriptions for 
each post. Instagram users are far more likely to read a short and 
concise description, so keep that in mind when you’re writing copy. The 
user can always click through to the original post to find out more infor-
mation about that one in particular.
 When the Guide is ready to publish, click the blue Share button. 
Once you have published your first Guide, the icon will appear on your 
profile. It resembles an open newspaper. Just like any post or Reel, this 
can be shared (and should be!) to your stories.
  
IDEAS FOR GUIDES
 e Studio tour (Place)
 e New products (Product)
 e How it works (Post)
 e Technique Tuesday (Post)
 e Monthly events (Post)
 e Tips (Post)
 e Meet the owner/staff (Post)
 e Kids’ camps (Post or Product)
 e Fundraiser/Partnerships (Post or Place)
   
Learning a new feature can feel intimidating and time consuming, but 
it’s worth it. Hopefully this article will inspire you to give Instagram 
Guides a go. You never know which post will bring in new customers, so 
get out there and get to posting! e

Guides began in May 2020 as a response to COVID-19. Instagram part-
nered with health and wellness professionals to provide mental health 
and pandemic response resources to Instagram users to help stop 
the spread of  misinformation. Since it’s become available to everyone, 
users are finding interesting ways to share more information about 
themselves, their brand, their services, and more. Instagram says 
Guides are “a way to more easily discover recommendations, tips and 
other content from your favorite creators, public figures, organizations 
and publishers on Instagram.” A Guide is similar to a Pinterest Board in 
the idea that you can link to other users’ content or to your own.

There are three categories of Guides: Places, Products, and Posts:
	 e Places: Recommend places in your city and beyond.
	 e Products: Recommend your favorite products, from your Insta-
gram shop or someone else’s.
	 e Posts: Recommend posts you’ve created or saved.
 
PLACES GUIDE
Posting a Places Guide is great for showcasing your studio, a local market 
you’re attending, or business you’re partnering with. Once you choose 
the Places option, you can pick from a location that has been listed on 
Instagram. Once you click on a location, Instagram will pull all public posts 
that have been tagged with that location. You are able to select up to five 
videos and pictures for one Places Guide, but multiple locations can exist 
in one Places Guide. For instance, I can put together an Atlanta Guide and 
link to many of my favorite places around the city, all using content from 
other users with public profiles.
 
PRODUCTS GUIDE
Products Guides are a great way to feature items from your Instagram Shop. 
In order to showcase your items, you must have set up an Instagram Shop. 
You can do that within your Settings. 
Once you select the shop you’d like to 
feature, Instagram shows you avail-
able products to choose from. After 
you choose the product, you will be 
prompted to choose a post from product 
photos, your own posts, or posts from 
that shop. You can feature multiple prod-
ucts in one Product Guide by clicking Add 
Products at the bottom of the screen.
 
POSTS GUIDE
Posts Guides allow you to choose from 
your own posts or saved posts from 
other Instagram accounts. To promote 

A Guide to Instagram Guides
By Ammie Williams, @ammieyall

IIn November, Instagram rolled out another new feature for us to learn: Instagram Guides. If  you’re anything like me, you saw this and 
thought, “Really? More??” Many of  us are just getting used to Reels and figuring out how to make them work for our business. But, as 
we’ve learned with each new feature, Instagram rewards the accounts that try out the new stuff by pushing their content out to more 
users. So, here is your Guide to Guides and how they can work for your PYOP.

STUDIO SPECIAL
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There are several things to think about as you start preparing for a 
fundraiser. 
 Be very clear with the organization about what you will provide. It 
is also vital to lay out what you expect them to provide. Firm and clear 
instructions will lead to a more successful fundraiser for all parties.
   What product are you going to offer? Fired pottery, acrylic, canvas, 
string art…the possibilities are endless. Think about upcoming events 
and holidays such as Easter, Mother’s Day, First Communion. Tailor 
some kits to the needs of  your community or to the organization you 
are working with (Animal shelter= pet bowl kits).
 Be strategic in the organizations you decide to collaborate with for 
fundraisers. Once you announce that you are looking for partnerships, 
you may get inundated with requests. What organization piques your 

To-Go Fundraising: 
Give Back to Move Forward

BRANCHING OUT

I
By Susan Bucci, The Painted Peacock, Greenville, North Carolina

It is safe to say that 2020 brought many changes to every studio. With to-go kits being a big part of  these changes, and the importance 
of  maximizing our marketing efforts of  them, it is also important to boost your business and branch out into new customer fields through 
an unexpected path: to-go fundraisers. You may think the idea of  handing a check over to someone else is a painful experience, but 
consider how a fundraising partnership can be a win-win situation. Not only will you get the good press about your organization by giving 
back to your community during tough times, but with proper marketing you can boost your sales, advertise your business, and widen 
your audience overnight—leading to increased future sales.

passion? This will reflect upon your studio as well, so ensure that you 
choose one that will help your reputation. Which organizations have a 
community that you are trying to tap into? (It’s okay to be a little selfish 
here. It needs to be a win-win.) Which organization is going to do the 
work needed to advertise the event? 
 What will you provide? Marketing materials? Imagery? Social media 
content? Again, be clear in what you will provide versus what they 
need to provide. Who is going to set up a Facebook event? The more 
you can supply, the better to help maximize success. This may involve 
setting up a flyer that has your info and branding that can be printed 
or shared online easily. For future fundraisers, you only need to change 
out the organization name. Same with social media posts. The easier 
you make it for the organization to share, the more they will share it.

 How much will go back to the organization? Having 
a fundraiser does not mean that you need to lose money. 
Incorporate some of  the return into your price. Is the 
donation going to be a set number of  dollars per item sold 
or is it a set percentage of  sales? Figure out what you are 
comfortable with, but what will also make it appealing to 
the organization. 
 Follow up with the host of  the fundraiser to ensure 
they are doing their part in marketing your business and 
the fundraiser. Be firm with your expectations of  them. 
Find out what went well, but also what could change in the 
future on your end to make it more successful.
 I encourage you to really build relationships off 
the fundraiser. Get to know what the organization offers, 
continue cross marketing throughout the year if  possible, 
and expand your network. When done well, these fundrais-
ers can be quite multifaceted and lead to new customers, 
increased sales, and strong relationships.
  Pinspiration is a DIY arts and crafts studio. Brooke 
Roe, CCSA member, is the founder and owner of  the Phoe-
nix location (https://www.pinspiration.com/locations/phoe-
nix). Pinspiration also offers a number of  team builder and 
party-in-a-box project offerings that are great for groups, 
including fundraisers.
 When a local school could no longer host their fall 
festival fundraiser, the Parent Action Committee organizers 

A social media post provided by The Painted Peacock for the fundraiser 
organization to share.

https://www.pinspiration.com/locations/phoe-nix
https://www.pinspiration.com/locations/phoe-nix
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contacted Pinspiration to provide fun, fall-themed take-home projects 
for every child in the school. Pinspiration worked with the hosts to offer 
projects that would work across age groups, fit the budget prescribed 
by the school, and complement the fall festival theme. In the end, it 
was decided that the students would select their project from multiple 
options, including a fall canvas design, 
a ceramic pumpkin, or a wood jar crate. 
The organizers provided Pinspiration 
with a master list of  projects and parent 
volunteers delivered the projects to each 
classroom.

How did you make it successful 
for both you and the school/other 
organization?
Generating custom QR codes is free and 
makes sharing projection instructions 
so much easier! While we do offer some 
virtual classes by request, I really like 
to utilize our existing written or video 
tutorial resources rather than have to 
pay an instructor for an additional task. 
In lieu of  printing individual instruction 
sheets, we included the needed tutori-
als in a private link on the Google Drive. 
I then print the QR codes on business 
cards from Vistaprint or on photo cards from Walgreens and staple the 
cards to the project kit bag so they aren’t misplaced. We also provide 
the studio email or phone number on the written directions for any 
customer questions.

How did you decide how much to give back to the school or 
organization?
At Pinspiration, we generally offer 10% back on our regular prices for 
fundraisers. However, I occasionally get requests for smaller, custom 
projects. In those instances, depending on the project, I may have 

more leverage to source pricing that is 
low enough to still meet COGS thresholds 
and make the fundraiser a bit more prof-
itable for the hosts. I limit customized 
project offerings to very large groups 
and require a minimum number of  paid 
participants, however.

Any tips on marketing and making 
it successful?
We spend a great deal of  time commu-
nicating with the organization’s planners 
to really make sure we understand their 
needs and customize the project to the 
event or organization’s theme whenever 
we can. This attention to detail and per-
sonalization means we often retain fund-
raiser customers year after year. We also 
encourage the organization to market on 
their end and offer to share their social 
posts. We have them make us co-hosts 

of  their Facebook event. If  the fundraiser is open to the public, we will 
often create unique content on our end as well and share the project 
sample photo on our own social media channels. e

www.bisqueimports.com/perks
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First and foremost, health and safety are a top priority. Keep following 
the CDC and your local guidelines to keep yourself, your staff, and your 
customers safe. This virus will be with us for a long time, and so will 
masking, social distancing, and adapting regular cleaning and disinfect-
ing protocols. Your first investment should be to 
create and maintain a safe setting in your studio.
 Many of  us have lost income in 2020 and 
will have to make adjustments as we ramp up our 
studios. Running our businesses as efficiently as 
possible is more important than ever. We will need 
to figure out how to do more with less, to make 
careful and smart investments to bring customers back. Look for inef-
ficiencies in your business to eliminate. Search for and implement tech 
tools and apps that help streamline your operations. As we cut back it 
may seem counterintuitive to spend more on advertising, but this may 
be critical to increasing customer traffic, since it is likely the impact of  

the pandemic may continue well beyond reopening. Keep leaning on 
successful virtual events and pottery to go for additional sources of  
revenue.
 Audit your brand content and marketing materials and adapt them 

to our new reality. The pandemic has changed 
how customers want to do business and what they 
expect. We have all put out messages about our 
shared responsibility for health and safety, but the 
rest of  our brand content needs to convey the same 
awareness and sensitivity to this issue that is affect-
ing our customers’ perception of  our brand.

 Many of  our customers have experienced loss—whether the 
loss of  a loved one, loss of  income, or loss of  a job—and they are 
suffering. Make sure you are not promoting projects or events that are 
tone deaf  to the times. Stay away from insensitive phrasing and snarky 
statements that make light of  a severe and deadly issue. 

 We are in the middle of  a shared 
human experience, so let your mes-
sage be authentic and have a human 
and personal voice. Audit your visual 
imagery as well to make sure they 
make sense and match your mes-
sage. Images of  crowded parties of  
unmasked painters might not work at 
this time. Take down any original con-
tent that references events that are 
not being offered at this time. It is 
always a good idea to keep your con-
tent current and relevant, especially 
when you are trying to ramp up your 
business, bring back your customers, 
and keep their trust in your brand.
 Now more than ever, we need 
our community. Lean on your trusted 
circle, and our community of  studio 
owners at the CCSA. There is no bet-
ter space to find support and helpful 
on-point advice. COVID is leaving a 
lasting impact on all of  us, but small 
businesses are resilient—we pivot, 
we adapt, and we push forward. See 
you on the other side. e

What’s Next?
A LITTLE ABOUT BRANDING

By Sandra Mandell, Oliloli Studio, Queens, New York

TThe pandemic has burned us out. We have all had to reimagine and reinvent our businesses in uncertain times and under difficult and 
stressful circumstances. We did it. After all, we are the same people who decided to take the big leap and open a small business in 
the first place. We have the courage, grit, and determination. I am now digging deep to find that courage once again. On a good day, I 
wholeheartedly believe that our small businesses will not only survive, but will recover and thrive. With the rollout of  the vaccine, we can 
finally see the light at the end of  the tunnel, so focus can shift to the next step: making a plan to reopen, or reopen more fully.

AUDIT YOUR VISUAL AUDIT YOUR VISUAL 
IMAGERY AS WELL IMAGERY AS WELL 

TO MAKE SURE THEY TO MAKE SURE THEY 
MAKE SENSE AND MAKE SENSE AND 

MATCH YOUR MESSAGE.MATCH YOUR MESSAGE.



www.chesapeakeceramics.com


16 CCSAtoday  •  Fuel Your Creative Fire  •  Spring 2021

I believe it is important to focus your energies on just a few social media 
platforms to get the most out of  them and have a consistent brand. 
Personally, I chose Facebook and Instagram because they work well for 
our industry, the user base is huge, and I have gotten the most return on 
my time investment on them. Pinterest and TikTok are also great visually 
focused platforms that could be good options for your studio. Whether 
you focus on one or two or post on everything, a 
social media management tool is a huge help to get-
ting (and keeping) organized and at the top of  your 
game.
 Facebook Business Suite (free, iOS + An-
droid) Debuted in September 2020, this is a great 
basic tool for managing your presence on Facebook 
and Instagram. Since Facebook owns Instagram, it is super easy to con-
nect both profiles and this app lets you post on both platforms, schedule 
posts, view and respond to messages and comments, and see some 
basic insights. You can also access many of  these tools on the desktop 
at business.facebook.com. The scheduling feature is built in, so you can 
create weeks of  posts ahead of  time and roll them out on whatever date 
you’d like—just be sure to toggle both Instagram AND Facebook if  you 
want to make the same posts to each. I have found the app can be a 
little buggy and while you can comment on your Instagram posts, you 
can’t directly reply to comments like you can in the actual Instagram app. 
Good choice for: Studios only using Facebook and Instagram that need 
something simple (and free).
 Planoly (free for limited use; paid plan starts at $9/month, iOS + 
Android + Desktop ) Is Instagram your social media platform of  choice? 
Do you obsess over your grid? Then Planoly is a great choice for you! 
This beautiful and easy to use app is marketed as a visual planner for 
social media, particularly Instagram. You can plan out your posts AND 
Instagram Stories in advance with a drag-and-drop calendar and grid 
views and Planoly will automatically post your content to Instagram. Note 
that Stories are not currently available for Auto Posting, but you can still 
use the planning feature. I highly recommend trying out the app and 
upgrading to a paid plan to access more features. With a paid plan, you 
can auto-share your posts to Facebook, get great analytics (like the best 
time to post), create hashtag groups to automatically add to your posts, 

Set It and Forget It: 
Social Media Management Tools 

TECH TALK: MODERN BUSINESS TOOLS FOR YOUR STUDIO

By Maegan Supple, The Pottery Stop, Ellicott City, Maryland

SStudio owners have a million things on their to-do list, and the advent of  social media added one more box to tick. We all know we should 
be posting daily (or even more!). But finding the time or the inspiration to post regularly can quick fall down, or even off, the priority list. 

plus get some great image filters to keep your content consistent! Good 
choice for: Instagram fanatics who want to be in control of  the aesthetics 
of  their Instagram grid or those who are ready to step up their game.
 Later (free for limited use; paid plain starts at $12.50/month, iOS 
+ Android + Desktop) Similar to Planoly, Later is a super-popular ser-
vice designed to help you visually plan your social media posts. It directly 

connects to your Instagram and Facebook profiles, 
so will automatically post whatever you schedule 
without having to copy/paste. It also lets you post 
to Twitter, Facebook, and Pinterest independently 
of  Instagram so you can offer different content on 
each, as opposed to Planoly, which only lets you au-
to-share your Instagram posts to Facebook/Twitter. 

The app is clean and easy to use and the free plan is a great way to try 
out a visual planner. Like Planoly, I do recommend trying it out and then 
upgrading to a paid plan to make the most of  its features. A paid plan will 
let you create posts you’ve been tagged in, create and schedule posts 
to TikTok, suggest relevant hashtags to use to expand your reach, and 
give you access to some great analytics like the best time to post. Do 
note that their basic paid plan offers only 60 posts per month per social 
profile (i.e. 60 to Instagram, 60 to Facebook, etc.). This will be plenty 
for most users, but if  you are a prolific Instagrammer, you may want to 
upgrade to the next level or choose a different option. Good choice for: 
Studios who use multiple platforms (including TikTok) and have different 
content strategies for each, or studios who want a clean, intuitive sched-
uler that does not focus as much on aesthetics.
 HootSuite (free 30-day trial, then starts at $29/month, Desktop 
+ iOS + Android) HootSuite was one of  the first schedulers and has 
been around for years. This means they’ve had opportunities to invest in 
and develop some great tools for social media marketers. It has a visual 
calendar to help plan out your posts and content strategy, but the real 
bonus is how many apps it will integrate with: the usual suspects (Face-
book, Instagram, Pinterest) as well as YouTube, LinkedIn, and Pinterest, 
but it will also integrate with apps like Canva, Google My Business, and 
Slack. If  you use any of  these additional platforms, HootSuite would be a 
great option for you. Good choice for: Studios who use more than a few 
social media platforms beyond Facebook/Instagram. e

A SOCIAL MEDIA A SOCIAL MEDIA 
MANAGEMENT TOOL MANAGEMENT TOOL 

IS A HUGE HELP TO IS A HUGE HELP TO 
GETTING (AND KEEPING) GETTING (AND KEEPING) 

ORGANIZED.ORGANIZED.
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New Year, New Studio
SERVICE WITH A SMILE

By Margaret Nevill, The Mad Platter, Columbia, South Carolina

But why does customer service need to be about the end result, and not 
the start of  something beautiful? Let’s take a look at how better cus-
tomer service from the start can lead to a happier studio in the long run. 
First rule: your customer is a human and your kiln is a machine. Place 
value in the customer experience before you place value in the end re-
sults. Anyone can buy a mug from Target, but we provide an experience 
for people to put memories into that mug.
 Take time to invest in your staff from the very 
beginning. If  you treat your staff well, it will show. 
How does your staff present the feel of  your studio? 
Staff shirts or aprons, a dress code that presents 
a fresh feeling (maybe funky fun, or classic prep) 
or an overall pep in their step. Is your staff happy? 
Do they want to be at work or are they a bunch of  
Debbie Downers? Your staff sells your studio. They need to value your 
customer’s time and know how the product works. The ability to verbal-
ize your process puts your staff in control of  what may lie ahead. If  they 
are able to say that they do not know the answer but they can check with 
someone who does, that sounds better than “I don’t know” or “I can’t 
help you.”
 Giving your staff the ability to solve a problem creatively on the 
spot can squash it before it becomes bigger than it should. If  staff are 

NNew Year, New Studio, or maybe Better Year, Better Studio? I’ve been thinking a lot about this past year and our customer service in 
the studio. (Anybody ruin Christmas this year!?) The anxiety of  getting through the holidays was pretty high due to COVID, but I have to 
admit that our customer service scramble was much lower than in years past. Was it a kinder, gentler customer base, or was it because 
we were better prepared for what may come our way? Many times the first thought about “customer service” is “Uh-oh, something bad 
is about to happen.” 

unable to provide immediate assistance, make sure you get back to the 
customer in a timely manner. The longer the problem festers, the longer 
someone’s feelings are hurt.
 Your staff can also help you recognize customers who are more like 
family. They may be your most frequent customers or they may be that 
one woman who has come in for the past sixteen years at Christmas to 

order eight Christmas balls. Remembering the little 
things is what makes the customer feel special. If  
your point of  sale can help you remember that Dad’s 
broken plate was a rim, not a coupe, you’ve become 
part of  the family. Everyone wants to go where 
someone knows their name, so let that place be your 
studio.
 Look at your website to see if  the customer can help 

themselves before they need help from you. Think of  your website as a 
book ready to be read. If  you haven’t refreshed your website recently, 
now is the time to do it. Be sure important details like your address and 
phone number are listed first and foremost. If  your customer has to 
spend time searching, by the time they’ve found out where you are they 
may no longer care.
 Actively listening to customers places their concerns front and cen-
ter. Try repeating their statements back to them in your own words to 

help you both to get on the same page; 
phrases like “Help me to understand…” 
or “It sounds like…” can facilitate a con-
versation. If  you are not actively listening, 
you may be missing the root of  the prob-
lem. Asking what your studio can do in 
the future to avoid the situation lets your 
customer know that you are willing to grow 
and learn.
 Being proactive with the end result is just 
as important as the beginning of  the pro-
cess. Let the customer in on a great local 
coffee shop to fill their mug, or a fantas-
tic new plant shop for Mom’s new planter. 
Finally, send them off with a big THANK 
YOU! Those two words say it all: we value 
your business. When you place value in the 
customer from the start, they know it. But 
learning through mistakes is what helps us 
all grow. Here’s to you and your staff grow-
ing into a better studio this year. e

GIVING YOUR STAFF GIVING YOUR STAFF 
THE ABILITY TO SOLVE A THE ABILITY TO SOLVE A 

PROBLEM CREATIVELY ON PROBLEM CREATIVELY ON 
THE SPOT CAN SQUASH THE SPOT CAN SQUASH 

IT BEFORE IT BECOMES IT BEFORE IT BECOMES 
BIGGER THAN IT SHOULD.BIGGER THAN IT SHOULD.
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“Over the Rainbow” was one of our first projects and it includes a paper tem-
plate guide. When packing the project kit, the beveled paper plate keeps the 
glass base from sliding around. Lay any sheets of paper and waxed paper in 
the bottom of the pizza box, then set the paper plate with the glass base on 
top of the paper, and add baggies of tools and glass pieces on top. Custom-
ers return the project with their glass on the paper plate inside the box.

PACKING SUPPLIES & TOOLS
 12” pizza box
 10” square beveled paper plate
 Ziplock bag (for tools)
 Small paper bag (for larger glass pieces)
 Small condiment cups (.75 or 1 oz.) for frit and glue
 Printed project instructions
 Printed template (or blank paper)
 Waxed paper (to use as a work surface)
 Elmer’s blue gel glue (1/2” in condiment cup)
 2 Q-tips
 2 toothpicks
 2 “scoops” (3” segments of straws, 
       1 cut at an angle and 1 cut straight)

GLASS
 6x6” clear square
 Medium frit (about 1/2 oz. each): 
  Lilac  Orange Opal Turquoise Green
  Amazon Green Sunflower
 4 Sky Blue bits (1/2” squares)
 Sky Blue scraps or buffalo chips (about 4 oz.) e

Glass-
to-Go 
Rainbow

UUsing mostly frit and a few pre-cut pieces, we designed a system for packing and transporting glass. We’ve now sold 10 different glass 
projects using the system and some simple tools, and it has worked beautifully! Along with printed instructions we made an instructional 
video, which we posted privately on YouTube. When project kits are assembled and ready to pick up, we send an email to the customer 
with a few extra tips and a link to the video.

By Rachel Klobucher, 
The Mud Room, Grand Rapids, Michigan
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PROJECT INSTRUCTIONS FOR CUSTOMERS 

We recommend watching our video for extra help! 

READ THIS FIRST 
• Please remember that you're working with cut glass and be careful when handling it! 

Have an adult transfer your glass tile from the square tray to the waxed paper and back 
again. 

• A little glue goes a long way! Keep it very thin. 
• Always apply glue to the glass tile, then put the colored glass pieces on the glue—just 

like decorating a cookie! Use a Q-tip to spread the glue around, just enough to make the 
surface sticky. 

• The glue dries quickly, so work with one small section at a time. Also, add only a tiny 
amount of frit at a time. 

SET UP YOUR WORK AREA 
• Fold up the edges of your waxed paper to create a temporary work tray. Carefully move 

your clear glass tile onto the waxed paper. 
• Slide a piece of paper under the waxed paper. This will make it easy to see your glass 

colors as you work. 

MAKE A PLAN 
• Slide the rainbow template under your clear glass tile. 
• Next, decide which order you want your colors to be in. Put the cups of frit in order on 

your table to make it easier. We'll start with the inside color of the rainbow. 
• FILL IN THE RAINBOW. Work in small sections at a time, starting with the inside color of 

the rainbow. (We used Lilac here.) 
• Use a Q-tip to paint a thin layer of glue onto the glass tile. Follow the shape of the 

printed template. 
• Use the little plastic scoop to add tiny scoops of frit onto the glued area. 
• Use a toothpick (not your fingers!) to push any stray pieces of frit back into place. 
• Repeat this process for each color of the rainbow, working your way out. 

ADD THE BLUE SKY 
• Find the 4 blue squares for the corners, then arrange the irregular pieces to fill in the rest 

of the background area. You can even put a couple of small pieces inside the rainbow if 
you choose. You will have gaps between the pieces. 

• Carefully slide a few blue pieces at a time off from the glass tile, paint a thin layer of glue 
on that section, then place the blue pieces onto the glue. 

WRAP IT UP 
• Check that no colored glass pieces are hanging over the edge of the clear base tile. Use a 

toothpick to push in place. 
• If you have hairspray, hold the bottle about 8–10 inches above your project and spritz. 

This will add extra stickiness to help keep little pieces from moving around when 
transporting your project. 

• After it dries, gently shuffle the project to make sure nothing is loose. Have an adult 
move the project to the square tray. 
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Using the liner brush with the darker green, place random 
swooping sprigs around the wreath, then make little dots around 
the sprigs. Add a little White to the dots for some dimension. 

Using the either a round or flat brush, mix Magenta and White to 
make a light pink. Swirl it onto the round rose placeholders. Use 
darker pinks to add swirly rose details. (Loose commas work 

well.) After rosebuds dry, add green leaves at the calyx. 

For the cotton buds, use the round brush with White to make 
three round dots in a little triangle pattern. When dry, load the 
square brush with Burnt Umber and paint a Y between the dots. 

Mix a small amount of White with Chrome Yellow, but don’t blend 
it all the way; you want a variation visible. Dip the Q-tips bundle 
into the paint and on the board, repeating as necessary to make 
longish flowy triangles. Let dry. e

SUPPLIES
 12” x 12” wood scrap
 Sponge
 Pattern
 Transfer paper
 Pencil
 Round brush
 Small liner brush
 Small/medium flat brush 
 Small bundle of Q-tips (wrapped with tape to hold them together)

ACRYLIC PAINT COLORS
 Burnt Umber  White  Chrome Green
 Magenta  Chrome Yellow

Mix a small amount of Burnt Umber with water to make a very 
liquid consistency. Using a sponge, wipe this over the board in 
even layers to stain the background. Let dry for a few minutes.

Center the pattern on the board and trace to transfer the design. 
Sketch in more details with a pencil.

Paint the letters White. Also with White, use a round brush to lay 
down a few round circles as placeholders for the full roses and a 
few teardrops or paisley shapes for the rosebuds.

Mix a little Burnt Umber with Chrome Green to make dark green. 
Using the round brush, lay down the wreath base. Using the 
same green, mix up some variations, some a little lighter and 

some a littler darker. Use these colors with the round brush to make leaflike 
strokes on both sides of the wreath line. Add highlights with a lighter green 
and with white mixed with a little green.

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

STEP
7

STEP
8

Abstract 
Flower 
Wreath: 
 Sorry for What I Said 
 When It Was Winter

OOnly a small amount of  paint is needed to create this cute spring greeting. Burnt Umber, Chrome Green, White each need only about the 
size of  a 50-cent piece, and for Chrome Yellow and Magenta, a dime-sized drop will do. Because the design is simple, the pattern gives 
only basic suggestions for the placement of  the elements.

By Felica Tortorici, All Fired Up, Redding, California
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TIP: Keep a few pretraced canvases in stock so you don’t have to trace 
one in a hurry every time an order comes in!

SUPPLIES TO CREATE KIT
 8”x10” canvas
 Bisque topper
 Transfer paper
 Ballpoint pen
 Sharpie marker
 Paper bags, pizza boxes, or other branded packaging

MATERIALS TO SEND IN EACH KIT
 Small mixing plate (cut in half)
 Small paper bag
 Wooden coffee stir stick or popsicle stick (for mixing)
 Acrylic instructions
 Color wheel sheet
 Paintbrush
 Acrylic paint: Red, Blue, Yellow, Black, and White

OPTIONAL MATERIALS TO INCLUDE
 Smooth river rock for rock painting
 Pompoms
 Googly eyes
 Pipe cleaners
 Plastic disposable apron

Draw up your design on paper first, keeping in mind your 
canvas dimensions. Trace the final lines in Sharpie for ease 
of  tracing multiple times onto the canvases.

Using transfer paper, trace your final image onto a few can-
vases to start with.

Take process pictures for social media posts/stories to build 
excitement and anticipation for the final product to be avail-
able. Pose your traced canvas, topper, and materials for a 
cute completed kit photo.

Pack the canvas and topper in a bag. In a smaller bag, pack 
the paintbrush, acrylics, instruction and color wheel sheets, 
mixing plate, and mixing stick.

Add in fun materials you might be trying to get rid of. For 
example, in our first round of  kits we included smooth river 
rocks to paint, pompoms, and googly eyes.

Package it all up! Use paper bags or try pizza boxes with a 
branded stamp or sticker. e

By Kaelyn Bucy, Assistant Manager, 
The Pottery Stop, Ellicott City, Maryland

PPackaged items often sell faster, especially for to-go projects. Each kit features a cute canvas and 
topper combination. Our most popular has been the owl canvas and owl topper. And try out seasonal 
options like bunnies in the spring. Get inspired online by searching “coloring page” to pull up some 
great ideas, but be sure to create your own image to avoid copyright infringement.

STEP
4

STEP
1

STEP
3

STEP
2

Canvas-to-Go 
Fun Packs

Check out the Check out the 

digital edition digital edition 

for more tips and for more tips and 

images for this images for this 

technique!technique!

STEP
6

STEP
5



Draw a 5” circle on a piece of  paper to establish base dish 
shape. Sketch out a simple animal form around the traced 
circle or use one of  the patterns provided. Cut out around 
the outline of  the animal head.

Roll out a slab 1/8” thick and compress with a rib.

Place an animal pattern on the slab and trace around the 
edge with a needle tool to cut out. Smooth out cut the 
edges with sponge. 

Place the cut clay 
shape on the uphol-
stery foam. (If you 

don’t want to get clay on the foam, 
first place a piece of plastic on the 
foam before placing the clay.)

Place circular form 
on top of  the clay 
in the center of  

your animal shape. Press down 
firmly on the form and release. 
Remove the form. Clean up the 
clay edges with a sponge. 

SUPPLIES
Low-fire white clay
Paper or patterns 

 Scissors
Slab roller or rolling pin

 Rib
Needle tool

 Sponge
Thick upholstery foam

 5” circular form (GR form or plate)
Assorted brushes

GLAZE COLORS: 
Assorted colors of  choice
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Animal 
Poof 
Dishes

Check out theCheck out the

digital editiondigital edition

for patterns forfor patterns for

this technique!this technique!

By Kaitlyn Miller, Designer, Mayco
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Paint the design using 2–3 
coats of  each color. Let dry fully.

Fire to Cone 06. e



Wine 
Not a 
Succulent 
Dish?

Holding the stem, apply one coat of  Lighter Aqua to the 
top of  the base. Allow to dry until the sheen is gone.

Peel up stickers to reveal the adorable face.

Optional: Use a toothpick to etch a line between the top 
and bottom lip. 

Once the sheen is gone, repeat steps 4 and 5 to add a 
second layer of  color. Allow to dry until the sheen is gone, 
then repeat again to add a third layer of  color.

Once the sheen is gone from the base of  the wine glass, 
use a cotton swab to apply a dot “necklace,” leaving a bit 
of  space between each dot. TIP: Start at the BACK of  the 

stem. If  the dots don’t align perfectly, it’ll be at the back rather than at 
the focal point of  the design. Allow the dots to dry a bit.

Use the toothpick to add smaller dots between the larger 
dots on the necklace.

Clear glaze and fire to cone 06.

OPTIONAL: Once fired, add rocks and a faux succulent to 
transform the wine glass into a planter. e

SUPPLIES
 Wine glass with stem (shown on BI AW-2662)
 Sweet Face Sticker Stencil (SFSS) 
 Sticker Tool Kit (BI STK-1; contains cotton swabs, toothpicks, 
       pin, foam brushes, pencil)
 Soft fan brush
 Toothpick (optional)
 Small rocks and faux succulent plant (optional)

GLAZE COLORS: 
 Black Red       Darker Aqua
 Light Aqua  Or colors of  choice

Peel eyes and mouth stencil stickers from the sticker sheet. 
(Eyebrows are optional.) Apply to the wine glass to create 
a face. Press down firmly to create a tight seal where the 
color will go through the stencil.

Load foam brush with black, then apply in a stippling 
(pouncing) motion to the eyes.

Load foam brush with red, then stipple on the mouth.

Apply one coat of  Darker Aqua to the inside of  the glass. 
Allow to dry until the sheen is gone.

By Lisa Feltz, Bisque Imports

YYour customers will love getting creative with this adorable wine 
glass project. For extra creativity, market it as a succulent dish. 
Using sticker stencils allows your customers to create fabulous-
looking projects with minimal effort! Stickers are also easy to send 
home in take-home kits. You can use the step-by-step photos in 
the digital edition to create an instruction sheet or even a video for 
your customers! 

Check out the Check out the 

digital edition digital edition 

for step-by-step
 

for step-by-step
 

photos!photos!
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SUPPLIES
 Waxed paper or paper towels (to protect work surface)
 Bisque eggs
 Water-based sealer, such as Mod Podge or Collage Pauge
 Paper clips, unbent
 Easy Marble paints (available at Bisque Imports)
 Large bowl or plastic shoebox, filled with water
 Plastic gloves
 Chopstick or skewer
 Gloss varnish

Cover your work surface with waxed paper or paper towels.

Coat your bisque with sealer and 
let dry. Use paper clips to hang 
your eggs to dry, or set them 
over the wells of  a plastic paint 

palette. (If  you want to skip the sealer, you 
can opt to clear glaze and fire the bisque 
ahead of  time.)

Put on gloves. Make sure the bisque is free of  debris or 
dust. Shake each bottle and then remove the caps.

Working quickly, add drops of  
chosen colors one by one to the 
water.

Use the stick to create a marble 
pattern with the colors—again, 
work fast!

Dip your piece in the water and submerge until the entire 
surface is covered. Remove it from the water, shake off ex-
cess water, and hang to dry. (Keeping an opened-up paper 
clip in the top of  the egg helps with handling it.)

Decorate further as desired: add sparkle varnish, glitter, or 
other embellishments). Let dry.

Coat with gloss varnish. e

Kathy Cano-Murillo, founder of  the award-winning CraftyChica brand, is a life-
style and DIY writer and speaker, as well as a novelist and “creativepreneur.”

Hydro-Dip Eggs By Kathy Cano-Murillo, 
Crafty Chica, LLC, 
and Mucho Mas Art Studio

DDelight your customers with a one-of-a-kind reveal from the on-trend technique of  hydro-dip! A mixture of  beautiful colors creates a 
unique pattern on each piece. Note that you’ll likely have paint left on the top of  the water after dipping items, so have another item or 
clean piece of  paper ready to dip to pick up the excess so no paint goes to waste!

Check out the Check out the 

digital edition digital edition 

for step-by-step
 

for step-by-step
 

photos!photos!

STEP
1

STEP
2

STEP
3

STEP
4

STEP
5

STEP
6

STEP
7

STEP
8



Th
ree

-M
on

thM
ark

eti
ng

C
AL
EN
DA
R
S



Sell a supply kit separately (a few brushes and a synthetic sponge) so 
the customer has the primary tools to create each month. Your pro-
gram can consist of  simple monthly projects on the same type of  piece 
such as a plate, or vary from month to month based on the season and 
costs involved. 
 You can offer subscriptions for a set amount of  time such as 3 
months, 6 months, or even a year. Giving a price break on longer sub-
scriptions can encourage people to go to the next level and help you 
generate income in future months. 
 I have always liked showing elements of  a design on various 
shapes to help customers see how they can create a set of  dinnerware 
or home decor items. One piece may feature small polka dots, stripes, 
and large leaves. The next sample could show small leaves as a border 
and large dots. You can also show how the same design idea will work 
on various shapes. This is particularly helpful for customers who like a 
particular design but really want a different shape. 
 Check out Ammie Williams’s Good for Y’all subscription program 
(ammieyall.com). Subscribing to her program not only gives you gor-
geous designs but you can use those designs in your own subscription 
program. CCSA’s Designing Dishes also provides a beautiful design 
each month that you can easily turn into a subscription program or 
virtual classes. 

DECORATE YOUR ZOOM ROOM
Virtual meetings for fun and for business are going to be a part of  
our future. Commercial real estate companies are seeing empty office 
spaces like never before. And while some people will eventually get 
back to the office, a large segment of  the population will continue to 
work from home, if  not full time then definitely part time.

 Take this opportunity to help people decorate their 
home offices and the space people see during Zoom 
meetings. Show ideas for desk accessories, coffee 
mugs, and inspiring shapes to feature as wall art or on 
display shelves. 

A NEW PERSPECTIVE
How can you think outside the lines in 2021? What did 
you learn in 2020 that has sparked new ideas that you 
can bring to fruition in the coming year? Remember, how 
you view something will affect the outcome of  anything 
you do—personally and in your business. We have to 
push ourselves to look beyond our initial plans for our 
businesses and start dreaming and acting upon those 
dreams to create the next level for our businesses. 

To meet the demands of  an ever-changing market, we need a new 
mindset, to look at things from a different perspective and reinvent our 
businesses. A friend once told me to keep the main thing as the main 
thing, but that doesn’t mean do things the same way. PYOP is the main 
thing, but by shifting our mindset to reassess how we offer pottery 
painting, we open up the doors to creativity in our business offerings 
and in how we acquire new customers, maintain existing customers, 
and expand our businesses.
 So how do we do that when things seem to change daily? Trends 
in how businesses are adapting to challenges can work well for a PYOP 
studio. The key is making sure that you stay visible. Consider these 
ideas when moving forward in 2021. 

SUBSCRIPTION PROGRAMS 
BirchBox, KiwiCo, FitSnack—everyone has a box of  goodies to sell. 
Why not you? How fun to offer your customers a box (or bag) of  ce-
ramic goodness each month! Take the basic box a step further by using 
the contents of  each box to build a set. 
	 e Plate or Canvas of  the Month: Create a simple design on a 
dinner plate or clay canvas. Your customers end up building a fun col-
lection of  dinnerware or a colorful art wall.
	 e Technique Boxes: Feature a different technique each month on 
a tile or salad plate. Include a printed or downloadable technique sheet 
with step-by-step photos for painters to use at home. You can even 
create your own video for them to follow along as they learn.
	 e What’s New Kits: Customers love to see what’s new! Create a 
kit that features a new shape, available to your subscribers first. You 
can provide design inspiration via pictures on your website/social me-
dia, or give them the colors and instructions to duplicate your sample.

D
By Crista Toler, Mayco, Studio Market Coordinator

Design trends come and go and hot colors change, but the need to constantly market yourself, particularly during a pandemic, never 
changes. Now more than ever, we must continue to dream up new ideas to inspire existing customers and attract new customers.

TREND FLASH

2021 Trends: 

A New Way of Thinking



VIRTUAL 
FIELD TRIPS 
While hosting field trips or 
corporate events is not as 
easy to accomplish right 
now, you can still connect 
with groups through virtual 
events. The worldwide 
organization of  creative 
communities known as 
Creative Mornings has 
taken their monthly meet-
ings online, and likewise 
switched their popular 
Field Trips program into 
a virtual experience. Each 
month they provide a list 
of  events with topics rang-
ing from goal setting to 
origami (that one was fun 
for my whole family).
 You could host your 
own virtual field trips for 
adults or kids and teach 
techniques or specific proj-
ects. How about a remote 
workers office party? Create 
mini kits for everyone to purchase on their own then 
share a link to a group gathering. You can let the head 
of the group speak briefly before you begin the project 
and after it ends. Or invite someone you know to lead a 
class on boosting creativity, increasing mindfulness, and 
the power of self-care. Your hosting the event keeps your 
studio at the top of customers’ minds as a resource for 
activities and information that promote positive well-being.
 Encourage your customers to share pictures of  
themselves unboxing or what they are creating with 
your subscription kits or virtual programming. Sweeten 
the deal by promoting this practice and offering a bo-
nus item for their next subscription kit such as specialty 
glaze, figurine, or shape of  the month. Those sharing 
information or pictures from a virtual field trip could 
gain points toward a second field trip.

BOOST YOUR COMMUNITY ENGAGEMENT
Community or neighborhood events can boost en-
gagement. A group of  retailers and restaurateurs in 
Evanston, Illinois, created Make Lemonade to brighten 
people’s spirits and draw attention to stores in the 
downtown area. Restaurants and bars created lemon-
themed cocktails; walls featured positive phrases 
and reminders to shop local; local art featured the 
theme, and windows boasted bright yellow displays and 
lemonade-themed vignettes. To promote both fun and 
social distancing while supporting local businesses, hop-
scotch grids were painted on sidewalks and yellow tables 
and chairs were set up outside, and there was even a 
scavenger hunt. The fact that the event is ongoing didn’t 
require large groups to get together at once to enjoy the 
lemonade-themed fun. Patrons could track their activity 
progress on the Eventzee app. Could you do something like 
this in your area?  e
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Social Artworking® is the perfect way to enjoy a night out (or in) with friends and family.

Paint, Designs, Canvas & Supplies
All Available Exclusively From Chesapeake Ceramics

www.chesapeakeceramics.com
https://www.facebook.com/chesapeakeceramics/
https://www.pinterest.com/chesceramics/
https://twitter.com/chesceramics?lang=en
https://www.linkedin.com/company/chesapeake-ceramics


The SSX controller has 
an oversized capac-
itor that allows it to 
deliver power to the wheel head in 
a smooth, predictable fashion when 
you step on the foot pedal. This is 
particularly helpful when you are 
throwing at very slow speeds.

We help you make great things!

5 REASONS
Easy to Clean
Just twist and lift off the wheel head 
for full access to the splash pan. 

Continuous Duty Motors

Large 1 Piece Splash Pan

Heavy Duty Construction

Our 1/3 HP motor delivers more 
torque at the wheel head than the 
competitions 1 HP motor because it 
is rated for industrial use. No matter 
what anyone claims, our wheels will 
handle more clay.

Holds hours of trimmings. When you 
are done just pop off the wheel head 
and carry the whole pan, trimmings 
and all, to empty. Oh... and no leaks.

The shaft, wheel head, base and 
bearing block are the thickest and 
heaviest you will find. This wheel was 
designed by a Big Pot Potter who 
wanted to ensure stability.

Smooth as Silk

...for you to try a Skutt Wheel

Built in Splash Pan

Removable Splash Pan

Each splash pan style is available with your 
choice of a 1 HP, 1/2 HP or 1/3 HP motor.

Visit us at skutt.com for more information

www.skutt.com
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SUBSCRIBE TO OUR FREE CHANNEL
New techniques, how-to videos and more. Subscribe today and be notified whenever a 

new video drops.Share our videos with your staff and customers.

Let us know the videos/ techniques you want made, and we'll make them.
Subscribe today!

Subscribe 

is on YouTube!

Today!

https://www.youtube.com/user/GareInc
https://www.youtube.com/user/GareInc
https://www.facebook.com/GareInc/
https://www.instagram.com/gareinc/


TAKES YOUR 
KILN TO THE 
NEXT LEVEL!

MaycoColors.com

Boost your sales by offering a new fired art 
in your studio. Mayco Stoneware keeps the 
magic of the kiln alive while providing a 
new way for customers to get creative. 

LEARN HOW TO MAKE THIS!

Project Instructions & Video

Stoneware Bisque: SB-104 Rimmed Salad Plate
Glazes: SC-29 Bluegrass, SC-33 Fruit of the Vine, SW-143 Abalone

https://maycocolors.com
https://www.facebook.com/maycopyop/
https://www.pinterest.com/maycocolors/_created/
https://www.youtube.com/user/maycocolors
https://www.instagram.com/maycopyop/
https://www.maycocolors.com/projects/purple-blue-stoneware-plate/
https://www.maycocolors.com/projects/purple-blue-stoneware-plate/


Dazzling Colors
TRENDY SHAPES

Keep your studio fun and fresh with Mayco’s eye-catching new  
Jungle Gems™ Crystal Glazes and brightly colored Elements™ glazes. 
Use them alone or layered with other glazes on our textured bisque. 
Your customers will love these trendy shapes!

MaycoColors.com

LEARN HOW TO MAKE THIS!

Project Instructions

Bisque: MB-1556 Textured Bud Vases (3 Designs)
Glazes: CG-998 Pink Pixie, CG-999 Jazz Notes, CG-1000 Mardi Gras, CG-1001 Gogh Iris, EL-151 Deep Water, EL-150 Fern

https://maycocolors.com
https://www.facebook.com/maycopyop/
https://www.pinterest.com/maycocolors/_created/
https://www.youtube.com/user/maycocolors
https://www.instagram.com/maycopyop/
https://www.maycocolors.com/projects/colorful-bud-vases/
https://www.maycocolors.com/projects/colorful-bud-vases/


SUPPLIES
Form
• MB-882 Rectangle Tray

Color      

 
 
 

Decorating Accessories
• CB-604 #4 Soft Fan
• CB-106 #6 Script Liner

Miscellaneous Accessories
• Sponge
• Masking Tape

INSTRUCTIONS 

• SC-5 Tiger Tail
• SC-14 Java Bean
• SC-15 Tuxedo
• SC-20 Cashew Later
• SC-25 Crackerjack
• SC-34 Down to Earth
• SC-41 Brown Cow
• SC-46 Rawhide

• SC-48 Camel Back
• SC-51 Poo Bear
• SC-54 Vanilla Dip
• SC-86 Old Lace
• SG-401 Black  

Designer Liner
• NT-BR Clear One Brushing 

or NT-CLR Dipping

We used Stroke & Coat colors to create a starter guide for 
creating a variety of skin tones. The single color numbers 
are listed on the right and the combos are on the left. We 
hope this helps as you and your customers decorate this 
holiday and beyond!

• Begin with properly fired cone 04 earthenware bisque. 
Moisten a clean sponge and wipe bisque to remove 
any dust.

• Apply 11 pieces of masking tape spaced evenly down 
the plate. These will be where the true Stroke & Coat 
colors go and we will be filling in between with blends. 
It is helpful to write on the masking tape which Stroke 
and Coat color will go there. In order from lightest to 
darkest: SC-86, SC-54, SC-46, SC-20, SC-51, SC-5, SC-25, 
SC-41, SC-48, SC-14, and SC-34.

• Fill in between the masking tape with the blends. 
We mixed 1 part of each color to make a 50/50 blend.  

The space between SC-86 and SC-54 will be filled by 
mixing 1 part SC86 and 1 part SC54. Mix together 
completely and apply three coats of the blend. 
Continue this process down through all of the colors.

• Carefully remove the masking tape.

• Apply three coats of the appropriate Stroke & Coat 
colors to complete the gradient.

• Once dry, label each section with the corresponding 
Stroke & Coat color or blend.

• Apply three coats of SC-15 Tuxedo to the back of the 
plate.

• Apply one coat of NT-BR Clear One Brushing to the 
front of the plate or dip into NT-CLR so the Designer 
Liner is glossy.

• Allow to dry completely.

• Stilt and fire to cone 06.

MaycoColors.comFind this project and more online at

NEUTRALS PALET TE

https://maycocolors.com
https://www.facebook.com/maycopyop/
https://www.pinterest.com/maycocolors/_created/
https://www.youtube.com/user/maycocolors
https://www.instagram.com/maycopyop/


SUPPLIES
Form
• MB-882 Rectangle Tray

Color      

 
 

Decorating Accessories

Miscellaneous Accessories

INSTRUCTIONS 

• CN 022 Bright Saffron  
(or SC-24 Dandelion)

• CN 151 Light Blue Spruce 
(or SC-96 Aqu-ward)

• CN 182 Bright Kiwi  
(or SC-26 Green Thumb)

• CN 201 Light Grey  
(or SC-60 Silver Lining)

• CN 253 Black  
(or SC-15 Tuxedo)

• FD 254 Black Licorice 
(or SC-15 Tuxedo)

• Pure Brilliance  
Clear Dipping  
(or NT-CLR Clear One Dipping)

• AC-230 Clay Carbon Paper
• RB-144 #4 Soft Fan

• RB-106 #6 Script Liner
• RB-110 10/0 Detail Liner

• Pencil
• Palette
• Pattern

• ½” Circular Stickers (5-10)
• ¾” Circular Stickers (10-15)

• Begin with properly fired cone 04 bisque. Moisten a sponge 
and wipe bisque to remove any dust.

• Place AC-230 Clay Carbon Paper over the front of the tray. 
Trace the pattern using the pencil.

• Place the ½” circular stickers onto the large pot (5-10). Place 
the ¾” stickers onto the small pot (10-15).

• Using the Script Liner with CN 022 Bright Saffron (or SC-24 
Dandelion), apply 2 coats to the bottom 1/3 of the tray. 

• Using the Script Liner with CN 201 Light Grey (or SC-60 Silver 
Lining), apply 2 coats to the inside of the large pot. 

• Using the Script Liner with CN 182 Bright Kiwi (or SC-26 Green 
Thumb), apply 2 coats to the corresponding dark green leaves. 

• Using the Script Liner with CN 151 Light Blue Spruce  
(or SC-96 Aqu-ward), apply 2 coats to the corresponding light teal 
leaves. 

• Squeeze CN 182 Bright Kiwi (or SC-26 Green Thumb) and CN 151 
Light Blue Spruce (or SC-96 Aqu-ward) onto the palette to make 
the third leaf color

• Mix 1:4 parts. Using the Script Liner, apply 2 coats to the 
remaining leaves.

• Using the Script Liner with CN 253 Black (or SC-15 Tuxedo), apply 
2 coats to the pots. Apply over the edges of the dots, but do 
not completely cover. Completely covering them can cause 
the adhesive to stick to the tray. Allow glaze to dry between 
coats. Remove dots as soon as the glaze loses its shine.

• Using the Detail Liner with CN 253 Black (or SC-15 Tuxedo), 
outline the leaves, stems and pots. Use the Soft Fan to apply 
2 coats to the back of the tray. 

• Use FN 254 Black Licorice (or SC-15 Tuxedo) to make dots on the 
background.

• Dip in Pure Brilliance Clear Dipping.

• Fire to cone 06

MaycoColors.comFind this project and more online at

TROPICAL TRAY

https://www.maycocolors.com/wp-content/uploads/2020/12/Duncan-plant-plate-pattern.pdf
https://maycocolors.com
https://www.facebook.com/maycopyop/
https://www.pinterest.com/maycocolors/_created/
https://www.youtube.com/user/maycocolors
https://www.instagram.com/maycopyop/


Contact us: 888.568.5991 | customerservice@bisqueimports.com

VIEW THE FULL LINE AND STOCK UP AT
BISQUEIMPORTS.COM

Cobalt
brushesMADE WITH GOLDEN TACKLON 

Golden Taklon Bristles
Acrylic Handle
Nickel Ferrule
Durable Construction
Ideal for Studios

Scan for full 
inventory!

Cobalt delivers high quality for a value price, performing under the pressure 
of daily use to make the perfect addition for any studio setting.

Made with Golden Taklon bristles, Cobalt brushes hold more water, produce cleaner/longer 
brush strokes, work well with acrylics, and resist degradation seen in natural bristles.

Built to last, they feature a handle of seamless acrylic as well as a nickel plated ferrule 
to prevent water absorption and rust. Materials and design add up for a superior product, 
keeping your bristles aligned for longer and on your brush (instead of on your painting).

Contact us: 888.568.5991
customerservice@bisqueimports.comVISIT US AT BISQUEIMPORTS.COM

Celebrate
SPRING

Including
new shapes from

&

With Bisque Imports
AW-3937

CC-706
3962

AW-972

CC-3955
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